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2025 has been a truly remarkable year for the Phuket Hotels Association. We kicked off the year
supporting the Thailand Tourism Forum(TTF) and went on to deliver a full calendar of meetings,
training, and island-wide initiatives focused on sustainability, education, safety, wellbeing, and
community impact.

From our first #phuketgreenday in April to #PHAB fundraising and live events, wellbeing initiatives,
CPR and First Aid training, the “Ride the Waves of Safety” campaign, Plastic Free Stays with RMIT
University & Prince of Songkla University, and the celebration of women in leadership roles through
RISE, the year was filled with meaningful action. #PHIST2025 was our biggest and best yet, featuring
masterclasses, workshops, sustainable fashion shows, and a vibrant marketplace that created real
momentum for change across hospitality.

Education remained at the heart of everything we do, including the first "Phuket Resort Marketing
Conference" in collaboration with HSMAI Thailand and the awarding of 25 PHAB scholarships,
supporting the next generation of hospitality professionals.
We close 2025 as our most successful year to date, with 113 members and a growing Affiliate Hotel
Programme extending beyond Phuket.

Thank you to our Board of Directors, Advisors, members, affiliates, partners, supporters, and the
wider Phuket community for standing with us. As the sun sets on 2025, we wish you good health,
happiness, and a kind and meaningful year ahead in 2026.

THANK YOU 2025: 
A YEAR OF IMPACT FOR PHUKET HOTELS ASSOCIATION

https://www.facebook.com/PhuketHotelsAssociation?__cft__[0]=AZZfgBuYKdgut8I-A8IRyoUjj0E-0U6y_JxdV83X8X2h-IMOnwJFSoX_PN1fpwvwK5Yvnn80ZrIKVxmJD4i9oZfK_mV5dH-FeWJC2qzT4uo2dFZI_pMaoOqzMUDdovBYU41KpeDWn9HB7zKrLQeW70kq&__tn__=-]K-R
https://www.facebook.com/hashtag/phuketgreenday?__eep__=6&__cft__[0]=AZZfgBuYKdgut8I-A8IRyoUjj0E-0U6y_JxdV83X8X2h-IMOnwJFSoX_PN1fpwvwK5Yvnn80ZrIKVxmJD4i9oZfK_mV5dH-FeWJC2qzT4uo2dFZI_pMaoOqzMUDdovBYU41KpeDWn9HB7zKrLQeW70kq&__tn__=*NK-R
https://www.facebook.com/hashtag/phab?__eep__=6&__cft__[0]=AZZfgBuYKdgut8I-A8IRyoUjj0E-0U6y_JxdV83X8X2h-IMOnwJFSoX_PN1fpwvwK5Yvnn80ZrIKVxmJD4i9oZfK_mV5dH-FeWJC2qzT4uo2dFZI_pMaoOqzMUDdovBYU41KpeDWn9HB7zKrLQeW70kq&__tn__=*NK-R
https://www.facebook.com/RMITuniversity?__cft__[0]=AZZfgBuYKdgut8I-A8IRyoUjj0E-0U6y_JxdV83X8X2h-IMOnwJFSoX_PN1fpwvwK5Yvnn80ZrIKVxmJD4i9oZfK_mV5dH-FeWJC2qzT4uo2dFZI_pMaoOqzMUDdovBYU41KpeDWn9HB7zKrLQeW70kq&__tn__=-]K-R
https://www.facebook.com/RMITuniversity?__cft__[0]=AZZfgBuYKdgut8I-A8IRyoUjj0E-0U6y_JxdV83X8X2h-IMOnwJFSoX_PN1fpwvwK5Yvnn80ZrIKVxmJD4i9oZfK_mV5dH-FeWJC2qzT4uo2dFZI_pMaoOqzMUDdovBYU41KpeDWn9HB7zKrLQeW70kq&__tn__=-]K-R
https://www.facebook.com/psuconnext?__cft__[0]=AZZfgBuYKdgut8I-A8IRyoUjj0E-0U6y_JxdV83X8X2h-IMOnwJFSoX_PN1fpwvwK5Yvnn80ZrIKVxmJD4i9oZfK_mV5dH-FeWJC2qzT4uo2dFZI_pMaoOqzMUDdovBYU41KpeDWn9HB7zKrLQeW70kq&__tn__=-]K-R
https://www.facebook.com/hashtag/phist2025?__eep__=6&__cft__[0]=AZZfgBuYKdgut8I-A8IRyoUjj0E-0U6y_JxdV83X8X2h-IMOnwJFSoX_PN1fpwvwK5Yvnn80ZrIKVxmJD4i9oZfK_mV5dH-FeWJC2qzT4uo2dFZI_pMaoOqzMUDdovBYU41KpeDWn9HB7zKrLQeW70kq&__tn__=*NK-R
https://www.facebook.com/hsmaithailand?__cft__[0]=AZZfgBuYKdgut8I-A8IRyoUjj0E-0U6y_JxdV83X8X2h-IMOnwJFSoX_PN1fpwvwK5Yvnn80ZrIKVxmJD4i9oZfK_mV5dH-FeWJC2qzT4uo2dFZI_pMaoOqzMUDdovBYU41KpeDWn9HB7zKrLQeW70kq&__tn__=-]K-R
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26 December 2025

