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With thanks to our sponsors Foreword 7= ma®

Emma McClarkin

CEO of the British Beer and
Pub Association
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mlgg BUTCOMBE C"\% Since our last conference, the challenges for the beer and

PARTNERS —GROUP— .
Zinance for Growth E%Rgfﬁgsg pub sector have kept coming. | am enormously proud of the

BBPA team who dug in deep after the November budget
announcement and worked closely with our members and

hl-l- Hospitality engaged daily with media, parliamentarians and ministers
DO\JO NI ] (including Kate Dearden, the Pubs and Hospitality Minister,
who is a true champion of our sector in government). As a result

of our collective hard work, we secured a package of relief for

&; nationwide energy pubs on business rates worth £350 million over the next 3 years.

LOCKTON THATCHERS

However, our job is never done. We continue to call for

Inspired by you

« : permanent reform on business rates, keeping beer duty low
KOK‘_“ <( Bidfood LOGIC VENDING @ and pints affordable, and a much-needed cut in VAT to unlock

growth.

@ geconomy Today we want to focus on the USPs our sector has, what we
GRRIECT can bring to the table and what we need to support growth. We
will look at how Britain’s breweries and pubs are finding ways

. forward - including embracing sustainability, cultivating our

Ask your ques’rlons next generation of beer lovers, and creating social value that

1 H rows and supports communities.
with Slido! grow upp unifi

No need to wait for a microphone - ask Thank you to all our members, fellow campaigners, and
your questions via Slido. NO downloads, sponsors for making today possible and lending your voice to
Jus; o the QR °°det_*° "'?I_'; fh?il website strengthen our calls to keep the future of our great sector alive
anc fype in your questions. Theyl dppear and thriving. | hope you will leave today inspired and ready to
on the screen in real-time! oy
explore new opportunities.

SSRICEE A LN Together, we can create a positive and flourishing future for
beer and pubs.
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THE VOICE OF BREWERS & PUBS
09:30-10:15 Registration & coffee

Join the BBPA today!

We are the UK’s leading trade association representing
pubs and breweries. Our members brew over 90% of
_British beer &%c_i;own over 20,000 pubs. 1130 - 11:45 Break

==

‘,“ 2 voice of pubs and brewers, offering insight to
govef’ﬁ'ﬁ?{_f,‘_' _', political stakeholders, and media alike. Our
specialist team ensures that there is an in-depth
yﬂnd.\erstaflding of both the opportunities and challenges
 faced by the sector and that we can work together to
bring about solutions to create the optimal fiscal and
policy framework.

12:30 - 13:30 Lunch

Our members receive access to policy expertise and
specialist data relevant to their strategic business

planning while also strengthening our collective power to 15:00 - 15:15_ Break
fight for the future of our industry.

Scan the QR code or email
membership@beerandpub.com

Drinks reception
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_ Tickets are now on sale for a fabulous evening
of fun! This year we are in the heart of London at
- Lindley Hall.

- It is'set to be a wonderful evening of celebration
' . as we raise money for our charity partners.

When: 18.00 - 00:30
dnesday, 14th October 2026
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Nick joined Greene King in May 2019 from
Merlin Entertainments plc where he spent 17
years, most recently managing director of
Midway Attractions, the largest division within
the group. Nick started his career in pubs at
Bass and Allied and held a non-executive
director role at Daniel Thwaites PLC before
joining Greene King.

Alnely Szt

Andy has over two decades of experience
across the hospitality sector, spanning both
the leased & tenanted and managed pub
sectors. He has held senior roles at Greene
King Pub Partners, Greene King’s Metropolitan
Pub Co. and Brewhouse & Kitchen, before
joining Punch. Since becoming CEO in 2024,
Andy has focused on building the business’
multiple model capability, whilst ensuring
Punch partners with the very best people, with
people at the heart of every decision.

AT VANGHTE

Andy has over 25 years of industry experience.
He joined the BBPA as an economist/
statistician before moving into policy roles
firstly in brewing and then across beer
and pubs, becoming the BBPA’s first Policy
Director in December 2012. In 2020, Andy was
promoted again to Director of Strategy and
Policy, working closely with the Chief Executive
and senior business leaders across the sector.

