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Executive summary

In August 2025, Tend successfully expanded with the
second annual Women's Health Week | Te Wiki
Wahine Hauora. The 2025 campaign built on the
foundation established in 2024 and introduced new
elements that brought women's health
conversations from digital spaces into communities
across Aotearoa.

In June, prior to the campaign, we conducted a
survey to understand the cost of being a woman
when it comes to healthcare. The survey revealed
the staggering cost of gender-specific healthcare in
Aotearoa, informing our approach to removing
barriers to care.

In partnership with Manatū Wāhine Ministry for
Women and Hon Nicola Grigg, we offered free
cervical screening across all Tend clinics nationwide,
with Tend Linwood as the central hub. The response
was overwhelmingly positive with appointments
filling within hours - demonstrating that cost remains
a significant barrier to cervical screening. We
responded by opening additional slots, prioritising
access for as many wāhine as possible.

This year we launched a nationwide events portal
that empowered individuals, organisations,
community groups, businesses and schools to host
their own Women's Health Week activities. 

Cecilia Robinson
Co-founder and co-CEO of Tend Health

55 Ambassadors 
+ Experts5,503 People

completed quiz

Once again, the most rewarding aspect of Women's
Health Week was the overwhelmingly positive
response from wāhine across the country. We
received hundreds of messages commending the
initiative and celebrating its impact on women's
health conversations nationwide. 

This year, organic social sharing was far more
prevalent, with women from all corners of Aotearoa
inspired to create their own content and host their
own events, demonstrating the true grassroots
power of this movement.

We extend our heartfelt thanks to our generous
sponsors, partners and wāhine toa. Your support
continues to make this groundbreaking initiative
possible, and we dedicate this, and all future
Women's Health Weeks, to the extraordinary wāhine
of Aotearoa. We look forward to building on this
momentum in 2026.

With 46 events held across the motu and every
event entered into a draw for $1,000 toward a
women's health cause, we fostered grassroots
engagement and connected women within their
communities. 

The week opened with our flagship launch event, "A
night for our wāhine" at SkyCity, where we lit the Sky
Tower alongside Dame Valerie Adams.

The event was livestreamed and our panel of
speakers included Tend Co-Founder and Co-CEO
Cecilia Robinson, Dame Valerie Adams, Denise
Cosgrove from The Selwyn Foundation, Dr Eileen
Sables, Dr Amelia Ryan, Dr Megan Ogilvie, and
registered dietitian Lily Henderson.

Our media partnership with MediaWorks significantly
broadened our reach, with Dr Eileen Sables and
Dame Valerie Adams featured across Mai FM, The
Edge, The Breeze and More FM morning shows,
complemented by coverage from NZ Herald, Radio
Rhema, RNZ and The Coast. 

We had 21 digital billboards across six cities and
targeted email campaigns achieved a 53% open rate
- more than double the healthcare industry average.

312,685 Organic social
impressions 46 Events nationwidePaid

impressions4,817,256



womenshealthweek.nz

24,000 unique visitors
57,000 views 

556 downloads of media kit

In addition to adding new downloadable resources, articles and stories we launched
a new Events section to foster community connection. We invited businesses,
individuals and organisations to host their own women’s health events. 

Hosts submitted events via a simple form, which we reviewed and published (both
public and private) to leverage WHW’s nationwide reach. 

We also had 556 downloads of the WHW media pack. 

Top 5 visited pages in 2025

1.Article: ADHD in women and girls: The symptoms and why it’s often missed
2.Event: Empowering Women to Thrive in a Modern World
3.Event: FREE Cervical Screening at Tend
4.Article: How to Age Well – An Expert’s Top 10 Tips
5.Event: Greenwich Gardens: Zumba for You!

The website remains live post-campaign with ongoing SEO focused on women’s
health content.



General knowledge quiz

5,503 completed quiz
76% completion rate
4,656 emails collected

Top questions people got
wrong

60% didn’t know 25 is the
recommended age that most
women should start getting regular
cervical screening.

63% didn’t know that heart disease
is the leading cause of death in NZ
women. 

A key engagement piece of the campaign was a fun quiz designed to test
general knowledge about women’s health and help them learn something new
along the way.  Entrants didn’t need a perfect score to qualify; they simply had
to complete the quiz to go in the draw.

On completion of the quiz, participants went into the draw to win 1 of 10 $1000
Prezzy cards. Ngā mihi nui to Kiwibank for sponsoring this prize.