ANNOUNCEMENT

from 31 December 2025
 and will reopen on 5 January 2026

Date: 22 January 2026
Venue: The Athenee
Hotel, Bangkok

The 2026 Thailand Tourism Forum, themed “A World of Change,” showcases key shifts in Thailand’s tourism and
hospitality sector. Organized by C9 Hotelworks, the event covers emerging trends, investment insights, brand
strategies, alternative accommodations, and social media’s role in travel. The BRAC prequel explores Thailand’s
evolving F&B landscape through design, identity, delivery, and data-driven trends.

Thailand Tourism
Forum 2026 - 15th
Annual Edition

Register  HERE

UPCOMING EVENT

Our Office will be

CLOSEDCLOSED
for the

HolidaysHolidays

https://www.eventbrite.com/e/thailand-tourism-forum-2026-15th-annual-edition-tickets-1975261080063
https://www.eventbrite.com/e/thailand-tourism-forum-2026-15th-annual-edition-tickets-1975261080063
https://www.eventbrite.com/e/thailand-tourism-forum-2026-15th-annual-edition-tickets-1975261080063
https://www.eventbrite.com/e/thailand-tourism-forum-2026-15th-annual-edition-tickets-1975261080063


The Tourism Authority of Thailand
(TAT) will launch a new promotional
campaign featuring Lalisa “Lisa”
Manobal as its Amazing Thailand
Ambassador, aiming to drive tourism
through the so-called “Lisa Effect.” A
teaser advertorial film is scheduled for
release by January 2026, according to
TAT Governor Thapanee Kiatphaibool.
The campaign seeks to strengthen
Thailand’s global tourism brand and
sustain its appeal among international
travellers. TAT said Lisa’s influence has
already demonstrated tangible
economic impact, citing tourism
interest generated by her Thailand-
filmed music video Rockstar and viral
mentions of local destinations. Creative
content has been developed using fan-
generated ideas to showcase Thailand
through Lisa’s perspective, with the
first campaign materials expected early
next year.

Political tensions between China and Japan have led to mass cancellations of
Chinese travel to Japan, creating opportunities for alternative destinations.
Thai tourism operators report rising Chinese arrivals, with daily numbers
increasing to 14,000–15,000 as travellers redirect trips. However, Thailand’s
ability to capitalise remains constrained by perceptions of instability linked to
the Thailand–Cambodia border skirmishes, which continue to affect its
tourism image. Industry leaders urge the government to resolve the conflict
swiftly and reinforce safety messaging to stay competitive against regional
rivals such as Vietnam. While high season demand supports revenues,
uncertainty remains for the low season and Chinese New Year. Thailand may
also benefit from hosting international concerts displaced by the tensions.

THAILAND EYES CHINESE TOURISM MARKET

THAILAND TIPPED FOR MAJOR
TOURISM REVIVAL

THIS WEEKS' NEWS UPDATE

FOREIGN TOURIST ARRIVALS
DOWN 7.25%

The Association of Thai Travel Agents
(Atta) forecasts 39 million foreign
arrivals in 2026, including 9 million
Chinese tourists, supported by a
recovery in key markets and
expanded flight capacity. Atta said its
Thailand Tourism and MICE Next
2026 trade show on January 23 is
expected to generate at least 3 billion
baht in tourism revenue, with strong
participation from Asian buyers,
particularly China. The association
expects the event to help lift Chinese
arrivals to 20,000 per day during
Chinese New Year. Atta remains
confident the Thailand–Cambodia
border issue will be resolved quickly
and highlighted major international
events in 2026 as key drivers of
business travel growth.
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THAI TOURISM CAMPAIGN
FEATURING LISA TO LAUNCH IN

