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Gift It Forward is Dubai Holding’s award-winning
philanthropic initiative, organised in collaboration with the
Community Development Authority (CDA). It transforms
brand-new surplus inventory into meaningful support

for communities across the UAE, connecting corporate
sustainability goals with meaningful social impact in a
single, structured programme.

The initiative champions the circular economy by repurposing donated inventory
into gifts for those in need. Partners contribute surplus goods; Dubai Holding
coordinates collection, quality review and distribution through tech-enabled
marketplace events, where beneficiaries choose items that match their individual
needs. Every item is digitally tracked from donation to distribution, giving partners
full traceability and auditable impact data.

What makes Gift It Forward distinctive is the dignity it places at the centre of
the philanthropic model. Beneficiaries are not gifted pre-packed boxes. They walk
through organised marketplace events, browse categories and select items for
themselves and their families. The result is a choice-based experience that ensures
agency and genuine, measurable household value rather than one-size-fits-all relief.

The initiative also supports strategic national agendas such as the UAE Circular
Economy Policy 2021-2031 and the Dubai Integrated Waste Management Strategy
2041.

“Gift It Forward reflects Dubai Holding’s commitment to philanthropy that delivers
long-term value,” said Huda Buhumaid, Group Chief Impact Officer, Dubai Holding.
“We drive tangible impact across communities while supporting a shift towards
circularity. Gift It Forward is strengthened by an ecosystem of prominent partners
whose contributions drive our growing impact. We look forward to facilitating
collective action and enabling the nation’s vision for sustainable development for
the good of people and the planet.”
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The most ambitious
edition yet.

By every measure that
matters.
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committed partners I
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HOUSEHOLD RELIEF
DELIVERED

AED 6 M+

indicative savings
across beneficiaries*

19,000+

across 2,000+ unique
volunteers

SURPLUS DIVERTED FROM
LANDFILL

125+ tonnes

brand-new surplus items
redirected from disposal*

?24%
rated experience
Good or Very Good

IAVAWY)

JE
CO,e EMISSIONS AVOIDED

62,000+ Kgs

estimated through landfill
diversion*
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. Beneﬁciary One in five beneficiaries surveyed reported finding everything they
Im a Ct In N m be I"S satisfaction needed, a strong signal of model quality at this scale of redistribution.
p U Beneficiary satisfaction averaged 4.7 out of 5. Every partner surveyed
confirmed their willingness to participate again.
P o (M4 iti Gif d 2026 reached multipl i
) | O | Communities ift It Forwar reached multiple community groups across
O—0 &j\ f? marketplace events and targeted activations, including blue-collar
served workers, People of Determination, orphans low-income families, school
ITEMS DISTRIBUTED WORTH OF GOODS BENEFICIARIES communities, taxi drivers, single mothers and household workers, wom-
DISTRIBUTED REACHED err: worhkers, avi?]tion workers, and other community groups supported
through outreach partners.
500,000+ AED 22M+ 23,000+
brand-new goods I CPI benchmark* I spanning 37 nationalities I
Household Across the communities reached by Gift It Forward 2026, estimated
im t household savings ranged from AED 175 to AED 411. Low-income Emi-
IMmpac rati families reported the highest average saving at AED 411, while taxi
W) drivers and women workers reported consistent savings in the AED 218
[Z@X [Z@X o= to AED 277 range.
ORGANISATIONS VOLUNTEERING HOURS BENEFICIARY
INVOLVED SATISFACTION

BENEFICIARY GROUP AVERAGE HOUSEHOLD SAVING

Low-income Emirati families

AED 411 average

Single mothers and household workers

AED 277 average

Taxi drivers

AED 260 average

Women workers

AED 218 to 221 average

Blue-collar workers

AED 175 to 255 average

The feeling that you are the reason behind
someone’s smile, a child’s joy, or making things

easier for someonein need. That feelingis truly
priceless.

CORPORATE VOLUNTEER - GIFT IT FORWARD 2026

Methodology Note

M Inventory value uses The Surpluss Circular Pricing Index (CPI), which adjusts donor value for market reality, item condition, and category benchmarks.
@ COze avoided is estimated using a DEFRA-based landfill diversion factor of 0.496 kg CO2e/kg and excludes wider lifecycle savings. Household
savings are based on AED 260 average relief per household from 3,406 beneficiary surveys, applied across the 23,319 beneficiary reach.
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Purpose
Meets
Impact

Real impact begins when
purpose turns into a
lasting change.

Gift It Forward grew
from an idea into an
award-winning platform

- to turn giving into a
shared purpose & make a
meaningful difference.

Below is a reflection of
the scale of that impact,
by turning excess into a
new beginning for our
people, our partners and
our planet - together,
for the Good of
Tomorrow.
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11.3M

Views* in the UAE

our story reached millions
and led to awareness at scale

51

Roxy cinema screens
across 6 locations
connected with our audiences on the big
screen, in an environment of storytelling

108K

Read about our impact
through online digital publisher partnerships
where our story extended across audiences

21M

Reach* via ARN

radio social channels
covered our story across Virgin, Dubai Eye
and City 101.6, amongst their followers

/

Mediainterviews
helping share the story with
communities across the UAE

220M

Estimatedreach
extending the impact of our story
across diverse audiences

250+

Digital screens across
30+ locations in Dubai
carried a message of hope and
generosity into the heart of the city

6

Announcements
across Dubai Holding
and partner organisations

10,000+

Dubai HoIding

emplogees engage
and followed our journey across
the group, through the program

335+

Articles published
amplifying our message
to people across the region

*Cumulative numbers; may include duplication across platforms.




THERPLUS‘ Partner with us for Gift It Forward 2027
U To learn more about the next edition of Gift It Forward, visit:

giftitforward.dubaiholding.com/en
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