Marketing
Marketing for Investment & Exit

Fueling recruitment business growth through impactful marketing

Key value drivers

EBITDA multiple . ‘Niche’ recruitment .
X . Quality of brand/ service
Compliance Second tier of management

International coverage . Diversified client base
‘Mini’ RPO/ Scalability
Embedded

Action items

Contract/ Perm ratio

Technology, systems
and controls

Quality of brand/service

Scalability

Technology/systems/controls