JANUARY

Thailand recorded 31.76 million
foreign tourist arrivals from January
1 to December 21, 2025, marking a
7.25% year-on-year decline,
according to the Ministry of
Tourism and Sports. Malaysia
remained the largest source market
with 4.38 million visitors, followed
closely by China at 4.36 million.
Despite the slowdown, the Bank of
Thailand has maintained its full-
year forecast of 33 million arrivals,
still below the pre-pandemic peak
of nearly 40 million in 2019.
Tourism operators are calling for
stronger efforts to attract Chinese
tourists amid geopolitical tensions
diverting travel away from Japan.
Meanwhile, Bangkok was ranked
the world’s most visited city in
2025, welcoming 30.3 million
international tourists.

For more information

26 December 2025

https://www.travelandtourworld.com/news/article/air-frances-new-direct-flight-to-phuket-heralds-a-golden-era-for-thailand-tourism/
https://www.travelandtourworld.com/news/article/air-frances-new-direct-flight-to-phuket-heralds-a-golden-era-for-thailand-tourism/
https://www.bangkokpost.com/business/general/3162490/thailand-tipped-for-major-tourism-revival
https://www.bangkokpost.com/life/travel/3162888/thai-tourism-campaign-featuring-lisa-to-launch-in-january
https://www.bangkokpost.com/business/general/3162108/thailands-foreign-tourist-arrivals-down-725-yearonyear-so-far-this-year
https://www.bangkokpost.com/business/general/3161863/thailand-eyes-chinese-tourism-market


Number of tourists 1 JAN - 21 DEC 2025

  Jan      Feb     Mar      Apr     May       Jun      Jul      Aug      Sep     Oct       Nov      Dec     Jan      Feb      Mar      Apr      May     Jun     Jul       Aug      Sep    Oct     Nov       1-21 Dec

THAILAND TOURISM MARKET UPDATE

31,756,947 people

   (1 JAN - 21 DEC 2025)  

India

Russia

China

Malaysia

Number of International Tourists: Weeks 1–4 of November 
to Week 3 of December 2025

Top 5 source markets in Week 3
of December 2025

Number of tourists

Top 5 number of tourists
People

South Korea

4,378,522

4,357,717

1,510,191

2,400,586

1,799,151

-7.25% (YOY)

(+) Travel during Malaysian school holidays (School break)
(+) Peak tourism season combined with government “Ease of Traveling”
measures, improving convenience for travel to Thailand

IMPORTANT FACTORS DURING THE PAST WEEK

MoM Change Rate 1

2

3

4

5

2025

Source : Economics Tourism and Sports Division Information as of Dec 23, 2025 For more information

Number of Tourists

Number of Tourists 
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2024

Source : Economics Tourism and Sports Division Information as of Dec 23, 2025

people/week WoW Change (%)

Nov 2025

Week1                 Week2              Week3                 Week4

Russia 

China 

Malaysia

India

UK
moved up 
from rank 7

People

stable

stable

stable

stable

Week1          Week2           Week3

Dec 2025

26 December 2025

https://www.facebook.com/ETSMOTS?locale=th_TH
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Source: TAT Intelligence Center; International Tourist Behavior Survey 2025 (Q1–Q3)

26 December 2025

Long-haul (12 routes)
Russia: 1 route
Kazakhstan: 2 routes
Norway: 2 routes
Sweden: 3 routes
Denmark: 1 route
Poland: 1 route
Saudi Arabia: 1 route
Czech Republic: 1 route

Seat Capacity
Recovery

Recovered to 88%

Thai Tourism Trends – International Market (December 2025 Edition)

Forecast for December 2025

International Tourist Arrivals

million  people compared to
Dec 2024

Accumulated Jan–Dec 2025:
32.8 million visitors (-8%)

in millions

Note: % growth compared to Dec 2024 

Note: December 2025 international arrivals are estimated using historical travel patterns from TAT’s Marketing
Strategy Department.

