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EXPERIENCE
Associate Project Manager | Company A | New York, NY | June 2025 - Present
· Led end-to-end execution of 100+ B2B multi-channel marketing campaigns for clients ranging from Fortune 500s to early-stage startups, collectively valued at over $2M, driving strong client retention and satisfaction.
· Regularly led stakeholder kickoff meetings to align internal teams and external clients on campaign goals, timelines, and deliverables; asked clarifying questions and documented action items to ensure shared understanding, contributing to 98%+ on-time campaign launches.
· Used campaign analytics and project management tools (e.g., Monday.com, Smartsheet) to identify and resolve workflow bottlenecks, collaborating with cross-functional stakeholders to streamline asset approvals and cut turnaround time by 3-14 business days per campaign.

Production Intern | Company B | New York, NY | June 2024 - June 2025
· Coordinated across design, logistics, and merchandising teams to support production planning, streamlining workflows and ensuring 100% on-time delivery of two seasonal product collections.
· Managed vendor communication and pricing negotiations with overseas factories, maintaining a strict 65% profit margin across key product lines.
· Conducted product quality assurance checks on over 100 incoming samples, identifying production issues and recommending adjustments that improved SKU consistency and reduced rework costs.

Digital Production Intern | Company C | New York, NY | June 2023 - June 2024
· Collaborated with cross-functional teams to deliver digital assets for healthcare marketing campaigns for pharmaceutical and medical technology clients, ensuring brand and compliance alignment and supporting the on-time launch of 10+ initiatives.
· Executed A/B and multivariate tests across digital channels, contributing insights that informed campaign optimization and audience targeting strategies.
· Audited creative assets for UX consistency and accessibility standards, helping reduce stakeholder revisions and approval time by 20%.
· Organized campaign performance data and developed actionable reports for senior stakeholders; additionally, researched AI tools to improve internal workflows and led a mock campaign pitch to senior leadership, showcasing strategic positioning and digital engagement tactics.

Social Media Intern | Company D | New York, NY | June 2022 - June 2023
· Created and scheduled branded content across multiple social platforms, ensuring alignment with seasonal marketing initiatives and maintaining a consistent brand voice.
· Optimized Shopify storefront content and backend settings for SEO, improving product discoverability and contributing to a 50% increase in organic traffic.
· Conducted market research to identify influencer partners aligned with brand values, resulting in targeted influencer activations that increased brand relevance and contributed to audience growth.

Instrument Electronics Engineer | Company E | New York, NY | June 2021 - June 2022
· Developed automation scripts to streamline data processing workflows, helping improve efficiency and reduce manual effort.
· Assisted with troubleshooting and debugging instrumentation systems to enhance the accuracy and reliability of collected data.
· Improved file organization and digital storage methods to support better long-term access and usability of research data.
EDUCATION
Bachelors of Science in Integrated Design and Media | New York University | New York, NY | 2023
SKILLS
Technical & Analytical Skills: Python, HTML/CSS

Design & Creative Tools: Figma, Adobe Illustrator, Photoshop, InDesign, Premiere Pro, After Effects

Project Management & Collaboration: Monday.com, Trello, Smartsheet, Slack, Notion, Google Workspace

Thanks for downloading this template! If you need help editing it or would like real-time feedback, try Resumatic!
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