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Thailand Tourism Forum (TTF 2026) Thursday 22nd January at The Athenee Hotel, a Luxury Collection
Hotel, Bangkok. “A World Of Change”

Here are a few images from the inspiring 15th edition of the Thailand Tourism Forum (TTF). It was wonderful
to see such strong attendance, including so many from the Phuket Hotels Association. We'll certainly be
registering early next time. Phuket Hotels Association is proud to support this event—congratulations to all
involved, and thank you for delivering a truly first-class hospitality forum.

Just in case you missed this inspiring event- HERE is the highlight video

- : | e
I ‘ S PATA & PHA Partner to Support Responsible Growth
AT of Hospitality Sector

Pacific Asia Travel Association(PATA) and Phuket
Hotels Association formalised a partnership last week,
marking our shared goal to strengthen sustainable and
responsible growth of the hospitality sector in Phuket
and the wider region We are excited for the
opportunity to work closely with PATA moving
forward!

=

Photo (L/R): Paul Pruangkarn, Director - Marketing &

"‘“"“5" \ ; Communications, PATA; Noor Ahmad Hamid, Chief
PATA & PHA Partner to Support . : . .
RekspdhEible GroWth of Hospitality E>.<ecut|ve Officer, PATA, Jayne MacDougall, Executive
Sector Director, PHA,; and Bjorn Courage, General Manager,

InterContinental Phuket Resort, and President, PHA.

Learn more about the agreement HERE
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https://www.facebook.com/PATA.HQ?__cft__[0]=AZbSHuKwPnjf9tuJVd7rjJ5-dkhDHvLGx72jxZgX392OUc1mVtybnfI_W1eiaFg88gnSiEQsJd7hBwBeLhMxqPUIVEMhWWRMS7TQRWYnZiOqZTFSiDRrhHvewec8u355GbDV-ONxt7zkatOgljiZmIoUOJXJXDnP8d-_p7LaxHvx0B6Z4ylEe_WyfgNYXmhS2Bf5KWZ4hj1yYbHqyL__kz_52bFqi0BkiiYSymzZQoancA&__tn__=-]K*F
https://www.facebook.com/PhuketHotelsAssociation?__cft__[0]=AZbSHuKwPnjf9tuJVd7rjJ5-dkhDHvLGx72jxZgX392OUc1mVtybnfI_W1eiaFg88gnSiEQsJd7hBwBeLhMxqPUIVEMhWWRMS7TQRWYnZiOqZTFSiDRrhHvewec8u355GbDV-ONxt7zkatOgljiZmIoUOJXJXDnP8d-_p7LaxHvx0B6Z4ylEe_WyfgNYXmhS2Bf5KWZ4hj1yYbHqyL__kz_52bFqi0BkiiYSymzZQoancA&__tn__=-]K*F
https://www.facebook.com/PhuketHotelsAssociation?__cft__[0]=AZbSHuKwPnjf9tuJVd7rjJ5-dkhDHvLGx72jxZgX392OUc1mVtybnfI_W1eiaFg88gnSiEQsJd7hBwBeLhMxqPUIVEMhWWRMS7TQRWYnZiOqZTFSiDRrhHvewec8u355GbDV-ONxt7zkatOgljiZmIoUOJXJXDnP8d-_p7LaxHvx0B6Z4ylEe_WyfgNYXmhS2Bf5KWZ4hj1yYbHqyL__kz_52bFqi0BkiiYSymzZQoancA&__tn__=-]K*F
https://www.youtube.com/watch?si=72MTLjD1qc5iWN8k&v=x5p_MFRm-qE&feature=youtu.be&fbclid=IwY2xjawPlzSxleHRuA2FlbQIxMQBzcnRjBmFwcF9pZBAyMjIwMzkxNzg4MjAwODkyAAEe-Qry9ufB6RM5houG6H8YFVQXhLtPPI-SMxIh6LOe9R0L81IZSYrVhaho5rI_aem_8l_-qxFr8zrDHhrZp50NGQ
https://www.pata.org/press-release/pata-signs-mou-with-phuket-hotels-association-to-support-responsible-growth-in-hospitality-sector?fbclid=IwY2xjawPlzbpleHRuA2FlbQIxMABicmlkETFrS1Y2SUJOUUtRUzNGOWIyc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHmVwDOpbYX8hX2vy2DESqZTVLWz6jKkTIsUMSLVP7vWncUbFvtPn32fUYA--_aem_XHQM3LNjYn_KSRNp52kPRw
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THAILAND TOURISM AT A TIPPING POINT AS REGIONAL RIVALS SURGE,
TTF 2026 WARNS
Thailand’s tourism sector is at a critical turning point, industry leaders
warned at Thailand Tourism Forum 2026 (TTF 2026), as regional rivals
accelerate investment. While Thailand’s international arrivals fell 7.2%
in 2025, Vietnam grew by 20.4%, driven by stronger connectivity and
aggressive infrastructure expansion, including new airports and rail

