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Abstract

Based on the Branding platform and the visual identity guidelines - the Brandbook, various information
materials and project website www.eciu.org was developed.

The information materials include the presentation and document templates, also other visual
materials such as banners, posters, document designs, among others. All materials are created
continuously and on demand. Information materials, based on common ECIU visual identity, enhance
the visibility of the ECIU University brand, and create a common ground for various communication
and dissemination messages.
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http://www.eciu.org/
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Symbols, abbreviations and acronyms

AAU
DCU
EC
ECIU
KTU
LiU
TAU
TUHH
UA
UAB
uisS
UNITN
uT

Aalborg University, Denmark

Dublin City University, Ireland

European Commission

European Consortium of Innovative Universities
Kaunas University of Technology, Lithuania
Linképing University, Sweden

Tampereen Korkeakoulusaatio sr, Finland
Hamburg University of Technology, Germany
Universidade de Aveiro, Portugal

Universitat Autonoma de Barcelona, Spain
University of Stavanger, Norway

Universita degli Studi di Trento, Italy

University of Twente, Netherlands

A9.2, 02: Information Material 2



The ECIU University

1 Description of information materials

All materials are created continuously, and on demand from work packages. The materials include, but
not limited to digital banners, social media post visuals, leaflets, the layouts and designs for position
papers, newsletters and the ECIU University magazine.

The ECIU University information materials are aligned with ECIU Brandbook and Guidelines for photos
and illustrations. This helps to create one voice and look of the alliance.

Some examples:

Picture no. 1. The first and the last slide of ECIU University presentation template:

CHALLENGING THANK YOU ! .

GONVENTIONAL
THINKING

x

Picture no. 2. ECIU University social media posts

Benas Gabrielis
Urbonavicius

Teamcher, Kaunas University of Technology

‘It is always nice to work with ideas that

are not synthetic but bring a MAKE

measurable value to the environment’ A REAL
IMPACT

Picture no. 3. Document templates
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Micro-Credential
White Paper Series
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Some of the latest examples of the information materials can be found in the following links:

e Make a real impact campaign, website and social media posts for the promotion of the ECIU
University challenges and micro-modules.

Micro-credentials white paper design;

Social media posts about developments of ECIU University.

Invitations for ECIU University transnational vouchers.
Video about mid-term deliverables.
Sharing testimonials of ECIU University community.

Examples of the latest information materials can be found in:
https://www.facebook.com/eciuorg
https://twitter.com/eciuniversities
https://www.linkedin.com/company/eciu/

2 Objectives

The ECIU University materials help to enhance the visibility of the brand and create a common ground
for different communication and dissemination messages.
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https://twitter.com/ECIUniversities/status/1574732990722318337
https://www.eciu.org/news/eciu-universitys-real-life-challenges-make-an-impact-on-your-career-and-society
https://www.linkedin.com/feed/update/urn:li:activity:6980491879997956097
https://assets-global.website-files.com/551e54eb6a58b73c12c54a18/62ab225477535859cb10972f_Paper%203%20ECIU_corrections.pdf
https://twitter.com/ECIUniversities/status/1552547634065428480
https://twitter.com/ECIUniversities/status/1510894362682707970?s=20&t=YgdruTv-3YX1sqf6qPbr-Q
https://www.linkedin.com/posts/eciu_eciu-university-connects-u-for-life-activity-6899988289504235520-0ucO?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/feed/update/urn:li:activity:6965595989919346689
https://www.linkedin.com/feed/update/urn:li:activity:6970978943696855040
https://www.facebook.com/eciuorg
https://twitter.com/eciuniversities
https://www.linkedin.com/company/eciu/

