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Introduction
— & Summary

The Ministry of Health and Family Welfare has released the Draft National Menstrual
Hygiene Policy 2023 and invited public feedback on the draft till 30th October 2023.

As an independent non-profit organisation working to support the government in

conducting public consultations, Civic Innovation Foundation worked to gather feedback
from a diverse stakeholder group - on the policy.

This report captures the feedback gathered through the Foundation’s web platform Civis,
and it's WhatsApp channels, across diverse stakeholder groups.
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Respondents from across the country
engaged with the policy in the brief
consultation period.

Policy Background & Summary:

The draft policy discussed the
importance of menstrual hygiene
management and the need for a
comprehensive policy to address
the challenges faced by those who
menstruate in all rural, urban and
tribal areas.




The main aims of the draft policy are:
e To ensure access to affordable and safe menstrual hygiene products
e To promote quality standards and regulatory frameworks, and provide clean and
dignified menstrual hygiene facilities
« To emphasize the importance of education and awareness on menstrual hygiene
e To promote collaboration with the non-government sector and foster research and
innovation

The draft outlines roles and responsibilities of a number of stakeholders to fulfill the aim
and goals of the policy. It also aims to establish a National Menstrual Hygiene Committee
at the National, State and District Level, to track progress and ensure the policy is
implemented effectively.

The Committee would also be tasked with monitoring and regulating manufacturing and
supply chain of menstrual hygiene products including procurement of products,
distribution, quality and safety check of products and disposal mechanisms.

The Committee will also be responsible for regular monitoring and evaluation to ensure
accountability, promote learning and drive continuous improvement in menstrual hygiene
management.

The draft recognizes the challenges faced by persons with disabilities in accessing good
menstrual hygiene, keeping in mind constraints imposed by limited mobility, cognitive
capacities on self-care and the socio-cultural implications of being a menstruator with a
disability.

The draft also recognises how emergencies and humanitarian take a heavier toll on those
menstruating and encourages the National Disaster Management Authority to guide the
development of effective relief strategies that include menstrual health management
during such emergencies.

Some of these measures include allocation of adequate funds, ensuring continued supply
of menstrual hygiene products, access to water and sanitation, disseminating accurate
information and building capacity of relevant stakeholders like frontline responders and
service providers to deal with effective menstrual hygiene management during
emergencies.
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Given the nature and importance of the Policy, our team was keen to ensure maximum
outreach on the draft, through an extensive, multi-channel approach.

The policy document was simplified, to ensure stakeholders with limited knowledge of
law and policy were able to understand and engage with it. This summary was
disseminated through Civis’ website and a WhatsApp chatbot was designed to gather
feedback on the policy in a simple and engaging manner. In both Hindi and English, the
chatbot gathered feedback from a range of age groups and respondents across
geographies.

To build greater awareness on the policy, and engage stakeholders - a video was created
to build awareness about the policy.

An article about the policy was published in YouthKiAwaaz to engage youth stakeholders
on the policy, and solicit their feedback. Given its relevance to the audience, this article
was featured on the YouthKiAwaaz platform - garnering ample engagement.

To ensure that feedback gathered was nuanced, our team also conducted an Instagram
Live conversation with Neeru Mulhotra, Country Director, Uninhibited - an organisation
working closely to provide menstrual health support in 3 states of India.

Broadening the reach to grassroots organisations, emails were also sent to community
organisations and smaller brands producing menstrual health products, with the request
to engage their communities on the Policy.




While, as pictured above - Civis' platform and
WhatsApp bot were the main channels for feedback
collection, a wide variety of outreach was conducted,
including:

. Civis' WhatsApp Bot Civis' Platform

WhatsApp was the predominant channel
for feedback collection

pereaey

M eoen-

;-_‘ A._,:*,_i ‘

L Civis Vote
Oct 27,2023 + Campaign, Menstrustion, Stalf Picks

Help Shape India’s New Draft
Menstrual Hygiene Policy

a pasec Dra
National Menstrual Aot et

found that more than 25% of women in rural

H ealth POlicy areas still do not use hygienic menstrual

products. While the situation is steadily

improving (close to 90% of urban women and
M 70% of rural women between 15-24 years of
3 civis.vote

iharing your experiences can help enrich India’s ...

