


Introduction

Q1 2026 marks a significant step forward in what Lobyco Nexus can do for your
team and your customers. This quarter, we are proud to share two major product
launches alongside a range of improvements across the platform.

We are pleased to introduce the new Insights module in Lobyco Nexus giving you
visibility into your loyalty programme's health and campaign activity through the
Insights Overview, and the ability to explore your data by asking questions in plain
language with Al Genie.

The second major launch is Real-Time Orchestration, enabling campaigns in Nexus
to automatically react to customer behaviour as it happens through customer and
activity event blocks. The new Outbound API block makes it possible to connect
Nexus to your external systems, so customer journeys can continue across the other
marketing tools you use.

Beyond these two launches, we have continued to invest in the tools you use every
day. This quarter also brings improvements to Challenges, Offers, and Member
Management, along with a redesigned Bonus view in the app.

We hope you find these updates valuable, and as always, we welcome your
feedback as you start exploring what is new.

The Lobyco Product Team
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health Insights Overview
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and campaign activity, in
o one place within Lobyco Nexus. It replaces the need to pull
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* A consistent baseline for decisions: Because metrics
refresh daily and follow consistent definitions, you have a
reliable starting point for conversations about programme
performance across teams.




Overview Al Genie

Q Insights

+ New Chat @® History

Beta

Insights Al Genie

Al Genie lets you

— no SQL or technical knowledge How canhelp you today?
required. It is available under the Insights tab in the admin
tool and runs on a curated dataset from your Lobyco setup, - Wt i hor and o ey onnct G e shr s

covering purchases, members, stores, and promotions.

What is the distribution of Recency, Frequency and MonetaryValue for customers in the
RFM segments?

What is the monthly total and average purchase amount?

Rather than waiting on your data or analytics team, you can
get answers in seconds, directly from the platform where you
run your campaigns.

What it solves:

Q Insights Overview Al Genie

* Faster analysis without dependencies: Ask questions like
"Which game had the most participants this year?" or
"Which product categories sold the most last month?" and
get an

What is the monthly total and average purchase amount?

average purchase amount per month varies from £59.11 to £213.62. Examples include:
« July 2025: Total £13,831.83, Average £59.11

+ September 2025: Total £64,298.50, Average £213.62

+ January 2026: Total £99,197.72, Average £80.52

+ February 2026: Total £112,992.67, Average £74.78

« April 2026: Total £82,371.93, Average £83.71

without raising a request elsewhere.

* Insights that inform better decisions: With data gathered
in one place and presented in a clear, visual format,

September 2025. The data covers the period from 2025-07-02 to 2026-04-21.

Year  Month  Period StartDate  Period EndDate  Total Purchase Amount

2025 7 02 Jul 2025 31Jul 2025 1383193
2025 8 01 Aug 2026 15 Aug 2025 31088.00
2026 9 11 Sep 2025 30 Sep 2026 64299.50
2025 10 010ct 2025 310ct 2026 64001.89
Beta: Al Genie is currently in beta. Results should be reviewed ws N oexss  wneas 7o
2025 12 01Dec 2025 31 Dec 2025 4968760

and validated before acting on them.

2026

01Jan 2026 31 Jan 2026 99197.72

What is the monthly total and average purchase amount?

The monthly total purchase amounts range from £13,831.93 in July 2025 to £112,992.67 in February 2026, while the

The highest total purchase amount was in February 2026, while the highest average purchase amount was in

& Download CSV

Avg Purchase Amour

s9.M

149.46

213.62

78.72

89

67.79

8052
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Block library
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Real-Time Orchestration with
Event blocks

Lobyco Nexus campaigns can now start or continue based on
customer and activity events. Instead of relying only on

scheduled runs, you can build flows that trigger the moment
something relevant happens, no manual intervention needed.

More
activities
to come

Supported events: Customer sign-up - Challenge completed
- Game won - Game lost - Offer assigned

in 2026

What it solves

*  Timely, personalised follow-up: Deliver the right next step
the moment something happens: a sign-up, a game
outcome, a completed challenge, rather than waiting for
the next scheduled run.

*  Uninterrupted customer journeys: Every outcome becomes
a starting point for what comes next. A customer who
doesn't win a game can automatically receive a
consolation offer, keeping the experience continuous and
the relationship intact.

* Higher relevance at scale: Because flows respond to what
a customer actually did, the communication they receive is
always contextually appropriate, without any manual
work on your end.



