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AGRANA segments and products

At a glance N=XT

Fruit juice concentrates
customers are fruit juice and
beverage bottlers and fillers
Fruit preparations are special

customised products for
the dairy industry,
the ice-cream and bakery industry,
the food service industry.

o'~  AUSTRIA
7N~ fUICE
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AGRANA Group

AUSTRIA JUICE is part of the Fruit segment N e

AGRANA Beteiligungs-AG Raiffeisen Ware Austria AG

\ /

AUSTRIA
JUICE

Joint venture, but fully consolidated

oA v AUSTRIA
7N~ JUICE
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AUSTRIA JUICE Overview

Key facts

58

1.000

employees

J

80+

years of experience

D

~%
13

production sites

Management structure

CEQO: Mr. Franz Ennser

CSO Added Value Business:

Mr. Kai Antonius

CSO Juice Commodities:
Mr. Wilhelm Schratz

Type of business, B2B

Fruit juice concentrates
Beverage compounds
NFC juices
Fruit wine & ciders
Flavours

Customer and geography

750+ customers in 65 countries
worldwide

Volume:
~ 200.000 MT per year

L rA ’V7 AUSTRIA
7S JUICE
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AUSTRIA JUICE Overview

Locations B s

Lower Austria

Austria Poland
Allhartsberg Biata Rawska
J
Austria Poland
‘J Wien (Office) Biatobrzegi
J
Germany Poland
‘J d Bingen Chetm
‘J Hungary Poland
‘J Anarcs Gora Kalwaria
Hungary Poland
Vasarosnamény Lipnik
‘ )
‘J Hungary Ukraine
# Nagykalld Vinnitsa
Romgnia China
‘J Vaslui Shaanxi
Province,
P.R. China

ot AUSTRIA
7"~ JVICE ;



AUSTRIA JUICE Overview

Our world of beverages & flavours NESEL

AUSTRIA JUICE | Image Film - YouTube

L rA ’V7 AUSTRIA
7S JUICE

AGRANA | CAPITAL MARKETS DAY 2025 | Day 2, 17 Jan 2025


https://www.youtube.com/watch?v=RT2VHGP7Lg0

AUSTRIA JUICE Overview

Products E\)gL

ATV AR
il

[
1, (W (
| |

Juice Concentrates/ Not from Beverage FTNF flavours Compounded Fruit wine
by-products concentrates compounds flavours

o'~  AUSTRIA
7N~ JUICE |
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AUSTRIA JUICE Overview

Juice Concentrates Portfolio TEx’fEL

Strawberry*

Apple** Pear Raspberry*

Aronia* &
Haskap

Blackberry
Apricot
Sour Cherry**

Rosehip ad

-
e A '
N

4

.
Blueberry* %’

Watermelon

Gooseberry

Plum

Elderberry*

+ available as NFC
* available in organic quality

o'~  AUSTRIA
7N~ JUICE 0
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AUSTRIA JUICE Overview

Markets TE\);EL

Fruit juice, soft Beer & cider Fruit wine & Dairy & dairy Food service
drink & water industry spirits industry alternatives industry confectionery
industry industry industry

o'~  AUSTRIA
7N~ JUICE "
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AUSTRIA JUICE Overview
N=XT

From Fruit to Drink/Application L=VEL
@ JUICE COMMODITIES ADDED VALUE
" —

Beverage compounds

/{ » Apple and pear juice concentrate

=4

& Berry juice concentrates |
F FTNF flavours &
\‘ |’
L-:«/“i Fruit wine

compounded flavours
Q i ) NFC juices

Organic juice concentrates \
P

L L2 v AUSTRIA
7N~ JUICE
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AUSTRIA JUICE Overview

Our strategy

L rA ’V7 AUSTRIA
7S JUICE

Global sourcing of

fruits and sustainability

Holistic <
value chain =2
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Top quality
management & assurance



AUSTRIA JUICE Overview

Holistic value chain L=VEL

Fruit Blends

S
a > = e |
- v Ow g
I} i
<> i

Fruit Juice Beverage \ Emulsions:
Concentrate Compounds \ «  Cloudy Emulsions

\\ «  Flavoured/Coloured Emulsions
» (X P [ \
\/ \
\
! \
! \
\
Plantation, Fruits Pressing Juice

Fruit Production, Concentration
Sourcing

T
r

L
4
Ry
\ 4
Xy

0 0

Aroma FTNF Flavours:
Extraction Flavours « 95/5 Flavours
Natural Flavours
Flavours

L rA ’V7 AUSTRIA
7S JUICE
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The new “NEXT LEVEL" strategy