Feedback from a winner: “Myself and my partner did this quiz together to see how
much we could get right, and we were surprised how little we really knew about women's
health. It was a real eye-opener considering I suffer from PCOS and am still learning
about my own condition. There is a real need for more education around women's health
and thank-you for putting together this fun quiz as a way to engage more people. “



Research results - The hidden tax of being a woman

In June 2025, prior to the campaign, we conducted a survey to understand the cost of being a woman when it comes to healthcare. The survey was sent to all Tend
patients who identify as female and are over the age of 18 plus our WHW subscribers from 2024. With 1,335 respondents, the survey revealed the staggering cost of
gender-specific healthcare in Aotearoa. Read the full article here.

A survey respondent said:
“The money we lose when we have babies and take off
for parental leave or put them in daycare. We’ve got
partners and other kids and whānau relying on us for
financial support. But we have to choose between this
and our babies, even when we earn well, because
housing and other living costs are just that expensive.”

https://www.womenshealthweek.nz/stories/the-hidden-tax-of-being-a-woman


Events

Alongside new articles and downloadable resources on our website, we launched a dedicated Events section to bring Women’s Health Week to real life. Individuals,
organisations, community groups, businesses and schools were invited to host their own events, with every public or private event going into the draw to win $1,000 for a
Women’s Health cause of their choice.

46 registered events nationwide



Tend launch event - A night for our wāhine

Tend opened the week with “A night for our wāhine” at SkyCity, lighting the Sky Tower with Dame Valerie Adams and hosting an honest kōrero and expert Q&A on the
women’s health topics every wāhine deserves to know. This powerful launch set the tone for a week of connection, learning and open conversations about women’s health.
Hosted by Sky City and kindly sponsored by The Selwyn Foundation. This powerful and moving kōrero was livestreamed on YouTube.

Speakers
Cecilia Robinson – Founder's story: Why Women's Health Week matters
Dame Valerie Adams – Olympic champion sharing her powerful story about prioritising your health
Denise Cosgrove – The Selwyn Foundation's commitment to women's wellness

Women's health expert panel
Dr Eileen Sables (Tend GP) – Breast health, cervical screening & menstrual health
Dr Amelia Ryan (Obstetrician & Gynaecologist) – Period pain, fertility & ovarian cancer
Dr Megan Ogilvie (Endocrinologist) – Menopause, PMDD & bone health essentials
Lily Henderson (Registered Dietician) – Nutrition wisdom every woman needs

https://www.youtube.com/watch?v=Mi1PJaefwTY


FREE cervical screening on 15 August

In partnership with Manatū Wāhine Ministry for Women and Hon Nicola Grigg, we offered free cervical screening across all Tend clinics nationwide, with Tend Linwood
serving as the central hub for walk-ins. Nicola visited Tend Linwood on Friday to meet the team and share the initiative across her networks.

Our patient database was notified via email with all appointments booked within just a few hours. A clear reminder that cost remains a significant barrier to cervical
screening. In response to this high demand, we prioritised screening as many wāhine as possible and opened additional appointment slots.

The free cervical screening day at Tend Linwood was a meaningful highlight of Women’s Health Week, aligning directly with this year’s theme of encouraging women to
prioritise their wellbeing. A huge thank you to our nursing and front desk teams across the motu whose mahi made this event possible.

https://www.instagram.com/p/DNXAb7XpJzp/


Free pop-up health
station for older women

by the Selwyn Foundation

Island Breeze in
Ashburton by Tangata

Atumotu Trust



DIY breakfast bowls

Sleep in Women by
Auckland Sleep

(public)

Wellness Wednesday by 
My Food Bag (private)



HERizon: Burnout
to Brilliance 

Wee Should Talk
by Junofem



School Shorts, 10 August, Setting healthy
standards for our girls with Cecilia Robinson

Your Menopausal Vagina, 11 August, Lynda
Lovatt Lady Talk

Podcasts

Print/Digital news

Landmark

The Eastern Times, 25 July, Are heavy and
painful periods normal?

The Eastern Times, 10 Sep, Free cervical
screening success

Papamoa Post, August edition

NZ Herald, 10 August, Missed opportunities in
cervical cancer prevention - Cecilia Robinson

NZ Herald, 11 August, The hidden tax of being
a woman

Our Place Magazine  Bay of Plenty
community lifestyle magazine Aug/Sep issue

Auckland Scoop, 6 August, It’s time to put
wāhine first .

Sky Tower lit up in purple and teal, again on 11
August to mark the first day of WHW and to
mark the launch event at Sky City.