Loty [Polllisr

Lou Pollitt is Category & Insights Director
at Lucky Saint, the UK’s leading dedicated
alcohol-free beer brand, working closely with
on- and off-trade partners to grow the no and
low category and expand drinking occasions.
With over 20 years’ experience in retail and
consumer goods, including roles at Lotus
Biscoff and innocent drinks, she brings strong

In 2026 Andy was promoted to Chief Strategy expertise in brand growth and consumer
& Delivery Officer. insight, with a focus on evolving trends within

the beer and pub sector.
Teln Beiir
GVWSORIVCUNISIEVERS
Signature Brew has grown into one of London’s

leading independent breweries, building a
nationally recognised brand at the intersection
of beer and culture. The business is known for its
cultural partnerships and artist collaborations
including Abbey Road Studios, Rough Trade,
Oasis, Enter Shikari, Groove Armada and many
more. The business has twice been named
Brewery of the Year and consistently over-
indexes with younger drinkers. Tom is focused
on scaling the business nationally and building
a next-generation beer brand that resonates
with today’s drinker.

Lawson started his career as a graduate
trainee with Grand Met Brewing, before
building extensive commercial experience with
Socttish Courage and Scottish & Newcastle.
Since 2016, Lawson has lead the way for Star
Pubs & Bars as Managing Director. In his
current role, he has overseen major strategic
developments for Star Pubs & Bars, most
notably leading the multi-million-pound
acquisition and integration of nearly 1,900
Punch pubs into the estate.
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After graduating Newcastle University with a As Marketing Director at Global Brands, Matt
BA in Business Accounting & Finance, Harvey covers a portfolio including VK, Hooch, Franklin
pursued a career at one of the world’s largest & Sons, Reef and Skinny Lager. His focus is on
multinational professional services firms, building bold, commercially effective brand
PWC. He has a background in Audit, qualifying plans that deliver long-term growth, customer
as a chartered accountant in 2018. Harvey value and consumer cut-through. Recent work
departed to focus on his ambition of supplying includes Hooch’s 30th anniversary campaign
the world with a new age of drinking, focussed as well as continued investment behind
on function and adding balance. Harvey has Franklin & Sons, VK. Matt is passionate about
become a long-standing cast member of independent drinks businesses, creative
Made In Chelseaq, allowing him to leverage the bravery and building brands that move
marketing value of the show for Prime Time. quickly, stand out and deliver commercially.

REGHEANWEIIET
Ask your questions

Rachel Weller leads NIQ's commercial with Slido!

strategy for Beer, Wine, Spirits and Soft : :

Drinks in the UK, partnering with brands to No need fo wait for a microphone - ask
unlock growth through data-driven insight your questions via Slido. NO downloads,

and a deep understanding of consumer just scan .the QR code.to visit the website
behaviour across On Trade, Off Trade and and type in your questions. They'll appear
online. With 17 years of Beverage Alcohol on the screen in real-time!

expertise, Rachel works closely with drinks

manufacturers to translate market trends into Room code: #bbpaconf26

clear commercial opportunities and stronger

brand performance.

Tl Sldintnet

Tim Skinner is a multi-site Publican Director

with over 30 years of experience across Prior to joining the BBPA in 2010, Stephen held
managed houses and independent operators. roles at Young & Co’s Brewery and Campden
His background spans high-volume wet-led BRI, specialising in academic and commercial
sites, food-led freehouses and community pubs, research projects. These included issues relating
working with both family brewers and major pub to brewery production, product quality and beer
companies. He runs high-performing businesses dispense hygiene. Since joining, Stephen’s remit
grounded in strong commercial and guest includes leading on the Association’s work on the
insights with a focus on talent development. Tim many technical issues that are associated with
brings a front-line perspective on how changing brewing and pub operations and the sector’s
consumer trends, particularly among younger supply chain, from grain to glass. He is also
audiences, are reshaping today’s pubs. involved in alcohol and public health policy.




Srmaline Regers

Emmaline is Head of Sustainability at HEINEKEN Ask your qu estions

UK, where she leads the delivery of the Brew a 5 G
Better World sustainability strategy. She began Wlfh SI Id O!
her career in corporate affairs consultancy
before joining the Nike Foundation’s Girl Effect
initiative, focusing on social impact. At Dulux, just scan the QR code to visit the website
Emmaline led environmental sustainability and type in your questions. They’ll appear
and community impact alongside completing on the screen in real-time!

an Executive MBA. She is passionate
about embedding sustainability to create
lasting impact through collaboration and
purpose-driven leadership.

No need to wait for a microphone - ask
your questions via Slido. NO downloads,

Room code: #bbpaconf26

Jon has over 25 years of experience working with

C-Suite executives across hospitality, sports,
leisure, retail, travel & tourism and education
sectors. As the Corporate Affairs, External
Relations & ESG Lead for Punch Pubs & Co,
he is responsible for developing, leading and
executing the businesses’ corporate affairs,
external communication and ESG strategies,
with a clear focus on people, planet and pubs.
In 2025 and 2026 he was named in the PR
Week Power Book, the black book of the most
influential communications and corporate
affairs professionals in Britain.