Outbound CDP connectivity

Lobyco Nexus can now send data to external systems in real
time as part of a campaign flow. When a customer triggers
an event, the Outbound API block sends data directly to your
CRM, CDP, or any other connected tool, allowing the customer
journey to continue beyond Nexus into the broader set of
tools you use.

What it solves

* Coordinated journeys across your marketing stack: A
customer event in Nexus can immediately activate a
follow-up in your ecommerce platform, ad targeting
system, or CRM, so you can engage at the right moment
using the tools and channels you already have in place.

* A complete and current customer profile: Campaign
outcomes like a completed challenge, an activated offer, or
a lost game, are sent back to your CDP the moment they
happen, so your customer data stays accurate and up to
date across all systems.
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Filter by
author

Campaigns

CAMPAICN AUTHOR

. MS Retail Media Campaign 19

. SMEastercompaign 24

Spend £25in bakary and get afree coffee

buy 5to-go meals and get 50% of the 6th

pand £30 on Nescate, get 5000 points and a chance 10 priz

Start date

026/04/01 00:00

2026/04/13 00:00

2026/03/29 0000

End date

2026/05/310000

2026/05/27 0000

Expand
to filter

ooooo

Status

@ sctive

Draft

® Expired

S eths Filter by
activity

type

List view filter improvements

The campaign list view now supports filtering by author and
specific campaign elements, making it faster to find and
manage the activities and campaigns you are looking for
across what can be long and growing lists.

What it solves

* Faster navigation: Filter campaigns by author or specific
elements to quickly narrow down to the activities that are
relevant to you, without scrolling through the full list.

* Filters that persist: Selected filters are remembered when
you return to the platform, so you pick up where you left
off rather than reapplying the same filters each time.

*  Works across campaigns and list view: Filtering is
available in list view across campaigns and within
individual campaigns, giving you consistent control at
every level.



Promotions




< Lobyco O CAMPAIGNS > MAY CAMPAIGN

I © Create Offer

more!

(+)

% Off ‘
° (,' v
Spend €50 for 5% off - Spend €100 for

10% off - Spend €150 for 15% off

Expires in 9 days

Basket Tier
Apply different discounts based on basket total
value

Discount oo
Discount type *
asket Ti
Apply different discounts based on basket total v
value
@ This complex offer type may not appear in your app by default. Please contact your Customer Success Manager for details. ﬁ
=)
Buy Qs
- - - i, start
Excluded Product IDs (i) Excluded Category 1Ds (1) Purchase value® (1) oOffer value * (0)
> End |
Add items () Additems (D EUR v EUR
Purchase value * (1) offer value * (i) f—
UR EUR
D
+ Add rule 2
Limits
Redemption limit * Discount type *
Quantity Tier
Apply different discount tiers based on quantity A
purchased
Buy at least 2 different preducts to get a discount
S = on one or mere of them
o 2 Scheduled runs
Mix & Match Total Value
Buy multiple preducts for a total fixed price
Threshold Discount
Apply discount on a product each time a quantity
thresheld is met
App Coupon SUPER
FRESH Quantity Tier
. Apply different discount tiers based on gquantity «
Unlock savings: Spend more, save purchased
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Tiered Offers

Two new offer mechanics are now available in Nexus, allowing
you to reward customers with increasing discounts as they
spend or buy more, applied either at basket level or at product
and category level.

What it solves

* Incentivise higher spend per visit: Basket Tier rewards
members with a greater discount as their total basket
value increases through offers like: 5% off when spending
€50, 10% off at €100, and 15% off at €150, creating a clear
incentive to add more to the basket.

* Drive volume on specific products: Quantity Tier applies
stepwise discounts based on how many units of a product
or category a member buys. With offers like: buy 3+ and
get $0.50 off each, buy 10+ and get $2 off each, this type
of discount mechanic is well suited for supplier-funded
promotions and category growth campaigns.



Offer statistics

Offer activity performance is now available directly on the
activity. A statistics tooltip has been added to each Offer
activity, showing key metrics including assigned, activated,
and redeemed counts alongside basket metrics; average,
minimum, and maximum basket value, and total value.