Business area 2: “"Food & Beverage Solutions”

Asset: Global footprint
Strong customer focus and innovative strength

« Development of customised, value-added products
« Co-creative development of customised solutions

« Higher degree of innovation -> products with
higher margins and better opportunities for Food &
differentiation in global markets Beverage

Solutions

0

Key customer segments:
 Ice Cream

« Food Service
« Flavours
Intensified cooperation between AGRANA Fruit

und AUSTRIA Juice, e.g. by using flavour expertise
in the dairy sector.
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The new “"NEXT LEVEL" strategy

AGRANA — NEXT LEVEL LEVEL

Creating value with nature

Strategic
holding
company
Strategic development

and control . i
vertical synergies

Innovation impulses

Commodity-focused/ ) Customer-focused/
( processing expertise Agricultural Food & formulation expertise \
7 Commodities & Beverage \
\Regional footprint — / Specialities Solutions Global footprint - /
proximity to raw materials proximity to the customer

High-margin growth and
innovation excellence / Tailored Food & /

Cost optimisation and
Specialised standard products & special products
Beverage Solutions

Specialities p—
00
Specialities

e /

@ Product innovation/
development

AN

R&D focus Raw material, process
and technology optimisation

(&)
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The new “NEXT LEVEL" strategy

Customer-centric solutions division with a focus [Z§f,
onh product development

Food and beverage solutions target operating model

Customer groups Core competencies along the value chain Solutions
Food Raw matehtR First _ Fruit prep (dairy/non-dairy), non-
industry management transformatlon/ fruit-prep, juice compounds,
Food R&D natural and FTNF flavors, etc.
'Ssgir}gféeg'é"'.; Bl s SR

edBull Refresco (formulation and O GlObkal. and local .‘

. management) MAarket presencey,, .. Higher value
. Strateglc raw . 4 creation ’
material mgmt. e Co-creation/

customer access 'i

* Processinnovationsand < Sales Excellence
innovation management (Product Pull)

Markets

Capabilities

Product development Fruit Product development Juice

Flavors 7
____________ o - Flavor expertise/ . g‘;’;;;,‘:‘/'ggff o
/ \ compounds AJ customers

Dairy fruit preparation
Core market Innovations together

Beyond Growth markets customers (SERVICE,
Food Service | Ice Cream Tex- Sweet-
\Bakery | non-Dairy tures Product eners )
development

AGRANA | CAPITAL MARKETS DAY 2025 | Day 2, 17 Jan 2025



Agenda

1 Introduction
2 NEXT LEVEL
9 Flavour
activities
TS

1.
2.
3.

g h W N =

AUSTRIA JUICE is part of the AGRANA Fruit segment

AUSTRIA JUICE overview
AUSTRIA JUICE markets and products

. Business area 2: Food & Beverage Solutions
. NEXT LEVEL Strategy overview

History flavour business
Flavour applications

The natural flavour company
Compounded flavours

. Flavour portfolio

AGRANA | CAPITAL MARKETS DAY 2025 | Day 2, 17 Jan 2025

N=XT
L=VEL



FLAVOUR
ACTIVITIES




AUSTRIA JUICE

History AUSTRIA JUICE flavours VEVEL

Greenfield start-up and first flavour production in Krodllendorf in 2014

o Intention to "steer" flavours in Beverage Compounds

« Strategy to market flavours in Beverage Compounds and stand alone for drinks
« Enlargement of flavour reach towards AGRANA Fruit
« Common strategy with AGRANA Fruit to market flavours in dairy business

- Strategy: Flavour marketing in 3 application areas:

o Beverage Compounds
o Direct marketing in the beverage industry
o Fruit preparations

L L4 v AUSTRIA
7N~ JUICE
J AGRANA | CAPITAL MARKETS DAY 2025 | Day 2, 17 Jan 2025
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Flavour applications

Flavour as the essential drop in the world of
AGRANA

« Decisive marker in the final

product

« Functional ingredient as taste
enhancer

« Covering bad taste

L rA ’V7 AUSTRIA
7S JUICE

Flavours/Extracts

Sweetening

Vitamins/minerals

Water

Functional ingredients

Flavours/Extracts

Colouring

Sugar/sweetening

Fruit juice concentrates

Fruits/fruit preparation

AGRANA | CAPITAL MARKETS DAY 2025 | Day 2, 17 Jan 2025
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Flavour applications