s projects. Bill Barnett of C9 Hotelworks said Thailand can no longer

rely on past success, stressing that strategy now matters more than
scale. Leaders called for urgent development of new destinations and
experiences to capture higher-value demand, unlock

strengthen

regional
resilience, and sustain long-term
competitiveness as Asia’s tourism landscape rapidly evolves.

For more information

THAILAND CONFIRMS NO NIPAH
VIRUS CASES, STEPS UP AIRPORT
SCREENING

Thailand’s Ministry of Tourism and
Sports has confirmed that no Nipah
virus cases have been detected and
that strict prevention measures are

in place. Authorities are working
with the Department of Disease
the Ministry of Public
Health and immigration officials to

Control,

enforce screening and quarantine
at airports and disease control
checkpoints. include
temperature checks, travel history

assessments and rapid isolation of

Measures

suspected cases in line with
International Health Regulations.
Thailand has strong laboratory

capacity and a nationwide
surveillance network. The ministry
reassured travellers that Thailand
remains a safe destination.

For more information

TAT POSITIONS THAILAND AS A
REGIONAL MARINE TOURISM HUB

The Tourism Authority of Thailand
(TAT) is positioning Thailand as a
regional tourism  hub by
leveraging the Thailand Boat Festival
2026 as a strategic platform for high-
value tourism growth. Held in Phuket,
the festival supports Thailand's shift
from tourism  to
experience-led, high-spending marine
travel, including yachting and cruises.
Central to this strategy is cooperation
under the Indonesia-Malaysia-Thailand
Growth Triangle (IMT-GT), which aims
to align standards, infrastructure and
services across borders. By
strengthening connectivity, workforce
quality and sustainable practices, TAT
seeks to deliver premium marine
experiences while ensuring long-term
economic and community benefits
across the Andaman subregion.

marine

volume-driven

For more information

THAILAND SEES RECORD HOTEL
TRANSACTION VOLUMES IN 2025
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Thailand’'s hotel investment market

hit a record high in 2025, with
transaction volumes reaching 26.4
bilion baht (US$845.6 million),
according to data presented by JLL
Hotels & Hospitality Group at
Thailand Tourism Forum 2026. The
figure more than doubled the 10-year
average, highlighting strong resilience
despite global economic headwinds.
Bangkok dominated activity with
80% of total volume, while Phuket's
share declined due to limited assets
for sale. JLL noted rising deal sizes
and a shift toward mixed-use
developments, branded residences
and hotel redevelopments. Although
2026 volumes are expected to
moderate, investors continue to seek
value in secondary markets and asset
repositioning strategies.

For more information
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https://www.travelandtourworld.com/news/article/air-frances-new-direct-flight-to-phuket-heralds-a-golden-era-for-thailand-tourism/
https://www.travelandtourworld.com/news/article/air-frances-new-direct-flight-to-phuket-heralds-a-golden-era-for-thailand-tourism/
https://www.travelandtourworld.com/news/article/air-frances-new-direct-flight-to-phuket-heralds-a-golden-era-for-thailand-tourism/
https://www.ttgasia.com/2026/01/27/thailand-sees-record-hotel-transaction-volumes-in-2025/
https://www.bangkokpost.com/thailand/pr/3181605/tat-positions-thailand-as-a-regional-marine-tourism-hub
https://www.nationthailand.com/blogs/news/general/40061741
https://thethaiger.com/hot-news/tourism/thailand-tourism-at-a-tipping-point
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Top 5 number of tourists

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec 1-25 Jan
2025 2026 People
L ® Number of Tourists MoM Change Rate *
) 1 China 301,484
'%l& 2 [€E= wmalaysia 235,780
U:‘_ IMPORTANT FACTORS DURING THE PAST WEEK

3 - Russia 223,482

(+) Recovery in short-haul travel demand, led by key markets including China,
Malaysia, and India. .

(+) Peak tourism season and government “ease of travel” measures, improving 4 —— India 189,786
convenience and accessibility for travel to Thailand.

