
Search Engineering Project: 
Accounting & Auditing



~202+ inbound 
leads per month*

*How many leads we forecast they could generate per month 
assuming industry average click-through and conversion rates.



~£14,107+ in 
monthly revenue 

potential*
*How much new revenue we forecast they could generate 
per month, assuming an industry average lead-to-win rate 

and average retainer fee of £350 per month.



~£507,836+ in lifetime 
customer value added 

per month*
*How much new customer life time value revenue 

we forecast they could generate assuming an 
industry average lead-to-win rate and average 

customer value.



Meet Accounts & Legal



Ranking top on Google for terms like:



Also visible in and recommended by AI:



~29,589 visits 
per month*

from Google search, according to ahrefs.





5,572 page one 
rankings



1,997 ranking in 
the top three





Letʼs reverse engineer their inbound engine



Strong technical foundations drives 
efficient search engine and AI 

discovery + indexing



Their website is relatively quick and high 
performing on mobile devices



Their site adheres to accessibility best practises, so 
itʼs useful for a wide range of searchers



Their index is clean and well maintained, minimising 
thin content issues and protecting site quality



When crawling 1,449 pages on their website, we 
found no serious crawling or indexing issues 



Their website is safe and secure, which builds 
trust and helps organic search performance



An intuitive main navigation helps users and bots 
understand which are pages are important



XML sitemaps are well categorised to help 
search engine spiders crawl the website



Quality content, key E-E-A-T 
features, and strong UX signals 

result in solid on-site optimisation



External links to other authority sources in the 
industry are used to build their trust and credibility



On-site optimisation is taken seriously and their 
pages feature optimised titles and H1 tags



Internal links are used to spread authority, reinforce 
keyword optimisation, and enhance UX plus CRO



Dedicated content hubs establish topical authority, 
and drive upper funnel traffic that can convert



Strong E-E-A-T signals are being applied across 
the site to build trust and establish credibility



Supporting content is added on key landing pages 
to make them more useful and unique



Lower funnel, commercial keywords are targeted 
and prioritised on-site to maximise conversions



High authority and relevant brand 
mentions results in greater organic 

search visibility



The brand has strong authority 
versus key competitors



7,123 links from 1,375 referring domains 
forms the foundation of their authority



Links and brand mentions from authoritative websites 
like HubSpot and the UK government signal trust



The sites link profile appears natural, using mostly 
branded or generic anchor text



Backlinks and mentions have been earned with 
content marketing and expert comment campaigns



On-site assets also earn high authority links 
organically and grow their authority effortlessly



The brand features in industry listicles 
which get picked up and cited by AI models



Well managed and optimised 
Google Business Profiles also drive 

local SEO visibility and rankings



Verified Google Business Profiles are well optimised 
and maintained to drive local SEO visibility



Pages are localised on-site, when relevant to do so, 
to reinforce those key local SEO signals



The combination of these things 
drives their SEO and AI visibility, 

which drives leads and sales



Want to run a Search 
Engineering Project for your 

brand or top competitor?
Schedule yours at https://www.searchinformer.com/search-engineering

https://www.searchinformer.com/search-engineering

