NpaBuna n ycnoBmsa MapKkeTUHroBou
aKuum

«HoBorogHuit xaw-napag nogapKkoB»

Bepcusa 1.2
Darta BctynneHunsa B cuny: 15 nekabpa 2025 ropga

1. OpraHusaTtop

OpraHusatopom Akumm aendaetcs Blockchain Technical L.L.C-FZ, peructpaunoHHbIn HoMep
2418630, agpec: Meydan Grandstand, 6th floor, Meydan Road, Nad Al Sheba, Dubai, U.A.E.,
KOMNaHus, yYpexxaEHHasa 1 AeNCTByOLast B COOTBETCTBUUN C 3aKOHOAATENbCTBOM
O6begunHEHHbIX Apabcknx OmupaTtoB (ganee — «OpraHnsaTop»), OCYLLECTBSOLWAs
AesTenbHocTb Yepes nnatopmy EMCD, goctynHyto no agpecy https://emcd.io.

2. HazBaHue n cpokun nposeaeHna AKuum

HaseaHune Akuun: «<HoBorogHum xaw-napag nogapkoB»
Cpoku npoBeaeHus: ¢ 15 gekabpa 2025 roga no 23 aHBapa 2026 roga BKNIOYUTENBHO
(GMT+0), ecnn nHoe NpsiMO He yKa3aHo B HacToswwmx Mpasunax.

3. Tepputopua npoBeneHus

AKuMa npoBoguTca Ha Tepputopun Poccunckon denepaumn.

4. YcnoBusa y4yactus

K yyacTtuto B AKLMK gonyckatoTcs nuua, KoTopble 0QHOBPEMEHHO:

e pocturnu Bospacta 18 net (nMbo MHOro BO3pacTa COBEPLUEHHONETUSA B CBOEWN CTpaHe
NpoXnBaHus);
nmetoT BepudnumpoBaHHbIM akkayHT EMCD;
BbINOMHWAM XOTA 6bl OQHO N3 YCNOBUI Y4aCTUs, yKadaHHbIX B pasgene 5 HacTosawmx
Mpasun.

CotpyaHukm komnanui rpynnel EMCD, a Takke nx 6rnmskme pogcTBEHHUKN K y4acTuio B AKLMM
He [onycKalTCs.


https://emcd.io/

OpraHunsaTop octaBnseT 3a cobown npaBo AvckBanuduumpoBaTb nobOro y4acTHvka B criyvae
NOAO3pPEHNS B HapyLLeHnn HacTosawmx MNpaswn, npegoctaBneHnn He4oCTOBEPHON
WHOpMALMK, UCMOMNB30BAHNN HECKOMNBbKMX akkayHTOB, 3N0ynoTpebneHnmn mexaHmkon Akumm
nnbo coBEPLLUEHNN MOLLEHHUYECKMX OENCTBUNA.

5. YcnoBus yyactuna B AKuum

Ana yyactva B AKLMKM B nepuoa e€ npoBeaeHNsa y4acTHUKY HE06X04MMO BbIMONHUTE OOHO UK
HECKOMNbKO 13 crnegyowmnx oencTBun:

1. Beectu npomokog NY26 B nimyHom kabuHeTe EMCD yepes Beb-cant emcd.io nnbo
MoOunbHoe npunoxerHne EMCD;

2. TogknioynTb HOBblE MAaNHUHIOBbIE MOLLHOCTH NGB0 yBENUYUTL CyLLECTBYIOLME
MOLLIHOCTM He MeHee 4yeM Ha 150 TH go 31 nekabpsa 2025 roga BKAOYUTENBHO;

3. CoxpaHuTb NOOKITHOYEHHbBIE UMM YBENNYEHHbIE MOLHOCTY A0 23 AHBapa 2026 roga
BKNIOYUTENLHO.

Y4YacTHUKM, BbINOMHUBLLME YCIOBUS MYHKTOB 2 M 3 HACTOSILLEro pasaena, nonyyarT npaBo
y4yacTus B po3birpbille cynepnpusoB.

Yuactve B AKUuM He TpebyeT onnaTthbl, BHECEHUS [EeHEXHbIX CPeaCTB UM COBEPLUEHUS]
MOKYMKW.

