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Out-of-Home (OOH) advertising targets

people while they’re on the move, reaching . : :
them in public environments such as streets, NEWLOQK
shopping areas, and other high-traffic '
locations. The main objective is to capture
attention and strengthen brand presence by
presenting bold, memorable visuals in
everyday settings. OOH campaigns can serve
multiple purposes, including building brand
awareness, encouraging purchases, or driving
online engagement. With advances in digital

technology and real-time data, they can now

adapt dynamically to audiences and contexts

for greater impact.

Advertisers use audience insights, location
data, and behavioural trends to plan precisely
where and when their ads should appear,
ensuring maximum relevance and visibility
before they go live. This strategic use of data
% helps brands connect with audiences at the
1 ﬂfﬁcﬁ‘?au’,‘zﬁﬁ,m right moments- whether during commutes,
orysta — — shopping trips, or leisure time. As a result,
OOH remains a powerful channel for driving
real-world action, with 76% of campaigns
reporting higher engagement, whether that

means visiting a website, heading to a store, or

making a purchase.