Earned & paid media
This year we partnered with MediaWorks to broaden our reach.
Morning shows on Mai FM, The Edge, The Breeze and More FM
featured Dr Eileen Sables and Dame Valerie Adams, with additional
coverage from NZ Herald, Radio Rhema, RNZ and The Coast.

Our paid media included two weeks of nationwide radio ads, ROVA
placements and Auckland Traffic Updates, supported by a strong
digital out-of-home (OOH) presence. 

Digital billboards ran in Auckland, Hamilton, Christchurch, Wellington
and Gisborne, amplifying Women’s Health Week messaging across
Aotearoa.

The Edge Breakfast with Clint, Meg, Dan, 11
August, feat Dame Valerie Adams & Dr Eileen
Sables

MoreFM Drive Show with Sarah & Adam  11
August, Dr Eileen Sables

More FM, 11 August, Dr Libby in for Women’s
Health Week

Mai Morning Crew 11 August, feat Dame
Valerie Adams & Dr Eileen Sables

The Breeze Breakfast with Robert & Jeanette
11 August, feat Dame Valerie Adams & Dr
Eileen Sables 

Nationwide radio ads on Mediaworks stations
for 2 weeks, 1 week prior and 1 week during
WHW. 

ROVA, 11 August, Do women really get worse
hangovers? Dr Eileen explains

Auckland Accurate Traffic update across all 9
Mediaworks stations for 2 weeks.

RNZ Nine To Noon, 6 August, Wee chat: what
you’re afraid to ask about your pelvic floor
with Dr Jenny Kruger

Radio Rhema interview with Dame Valerie
Adams on breaking the silence around
women’s health

The Coast breakfast  12 August, with Toni &
Jason trying the period pain simulator with
Sam Wallace

Radio

https://open.spotify.com/episode/49ITtXwOUXVKv7cfXZ3aib?si=a011b64435c04040
https://open.spotify.com/episode/0OMpxoT6ZCS0s4blHwTIqg?si=a0ee8dcc1ec040c2
https://issuu.com/times_e-editions/docs/eastern_times_july_25_2025
https://www.times.co.nz/business/free-cervical-screening-success/
https://papamoapost.co.nz/paper/august-2025/
https://www.nzherald.co.nz/business/companies/healthcare/missed-opportunities-in-cervical-cancer-prevention-cecilia-robinson/3CXIVO5FMZESBBY5JPMZSAJO6A/
https://www.nzherald.co.nz/video/herald-now/the-hidden-tax-of-being-a-woman/IYMQL5DBP6YKGSPORYWJNXX5VY/
https://auckland.scoop.co.nz/2025/08/its-time-to-put-wahine-first-womens-health-week-launches-11-august/
https://www.facebook.com/photo/?fbid=915744363929287&set=pb.100064811943765.-2207520000
https://omny.fm/shows/more-fm-drive/sarah-and-dr-eileen-sables-chat-all-things-womens-health-week
https://omny.fm/shows/more-fm-drive/sarah-and-dr-eileen-sables-chat-all-things-womens-health-week
https://www.rova.nz/videos/VID07619
https://www.youtube.com/shorts/sjCz40UGur4
https://www.rova.nz/articles/do-women-get-worse-hangovers-dr-eileen-explains
https://www.rhema.co.nz/shows/show/article/1GY2I7Tjbrc
https://www.instagram.com/p/DNPoNIqOsit/






Instagram
While we posted slightly less organic posts this year compared to last year, the amount of
organic posts by other Instagram profiles (personal & business) has more than tripled with
the hashtag #WHWNZ gathering over 100 posts and Meta AI getting the summary correct.
Sam’s period cramp simulator collab performed the best, reaching 104k views and 1093
shares.

Facebook 
This year we more than doubled our Facebook following and engagement during Women’s
Health Week. A highlight was a message from Minister Hon Nicola Grigg, encouraging all
women across Aotearoa to prioritise their health. This high-profile endorsement helped
drive conversation, shares and community interaction, further amplifying the campaign’s
visibility and impact.

TikTok
Our top-performing videos from last year continued to gain traction, with Dr Eileen’s Heavy
Periods video approaching 3 million views. This year, Sam’s Period Pain Simulator video
performed best with 7.4k views, although it didn’t match the success of last year’s vox pop–
style content.

Many of the new videos filmed with Dr Eileen this year resonated more with an older female
demographic rather than TikTok’s younger audience. Looking ahead, we’ll create TikTok-
specific content tailored to this audience.