6. MNMpusbl n onpepeneHne nodeauTteneu

MpusoBon ¢poHa AKLUKM BKIHOYaET:

OCHOBHbIE NpuU3bl

1. Mepu-6okc EMCD (3 wr.): nneg, Hocku, 6eENbIMACKNI LLIOKONAA;

2. T[lpomokoa Ha komuccuo ManHuHr-nyna 1% Ha Becb 2026 roa (10 wr.);

3. TononHeHune kowenbka EMCD Ha cymmy, akBUBaneHTHy 50 (nATnpecaTn)
ponnapam CLUA, paccuntaHHyto no BHyTpeHHemy kypcy EMCD Ha gaty HauncneHus
npusa (10 wr.).

3kBMBaNeEHT onpeaensieTcs no ycMmotrpeHuto OpraHusartopa ¢ y4€ToM NpMMEHMMOrO Kypca,

KOMUCCUIN CETU, TEXHNYECKUX W onepaunoHHbIX OrpaHI/I‘-IeHI/IVI. Ntoroeas CyMMa, C*)aKTI/I‘-IeCKI/I
3avncCrieHHada I'IO6eD,VITeJ'IIO, MOXET OTNnn4aTbCA OT HOMUHalIbHOIoO 3KBMBaJrieHTa.

Cynepnpusbl

(819 yyacTHMKOB, BbINOMTHUBLLMX YCIOBUS MYHKTOB 2 U 3 pasgena 5):



1. YOBOeHne ManHWHI-BO3HAarpaXKaeHus, Nony4yeHHoro 3a OguH Mecsl, Ans OQHOro
nonb3oBarernsi, BbIbpaHHOro cnyyanHbiM obpasom cpean marnHepos EMCD co cpegHmm
obbémom molHocTen go 1 PH;

2. Apple iPad Pro 13 ¢ pupmeHHon rpasuposkon EMCD (1 wr.);

3. dutHec-Tpekep Whoop (3 wrT.).

MoGeauntenu onpegensaoTcs cny4anHbiM ob6pa3om B nepuog ¢ 12 sHaps no 23 sHBaps 2026
ropa.

YBegomMmneHue nobeantenen ocyLLEeCTBSAETCA Yepesd KOHTaKTHbIE JaHHble, NPUBA3aHHbIE K
akkayHTy EMCD.

Lincposkie npuabl 3a4ncnsitoTcsl B COOTBETCTBYOWME akkayHTbl EMCD B TeueHune 10 (necaTtwm)
pabounx aHen nNocne NOATBEPKAEHMA NpaBa Ha NosfyvYeHne npuaa.

B cnyyae BbisiBneHust HapyLueHust Mpaeun nnbo yTpaTbl y4aCTHMKOM Mpasa Ha noryYyeHue
npusa OpraHusaTop Bnpase nepepacnpeaenuTb NPU3 Mo CBOEMY YCMOTPEHWIO.

7. YcnoBusa nony4vyeHus ousnyecknx npm3on

7.1. dnsmyeckue npusbl (BKNOYAsi, HO He orpaHudMBasicb: Mmepy-6okcbl, Apple iPad Pro,
dutHec-Tpekepbl Whoop) npegocTaBnaoTCa MCKNIOYUTENbHO YY4aCcTHUKaM, KOTOpbIE:

e SABMAITCH pe3naeHTamMmn CTpaH, B KOTOPbIX JOCTaBKa Npu3oB paspelleHa
3aKoHOOATENBCTBOM U BO3MOXHA C TOYKM 3peHUst NorncTukn: Poccuiickas ®epepauus;

7.2. lna nony4veHnst guandeckoro npmsa nobegnrtenb o6si3aH B TeveHune 10 (gecaTtn)
KaneHaapHbIX AHeN ¢ MOMeHTa yBegoMneHus npegoctasntb OpraHm3aTtopy 4OCTOBEPHbIE U
MONHble AaHHble, BKOYaAs, HO HE OFPaHNYMBASCh:

nosiHoe NMs U hamunmio;

CTpaHy NPOXMBaHWS U/UNKN rpaxgaHcTBo (Mo 3anpocy);
NOSTHbIN NOYTOBbLIN afgpec AOCTaBKy;

KOHTaKTHbIN HOMep TenedoHa;

WHble CBEeAEHUs1, HeobXoauMble ANns JOCTaBKMU,

7.3. OpraHusaTop Brpaee 3anpocuTb AOMNONHUTENbHYO Bepudukaumto nmyHoctn (KYC)
nobeauTtens B Uuensax cobniogeHnsa TpeboBaHM 3akoHOA4ATENbCTBA, IKCMOPTHOMO U
CaHKLUMOHHOIO KOMMIaeHca, a Takke npegoTBpalleHss MOLIEeHHNYeCTBa.

