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CAP CANA : DOMINICAN REPUBLIC

The 3 rd Annual ' g
Founders Club Retreat

Four days of strategy, reflection, recovery, and connection alongside

200+ attendees building businesses at the highest level.

| DECEMBER 9TH—13T1TH
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WHO WE ARE

A private network of
7,8, and 9-figure founders

Founders Club Is a private, invite-only community of founders building meaningful, high-growth companies across
technology, consumer, wellness, and culture. Our partnerships are relationship-driven, not logo-driven, built to enhance
the member experience first.

COMBINED REVENUE MEMBERS MINIMUM NET WORTH

$25B 1,600 7-Fig

MONTHLY INSTAGRAM REACH MONTHLY APPLICANTS FOLLOWERS

SM+ 2500+ 120,000+

As Seen On

Forbes Inc. Entrepreneur worldredeye MIOIMIS JIAY



THE RETREAT

Four days of strategy, reflection, recovery, and connection

December 9-13 - 200+ attendees gather at The St. Regis Cap Cana for four days of connection, wellness, and strategy.

Curated Connection

Small group roundtables and peer-led
breakthroughs

Fireside conversations, private dinners, and
beach bonfires

A final-night celebration designed to leave a
lasting mark

Luxury Wellness

4

4

Daily movement and recovery programming

Guided breathwork and nature-immersive
practices

Chef-curated organic meals, adaptogens, and
daily rituals designed to restore

ABOUT THE RESORT

Strategic Depth

Founder-led masterminds
2027 goal-setting session led by Aaron Spivak

Tactical workshops on growth, leadership, and
founder psychology
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Exclusive workshops for men and women

The St. Regis Cap Cana is one of the Caribbean's premier luxury resorts — private beach, world-class spa, four pools, three restaurants, a rooftop

bar, and a 24-hour fitness center create the perfect backdrop for meaningful conversations and rest.
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Welcome — $20k

OPEN SLOTS
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Logo placement: webpage, pre-event emails

Welcome box (product + card, 200+ attendees)

|G stories/posts tags & inclusion

5 Curated Intros — Al-matched to members in-
market for your product

Company names of all attendees

Three ways to partner

THE OFFER

Session — $35k

LIMIT © -
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+ EVERY THING IN WELCOME

Logo also on the schedule for their session

Newsletter feature to entire member base

12-month in-app perk (1,600 members)
+ Slack/newsletter
One named Activation — logo + verbal mention

Upgraded to 10 Curated Intros (retreat attendees)

ACTIVATION MENU

Title — $50k

LIMIT 3 -
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+ EVERY THING IN SESSION

“Brought to You By" logo across all
retreat marketing

Category exclusivity
Dedicated FC Instagram collab post
Upgraded to 15 Curated Intros (retreat attendees)

Choice: on-site founders talk OR virtual
founders chat

Breathwork - Goal Setting - Women's / Men's Growth Workshop - Daily Movement - Welcome Happy Hour - Last Day Party



PAST SPONSORS
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Kahner Segal Partners

LET'S PARTNER

Let's design the right partnership

We don't believe in one-size-fits-all packages. Whether the right fit is naming rights, an on-site moment,
content, or an in-app member perk, we shape every partnership around your goals.

KAHLA LAUINGER

PARTNERSHIPS MANAGER

Partnerships - Founders Club - Foundersclubofficial.com
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