LinkedIn 
Our top-performing post featured a carousel of images from the SkyCity launch event,
showcasing the Sky Tower lighting and our expert panel Q&A. This was closely followed by
the video of Tend men experiencing period cramps.

Throughout the week, Tend was tagged and mentioned by numerous individuals and
organisations sharing the campaign from personal stories and event photos to words of
encouragement and support. Many of the businesses we reached out to also joined in,
finding their own ways to participate and shine a light on women’s health issues, further
amplifying Women’s Health Week across social channels.

Facebook
27 posts
14k views for top post
674 new followers 
40k organic impressions
 

TikTok
9 videos
7.4k views for top video
423 new followers
12k organic impressions
 

LinkedIn
23 posts 
5k views for top post
316 new followers
25k organic impressions 

Instagram 
33 posts
104k views for top post
626 new followers
232k organic impressions
 

Activity during the weekOrganic media



Organic media





Mediaworks ROVA
14 days activity
266,674
impressions
81,549 reach

Mediaworks AKL
Accurate Traffic

10 days activity
444,030 reach
Auckland only

Mediaworks Digital Outdoor
14 days activity
21 locations across Auckland, Hamilton,
Christchurch, Wellington, Gisborne, New
Plymouth
3,637,011 impressions 

We spread our limited advertising budget across digital
billboards, StackAdapt, Meta and TikTok.

Since adding events to the mix, we created a separate
Meta campaign to promote event registration and
highlighting geo-targeted local events to encourage
local attendance. 

Radio
14 days nationwide
16 radio recordings
Promoting WHW checkup,
quiz, events and social
197,554 reach 

Stackadapt
14 days activity
Audio spots, video and display ad
types
173k impressions
847 clicks
0.39% click through rate

Paid media

Meta
14 days activity across
Facebook and Instagram
Combo of reels, posts and
carousels.
344,005 impressions

TikTok
24 days activity
4 x video posts
663,240 video views
412,694 reached audience
0.17% average click through rate





Click to read our daily emails
Day 1 / Day 2 / Day 3 / Day 4 / Day 5 / Day 6 / Day 7

53% average open rate, double the
healthcare industry average of 21.7%
3.2% average CTR  

We sent 7 email newsletters during the campaign. 1 for each day of the week with
a different women’s health topic. 

Subscribers joined through two avenues: either by signing up for our newsletter
on the WHW website or by taking the quiz and providing their email address.

By the end of the 7 days, we had collected 4,656 new subscribers, totalling
22,778 recipients.  

The ADHD article send on Wednesday got the most clicks (837) by a country mile
compared to other links. This indicates there’s lots of interest in content on ADHD
in women. We will do a deeper dive on this topic next year.

E-mail newsletters

https://www.womenshealthweek.nz/stories/adhd-in-women-and-girls-the-symptoms
https://mailchi.mp/55de0f3fe6c3/day-1-exploring-the-spectrum-of-menstrual-health-15829742
https://mailchi.mp/65ea185e8d9d/day-2-fertility-contraception
https://mailchi.mp/76769b1c8885/day-3-adhd-maternal-health
https://mailchi.mp/b3a98d0e75ec/day-4menopause
https://mailchi.mp/d7c33c7b4c31/day-5-cancers
https://mailchi.mp/0db1d005286d/day-6-sexualhealth
https://mailchi.mp/bea69cb4331e/day-7-self-care
https://www.womenshealthweek.nz/stories/adhd-in-women-and-girls-the-symptoms


We sent a total of 52k email newsletters to all
enrolled Tend patients across the network
about Women’s Health Week’s new events in
the July patient newsletter

We had 2 app banners running during WHW.
One promoting free cervical screening that
took users directly into the app flow to book
their slot. Once all slots filled up, it was
removed to just show WHW banner that took
them to the website.

tend.nz website analytics below:
Spike in traffic during WHW 

Tend.nz website Better Health websites

Owned media
Tend has over 137,000 patients across its network and utilised all its owned channels
to share the WHW campaign. This included using Tend's websites, the Tend app,
email newsletters, and displaying posters at all clinical locations. Furthermore, our
team was present in Christchurch for GPCME and used the event to share the
campaign and engage with attendees. 



Activations across Tend clinics nationwide WHW clinic activations nationwide across 13 clinics with posters,
bunting flags, badges and goodie bags.



Merchandise



What people had to say



Selwyn Foundation
Manatū Wāhine Ministry for Women
Kiwibank
Fresh Start by My Food Bag
Adult Toy Mega Store
The Period Place 
Talk Peach Gynaecological Awareness
femfit by JUNOFEM
MenoMe

A sincere thank you to all our sponsors,
charity partners, advocates, experts, wāhine,
and contributors.

