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Al the cenler of it all

Hills City Center is where you live, play, discover, stay, thrive,
and find your fun. This vibrant g6-acre mixed-use destination in
Minneola, part of Lake County—the fastest-growing county in
Florida—is at the heart of a thriving community of 225,338
residents and over 80,452 households, rich in natural beauty.

VISION

Immediate access on the Florida Turnpike, with over 2 million
weekly passing vehicles, Hills City Center is designed to be a
true Central Florida hub — a place for all seasons of life with
stunning scenery, community events, shopping, healthcare, and
more. It's where every visit feels like coming home, and
opportunities grow with the community.
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. - MULTIFAMILY / RETAIL (MIXED-USE) - 1,039 UNITS (5 STORIES)

- RETAIL - 600.000 SF

B svomuvne

. - MEDICAL OFFICE - 500,000 5F (5 STORIES)

(D) - CROOKED CAN BREWERY - 43,000 SF BREWERY & FOOD HALL
| 2 ACRE OUTDOOR EVENT SPACE

CAN

OVER 2 MILLION VEHICLES PER WEEK PASS BY VIA THE FLORIDA TURNPIKE
APPROXIMATELY 1,000 SF OF FRONTAGE AVAILABLE

THREE LED BILLBOARDS FOR SIGNAGE AND ADVERTISING

HANCOCK ROAD EXPANSION FROM 2 TO 4 LANES
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13,000 single-family and muilti-

family units within a 5-mile radius

Hotel

Ten outparcels fronting

Hancock Road

Retail: 600,000 SF

Splash pad: 2,600 SF

Multi-family: 1,039 units
5 story with ground floor commercial

Crooked Can: Florida's largest
brewery and food hall, 42,950 SF,

2,000 SF taproom (opening summer 2026)

Senior Living

Medical Offices; 500,000 SF

AdventHealth Minneola Campus:

200,000 SF, $281 million investment

Commerce Center: 1.4 million SF,

700 daytime jobs created
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CAMP LAKE COMMERCE CENTER:

LOCATION HIGHLIGHTS

e Fronting the Florida Turnpike - over 2 million vehicles per week
Instant access to FL Turnpike & Highway 27
Situated for Statewide Distribution
Next to the Brand New $281M AdventHealth Hospital Campus
Fronting Road to be Widened by County
200k New Residents by 2030 Projected for Lake County

CAMP LAKE
COMMERCE CENTER

PROPERTY INFO
1.4M SF Total Proposed
30,000 - 273,000 SF Available

165 Total Acres

971 Auto Parking Spaces
88 Truck Parking Spaces
32' Clear Height







“Hills City Center —
at the center of it all.”




Lake County

AREA Nestled amidst lush landscapes and scenic lakes,

Lake County offers a unique blend of natural
beauty and vibrant community life. Known for its

rolling hills and outdoor recreation, it's a place
where families and entrepreneurs alike can thrive.
As the highest point in the state of Florida,
Minneola provides stunning panoramic views,
enhancing its appeal. With an expanding network
of parks, trails, and lakes, Lake County is ideal for
those who value an active, outdoor lifestyle
combined with convenient amenities. Its strategic
location provides easy access to major markets
and transportation hubs, making it perfect for
growth and innovation.




Recognized as the fastest-growing county in Florida - Orlando
Business Journal

Ranked as the #3 fastest-growing county in the United States -
Orlando Business Journal

A premier destination for Olympic athletes, home to the National
Training Center

Listed among the Top 25 Best Bass Lakes in the Southeast by
Bassmaster

Earned an "A” rating from the Florida Department of Education for
2024-25, with a 93% graduation rate

Located at the highest point in the state, offering a distinctive
landscape




THE VILLAGES
20MIN DRIVE

SUGARLOAF
2,259 Single Family Units;
175 Multi Family Units;

120,000 SF Commercial/Retail MARKET DEVELOPMENT

13,000 Single-Family
and Multi-Family Units;
within a 5-mile radius of
Hills City Center

S Buckhill Rd

Lake Apopka

MINNEOLA RIDGE
2,000 Units

#*
HILLS

Sullivan Rd

CAMP LAKE COMMERCE CENTER CITY CENTER
1.4M SF Light Industrial Multi Family 1,039 Units; Retail 600,000 SF;
Crooked Can 42,950 SF;

Medical Offices 500,000 SF

CITRUS RIDGE @

2,000 Units & Charter School
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478

BLACK EAST
215 Single Family Units

Grassy Lake Rd

BELLA COLLINA
698 Single Family;
200 Multi Family Units

Lake Minneola
DEMOGRAPHIC SUMMARY e

50 Single Family Units;
681 Multi Family Units; 200,000 SF Retail

Mohawhk

POPULATION: 225,338

HOUSEHOLDS: 80,453

VERDE RIDGE
402 Single Family Units
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ORLANDO
Rdan 20MIN DRIVE

PLAZA COLLINA

200 Multi Family Units; |
1.2 M SF Commercial/Retail

MEDIAN HOUSEHOLD INCOME: $102,000

dloxam Ave
Grand Hwy

UNEMPLOYMENT RATE: 4.9%
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al the cenler of il all

Strategically Positioned for Growth and Innovation
Situated right at the FL Turnpike|Interchange, and just 20 minutes
from both Downtown Orlando and The Villages, this prime location

offers convenient access to major markets and transportation
hubs, making it an ideal destination forgrowth and innovation.
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fun, shopping,

the lawn, farmers

CITY CENTER




"A place where people of all ages
and seasons of life come together
to live, play. discover, stay,
thrive, and find their fun."
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This document has been prepared by for advertising and general information only and makes no

guarantees, representations or warranties of any kind, expressed or implied, regarding the information
including, but not limited to, warranties of content, accuracy and reliability. Any interested party should
undertake their own inquiries as to the accuracy of the information. Hills City Center excludes unequivocally all
inferred or implied terms, conditions and warranties arising out of this document and excludes all liability

for loss and damages arising there from. This publication is the copyrighted property of Hills City Center and/or
its licensor(s). ©2025. All rights reserved.
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