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CAMPAIGN OBJECTIVES

RAISE AWARENESS ONLINE INVITE THE TASTEMAKERS INCREASE TICKET SALES
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Launch_ ad wee_k social media . I;Iarl?tc_l selerct metmI:ers oftfra_ter_rtut;est,h Boost ticket sales through a
campaign to raise awareness OTOTITIES OF SPOrts teams 10 Invite 10 the combination of online and on-
about the tour in targeted markets show in return for spreading the word about ) :
: : : campus promotions via the College
nearby large college campuses. the event via social and internal group chats.

Weekly socials and student network.



f TARGETED MARKETS & ON-CAMPUS PARTNERS
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COLUMBUS, OH SEATTLE, WA
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0TAL STUDENT

Total number of students that were hand selected
and invited to the show near their campus.

Total amount of times instagram users
Sent a post from the campaign to a friend.

TOTALLIKES

Total amount of likes on all campaign posts.

poHED

All impressions from grid & story posts
on the College Weekly instagram.
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