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Private – Invites Only. 

 
Our three imaginative suites and the legendary studio on top of the Crane are exclusively reserved for the very top of the 
market. Our customers are a select group who seek to be indulged and inspired:  
 
Stakeholders & partners, world-leading DJs, acclaimed artists, international premium brands/ entrepreneurs, free spirits and 
open-minded, and everyone who values luxury and privacy. 
 
Our capacity is simply limited. That's why we are selective. We offer a Unique and Exclusive experience your customers want.  
We collaborate and share the Crane with a small, carefully curated group of partners. We’re offering our selected partner, 
exclusivities, VIP privileges, an attractive financial return, and bespoke incentives.   
 

• Access to a curated list of unique VIP privileges. 
• 15% commission per booking (max. € 15,000) 
• Complimentary Crane overnight stay after five bookings 
• Preferred access to the Studio Club during the CraneSessions events. 
• And many more (check here) 

 

 
• A suite on top of the Crane. 
• Private Jacuzzi 
• Champagne on Arrival 
• Delicious Breakfast served in-suite 
• Well-stocked Minibar 
• Selection of Wines, Beers & Soft Drinks 
• Cheese Platter / Bites & Bytes 
• Priority Booking Access 
• Private Direct Check-In 

Let yourself be surprised by this gigantic, monumental icon on the banks of the IJ in Amsterdam. Private – Invites Only. Join 
the Crane, and let’s meet. I’ll personally guide you around. This collaboration comes with no obligations, is free of charge, and 
has no hidden costs. If it doesn’t work, it doesn’t work. We collaborate only as long as our partners benefit. 
Please note: This proposal is personal. 
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Why Private - Invites Only? 
 
Since its inception, Faralda has collaborated with a select group of leading Premium Brands, Stakeholders, Partners, and our 
VIP customers. Our mutual services both target the highest segment of the market. We only choose brands that share our 
core values, brand identity, and target audience. 
 
With only three luxury suites and the legendary music studio at the top, our capacity – and therefore the number of 
collaborations – is limited. This makes the marketing value for our partners unparalleled. 
  
Faralda serves guests in the highest segment of the luxury market. Our services are tailored to a niche audience and set at an 
unparalleled level — think: 24/7 security, personal hosts and butlers, limousine service, private dinners by (Michelin) star 
chefs, and even private jet and helicopter tours. 
  
Because of this positioning, mutual brand synergy is essential in any collaboration. Many (international) premium brands 
have even become official Faralda Stakeholders. In exchange for goods or services (reciprocity), they are allowed to use the 
Faralda Crane as a platform for their marketing activities. 

That said, you don’t have to become a Stakeholder to collaborate. Our hotel, corporate and music-related activities are already 
widely acclaimed. If your customers align with the Faralda profile — entrepreneurs, creatives, and free spirits — we would 
be delighted to collaborate. 
 

 
Our capacity is already extremely limited. That allows us to be highly selective. We’d much rather invest in a select group of 
carefully chosen partners than spend excessive commissions on platforms like Booking.com. 
 
Surprise your client with a personal Faralda Incentive Package — a once-in-a-lifetime overnight stay with full VIP treatment. 
 
How does it work? Book directly only via: faralda.com/hotel  Ask your VIP code and make your request final. Use the code 
we give after approval. Your relatives receive full VIP treatment. You get paid immediately after the booking. 
 
If you have questions or would like to experience the Crane yourself, we’d love to welcome you for a personal introduction 
and a glass of champagne, on top of the world. 
 
With appreciation, 
 
Edwin Kornmann Rudi 
 
CEO- Owner Faralda Crane Hotel 
 
info@faralda.com 
+31655800659 (Edwin) 
+31615436654 (Assistant) 
+31(0)207606161 (General) 
 
Attachments: 
Appendix Barterdeal 

https://drive.google.com/file/d/1sjtlWfm1sb_bFRG2U9YaF5HDUD3svNjr/view?usp=sharing
https://booking.faralda.com/faralda-crane-hotel-amsterdam/en/
https://www.instagram.com/faraldacranehotel/
mailto:info@faralda.com
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B o o k i n g  a m o u n t  e x c l u d e s  V A T ,  t o u r i s t  t a x e s  a n d  a d d i t i o n a l  a d d - o n s  

