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Within 3 months of working
together we managed to increase

their revenue by 235% from
Google alone. We improved the
ROAS to 3X overall, decreasing
the new customer acquisition

cost by 17.5%.



Their conversion tracking was incorrectly
set up for the Google account. In some
cases there was double tracking or under
tracking. Non-brand search campaigns
were mixed with Search campaigns
causing inefficiency of the process. There
were also a lot of missed audiences that
potentially could be targeted. 

THE CHALLENGE

Our first step was to fix the conversion
tracking issues so we have a clear
picture of the campaigns. We set up
two new Brand search campaigns to
capture the traffic and help us gain
back our impression share. Strategizing
and choosing the right long tail
keywords, we managed to capture and
convert a lot of Non-brand traffic
around customer pain points and
queries. The brand was already well
known and heavily spending on Meta so
we used this opportunity to create
Pmax campaigns and capture
audiences that were previously missed. 

THE SOLUTION: 