Forward Booking – December 2025

Overall flight
forward bookings to

Thailand

compared to
Dec 2024

Top 5 Markets with
Highest Booking

Growth

Share of Forward Bookings (%)

Note: % growth compared to Dec 2024 

Note: % growth compared to Dec 2024 

Data Source: Forwardkeys, 29 Nov 2025

56 New International Routes to Thailand

Short-haul (12 routes)
China: 3 routes
India: 1 route
Indonesia: 1 route
Japan: 2 routes
Mongolia: 1 route
South Korea: 1 route
Taiwan: 2 routes
Vietnam: 1 route

Destinations include
Bangkok, Phuket, Krabi,
Chiang Mai, Chiang Rai

Note: New flight routes in December 2025 compared with November 2025
(Data from the ForwardKeys system as of 30 November 2025)

Total seats: 

4.18M
(+0% YoY)

Note: Recovery percentage compared
with November 2019 (OAG data as of

30 Nov 2025).

Source: TAT Marketing Strategy Department

Prepared by the International Market Analysis Unit, TAT Marketing Strategy Department. Date: 30 November 2025.

Factors Influencing International Tourist Travel – December 2025 Edition

Supporting Factors

SEA Games 2025 (Regional Sporting Event)

Strong media coverage across ASEAN, particularly
in Indonesia, Malaysia, and Vietnam, is boosting
travel interest to Thailand.
Vietnam: High football enthusiasm, with Vietnam’s
U-23 team as a key contender, driving fan travel.
Indonesia: Strong social media engagement,
especially around football and badminton events,
supporting travel demand.
Malaysia: Cross-border travel by road and rail
expected to increase, particularly among
independent and backpack travellers.

Stimulating International Travel Demand

Year-end festivals and city decorations attract
tourists seeking New Year celebrations, especially
in Bangkok and major destinations.
Chao Phraya River Events (Bangkok): 9 Nov – 23 Dec
2025.
Amazing Thailand Countdown 2026 at ICONSIAM.
Disney The Magical Stars 2026 at CentralWorld.

Impact of Southern Floods on Tourism

Challenging Factors

Flooding has directly affected Malaysian tourist arrivals, Thailand’s largest
inbound market.
December 2025 arrivals from Malaysia are estimated to decline 18%–55%.
Approximately 73% of Malaysian tourists enter Thailand by land, making them
more vulnerable to border and infrastructure disruptions.
Cancellation of sporting events and travel activities in affected provinces has
reduced regional travel flows.
Damage to key commercial areas (e.g. Hat Yai) requires cleanup and recovery
time, with full restoration expected to take at least three months.

Stronger and Volatile Thai Baht

The baht continues to appreciate against the US dollar.
Nov 2025 average: THB 32.39/USD
Dec 2025 average: THB 32.55/USD

Currency volatility affects travel budgeting and destination choice, particularly
for price-sensitive markets.

Competition to Attract International Tourists in Asia

Vietnam
Large-scale tourism campaigns for Christmas and New Year (15 Dec 2025 – 1 Jan
2026).
Aggressive discounting, with over 20,000 tourism promotions, increasing
competitiveness.

Malaysia
Extended visa-free entry for Chinese tourists until 31 December 2026.
Strengthens Malaysia’s appeal as a key competitor for Asian outbound travel.



HOTEL INVESTMENT HIGHLIGHTS ASIA PACIFIC H2 2025
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Source: Hotel Investment Highlights Asia Pacific H2 2025 Report  by JLL

26 December 2025

Read Full Report HERE

https://www.jll.com/en-in/insights/market-perspectives/asia-pacific-hotel-investment


USEFUL ARTICLES

Asia Pacific hotel investment volumes to cross
USD 13.3 billion in 2026 - JLL

The biggest travel trends for 2026

Travel Trends from Asia Pacific & Japan
That You Must Know

SCB EIC ชี้ท่องเที่ยวไทยปี 69 ฟื้ นตัว หนุนธุรกิจ
โรงแรมขยายตัว จับตา Tourism war

อโกด้าชี้เทรนด์ท่องเที่ยวภูเขามาแรง รับฤดูเดินป่า
เมืองไทย

คาดปี 69 คนจีนกลับมาเที่ยวไทยเกือบ 9 ล้านคน

ENGLISHENGLISH

Information sources
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THAITHAI

Disclaimer: members should seek and consult their lawyers /
accountants / advisors accordingly and not rely only on the
provided information as the information given is only for
educational purposes and information as received from a third
party.