We are immensely grateful for your support
in joining our inaugural campaign, united by a
shared purpose to spark meaningful
conversations about women’s health in
Aotearoa and empower our wāhine to
prioritise proactive and preventative care.

Our sponsors & partners

THE
PERIOD
PLACE

Our proud sponsors

Our wonderful partners



Manatū Wāhine Ministry for Women

“Considering I have a history of
abnormal smears I shouldn’t delay.
But it’s not the most affordable
process to have done. So I am very
thankful for this!”

“The option to self test got a patient
in who had put off screening for a
number of years - she wasn't aware of
this option until she saw our email.
She has difficulty with traditional
screening due to mobility issues, so
the thought of a swab test option
seemed more doable for her.” 
- Nurse Nicky

Rachel on Instagram shared on her story after she got her screening done about her positive
experience. 

“Also well done to the lovely lady that I just saw at Tend. She asked the question “I need to ask
you as well, are you safe at home? Is there anything going on at home?” which is awesome, I
don’t think I’ve ever ever been asked that by a doctor before so that’s really cool.”

Feedback from patients

Our free cervical screening day would not be possible
without the support from the Ministry for Women and
Hon Nicola Grigg. With their support, we were able to
provide free cervical screening to everyone with a
cervix across all 13 Tend clinics on Friday 15  August.th



One of our winners of the $1,000 Prezzy Cards was a
retired nurse living in Moerewa.

“My hubby and I had a yarn about what I might spend the
money on — maybe new glasses, as mine haven’t been
right for months, or perhaps finally going to a skin clinic.
I’ve always wanted to, but never had the money. After
menopause I’ve struggled with health issues so a little
self-care feels like such a treat.”

The Selwyn Foundation

Dedicated content to vulnerable older women included: 

2x videos with Dr Eileen Sables & Dr Lee Mathias
Top health priorities for older women
How estrogen cream helps menopause

4 x Selwyn Foundation articles published
Top 10 tips to ageing well
The deep need for sleep
Mindfulness can help tame fears and worries
Keep your brain ticking along

The top 10 tips to ageing well article was the second
most viewed article in 2025. 

This campaign's success would not have been possible
without the incredible partnership and generous
support of the wāhine at The Selwyn Foundation. 

We are deeply grateful for their contribution, and to
Denise Cosgrove, who delivered a powerful speech on
positive ageing and the broader challenges facing older
women at our launch event.

https://www.youtube.com/watch?v=WxLuyjg6h_0
https://www.womenshealthweek.nz/stories/top-health-priorities-for-older-women
https://www.womenshealthweek.nz/stories/vaginal-oestrogen-creams
https://www.womenshealthweek.nz/stories/how-to-age-well-an-experts-top-10-tips
https://www.womenshealthweek.nz/stories/the-deep-need-for-sleep-yjgc7
https://www.womenshealthweek.nz/stories/mindfulness-can-help-tame-fears-and-worries
https://www.womenshealthweek.nz/stories/keep-your-brain-ticking-along


“I will put this prize towards weekly healthier
groceries and being able to purchase fresh
fruit, veggies and fish which have gone up in
the cost of living. My partner and I have been
purchasing a lot of frozen veggies and fish to
get buy at the moment as they work out
cheaper without going off too quickly. I would
also love to use some of the prize towards a
new pair of walking shoes to get out and
appreciate the outdoors both for vitamin D
and for more 'mindful' walks.”

Kiwibank

Ngā mihi nui for the wonderful sponsorship of the general
knowledge quiz prize. Read the different ways our winners
are spending it on their health and wellbeing.

Results: 
5,503 completed quiz
76% completion rate
4,656 emails collected

“I'll treat my friends to nice meals as they're always there
for me (they also act as therapists). We may plan a cool
weekend trip somewhere.”

“I plan to use the money to buy plane tickets for a holiday!
I've been feeling very burnt out lately from work and life
and got concert tickets to a artist I love in Australia. This
will help me have the holiday I need! Thank you so much
again.”

“Maybe new glasses, as mine haven’t been right for months,
or perhaps finally going to a skin clinic. I’ve always wanted
to, but never had the money.”

“I'm hoping to use this towards a bike and some really good
running shoes, or maybe a tent? Really excited to chose
something special. Any extras are a real luxury at the moment!”