OTKa3s oT NpoxoxaeHus Bepudukaumm nmbo HenpegocTaBneHne nHpopmMaumm B
yCTaHOBIEHHbIV CPOK O3HaYaeT yTpaTy npasa Ha npua.

7.4. dnsmyeckue npusbl:



He nognexat 0OMeHy Ha LEeHEXHbI SKBUBASEHT;

He noanexart 3amMeHe Ha VHble NpuU3bl;

He nognexar nepegaye TpeTbMM nuuam;

NpenoCTaBnsATCA «Kak ecTb» (as is), 6e3 Kaknx-nmMbo rapaHTuin, KpoMe NPSMo
NpeayCMOTPEHHbIX MPMMEHMMbIM 3aKOHOA4ATENLCTBOM.

7.5. OpraHusaTop Brpase Mo CBOEMY YCMOTPEHUIO 3aMeHUTb (hU3N4eCcKnin Npus Ha
aHarorMYHbIN NO XapakTepucTukam npua, LMdpPoBON NP3 CONOCTaBUMON LLEHHOCTM Nn6o
OTKasaTb B Bblgaye npusa, ecnv goctaBka HEBO3MOXHA MO NpUYMHaM, He 3aBUCALLUM OT
OpraHusaTtopa.

7.6. OpraHusaTop Brnpaee NpuBrekaTb TPETbUX NUL (KYpbepckue, IormcTnieckme, napTHeEpCKue
N NHblEe OpraHn3aunm) ona XxpaHeHus, OCTaBKU U BpyYeHUst nsnyecknx npmsos 6e3
AOMNONHUTENBHOrO cornacusi nobegutens.

7.7. Bce Hanorn, TaMOXXeHHble NOLWNMHbI, cOopbl, pacxodbl Ha umnopT, HOC v nHble
obsa3aTenbHble NNAaTeXM, CBA3aHHbIE C NONyYeHneM (hr3n4eckoro npmaa, HeceT nobeanTens,
€Cnn NHoe He TpebyeTcs MMNepaTMBHLIMM HOPMaMKN NPUMEHMMOIO 3aKOHO4ATENbCTRA.

7.8. OpraHu3aTop He HeCET OTBETCTBEHHOCTU 3a 3a4EPXXKM JOCTaBKW, NOBPEXAEHNE Npu3a npu
TpaHCMNopTMPOBKE, AeNCTBUSt N0 Ge3nencTene TpeTbux nuu,.

8. OrpaHn4YeHusa n gocpoYHoe npekpaweHue AKummn

OpraHusaTop BripaBe B noboe BpeMsi NPUOCTAHOBUTb, UBMEHNTL NMMBO JOCPOYHO NpekpaTUTb
AKLMIO, @ TaKKe U3MEHUTb €€ YCITOBUS, CPOKK, MpaBuna y4acTtusi Unm MexaHnam onpeaeneHus
nobeautenen 6e3 npegBapuTENbHOIO YBEAOMIIEHMS.

9. ®dopc-maxop

OpraHusaTop He HECET OTBETCTBEHHOCTM 3a HEUCMNONHEHNEe 06a3aTenbCTB MO AKUMK
BCNeacTBMe 06CTOATENbCTB HEMPEOAONMMON CUIbl, BKITKOYas, HO HE OrPaHNYNBasChb:
CTUXUHbIE OeacTBMSA, Nnepebon CBA3W, 4ENCTBUSA rOCYAAPCTBEHHbIX OPraHoOB, U3MEHEHWS
3akoHogaTenbCTBa, cbon B paboTe TpeTbMX CEPBUCOB.

10. NepcoHanbHbIe AaHHbLIE

lMepcoHanbHble AaHHbIE Y4aCTHUKOB 00pabaTbiBaloTCsl MCKIMIOYMTENBHO B LIENSIX MPOBEOEHUS
AKumn, onpeaeneHns 1 ysegomneHus nobegntenen, a Takke Bbigavm NpmM3os, B COOTBETCTBUN C
Monntnkon koHduageHumaneHoctn EMCD.

11. OTBEeTCTBEHHOCTb



YyacTtme B Akumm siBnsaeTcst 40O6pOBOSbHBIM.

B makcnmanbHO gOMYyCTUMOW 3aKOHOM CTEMEHM OTBETCTBEHHOCTb OpraHunsaropa no fobbim
TpeboBaHUAM, CBA3aHHbLIM C AKUMEN, OorpaHMYMBaeTCA (pakTUYeCKON CTOMMOCTbLIO
COOTBETCTBYHOLLEro npusa.