Share & Give us feedback HERE

https://www.bangkokpost.com/

https://www.facebook.com/ETSMOTS?locale=th_TH

THA

TAT

THE Nation

Sources: Agoda

26 December 2025

HOW HOTELS ARE USING LOCALIZATION TO CAPTURE ASIA’S TOURISM BOOM BY AGODA

Read Full Report HERE

https://www.thehotelconversation.com.au/news/2025/12/23/asia-pacific-hotel-investment-volumes-cross-usd-133-billion-2026-jll/1766467337
https://www.thehotelconversation.com.au/news/2025/12/23/asia-pacific-hotel-investment-volumes-cross-usd-133-billion-2026-jll/1766467337
https://www.lifestyleasia.com/bk/travel/news/biggest-travel-trends-for-2026-analysis-destination-hotels-experiences/
https://www.pata.org/member-chapter-news-1/travel-trends-from-asia-pacific-japan-that-you-must-know
https://www.pata.org/member-chapter-news-1/travel-trends-from-asia-pacific-japan-that-you-must-know
https://www.thebangkokinsight.com/news/business/1595053/
https://www.thebangkokinsight.com/news/business/1595053/
https://www.ryt9.com/s/prg/12776005#google_vignette
https://www.ryt9.com/s/prg/12776005#google_vignette
https://www.thairath.co.th/money/economics/thai_economics/2903777
https://docs.google.com/forms/d/e/1FAIpQLSdtgwvbPxW9ZD8TSuxpwKFyMnH1CQbL4Rxghf-9DK5BeEqVvw/viewform?usp=pp_url
https://partnerhub.agoda.com/how-top-hotels-win-with-localization/?utm_source=press-release&utm_medium=PR&utm_campaign=localization-whitepaper-2025
https://partnerhub.agoda.com/how-top-hotels-win-with-localization/?utm_source=press-release&utm_medium=PR&utm_campaign=localization-whitepaper-2025


 
Environment Committee 
(Chair) Anucharaporn Tongluan
Vincent Delsol
Mongkudh Makaramanee
Kanokwan Homcha-aim 
              
Education Committee  
(Chair) Bart Callens                  
Julian Lowry
Pathama Kanteetaw
Jirarat Ninpradub (Pui)
               
Government Liaison Committee     
(Chair) Gerd Kotlorz 
Wasan Keatkaew
               
Destination Marketing Committee    
(Chair) Pimpisa Sukpasert
David Barrett
Dhapat Chotiratnarakool
Natthawadee Wongpanya

Membership Committee
(Chair) Claude Sauter 
(Co-Chair) Pannaphat Lapa
Logan Daley
Serge Cuypers
Christoph Weidemann
Levent Bilgir

Affiliate Ambassador 
Patrik Ilstam

Phuket Hotels Association Leadership Team 
Bjorn Courage       
Daniel Muery             
Brett Wilson    
Christoph Weidemann

Advisory Board
Bill Barnett   
Sumi Soorian      
Boon Yongsakul               
Sears Jivavisitnont
Eric Ricaurte
Sukhchaensingh (Sam) Sethi 
David Johnson 
Michael Massey 

President 
Director, Secretary - General 
Director, Treasurer
Director, Vice President

Phuket Hotels Association Core Team
Jayne MacDougall
Sulaiya Ritto
Wanwisa Chunuansri 
Nuthamat Phetsawee
       

Executive Director
Administrative Manager
Asst. Administrative Manager
Event Support

Group Director Human Resources, Thavorn Hotels
General Manager, Pullman Phuket Panwa Beach Resort
Anona Beachfront Phuket Resort
Cluster Sustainability Manager, Anantara

General Manager, SAii Laguna Phuket
General Manager Le Meridien Phuket Beach Resort
Executive Assistant Manager,  Paresa Resort
Le Meridien Phuket Mai Khao Beach Resort
               

General Manager, Phuket Marriott Resort and Spa, Nai Yang Beach
Hotel Manager, MSocial Hotel Phuket            
 

Director of Marketing and Communication, Pullman Phuket Panwa Beach Resort
Event Consultant, The Slate
Social Media & Partnership Manager, The Pavilions Phuket
MarCom Manager, Hyatt Regency Phuket Resort

General Manager, The Slate
Resort Manager, V Villas Phuket
General Manager, Angsana Laguna Phuket
General Manager, Anantara Mai Khao Phuket Villas 
General Manager, Doubletree by Hilton Phuket Banthai Resort