Right to play — sales to various applications e

Volumes 2024/25 Forecast 4

Beverage
compounds
27%

L rA ’V7 AUSTRIA
7S JUICE

Running production of flavours in all
relevant categories

AGRANA Fruit
29%

Beverage Compound applications 27 %

Dairy applications (AGRANA Fruit) 29 %

Direct sales drinks 44 %

Rest of the world
44%
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The natural flavour company

Integration of nat. (FTNF) Flavours VEULL

Austria Juice recovers nat. flavours (From The Named Fruit)
during the concentration process

Blending of different tonalities of FTNF in Krollendorf since 2015

Fractionated distillation purifying flavours and improving taste

USP: The natural flavour company

L rA v AUSTRIA
7S JUICE
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The natural flavour company

Holistic Value Chain LEVEL
» S«

Fruit Blends

NFC Juice

4

QP )w{ Cey o (5] )» ‘

Fruit Production, Concentration
Sourcing

Fruit Juice Beverage
Concentrate Compounds

0

FTNF Flavours:

Flavours « 95/5 Flavours
« Natural Flavours

« Flavours

c®44 AUSTRIA
"7\~ JVICE
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The natural flavour company

Reason why

FTNF
flavour

biomass

L rA ’V7 AUSTRIA
7S JUICE

> FTNF flavour

>

fractionization/
extraction

The
natural
flavour

company

&

flavour

95/5
flavour

natural
flavour

Due to its access to biomass in
the form of fresh fruit for fruit juice
concentrate production, as well as
its expertise in processing and
blending FTNF as third-party
material, AJ holds a competitive
advantage over other players in the
field of natural flavour
solutions.

AJ will continue to build on this
market positioning to ultimately
become recognized as the natural
flavour company.
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Compounded flavours

Know-how-transfer FTNF > synthetic flavours

> FTNF flavour
fractionization/
extraction

FTNF
flavour

The
natural
flavour

company

biomass

&

flavour

L rA ’V7 AUSTRIA
7S JUICE

« Optimised recovery, fractionisation and
compounding of FTNF-buildingblocks

« Access to raw material as decisive

95/5 factor in natural FTNF poduction
flavour
« Existing know-how in flavour
composition
natural
flavour 8 1 2
cis-3- Furaneol gamma
Hexenol Decalaton
- Strawberry
Methyl Flavour Hex:noic
cinnamate 1)*‘« acid
6 % 4
Ethyl 5 Ethyl
hexanoate Ethyl-2-methyl- butyrate

AGRANA | CAPITAL MARKETS DAY 2025 | Day 2, 17 Jan 2025
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Compounded flavours

Co-creation incl. flavour profile with customers N=XI

Developer
(Beverages and Dairy)

L rA v AUSTRIA
7S JUICE

Customer

L=VEL

« Adjustments ‘on the spot’ incl. flavour profiles
« Individual responses to customer needs

« Joint workshops to expand the product range
« Advantage over conventional flavour

manufacturers
o « Close customer loyalty with genuine AGRANA
m holistic expertise
Flavourist « Marketing vs. co-creation (we enable joint
development)

AGRANA | CAPITAL MARKETS DAY 2025 | Day 2, 17 Jan 2025
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Compounded flavours

Customer access by application area flavours

Sweet & savory

snacks
12%

Bakery & sweets

L rA ’V7 AUSTRIA
7S JUICE

26%

Flavours applications
global, by value according to categories in %

Others
10%

\ _

Beverages
30%

Dairy products
& frozen
desserts

22%

Agrana and AUSTRIA JUICE have proven
application expertise in dairy and
beverage applications

(52% of the flavouring market)

Strong industry focus, plus pure flavour
sales (direct flavour yoghurt without fruit,
near water, etc.)

Flavour development in-house; fast and
efficient product development

Established application expertise in the bakery
sector (26% of the flavour market)

= market potential AGRANA/AJ

AGRANA | CAPITAL MARKETS DAY 2025 | Day 2, 17 Jan 2025
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Compounded flavours

Compounded flavours — global sales N

B
. = supplier countries for compounded flavours

Created with mapchart.net
6 R

_o®4y  AUSTRIA
7N~ JUICE 0
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Flavour portfolio

Flavours in the world of AGRANA

Creating
flavours for
beverage
bases

L rA ’V7 AUSTRIA
7S JUICE

Improving
local
flavours

Improving
global
flavours

Creating
flavours for
direct sales

in the

i BEVERAGE
‘ INDUSTRY

Creating

7 flavours for
fruit

jiice preparations

Creating
flavours for
direct sales

in
DAIRY
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Flavour portfolio

Our portfolio - tonalities

‘ Blueberry
Ginger .