James Gross is Policy Manager - Sustainability
at the British Beer and Pub Association. James
joined the BBPA in 2025 after seven years’
experience in central government, where
he worked across multiple departments as
a Senior Policy Adviser. He leads the BBPA’s
sustainability work, supporting members to
influence and navigate key environmental
issues such as packaging and recycling
reforms, carbon emissions, and climate
resilience.

Alle i Maelueln

Alan is the founder of Brewgooder - the impact
brand of the beer industry, and it’s only B Corp
and Fairtrade certified company. Since 2016
Alan and the Brewgooder team have been
making beers that empower communities at
home and abroad through the work of the
Brewgooder Foundation, their dedicated non-
profit which hasimpacted over140,000 people.
Alan is a Big Issue Top 100 Changemaker.

Steloesiieln Munclsn CBIE

Sebastian Munden CBE is Chair of WRAP,
working with governments and businesses
to drive more sustainable, circular systems.
He also chairs UK Packaging PRO and plays
a leading role in industry sustainability
initiatives, including Ad Net Zero. With over 30
years’ experience in FMCG, including as CEO
of Unilever UK & Ireland, he brings significant
expertise in brand, operations and system-
wide change relevant to the future of the beer
and pub sector.




Emily leads the delivery of St Austell’s long
term sustainability strategy across pubs,
breweries and supply chains. She focuses on
turning climate ambition into practical action
through collaboration, clear governance and
strong supplier partnerships. Recognised in
Edie’s 30 Under 30 and a TEDx speaker, she
brings a grounded, relationship-led approach
to responsible sourcing, shaped by growing
up on a Cornish farm.

Kate Dearden was appointed Parliamentary
Under-Secretary of State in the Department
for Business and Trade on 7 September 2025.
She was previously Assistant Whip, House
of Commons between 18 July 2024 and 7
September 2025. She was elected as the MP
for Halifax in July 2024. She studied for MA
(Hons) International Relations at the University
of Edinburgh and also previously worked for
Community, a trade union.

A pragmatic voice on climate action, Bob
turns complex challenges into clear, collective
progress at Zero Carbon Forum, the not-for-
profit driving the UK hospitality and brewing
sector towards net zero. Bob leads the
development of practical tools and services
that help businesses cut carbon whilst
maximising business success. He brings over
20 years of sustainability experience across
retail, hospitality and the circular economy.
He spent eight years leading sustainability
and social responsibility at Nando’s across the
UK and Australia, and was previously Head of
Environment at the British Retail Consortium.

Gorcon Reynar

Gordon Rayner is Associate Editor of The
Telegraph and a former political editor of
the publication who has written extensively
about Government policy on the hospitality
industry, including for the ongoing Save Our
Pubs campaign. A member of the Telegraph
team that broke the MPs’ expenses story in
2009, his recent work includes exposing the
BBC’s doctoring of a Panorama documentary
about Donald Trump, and the debanking
scandal that led to the resignation of the chief
executive of NatWest.

Aller¢ Protiet oot

Alex is a Director in PwC’s Strategy& practice
where he supports clients in the retail and
consumergoodssectors. Heis currently serving
as the Interim Strategy & Programme Director
at Exchange For Change - the management
organisation for the UK’s upcoming Deposit
Return Scheme.

Slnainncel MicClhalrdidin ORI

Emma is the voice for the beer and pub
sector leading them through the pandemic,
interfacing with Government and stakeholders
to secure vital grant support and economic
stimulus to aid the recovery of the Sector.
Protecting the future of the Great British Pub
and our world-renowned brewers. Emma
is the current Chair of the World Brewing
Alliance and a Trustee of Only a Pavement
Away. Prior to joining the BBPA, Emma served
as a Member of the European Parliament for
10 years.




Join the BBPA today!

We are the UK'’s leading trade association representing pubs
and breweries. Our members brew over 90% of British beer
and own over 20,000 pubs.

We are the voice of pubs and brewers, offering insight to
government, political stakeholders, and media alike. Our
specialist team ensures that there is an in-depth
understanding of both the opportunities and challenges faced
by the sector and that we can work together to bring about

solutions to create the optimal fiscal and policy framework.

Our members receive access to policy expertise and specialist
data relevant to their strategic business planning while also
strengthening our collective power to fight for the future of
our industry.

Scan the QR code to find out more or email
membership@beerandpub.com
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Discover the UK’s #1 payments provider

Let the orders roll in with payments that integrate
with your tech, and speed up your services.