Eden Beach Resort and Spa , Ocean Breeze Resort Khao Lak

9 Hornbills Tented Camp, Absolute Twin Sands Resort & Spa, Amanpuri, Amari Phuket, Amora Beach Resort Phuket, Anantara Layan Phuket Resort, Anantara Koh Yao Yai
Resort & Villas, Anantara Mai Khao Phuket Villas, Anantara Vacation Club Mai Khao Phuket, Andara Resort & Villas, Angsana Laguna Phuket, Anona Beachfront Phuket
Resort, Avista Grand Phuket Karon – Mgallery, Baan Laimai, Baan Yin Dee Boutique Resort, Banyan Tree Phuket, Barceló Coconut Island, Best Western Phuket, Burasari
Phuket, Cassia Phuket, Centara Grand Beach Resort Phuket, Chanalai Flora Resort, Club Bamboo Boutique Patong Beach Resort, COMO Point Yamu, Courtyard Marriott
Phuket Town, Dewa Phuket Resort and Villas, DoubleTree by Hilton Phuket Banthai Resort, Dusit Thani Laguna Phuket, Fisherman Way Beach Resort, Four Points by
Sheraton Phuket, Patong Beach, GLOW Mira Karon Beach, Hilton Garden Inn Phuket Bangtao,  Holiday Inn Resort Phuket Patong, HOMA, Homm Bliss Southbeach Patong,
Hotel Clover Patong, Hyatt Regency Phuket Resort, InterContinental Phuket Resort, Island Escape by Burasari, JonoX Phuket Karon Hotel, JW Marriott Phuket Resort & Spa,
Kata Rocks Resort & Residences, Keemala Phuket, Koyao Island Resort, Kudo Hotel Patong, La Green Hotel & Residence, Le Meridien Phuket Beach Resort, Le Meridien
Phuket Mai Khao Beach Resort, Maikhao Dream Villa Resort & Spa, Centara Boutique Collection, Mangosteen Ayurveda & Wellness Resort, Marina Gallery Resort - Kacha -
Kalim Bay, Marriott’s Mai Khao Resort, Meliá Phuket, Karon Residences, Meliá Phuket Mai Khao, MontAzure Resort Phuket – MGallery Collection, Movenpick Resort Bangtao
Beach Phuket, M SOCIAL Hotel Phuket, My Beach Hotel, Naiyang Beach Resort and Spa, NH Boat Lagoon Resort, Noku Phuket, Nonnee Kata Beach Phuket, Novotel Phuket
Kamala Beach, Outrigger Surin Beach Resort, Paresa Resort, Phuket Graceland Resort & Spa, Phuket Marriott Resort & Spa, Merlin Beach, Phuket Marriott Resort & Spa, Nai
Yang Beach, Pullman Phuket Arcadia Karon Beach Resort, Proud Phuket, Pullman Phuket Arcadia Naithon Beach, Pullman Phuket Panwa Beach Resort, Radisson Resort and
Suites,  Rayaburi Hotel Patong, Renaissance Phuket Resort & Spa, Rosewood Phuket, SAii Laguna Phuket, SALA Phuket Mai Khao Beach Resort, Selina Serenity Rawai
Phuket, Six Senses Yao Noi, Sole Mio Boutique Hotel & Wellness, Stay Wellbeing & Lifestyle Resort, Thanyapura Sports Hotel, Thavorn Beach Village Resort and Spa, Thavorn
Palm Beach Resort, The AIM Patong Hotel, The Bell Pool Villa Resort, The Boathouse Phuket, Kora Beach Resort, The Kee Resort and Spa, The Nai Harn, The Naka Island, a
Luxury Collection Resort & Spa, Phuket, The Pavilions Phuket, The Seaton House Phuket, The Shore at Katathani, The Slate, Phuket, The Westin Siray Bay Resort & Spa,
Phuket, Tree House Villas Koh Yao, Trisara, Twinpalms MontAzure, Twinpalms Phuket, V Villas Phuket, Villa PhuKhao, Villoft Zen Living Resort, Wyndham Grand Nai Harn
Beach Phuket, Wyndham Grand Phuket Kalim Bay

www.phukethotelsassociation.com

ABOUT US
"The Phuket Hotels Association is a nonprofit organisation
comprising a broad spectrum of hotels"

CONTACT US 076 619 518 info@phukethotelsassociation.com
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Members

Affiliates
Eden Beach Resort and Spa , Ocean Breeze Resort Khao Lak , Iniala Beach House, Khao Lak Marriott Beach Resort & Spa, JW Marriott Khao Lak Resort & Spa, Avani+ Khao
Lak Resort

https://docs.google.com/forms/d/e/1FAIpQLSdtgwvbPxW9ZD8TSuxpwKFyMnH1CQbL4Rxghf-9DK5BeEqVvw/viewform?usp=pp_url

