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48 HOURS TO
OPENING NIGHT:

When "Impossible" Becomes
the Deadline
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THE CHALLENGE

Forty-eight hours before opening night, the
production team behind a major stadium
tour wanted to completely transform its
VIP C-stage—wrapping the entire
perimeter in a continuous neon glow.

It wasn't a request for "more lighting."

It was a request for a very specific visual
effect.

The team knew traditional fixtures wouldn't
create the seamless look they envisioned,
on the c-stage railing nearly the size of a
football end zone. They needed a solution
that could deliver clean, continuous lines
of light while standing up to the demands
of a touring production.

That's why they called it Edgelight.

Born from years of solving real-world production challenges, Go Live's proprietary
Edgelight system was purpose-built for moments like this—creating custom-looking
illuminated stage elements that install quickly, adapt to virtually any layout, and
withstand the realities of live events.

There was just one problem. The request came only 48 hours before the first show.
The client recommended us as having the right solution on hand or the capabilities to

build one. But the team still had to design the application, fabricate the components,
coordinate overnight logistics, and install everything on-site before doors opened.
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~  THE RESULT

The installation was completed in time for opening night, utilizing custom-modified
acrylic pieces attached to the railing. This addition kept the product straight, polished the
visual appearance, and simplified the load-out process.

The touring production immediately began discussing additional opportunities to expand
the concept into other stage areas.

Like many successful innovations in live production, the first installation also revealed
ways to make the solution even better. Edgelight continued refining the design as the
tour progressed, improving both deployment and appearance for future stops.

What began as an emergency request evolved into an ongoing collaboration.
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Live events rarely go

exactly according to plan...

Schedules change.
Creative direction evolves.

New ideas emerge long after
production timelines have closed.
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Let’s talk about what
Edgelight can do for your
production.

www.goliveproductions.com
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https://www.goliveproductions.com/
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