Whether you have multiple sites or one busy bar,
make miskeying mistakes a thing of the past.

UK'’s #1 for face-to-face payments in busine

Dojo ame o € r ymentsense Limited. All rights reserved. Paymentsense Limited is authorised and regulated by the

Financial ( c Y AFR t y Reg 2011 (FCA FRN 900925) for the issuing of electronic money and provision of payment se

Industry
Training

UPSKILL & RECRUITYOUR
)

Give employees the skills, knowledge and behaviours needed to excel in their
role with an apprenticeship! Not only will you increase your team’s efficiency
and productivity, but with 65% of apprentices staying in their place of work
after completing an apprenticeship, you’ll reduce future recruitment costs.

HERE’S WHAT EMPLOYERS OF APPRENTIGES SAY...

Say that apprentices Say apprentices become Say employing Say apprentices
improved service highly skilled even before apprentices improved help to fill their skills
quality. they finish their training. staff retention. gaps.

&& Investing in apprenticeships has given our REGISTER YOUR INTEREST
team the confidence to recognise that
they’re making a difference and that they ] .
can build a career with us. 9y To find out more about entry requirements and
more detailed information please visit:
Ryan Call 0800 093 5892, email info@top.training
el aiiotion or scan the QR code.

Better solutions to keep
businesses moving forward
* Next-generation network

* Unmissable live sport & entertainment

« Connectivity and content to help you grow

All products and services are tailored to each client and are subject to availability and location. Content and
channel availability dependent on your Sky Business agreement






right for you

Find out how we can help:

Call 02476 328995

www.nationwide-energy.co.uk

Looking to save an average of £1,590*
per employee each year on training?

Our free customer e-learning platform, /
Caterer's Campus, saved our users over

£10.2 million* year alone and that's not even
including the extra costs of certified training
costs, travel or time out of the business...

Benefit frol
Easy to use online learning
Flexible training anytime, anywhere
34 bite-sized learning modules
New modules always in the works
Standardisation of skills

Certificate for module completion

*Source: UKCES: Employer Investment in Training

Scan the QR
code below to
find out more

follow us @BidfoodUK

06O 00

EXPERIENCE

BOLD

CHERRY PEPPER

FLAVOUR
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Through uncertain
decision making he
long-lasting growt
specialist finance ac
the UK. We work wi

Build flexibility
Restructure or

Plan for the fut
growth or succ

Access to the
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Ashbridge Partners
finance advice for p

72 ECOSURETY

YOUR PACKAGING COMPLIANCE
& SUSTAINABILITY PARTNER

Our longstanding partnership with the BBPA means members can rely
on practical packaging support shaped by real industry insight.

We can support you with:
Join us and make an impact

EPR data submission Visit our website to find out

Actionable data insights to shape more ecosurety.com

your packaging strategy

mEE , .
Industry collaboration opportunities on Al
=] =T

recycling and reuse/refill initiatives

Corporation




INSURING HOSPITALITY. ceSTIV AL
Securing success.

With customer ’
couctmionand WS 25,000+ arTenDEES
rising costs, your /“ : P ’
risks are diverse. . .
We understand this -’

landscape. And we’re & @

worwall i 11} B — 50+ Bevono Beer eranps

navigate it.

As the world’s

largest privately- .- Mg | ( 16@
owned insurance . k| I BRENERIES
broker, we’re free to IFA ' R

personalise risk and
insurance solutions

e S —= 5,000 Traoe ATTENDEES

- OVER 75% OF BEER BUYING POWER ATTENDS
but thrive.

S et EXHIBIT OR ATTEND AS A TRADE BUYER
™ EMAIL: GREGCWEAREBEER.COM AND ELLYGWEAREBEER.COM

Lockton. Your Partner in People and Risk.

Lockton Companies LLP. Authorised and regulated by the Financial Conduct Authority. A Lloyd’s broker.
Registered in England & Wales at The St Botolph Building, 138 Houndsditch, London, EC3A 7AG. Company No. 0C353198. lockton.com
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: GCOFFEE
Connect

Multiple waste @

streams. . ‘rf PEDPLE

-
;
fr —
for all your hospitality waste rF u
and environmental needs. ’

Reconomy IOII!III
EOR

Waste
Bins

Hospitality Man and Environmental

Compliance waste van

0333 344 4083

sales.bristol@
reconomyconnect.com
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THANK YOU FOR ATTENDING THE BBPA CONFERENCE 2026!

EVENT POWERED BY

If you would like to partner our next event, get in touch with the Inntegra team:
HIYA@INNTEGRA.CO.UK




