Account Management
Automated Nurturing

Brand, Customer engagement, Branding, Marketing

Pros and Cons

of automating the process
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Pros Cons
Increased Revenue potentials Risk of Over-Automation
Efficiency & Time Savings Potential for Spammy Outreach
Personalization Capability Limited Response Handling
Integration with CRM Systems Dependency on Data Accuracy

Data Analysis & Insights

Enhanced Sales Cadence

Make content — Use the
personalisation tools (first name, company
name, function, industry etc)