T h i s  o f f e r  o n l y  v a l i d  f o r  d i r e c t  b o o k i n g s  v i a  F a r a l d a . c o m  u s i n g  t h e  u n i q u e  p a r t n e r  c o d e  
W e  a p p l y  o u r  G e n e r a l  C o n d i t i o n s -  M a n u a l  

T h i s  o f f e r  i s  a v a i l a b l e  f o r  a  l i m i t e d  t i m e  o f  m a x .  6  m o n t h s  a f t e r  w r i t t e n  a p p r o v a l  b y  F a r a l d a  a n d  P a r t n e r  
T h i s  o f f e r  c a n n o t  b e  c o m b i n e d  w i t h  o t h e r  p r o m o t i o n s .  

T h e  c o l l a b o r a t i o n  a n d  o f f e r s  a r e  P e r s o n a l  a n d  N o n - t r a n s f e r a b l e .  

* T h e  a g r e e m e n t s  b e t w e e n  F a r a l d a  a n d  t h e  S t a k e h o l d e r  a r e  r e c o r d e d  i n  a  B a r t e r  A g r e e m e n t  a n d  A p p e n d i x ,  
i n  w h i c h  t h e  r e c i p r o c i t y  o f  g o o d s  a n d / o r  s e r v i c e s  t o  b e  e x c h a n g e d  b y  b o t h  p a r t i e s  i s  d e f i n e d .  

 
S t a k e h o l d e r s  m a y  o f f e r  t h e  F a r a l d a  V I P  B e n e f i t s  a s  a n  i n c e n t i v e  t o  t h e i r  o w n  l e a d s  a n d  p r o s p e c t s .  

T h e  B a r t e r  A g r e e m e n t  s h a l l  r e m a i n  v a l i d  f o r  a  p e r i o d  o f  t w o  ( 2 )  y e a r s .  
I t  i s  s t r i c t l y  P e r s o n a l  a n d  n o n - t r a n s f e r a b l e .  

U n l e s s  o t h e r w i s e  a g r e e d  i n  w r i t i n g ,  e a c h  b e n e f i t  m a y  b e  c l a i m e d  o n l y  o n c e .  
A n y  d e v i a t i o n  f r o m  t h e  f o r e g o i n g  p r o v i s i o n s  s h a l l  r e q u i r e  t h e  p r i o r  w r i t t e n  c o n s e n t  o f  F a r a l d a .  

W e  a p p l y  o u r  F a r a l d a ’ s  G e n e r a l  T e r m s  a n d  C o n d i t i o n s  a n d  M a n u a l ,  w h i c h  f o r m  a n  i n t e g r a l  p a r t  o f  
t h i s  a g r e e m e n t .  

 
A v a i l a b i l i t y  &  A p p l i c a b i l i t y :   

B e n e f i t s  a r e  a v a i l a b l e  u p o n  r e q u e s t ,  s u b j e c t  t o  a v a i l a b i l i t y  a n d  a p p l i c a b l e  c h a r g e s .  F a r a l d a  s h a l l  
m a k e  r e a s o n a b l e  e f f o r t s  t o  p r o v i d e  t h e s e  B e n e f i t s ;  h o w e v e r ,  c e r t a i n  s e r v i c e s  m a y  n o t  b e  a v a i l a b l e  

o r  m a y  b e  s u b j e c t  t o  d e l a y s .  N o  r i g h t s  m a y  b e  d e r i v e d  f r o m  t h e  p r o v i s i o n  o f  B e n e f i t s .  
 