OpraHunsaTop He HECET OTBETCTBEHHOCTU 3a HEBO3MOXHOCTb CBSI3aTbCs C nobeauTtenem,
owmnbkn nnu cbon B padbote nnaTtgopmbl, a TakKe HaroroBble UMM UHble 0bA3aTenLCTBA
y4YacTHUKa, CBA3aHHbIE C NOofy4YeHneM npuaa.

12. uckpeunoHHble npaBa OpraHusaropa

12.1. Bce peweHusa OpraHusartopa, cBs3aHHble C MHTepnpeTaunen Hactoawmx Mpasun,
AOMYyCKOM y4acCTHUMKOB, onpeaerneHnem nobegurenen v Bolaaden Npu3os, ABMSIOTCA
OKOHYaTeNbHbIMU U 06s13aTeNbHbLIMU.

12.2. OpraHusaTtop BnpaBe 0TKasaTb B Bblgade npusa 6e3 06bACHEHUS NPUYKMH, eCN Bblgaya
MOXET NPUBECTM K HapYLLEHNIO 3aKOHOAATENbCTBA, CAHKLMOHHOIO pexnma nnbo BHYTPEHHMX
NONMUTUK KOMMaeHca.

12.3. OTKas B Bblgaye npusa He Ja€T y4acTHUKY NpaBa Ha KOMMEHCaUMo Unv npegbsiBrieHne
Kaknx-nnbo TpeboBaHun kK OpraHmsaTopy.

13. 3aknunTenbHbIe NONIOXXeHUsA

AKLMA He siBNAETCA notepeen, azapTHOM Urpon nnn nyenmyHbiM npeaniokeHnem.
OpraHusaTop He 0653aH BCTynaTb B Nepenucky no pesynsratam AKUun.
MpmeHnmoe npaso: 3akoHogaTenbCcTBO O6beaMHEHHBLIX ApabCcknx OMupaTos.

B cnyyae pacxoxgeHui Mmexay A3blKoBbIMU BepcusiMu [paBun npyuopuTeT MMeeT Bepcus Ha
aHIMUNCKOM SA3bIKE.



Terms and Conditions of the Marketing
Campaign
“New Year Hash Parade of Gifts”

Version 1.2
Effective Date: December 15, 2025

1. Organizer

The organizer of the Campaign is Blockchain Technical L.L.C-FZ, formation number 2418630,
with its address at Meydan Grandstand, 6th floor, Meydan Road, Nad Al Sheba, Dubai, U.A.E.,
a company duly incorporated and operating under the laws of the United Arab Emirates
(hereinafter referred to as the “Organizer”), operating the EMCD platform available at

https://femcd.io.

2. Campaign Name and Duration

Campaign name: “New Year Hash Parade of Gifts”
Campaign period: from December 15, 2025 until January 23, 2026 (inclusive), GMT+0,
unless otherwise expressly stated herein.

3. Territory

The Campaign is valid in all countries except jurisdictions where the use, promotion, or
advertising of cryptocurrency is restricted, prohibited, or subject to sanctions under applicable
international or national laws, as well as jurisdictions presenting elevated regulatory or
sanctions-related risks.

4. Eligibility
Participation in the Campaign is open to individuals who:

e are at least 18 years old (or have reached the age of legal majority in their country of
residence);
have a verified EMCD account;
have fulfilled at least one of the participation requirements set out in Section 5 of these
Terms.


https://emcd.io/

Employees of EMCD group companies and their immediate family members are not eligible to
participate.

The Organizer reserves the right to disqualify any participant suspected of violating these
Terms, providing false or misleading information, using multiple accounts, abusing the
Campaign mechanics, or engaging in fraudulent or unlawful conduct.

5. Participation Requirements

To participate in the Campaign during the Campaign period, a participant must complete one or
more of the following actions:

1. Enter the promo code NY26 in the EMCD personal account via the emcd.io website or
the EMCD mobile application;

2. Connect new mining power or increase existing mining power by at least 150 TH by
December 31, 2025 (inclusive);

3. Maintain the connected or increased mining power until January 23, 2026 (inclusive).

Participants who complete the requirements set out in items 2 and 3 of this Section shall be
eligible to participate in the Super Prize draw.

Participation in the Campaign does not require any payment, purchase, or financial
contribution.

6. Prizes and Winner Selection

Prize Pool
Main Prizes:

1. EMCD merchandise box (3 units): blanket, socks, Belgian chocolate;

2. Promo code for a 1% mining pool commission for the entire year 2026 (10 units);

3. Credit to the EMCD wallet in an amount equivalent to USD 50 (fifty United States
dollars), calculated based on the internal EMCD rate applicable on the date of crediting
(10 units).

