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DIY Photography Tips for Architects
You don’t need professional equipment to capture high-quality images - just a thoughtful approach.

Plan Your Shoot
Before heading out, define the shots you need. A simple checklist or a marked-up floor plan can keep you focused. You 
can always capture extra shots in the moment, but starting with a plan ensures you don’t miss the essentials.

Lighting is Everything
• Exteriors: Shoot during the golden hour for soft, natural light. If shadows enhance the design, time your shoot 

accordingly.
• Interiors: Leverage natural light whenever possible. Turn off artificial lighting unless it contributes to the mood.

Know Your Phone’s Camera Settings
• Shoot in RAW for higher-quality images and better editing flexibility.
• Enable the grid - the rule of thirds helps with balanced composition.
• Manually adjust exposure to avoid overexposed highlights or dark shadows.

Be Intentional with Framing
• Hold your phone at chest level for a natural perspective.
• Move around until the frame feels right—tell the story of the space.
• Capture both wide shots and detailed elements that showcase craftsmanship.

Use Wide-Angle Lenses Carefully
Many phones have wide-angle lenses, but overuse can distort perspectives. Keep verticals straight and avoid 
excessive stretching at the edges.

Invest in Small Upgrades
• A tripod with a phone adapter improves stability and sharpness.
• Lightroom Mobile (free) offers powerful editing tools to refine your images.

By applying these tips, you can capture images that truly reflect the essence of your architectural work.

Using Your Photos Effectively
Your project photos should work for you long-term. Here’s how to maximize their impact.

Internal Uses
• Design Critiques & Reference – Use photos to evaluate project execution and build an archive for future design decisions.
• Education – Train employees quickly by using project images to illustrate design details.
• Presentations – Strengthen client meetings with compelling visual storytelling.

External Uses

Social Media Strategy
Each platform has a different audience and purpose. Here’s what to post to maximize engagement:

Website & Portfolio
• Maintain a well-organized project gallery with captions explaining design 

intent.
• Use high-quality images in case studies to illustrate transformation and 

problem-solving.
• Include process images to enrich blog posts and provide insight into your 

workflow.
• Use as the foundation of your brand. Everything should lead back to your 

website.

Instagram (Ages 25-45 | Inspiration & Storytelling)
• Before & After – Showcase transformations with side-by-side images.
• Project Highlights – Post finished projects with engaging captions about 

design intent.
• Behind the Scenes – Share progress shots, sketches, or mood boards.
• Client Testimonials – Pair quotes with a striking project image.

Facebook (Ages 25-34 | Local Community Engagement)
• Local Projects – Highlight work in your area to engage with local groups.
• Event Recaps – Share photos from project unveilings, talks, or site visits.
• Client & Partner Spotlights – Feature collaborations with contractors, 

vendors, or clients.

LinkedIn (Industry Professionals & Networking)
• Case Studies – Share in-depth posts breaking down project challenges and 

solutions.
• Thought Leadership – Post insights on trends, materials, or sustainable 

practices.
• Professional Achievements – Announce awards, publications, & events.

Pinterest (Visual Search & Inspiration)
• Project Boards – Organize images into categories (e.g., “Modern Residential,” 

“Office Interiors”).
• Process & Material Inspiration – Share sketches, material palettes, and 

progress shots.

TikTok (Younger Audience | Short-Form Video)
• Timelapses – Capture design transformations, from sketching to final reveal.
• Quick Tips – Share design insights, renovation hacks, or project breakdowns.
• Day in the Life – Give a behind-the-scenes look at your design process.

Houzz (Homeowners & Renovation Professionals)
• Full Project Galleries – Upload high-quality images with detailed descriptions.
• Client Stories – Show how your work solved a problem or improved a space.
• Professional Listings – Optimize your profile with standout images to attract 

potential clients.

Awards & Publications
• Most industry awards require high-resolution, well-lit images.
• Local press seeks strong visuals and stories for project features.
• Winning awards or being published boosts your credibility at both local and 

national levels.

Client Proposals & RFPs
• A strong image library allows for quick turnaround on pitches.
• Use well-composed photos to tell a compelling story in your proposals.
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