E l i g i b i l i t y  &  V a l i d i t y  
B e n e f i t s  a r e  e x c l u s i v e l y  a v a i l a b l e  t o  F a r a l d a  V I P  G u e s t s  a n d  S t a k e h o l d e r s .  F a r a l d a  V I P  G u e s t s  

a r e  d e f i n e d  a s  r e t u r n i n g  g u e s t s ,  S t a k e h o l d e r s ,  a n d  o f f i c i a l l y  a p p o i n t e d  F a r a l d a  r e l a t i o n s .  
T h e  B e n e f i t s  d e s c r i b e d  h e r e i n  a r e  g r a n t e d  w i t h  p r i o r i t y  a c c e s s  a n d  p r e f e r e n t i a l  r a t e s .  T h e y  a r e  
v a l i d  f o r  a  m a x i m u m  p e r i o d  o f  t w o  ( 2 )  y e a r s ,  c o m m e n c i n g  u p o n  s i g n a t u r e  a n d  a p p r o v a l  b y  t h e  

l e g a l  r e p r e s e n t a t i v e  o f  F a r a l d a  E x p l o i t a t i e  B V ,  t h e  S t a k e h o l d e r ,  a n d  t h e  d e s i g n a t e d  V I P .  
A l l  B e n e f i t s  a r e  s t r i c t l y  p e r s o n a l  a n d  n o n - t r a n s f e r a b l e .  

 
N a t u r e  o f  B e n e f i t s  

B e n e f i t s  m a y  i n c l u d e  p r o m o t i o n s ,  d i s c o u n t s ,  p r i v i l e g e s ,  a n d  i n c e n t i v e s .  S o m e  V I P  B e n e f i t s  a r e  
a v a i l a b l e  o n  d e m a n d  a n d  m a y  r e q u i r e  a n  a p p l i c a t i o n  p r o c e s s .  W h i l e  m a n y  B e n e f i t s  a r e  o f f e r e d  f r e e  o f  

c h a r g e ,  c e r t a i n  B e n e f i t s  m a y  b e  s u b j e c t  t o  a d d i t i o n a l  f e e s .  A  c o n f i r m a t i o n  i n c l u d i n g  a p p l i c a b l e  
c h a r g e s  w i l l  b e  s e n t  v i a  e m a i l .  

 
G e n e r a l  C o n d i t i o n s  

T h e  p r o v i s i o n  a n d  u s e  o f  B e n e f i t s  a r e  g o v e r n e d  b y :  T h e  G e n e r a l  T e r m s  a n d  C o n d i t i o n s  o f  D e l i v e r y  
a n d  P a y m e n t .  T h e  M a n u a l  o f  F a r a l d a  E x p l o i t a t i e  B V  ( f i l e d  w i t h  t h e  A m s t e r d a m  C h a m b e r  o f  

C o m m e r c e  u n d e r  n u m b e r  5 8 1 3 3 4 3 7 )  T h e  t e r m s  s e t  o u t  i n  t h i s  d o c u m e n t  
 

A c c e s s  &  U s e  
T h e  C r a n e  i s  p r i v a t e  p r o p e r t y  a n d  n o t  o p e n  t o  t h e  p u b l i c .  E n t r y  i s  b y  p e r s o n a l  i n v i t a t i o n  o n l y .  

A c c e s s  i s  g r a n t e d  e x c l u s i v e l y  t o  h o l d e r s  o f  a  p e r s o n a l  a c c e s s  c a r d .  
 

B o o k i n g s  &  V I P  P a c k a g e s  
B o o k i n g s  a r e  c o n f i r m e d  o n l y  u p o n  f u l l  p a y m e n t ,  w r i t t e n  a s s i g n m e n t ,  a n d  f o r m a l  a l l o c a t i o n .  F a r a l d a  

V I P  G u e s t s  w i l l  r e c e i v e  a  u n i q u e  c o d e  g r a n t i n g  a c c e s s  t o  V I P  p a c k a g e s .  T h e s e  p a c k a g e s  a r e  n o t  v a l i d  
i n  c o m b i n a t i o n  w i t h  o t h e r  o f f e r s  o r  p r o m o t i o n s .  E a c h  F a r a l d a  V I P  P a c k a g e  i s  v a l i d  f o r  o n e  ( 1 )  y e a r  

f r o m  t h e  d a t e  o f  t h e  f i r s t  s t a y .  
 

R i g h t  o f  R e f u s a l  
F a r a l d a  r e s e r v e s  t h e  r i g h t  t o  a m e n d ,  r e f u s e ,  o r  r e v o k e  B e n e f i t s  a t  i t s  s o l e  d i s c r e t i o n .  

 

 

https://faralda.com/

