
Ready-to-Use Sponsorship Package
Quick Start Guide

How to Customize & Use Your Template

This guide will help you customize the PowerPoint template and start securing sponsors in minutes.



Introduction
Congratulations on taking the first step toward building strong sponsorship relationships! This

PowerPoint template provides a professional, proven structure that event planners have used to raise

thousands of dollars in sponsorship revenue.

The template includes 8 professionally designed slides covering everything from your event overview

to detailed tier benefits to a strong call-to-action. All you need to do is customize it with your event's

specific details.

What's Included in Your Template
• Slide 1: Title Slide - Eye-catching cover with your event name and value proposition

• Slide 2: Event Overview - Key statistics and attendee demographics that sponsors care about

• Slide 3: Sponsorship Tiers - Visual comparison of all four sponsorship levels

• Slides 4-7: Tier Details - Complete benefit breakdown for Bronze, Silver, Gold, and Platinum tiers

• Slide 8: Contact & Next Steps - Clear call-to-action with urgency triggers

5-Minute Customization Checklist
Follow these simple steps to personalize the template for your event:

Step 1: Update Event Information

• Replace '2026 Annual Conference' with your event name

• Update the tagline to describe your unique value ('reach 500+ industry leaders')

• Change the date reference in Slide 8 to match your event timeline

Step 2: Customize Statistics (Slide 2)

• Update 'Expected Attendees' with your realistic projection

• Change 'Industry Sectors' and 'Networking Hours' to metrics that matter for your event

• Replace the attendee profile percentages with your actual audience breakdown

• Modify the budget authority figure to match your attendee demographics



Pro Tip: Use conservative estimates. It's better to exceed expectations than disappoint sponsors.

Step 3: Adjust Pricing (Slides 3-7)

• Review the suggested pricing: Bronze $5,000 | Silver $10,000 | Gold $20,000 | Platinum $35,000

• Adjust based on your event size, audience quality, and market rates

• Ensure pricing follows the recommended structure: Bronze = 15-25% of Platinum tier

• Keep Silver at 40-50% and Gold at 70-80% of your top tier for optimal psychology



Step 4: Tailor Benefits to Your Event

The template includes comprehensive benefits, but you should customize them based on what you

can actually deliver:

<b>Tier</b> <b>Must-Have Benefits</b> <b>Consider Adding</b>

Bronze • Logo placement
• Social media mentions
• Tickets

• Attendee list access
• Program listing

Silver • Exhibit space
• Email marketing
• Larger logo

• Banner placement
• Badge sponsor

Gold • Premium booth
• Speaking slot
• Stage visibility

• Swag bag inclusion
• VIP access

Platinum • Title naming rights
• Category exclusivity
• Private reception

• Year-round website
• Press release inclusion

Step 5: Personalize Contact Information

• Replace 'Sarah Johnson' with your sponsorship coordinator's name

• Update email address to your actual sponsorship contact

• Add your real phone number

• Adjust the early-bird deadline date to create urgency



Best Practices for Success

1. Lead with Value, Not Ask

The template emphasizes what sponsors GET, not what you NEED. Keep this focus when

customizing. Show ROI, audience quality, and brand visibility opportunities before discussing pricing.

2. Use Real Data Where Possible

If this is your second year, include actual attendance numbers from last year. Add testimonials from

previous sponsors. Show photos of last year's event. Real proof beats promises every time.

3. Create Scarcity and Urgency

Notice how Slide 8 mentions 'limited spots available' and includes an early-bird deadline. These

psychological triggers encourage faster decisions. Consider adding:

• Only 2 Platinum sponsors accepted

• First 5 Gold sponsors get bonus benefit

• Early-bird pricing ends [specific date]

• Category exclusivity (only one sponsor per industry)

4. Follow Up Strategically

Don't just send the deck and wait. Use this approach:

Day 1: Send personalized email with the deck attached

Day 3: Follow up asking if they had questions

Day 7: Share a specific benefit that matches their goals

Day 10: Mention deadline approaching or limited spots

Day 14: Make a phone call

Pricing Your Tiers Correctly
The template uses a proven 4-tier structure with specific pricing ratios. Here's why this works:

<b>Tier</b> <b>% of Platinum</b> <b>Template Price</b><b>Psychology</b>

Bronze 15-25% $5,000 Entry point for hesitant sponsors



Silver 40-50% $10,000 Best value perception - most popular

Gold 70-80% $20,000 Premium without breaking budget

Platinum 100% $35,000 Anchors high value for all tiers

Important: When adjusting prices for your event, maintain these percentage relationships. This creates
a 'Goldilocks effect' where the middle tiers look like the best value, driving more sponsors to Silver and
Gold packages.



Common Mistakes to Avoid
Mistake: Too Many Tiers

Stick to 3-4 tiers maximum. More options create decision paralysis.

Mistake: Vague Benefits

Don't say 'logo placement' - say 'Logo on 8ft x 4ft stage backdrop visible in all event photos.'

Mistake: Underpricing

Event planners often price too low. If you can deliver value, charge for it. Low prices signal low

quality.

Mistake: No Differentiation

Each tier should have clear, meaningful differences. Bronze gets a logo; Platinum gets title naming

rights.

Mistake: Forgetting Digital

Include website, email, app, and social media benefits. Sponsors want online visibility, not just

event-day exposure.



Your Next Steps
You now have everything you need to create a professional sponsorship package. Here's your action

plan:

Today:

• Customize the PowerPoint template with your event details

• Review pricing against comparable events in your market

This Week:

• Create a list of 20-30 potential sponsors

• Draft personalized outreach emails for each tier

• Set up a simple tracking spreadsheet

Next Week:

• Begin outreach to top prospects

• Schedule follow-up calls

• Prepare answers to common sponsor questions

Ongoing:

• Follow up consistently every 3-4 days

• Track responses and adjust messaging

• Close deals and send agreements

Final Tips for Maximum Success
• Customize don't just fill in blanks. Add photos from last year's event if available.

• Lead with benefits the sponsor cares about, not what you need from them.

• Be confident in your pricing - sponsors expect to invest in quality exposure.

• Follow up persistently but professionally. Most deals close after 5-7 touchpoints.



• Start early - begin sponsor outreach 4-6 months before your event.

• Build relationships, not just transactions. Today's Bronze sponsor becomes next year's Platinum.

Remember: every successful event planner started exactly where you are now. This template gives

you a professional foundation. Your passion for your event and persistence in follow-up will close the

deals.

Good luck with your sponsorship efforts. You've got this!