Reels made on Instagram A featured article on YouthKiAwaaz An Instagram live with experts

C L
» 377o7 oft fO®s SesTehl @ Tl o ARBTC gt favd e ecpfid & | 3117 8ff gw
JeITe] S197 g I3l b el ATfAeh eof i gt Toliche Tesd & SoTehl Telgee here e o women. s st
& yder afvid g | AfResTT 31T 8ft B YeTel chus!, Trerpel d fadl ol &l R
3UAT hedl & 3T 8ft AfRIC g gafdai HAfeieh &fsf ol Sobe Zaeed d o
fAfad o1el & 1 80 Whlerc AfHIC It AHARIN3 & Ied g efet & |G ufd grer o
&l I5Teht el 3T Tt & 131707 off gaTe I1id & wid el dresta bl 3T & ue > R
Gﬂ?ﬂgfﬁ Eﬁﬂmm_ﬂi@g%aﬁfﬁ 3iddet ATfd D &fef H IuAT fobT Draft Menstrual Hygiene Policy
mﬁmﬁmﬁm 3Tt g Imaﬁﬁmmqﬁ feeg AT Deadline: 30th Ocaber 2023
€ | 501 HAeb! T31 e & 3 2IoT S&dT § | &pesl 3¢ 3iivToTarg! of arcs &t Do

fot:2[c~ch goTohl fAdeuT &1 9T YeTol TaTesId ohl AfReTC 1o oft gef efaf ol
31Ut forafa 3iTel ohe & allel & &4 91 &1 08l & | &eehle ol 3Tt aft Zoich are
& raehe theres ool TR, 318t 8ff deesat 3fe Tecsarel ol 9gd eed 2 |

gloare”
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Quantitatz’ve
— feedback

A number of questions were asked to respondents on key themes in the policy
document, these responses were characteristic of trends currently prevalent, and gaps
which needed to be addressed:

Question: Do you think menstrual hygiene Question: Do you know if there are any safe
products in India are affordable? modes of disposing of menstrual hygiene
a9 products in the area that you live?
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Question: Have you or anyone you know had to miss Question: Do you feel there is sufficient awareness and
school or work due to lack of access to menstrual education around menstruation and menstrual hygiene
hygiene products or facilities? in your community?
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Insighls

— & Findings

The 69 responses cover a range of issues
relating to menstrual health and hygiene.

The broad areas of feedback include:
Dealing with social taboos like non-entry
of women into temples and the kitchen
during their period, improving access to
traditional as well as alternative products
like menstrual cups, improving education
and awareness about menstrual health
and hygiene, among others.

39/65 responses said that access to
affordable or even free menstrual products
IS necessary.

Some responses suggest interesting policy
measures  like  subsiding  menstrual
products, and making them tax-free to do
so. Free menstrual products can also be
made available at public places, events,
educational institutions etc. according to 1
respondents, with a special focus on
making it available to economically weaker
sections of society.

11 responses also specifically stated that
there was a need to focus on ‘Green
Menstruation’ and promote access to as
well R&D in environmentally sustainable
period products like menstrual cups, etc.
Here an important point raised by one
respondent was that such products are
not available as widely as their non-
sustainable counterparts. Therefore, they
stated that sustainable products need to
be made commercially accessible.




Another important addition is building better infrastructure including access to
sanitation. 12 respondents highlighted that they thought access to clean bathrooms and
water was inadequate and needs to be improved, while 17 respondents want to see an
improvement in the disposal methods available for menstrual hygiene products like pads
and tampons. One respondent pointed out that menstruators in their village usually
throw their menstrual pads in the bushes and do not access safe disposal methods due to
both lack of availability and social taboos.

Addressing social taboos was also seen as important by a total of 19 responses, with 3
raising the issue of non-entry into temples during a menstrual period as something to be
dealt with specifically.

28 responses emphasised on the importance of education about menstrual hygiene and
health, particularly in schools as well as rural areas across the country. Some also thought
awareness campaigns should be for the public at large, along with focusing on
menstruation for persons with disabilities. Respondents particularly stressed on it being
gender-inclusive and that education needs to be provided to both menstruators and non-
menstruators.

Some other suggestions included having more inclusive HR & Leave policies that include
menstrual leaves (5 responses), however an interesting observation was made by one
respondent on how menstrual leave could potentially deter organisations from hiring
women. Instead the respondent suggested that instead a duty can be imposed on
employers to provide proper menstrual hygiene products and sanitation facilities.

Other suggestions include having free period products dispensers in public bathrooms (3
responses) and public places like schools, events, etc. (3 responses), penalties for
educational institutions who don't have accessible toilets and other basic amenities (1
response), and having better safety facilities for waste pickers who deal with menstrual
waste (1response).

In addition to their suggestions on the draft policy, respondents were also asked about
their experiences related to being a menstruator or knowing any.

On the affordability of menstrual hygiene products, 15 respondents think the products
are currently affordable, 51 think they’re unaffordable and 3 are not aware.




40 respondents said there were no safe disposal methods around their locality, 16 said
there were and 13 were not aware.

When asked if them or anyone they knew had to miss school or work due to lack of
access to menstrual hygiene facilities, 36 said yes, 29 said no and 4 said they weren'’t
aware.

56 respondents think there is not enough awareness and education about menstrual
hygiene in their communities, while 13 believe the status quo has sufficient awareness.

Feedback collated with support from:

Aeshita Singh, Antaraa Vasudev, Atharva Joshi,
Riddhi Khandhar, Shachi Nelli - Civis
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