The equivalent amount shall be determined at the Organizer’s sole discretion, taking into
account applicable exchange rates, network fees, and technical or operational limitations. The
actual credited amount may differ from the nominal equivalent.

Super Prizes

(available to participants who have fulfilled the requirements of items 2 and 3 of Section 5):



1. Doubling of the mining reward received for one calendar month for one user, randomly
selected among EMCD miners with an average mining power of up to 1 PH;

2. Apple iPad Pro 13 with EMCD-branded engraving (1 unit);

3. Whoop fitness tracker (3 units).

Winners shall be selected at random during the period from January 12 to January 23, 2026.
Winners will be notified using the contact details associated with their EMCD account.

Digital prizes shall be credited to the relevant EMCD accounts within ten (10) business days
following confirmation of the winner’s eligibility.

If a participant is later found to be ineligible or in breach of these Terms, the Organizer reserves
the right to reassign the prize at its sole discretion.

7. Conditions for Receiving Physical Prizes

7.1. Physical prizes (including, without limitation, merchandise boxes, Apple iPad Pro devices,
and Whoop fitness trackers) shall be awarded only to participants who:

e are residents of countries where delivery of such prizes is legally permitted and
logistically feasible: Russian Federation;

7.2. To receive a physical prize, a winner must, within ten (10) calendar days of receiving
notification, provide the Organizer with accurate and complete information, including but not
limited to:

full legal name;

country of residence and/or citizenship (upon request);

full delivery address;

contact telephone number;

any additional information required for delivery, customs clearance, or legal compliance.

7.3. The Organizer may require additional identity verification (KYC) where necessary to
comply with applicable laws, export control rules, sanctions compliance, or fraud prevention
policies.

Failure or refusal to complete such verification shall result in forfeiture of the prize.

7.4. Physical prizes:

may not be exchanged for cash,;

may not be substituted for other prizes;

may not be transferred to third parties;

are provided “as is”, without warranties, except as required by mandatory applicable law.



7.5. The Organizer reserves the right, at its sole discretion, to replace a physical prize with a
prize of comparable value, a digital prize, or to refuse delivery where fulfillment is not possible
for reasons beyond the Organizer’s control.

7.6. The Organizer may engage third-party service providers (including logistics, courier,
fulfillment, marketing, or partner companies) for the storage, delivery, and distribution of physical
prizes without additional consent from the winner.

7.7. All taxes, customs duties, import charges, VAT, and other mandatory fees associated with
receipt of a physical prize shall be borne solely by the winner, unless otherwise required by
mandatory law.

7.8. The Organizer shall not be liable for delivery delays, damage during transportation, or acts
or omissions of third parties.

8. Restrictions and Early Termination

The Organizer reserves the right to suspend, amend, or terminate the Campaign at any time, as
well as to modify its rules, duration, eligibility criteria, or winner selection mechanism, without
prior notice.

9. Force Majeure

The Organizer shall not be liable for failure to perform its obligations under the Campaign due to
events beyond its reasonable control, including but not limited to natural disasters,
communication outages, governmental actions, legal changes, or failures of third-party services.

10. Personal Data

Participants’ personal data shall be processed solely for the purposes of administering the
Campaign, selecting and notifying winners, and awarding prizes, in accordance with the EMCD
Privacy Policy.

11. Liability

Participation in the Campaign is voluntary.
To the maximum extent permitted by applicable law, the Organizer’s total liability arising out of
or in connection with the Campaign shall be limited to the actual value of the relevant prize.

The Organizer shall not be liable for inability to contact a winner, platform errors or disruptions,
or any tax or legal obligations incurred by a participant in connection with receipt of a prize.



12. Organizer’s Discretion

12.1. All decisions of the Organizer regarding interpretation of these Terms, participant eligibility,
winner selection, and prize distribution shall be final and binding.

12.2. The Organizer may refuse to award a prize, without obligation to provide justification,
where awarding such prize may result in a breach of applicable law, sanctions regimes, or
internal compliance policies.

12.3. Refusal to award a prize shall not entitle a participant to any compensation or claims

against the Organizer.

13. Final Provisions

The Campaign is a promotional activity and does not constitute a lottery, gambling activity, or
public offering.

The Organizer is not obliged to engage in correspondence regarding the results of the
Campaign.

These Terms shall be governed by the laws of the United Arab Emirates.

In the event of any discrepancy between language versions, the English version shall prevail.
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