Title Type Start date End date Status. Edited by

v May Campaign 6 Standard 2026/05/01 01:00 2026/05/3101:00 (© scheduled AS
Yesterday 17:15

v Spend Stretch Challenges 3 Standard 2026/04/01 01:00 2026/04/30 0100 @ Active AF
2026/04/0313:26

MS Retail Media Campaign 19

v Standard 2026I0im nvon smaineta minn OV arvive er . Wh qt it sol ve s

Offer statistics

SM Easter campaign 24 Standard 200

2026/04/09 04:06

B o Asgne 0 Actvated 13 Redsemed * Immediate performance read: Assigned, activated, and
Last modified: 2026/04/07 T1:01 o 0 O . N

redeemed counts give you a clear picture of how members
S . I Paacunill Pl P are engaging with the offer at any point during the

~

Eam10% during easter! — 200
Last modified: 2026/04/07 1:02 i
Last modified: 2026/04/07 T1:04

.
i campaign.
2026/04/07 107 fi ih Total value

o

Easter Recipe

360407 T ] * Basket impact at a glance: Average, minimum, and
‘i‘;‘:{c;'gr:zggrzozﬁ 04/07 123 offer 2026/03/29 0100 2026/04/10 01:00 @ expi MK il 1 i

o e o " . maximum basket value alongside total value show
E;‘;srf:gdg‘gegsgégg’:igg;ﬁ%"m'”“h Challenges 2026/03/29 01:00 2026/04/10 0100 () Dra MK . .« . . .

% e o " whether the offer is driving the spending behaviour you
Win a free Coca Cola! (D) Draft MK Wi

Last modified: 2026/04/07 11:08

intended.

Togo food buyers Segment

Push () Draft

12




Assign coupon

o Choose Offer

D

16ef0el5-ea77-4171-
8191-d11c05538d79

5740d350-51df-
4f07-9e99-
07ea2dSbbc2a
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4022-b7c)-
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59eda040-76b1-
4dbc-bB6a-
75392a91b3f4

Name

Long challenge reward

Game reward 2026

Challenge offer

Offer name (C)

Type

Choose

Challenge

Challenge

Game

Challenge

Game

o Settings

Start date

01/07/2024 1134

01/01/2026 12:44
01/01/2026 12:44
01/03/2026 01:00

14/04/20261727

End date

31112/2026 N34

01/01/2027 12:44

01/01/2027 12:44

30/04/2026 0100

30/04/2026 0100

Edited By

MG

AV

Assign & Delete member
coupons

It is now possible to manually assign or delete coupons for
individual members directly in the Lobyco Member
Management tool.

What it solves

* Handling missing rewards quickly: If a member did not
receive a coupon they were entitled to, due to a technical
issue or any other reason, support teams can assign it
directly, resolving the issue without delays or workarounds.

* Correcting mistakes and managing exceptions: If a
coupon was assigned incorrectly, or in cases of suspected
fraud, it can be revoked immediately, giving support teams
the control they need to handle exceptions as they arise.
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Member account

Bonus Balance

€250,45

Activity Seeall
FreshStore 12.00
21 January 2023 12:34 Memberbonus - 1%
Fresh+ 10.00
21 January 2023 12:34 Expired

The last X months

Bonus earned in category

Member bonus - employee
75%

Campaign bonus 5%
aE——— 24%

Member bonus 1%
™ 1%

Bonus earned in total in period

€64.00

A =

Home Offers Loyalty Card

Cleaner
and more
engaging

look

Member account
res|

21 January 2023 12:34

The last X months

Bonus earned in category

Member bonus - employee
75%

Campaign bonus 5%
CEE— 24%

Member bonus 1%
ot 1%

Bonus earned in total in period

€64.00
Bonus earned each month
€19,90 €9,00 €34,00
I - S
5 Apr. 2026 May 2026 Jun. 2026

) = 000

Home Offers Loyalty Card More

Redesigned Bonus view

The Bonus Page has received a visual update, giving members

and
earnings history. What was previously a simple list of figures
has been redesigned into visual breakdowns.

The update also introduces Reserved Bonus, allowing bonus
earned in one period to become redeemable in a later one,
turning high-spend periods into a driver of future footfall.

What it solves

A cleaner, more readable bonus overview: Bonus balance,
recent activity, and earnings breakdowns are now
presented in distinct cards, making the page easier to scan
and navigate.

Clearer visibility into earnings: The bonus category
breakdown is shown as a visual bar chart, and monthly
earnings can be seen above each bar, making it
immediately

, without having to interpret raw figures.
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