Lemon

Energy

Pineapple
Pear

Mango

Melon ‘
l Peach

Black
Currant

Blackberry

‘ Apricot

Exotic

N=XT
L=VEL
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Beer Espresso
Butter Forest Fruit
o ° Cake Spring onion
R ° Celery Corn
. L © Chardonnay Gin
- Cloud Emulsion Mulled Wine
N . Cloudifier Rum
° ° ° . Cacao Yoghurt
. ° Coffee Salted Caramel
° ° Cognac Pomelo
° Cream AND MANY MORE
Beer
Cucumber °®
Feijoa ® [ ) P
Mascarpone )
Coconut ® °
Sangria o °®
Sauvignon Blanc ° ®
Tomato () o
Sweetness Modulator ) ®
Whiskey
AND MANY MORE
Honey Pistachio
' Hazelnut Chocolate
. . Vanilla Caramel
. Cola Lemongrass
. o Mint Tutti Frutti
Lychee Basil
. . Passionfruit Guave
. . Mandarin Mojito
Buscuit Tarragon
. ‘ ‘ Yuzu Pomegranate
Watermelon AND MANY MORE

32



Flavour portfolio

Flavour competence @ AUSTRIA JUICE N=el

Fruit Flavours

 Brown Flavours (vanilla, caramel, chocolate, etc)

« Flavours with modifying properties (sweetness enhancer)
« Synth., natural and FTNF flavours

« Application technology in beverages, dairy and sweets

« Comprehensive assortment to enable flavours solutions for our clients

L L4 v AUSTRIA
7N~ JUICE
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Disclaimer

This presentation is being provided to you solely for your information and may not be reproduced or further distributed to any other person or

published, in whole or in part, for any purpose. This presentation comprises the written materials/slides for a presentation concerning AGRANA
Beteiligungs-AG ("Company”) and its business.

This presentation does not constitute or form part of any offer or invitation to sell or issue, or any solicitation of any offer to purchase or subscribe for,
any shares in the Company, nor shall it or any part of it form the basis of, or be relied on in connection with, any contract or investment decision.

This presentation includes forward-looking statements, i.e. statements that are not historical facts, including statements about the Company's beliefs
and expectations and the Company's targets for future performance are forward-looking statements. These statements are based on current plans,
estimates and projections, and therefore investors should not place undue reliance on them. Forward-looking statements speak only as of the date they
are made, and the Company undertakes no obligation to update publicly any of them in light of new information or future events.

Although care has been taken to ensure that the facts stated in the presentation are accurate, and that the opinions expressed are fair and reasonable,
the contents of this presentation have not been verified by the Company no representation or warranty, express or implied, is given by or on behalf of
the Company any of its respective directors, or any other person as to the accuracy or completeness of the information or opinions contained in this
presentation. Neither the Company nor any of its respective members, organs, representatives or employees or any other person accepts any liability
whatsoever for any loss howsoever arising from any use of this presentation or its contents or otherwise arising in connection therewith.

Quantitative definitions of selected common modifying words used:

Modifier Visualisation Numerical rate of change

Steady > 0% up to +1%, or 0% to -1%

Slight(ly) Zor N More than +1% and up to +5%, or more than -1% and up to -5%
Moderate(ly) A or WV More than +5% and up to +10%, or more than -5% and up to -10%
Significant(ly) A or WV More than +10% and up to +50%, or more than -10% and up to -50%
Very significant(ly) A or W More than +50% or more than -50%

oAy
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FY 202425 and FY 2025|26

Financial calendar

9 May 2025
Results for full year 2024|25 (annual results press conference)

24 June 2025
Record date for participation in Annual General Meeting

4 July 2025
Annual General Meeting in respect of 2024|25

9 July 2025
Ex-dividend date

10 July 2025
Results for first quarter of 2025|26

10 July 2025
Record date for dividend

oAy

10 July 2025
Record date for dividend

14 July 2025
Dividend payment date

9 October 2025
Results for first half of 2025|26

13 January 2026
Results for first three quarters of 2025|26

AGRANA Financial calendar:
www.agrana.com/en/ir/ir-calendar

W AGRANA | CAPITAL MARKETS DAY 2025 | Day 2, 17 Jan 2025
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Contacts

<

Investor Relations

Mr. Hannes Haider

Phone: +43-1-211 37-12905

Email: investor.relations@agrana.com

AGRANA Beteiligungs-AG
Friedrich-Wilhelm-Raiffeisen-Platz 1
1020 Vienna, Austria

WWWw.agrana.com/en

oAy
>
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AGRANA Investor Relations:
www.agrana.com/en/ir

SCAN ME
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