GEN Z ADULTING

An exploration of how Gen Z is navigating the transition into
adulthood and how brands can show up as powerful allies
and trusted partners in their journey.

By age definition: Gen Z (Born 1997 - 2012)

In this research we focused on "Fully Launched" Gen Z, those who are navigating living
independently, managing their own finances and defining their career paths.
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DEFINING ADULTHOOD SAME DREAMS, NEW PLAYBOOK

For Gen Z, adulthood is about mastering capabilities rather than Beneath all the TikTok tutorials and ChatGPT strategies, Gen Z still
hitting traditional milestones. Three pillars define being grown up: craves the same stability their parents did - a home, financial security,
financial independence, personal autonomy, and emotional and meaningful relationships. The dream hasn't changed, but
maturity - with paying your own bills as the true unlock to adulthood. everything about achieving it has, demanding a new playbook.
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THE STRUGGLE BUS IS REAL
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essentials, and salaries that can't match the pace.

DREAMS VS. REALITY
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THE BRAND OPPORTUNITY

The decisions Gen Z makes now will define the market for years to come.
The brands that win their loyalty will be those that meet them where they

are and empower them to grow on their own terms. Here's how to show up:
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(Thwarted = Empowered)  (Overwhelmed — Guided) (Depleted — Energized)

Celebrate progress, Curate, don't inundate Remove friction, give back
not perfection time and bandwidth
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(Anxious — Confident) (Lonely — Connected)

Bridge knowledge Create authentic
to action experiences




