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I N S I G H T :  W H A T  W E  D I S C O V E R E D

E V E R Y O N E  W A N T S  T O  F E E L  C A P A B L E  O F  L I V I N G  U P  T O  T H E  T H I N G S  T H E Y  L O V E .  

P E R F O R M A N C E  D R I V E R S  D O N ’ T  J U S T  B U Y  A  V E H I C L E ;  T H E Y  B U Y  W H A T  I T  M E A N S  

T O  D R I V E  S O M E T H I N G  P O W E R F U L .  T H E Y  B U Y  A  V E R S I O N  O F  T H E M S E L V E S .  

W H E E L H O U S E  A W A K E N S  D R I V E R S  T O  T H E  C A P A B I L I T Y  O F  T H E I R  M A C H I N E S  A N D  

T H E  C O N F I D E N C E  W I T H I N  T H E M S E L V E S .  

“I DIDN’T KNOW MY 
CAR COULD DO THAT.”



W H E E L H O U S E :  T H E  C O M P A N Y

O E M S  W H O  W A N T  M O R E  T H A N  R E T E N T I O N ;  T H E Y  W A N T  S U S T A I N E D  R E L A T I O N S H I P  

A R C H I T E C T U R E .  F R O M  V P  O F  M A R K E T I N G  T O  C U S T O M E R  E X P E R I E N C E  H E A D ,  T H E Y  

N E E D  T O  E X T E N D  T H E I R  B R A N D  E X P E R I E N C E  I N T O  S O M E T H I N G  U N F O R G E T T A B L E ,  

O N - M E S S A G E ,  A N D  L O G I S T I C A L L Y  B U L L E T P R O O F .  T H E Y  F E A R  O F F - B R A N D  

P A R T N E R S  A N D  L O W - I M P A C T  E X P E R I E N C E S .  W H E E L H O U S E  O F F E R S  O E M S  A  

T U R N K E Y ,  B R A N D - A L I G N E D  T R A N S F O R M A T I O N  E N G I N E ,  F R O M  C U R R I C U L U M  T O  

T R A C K S I D E  S T O R Y T E L L I N G .  T H I S  B E C O M E S  A  M E A S U R A B L E  A S S E T  I N  C U S T O M E R  

L I F E T I M E  V A L U E ,  N P S ,  A N D  A D V O C A C Y .  

TARGET AUDIENCE



W H E E L H O U S E :  T H E  C O M P A N Y

CREATE A CONNECTION TO THE 
SOUL OF YOUR MACHINE.

BRAND PROMISE



4  C ’ S  S U M M A R Y  

COMPANY
WHEELHOUSE DOESN’T JUST BUILD 
PROGRAMS, THEY BUILD BRAND 
CHAMPIONS.   

CUSTOMER
PERFORMANCE DRIVERS DON’T JUST 
BUY A VEHICLE, THEY BUY A VERSION 
OF THEMSELVES. 

CATEGORY
OEMS ARE SEEKING IMMERSIVE 
LOYALTY TOOLS AND EXPERIENCES 
BEYOND DEALERSHIP  SHOWROOMS.  

CULTURE
IN A CULTURE FLOODED WITH 
DIGITAL EXPERIENCES AND ABSTRACT 
SUCCESS, DRIVING A POWERFUL 
MACHINE WITH CONFIDENCE IS 
VISCERAL.



C H A R A C T E R
M A G I C I A N :  W H E E L H O U S E  R E V E A L S  W H A T ’ S  P O S S I B L E
W I T H  P E R F O R M A N C E  V E H I C L E S .

O P P O R T U N I T Y
T R A N S F O R M  O W N E R S H I P  I N T O  B R A N D  A D V O C A C Y .

R E A S O N  T O  B E
W E  F O C U S  O N  T H E  R E L A T I O N S H I P  B E T W E E N  H U M A N S  A N D  
T H E I R  M A C H I N E .  

E X P E R I E N C E  O F  T H E  C U S T O M E R
A N  E N V I R O N M E N T  W H E R E  P E O P L E  D I S C O V E R  M O R E  A B O U T  
T H E M S E L V E S  T H R O U G H  T H E I R  V E H I C L E S .  

b r a n d C O R E :  W H O  Y O U  A R E  A N D  H O W  I T  T O U C H E S  Y O U R  C U S T O M E R S  



WHEELHOUSE REVEALS WHAT’S  
POSSIBLE IN  AUTOMOTIVE 
PERFORMANCE BY TRANSFORMING 
OWNERSHIP INTO BRAND ADVOCACY.  
WE FOCUS ON THE RELATIONSHIP 
BETWEEN HUMANS AND THEIR  
MACHINES IN  AN ENVIRONMENT 
WHERE PEOPLE D ISCOVER MORE 
ABOUT THEMSELVES THROUGH 
THEIR  VEHICLES .  

P O S I T I O N I N G  S T A T E M E N T



N O R T H  S T A R

AWAKEN
THEIR 
DRIVE



APPROVAL 

LET ’S  F* * * ING GO! ! !

N E X T  S T E P S


