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RQR is about

 Real estate data driven marketing, clarifying quality to 
help find and negotiate better deals… for all

 Clarity – consistency – productivity – enabling ambition

 Positive impact : less waste of resources, of time, better
and more sustainable value

 Happier people in the value chain



What we do

 We listen to and probe … the market

 We measure … quality, trends, values

 We provide … useful, relevanty data, decision making
analytics and tools

 We help … establish SWOT, design better strategies
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Why are we here ?
How about we understand each other better

 Sharing about the surveys conducted since 2020.

 Of course the world has changed since Covid, how about 
perceptions of what makes a retail place thrive ?

 It is about new topics

 It is about change in emphasis

 Where do we agree, where do we differ? Landlords vs users ?

 Agents and valuers are sensitive to doxa

Our special

representative :

Emmanuel Le Roch
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What matters in 2025, what changed ?
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operating functions far behind…
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Use of the retail space

trend since 2020?
A reallocation from operating functions 

towards retail space and location
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Experience !
Then … convenience

Retail space



Consensus on retail space in 2025, 
diverse opinions on Operations and Location

10

Retail space is important
Trade off Location vs Operating 
functions



R etail  space quality:
-  diversity of the commercial offer 
-  and a good visitors flow organization

- 8 - 4 + 0 + 4 + 8

External aesthetics

Look and feel

Offer and services

Visitors flow organization

Tenant / Professional user Investor/AM/Financier/Developer Market

Equal weighting



Operations quality: 
-  Operating efficiency for users vs. 
-  long -term resilience for owners

- 8 - 4 + 0 + 4 + 8

Technical resilience

Future-proofness

Environmental performance

Shops layout

Current operations

More important for 
investors/AM

More important for 
tenants/professional users



Location quality:  
-  accessibility first, 
-  then catchment area
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- 8 - 4 + 0 + 4 + 8

Public transports

Soft mobilities

Car access

More important for 
investors/AM

More important for 
tenants/professional users

! NEW !

- 8 - 4 + 0 + 4 + 8

Commercial polarity

Dominant commercial position

Diverse consumer base

People  flows

Reputation

More important for 
investors/AM

More important for 
tenants/professional users

Accessibility Catchment Area



New  quality factors to follow: 
sustainability
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New factors that matters
Compared to before COVID period

Day to day operations

Human/social risks Investor/AM

Tenant/professional userNatural / Climate risks

more important for:

Tenant/professional user

Water management

Greenery

Investor/AM

Investor/AM
Soft mobility
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Survey 
panelists … 
thank you !

 From your
quoted
examples, a 
synthesis:
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Versus…

 Generic generation

 (ahem, it seems
you influenced
Chat GPT… or we
have a great
panel)

 There is more 
greenery and more 
open sky here…
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RQR Global
Connect Value with Values
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Have your say :



Proprietary  Rights
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All right, title and interest in this document and all content contained herein is the exclusive property of RQR, except as 
otherwise stated. You may not modify, copy, distribute, transmit, display, perform, reproduce, publish, license, create 
derivative works from, transfer, or otherwise use or exploit in whole or in part any information obtained from this 
document, except for the purposes expressly provided herein, without RQR's prior written approval. If you use any part of 
this document, you agree that you will not remove or obscure any copyright or other notices or legends contained therein.

RQR, RQR digital Platform and all digital outputs, the global Integral Quality and/or Integral Resilience Data Standard 
(including the names of all RQR ratings, outcomes and products released on any supports - digital, Excel, PowerPoint, 
Word, pdf, etc.), the Integral Quality and/or Integral Resilience Rating Reports, the Integral Quality and/or Integral 
Resilience Feedback Rating Reports, the Improvement Potential Dashboards, the Impact Dashboards, the Portfolio 
Monitoring Dashboard, Quick Look, all are trademarks and service marks of RQR or its subsidiaries. You are prohibited 
from using any marks for any purpose without the written permission of RQR (including the names of all RQR ratings, 
outcomes and products). You are also prohibited from using any information, calculation, concept, definitions, outcomes 
used in this document without the written permission of RQR (including the names of all RQR ratings, outcomes and 
products). 


	Diapositive 1 What makes retail places win ? Quality matters !
	Diapositive 2 RQR is about
	Diapositive 3 What we do
	Diapositive 4 Why are we here ? How about we understand each other better
	Diapositive 5
	Diapositive 6
	Diapositive 7
	Diapositive 8
	Diapositive 9 What matters in 2025, what changed ?
	Diapositive 10 Consensus on retail space in 2025,  diverse opinions on Operations and Location
	Diapositive 11 Retail space quality: - diversity of the commercial offer  - and a good visitors flow organization
	Diapositive 13 Operations quality:  - Operating efficiency for users vs.  - long-term resilience for owners
	Diapositive 15 Location quality:  - accessibility first,  - then catchment area
	Diapositive 16 New quality factors to follow:  sustainability
	Diapositive 17 Survey panelists…  thank you !
	Diapositive 18 Versus…
	Diapositive 19 RQR Global
	Diapositive 20 Proprietary Rights