I’m currently a first year uni student in halls this year, so having this extra money will be really helpful in setting up my flat for next year and making it feel like
home. I also really love bouldering but I’ve been considering cancelling my membership recently due to the cost, so this will also help keep me active. 



Thank you for your involvement this year in
multiple ways and providing another awesome
giveaway of Fresh Start. 

Lily Henderson as our expert panelist speaker
at our Sky City launch event. 

New article ‘Balance your blood sugar,
support your hormones’ by Lily Henderson

Parnell site hosted an inspiring Own Your
Power talk with guest speaker Renee Diment.

Brigade site set up health information stations
focused on key screenings and preventative
checks.

Christchurch team celebrated Wellness
Wednesday with a shared healthy kai,
resource exchange, and kōrero on women’s
wellbeing.

Discount code included goodie bags at the
WHW launch event

Instagram Giveaway, had 400 entries and 5 x
winners were selected 

My Food Bag - Fresh Start

https://www.womenshealthweek.nz/stories/balance-your-blood-sugar-support-your-hormones
https://www.womenshealthweek.nz/stories/balance-your-blood-sugar-support-your-hormones


Thank you for being a partner to champion sexual
wellness. ATMS provided three in depth articles
with fantastic video content by their Sex
Educator Emma Hewitt. 

3x articles by Emma Hewitt

The ATMS guide to choose a sex toy for
women and those with a vulva

How kegel balls can help strengthen your
pelvic floor

Lubricant 101: Why we should all be using
lubricant for sexual play

Discount code to ATMS provided for our sexual
wellness newsletter sent on Saturday. ATMS kindly

sponsored 100x
goodie bags for our
launch event. 

Each contained:
Bullet vibrator 
Textured
condoms & lube
10% discount
code
Lux drawstring
bag

Emma who was pregnant with her
first pēpi, had planned to host an
online webinar on pleasure, sex,
and changing libidos during
pregnancy. 

Unfortunately, she had to cancel
for pregnancy-related reasons.

However 76 people had already
registered just one week before
WHW began, highlighting strong
interest in the topic.

Adulttoymegastore (ATMS)

https://www.womenshealthweek.nz/stories/the-atms-guide-to-choosing-a-sex-toy-for-women-those-with-a-vulva
https://www.womenshealthweek.nz/stories/the-atms-guide-to-choosing-a-sex-toy-for-women-those-with-a-vulva
https://www.womenshealthweek.nz/stories/how-kegel-balls-can-help-strengthen-your-pelvic-floor
https://www.womenshealthweek.nz/stories/how-kegel-balls-can-help-strengthen-your-pelvic-floor
https://www.womenshealthweek.nz/stories/lubricant-101-why-we-should-all-be-using-lubricant-for-sexual-play
https://www.womenshealthweek.nz/stories/lubricant-101-why-we-should-all-be-using-lubricant-for-sexual-play


Women’s Health Week - 2026 and beyond

In 2025, we achieved significant milestones: launching our nationwide events
portal, offering free cervical screening across all Tend clinics, and extending our
reach into regional and rural areas. These successes have laid the groundwork
for our most ambitious vision yet.

Saving lives through community screening
Free cervical screening at Tend clinics was a powerful start, but it's not enough.
In 2026, we want to take screening directly into communities where women are
under-screened the most and where cost remains the greatest barrier.

We can work with churches, community halls, maraes and partner with
volunteer nurses and smear takers who want to join this movement. We could
look into mobile units that travel to rural areas where access is limited.

Empowering the next generation at schools
We plan to introduce a Women’s Health Week competition framework for
schools across Aotearoa, designed to help young women better understand
their changing bodies as they grow.

This initiative will not only build confidence and health literacy for their own
journeys, but also help them better understand the changes their mums, aunties
or grandmothers may be experiencing, such as menopause.

By sparking open conversations across generations, we aim to foster empathy,
empower young wāhine, and normalise talking about women’s health at every
life stage.

Podcast and webinar series
To engage with wāhine in new ways, we are keen to launch a podcast and
webinar series. These platforms will feature expert interviews, discussions on
important health topics, and personal stories from wāhine around the country,
making health education more accessible and relatable.

Strengthening partnerships
Achieving this vision requires strong partnerships with community
organisations, healthcare providers, local councils, iwi, and corporate sponsors
who share our commitment to women's health equity. Together, we can build
the infrastructure and support needed to bring free, accessible screening to
every corner of Aotearoa.

Women's Health Week is more than a campaign - it's a movement. And in 2026,
we're taking it further than ever before.