5 z.; South Korea 136,939

Number of International Tourists: Weeks 1-4 of December 2025 | Top 5 source markets in Week
to Week 4 of January 2026 4* of January 2026
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*Week 4 (this week) covers the period 19-25 January 2026
For more information

Source : Economics Tourism and Sports Division  Information as of Jan 27,2026

 Short-haul market momentum: Short-haul demand continued to recover, led by China, Malaysia, and India,
supported by peak season travel and government ease-of-travel measures.

+ Overall arrivals: International arrivals totaled 754,647 visitors, up 0.66% week-on-week, with average daily
arrivals of 107,806.

» Top source markets: The five largest markets were China (100,920), Malaysia (61,897), India (59,295), Russia
(54,552), and South Korea (40,591). China, India, and Malaysia recorded week-on-week growth, while Russia
and South Korea declined.

« Outlook: Arrivals are expected to soften slightly next week, though supported by continued recovery in the
China market, the Trusted Thailand safety initiative, ease-of-travel measures, visa exemptions, and ongoing
airline capacity expansion.
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https://www.facebook.com/ETSMOTS?locale=th_TH
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Growth from Other Markets Cannot Fully Offset the
Decline in Chinese Tourists

In 2025, international tourism
contributed less to Thailand's economy

Average spending per international visitor rose
slightly but remains below pre-pandemic levels

(THB trillion) International tourism revenue as (THB)
a share of GDP (current prices)
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In 2025, revenue gains from Russian, Indian, UK, and other tourists remained insufficient to
offset the decline in revenue from Chinese tourists.
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. China dependency: Chinese visitors remained
the largest revenue source (~THB 250bn), but
gains from other markets have not offset the
decline in China-related revenue.

. Outlook & risks: Chinese demand faces rising
competition despite Chinese New Year
support, while geopolitical tensions and health
risks add uncertainty.

Source: MOTS and K Research
e e e
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THAILAMND
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FORUM 2026
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 THAILAND TOURISM: A DEFINING NEXUS

THAILAND TOURISM 2025 SNAPSHOT VIETNAM TOURISM MARKET CHINA TRAVEL TRENDS
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Thailand heads into 2026 at an inflection point: regional demand is rising, but Thailand is losing share as
competitors accelerate. The gap is most pronounced in the China market—outbound travel is recovering, yet
Thailand is underperforming as travelers pivot to destinations seen as safer, better connected, and better value,
notably Vietnam. The divergence signals that leadership now depends less on scale and more on infrastructure,

strategy, and ecosystem readiness.

USEFUL ARTICLES

ENGLISH

Hotel Asset Management takes center stage
in Thailand’s Hotels & Hospitality Market

Tailored to Win: How Hotels are
Using Localization to Capture
Asia’s Tourism Boom

Viet Nam emerges as one of Asia's must-visit

destinations: Vogue

Information sources

https://www.bangkokpost.com/
https://www.facebook.com/ETSMOTS?locale=th_TH
THA

TAT

THE Nation

www.phukethotelsassociation.com

Source: C9 Hotelworks

Read full report HERE

THAI
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Thailand Ambassador

Disclaimer: members should seek and consult their lawyers [
accountants |/ advisors accordingly and not rely only on the
provided information as the information given is only for
educational purposes and information as received from a third

party.

Share & Give us feedback HERE
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https://today.line.me/th/v3/article/yzkqZqE
https://today.line.me/th/v3/article/yzkqZqE
https://partnerhub.agoda.com/how-top-hotels-win-with-localization/
https://www.tourism-review.com/tourism-megatrends-include-wellness-ai-and-events-news15265
https://www.tourism-review.com/tourism-megatrends-include-wellness-ai-and-events-news15265
https://en.nhandan.vn/viet-nam-emerges-as-one-of-asias-must-visit-destinations-vogue-post158238.html
https://en.nhandan.vn/viet-nam-emerges-as-one-of-asias-must-visit-destinations-vogue-post158238.html
https://www.thehotelconversation.com.au/news/2026/01/27/cbre-hotel-asset-management-takes-center-stage-thailand%E2%80%99s-hotels-hospitality-market
https://www.thehotelconversation.com.au/news/2026/01/27/cbre-hotel-asset-management-takes-center-stage-thailand%E2%80%99s-hotels-hospitality-market
http://l.facebook.com/l.php?u=https%3A%2F%2Fwww.matichon.co.th%2Feconomy%2Fnews_5568319%3Ffbclid%3DIwZXh0bgNhZW0CMTEAc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHloWi4ktV-9LibToULaHHpMyx-MKVnXAysl6K9ctwl8ZlFmFyNWsEevdLknI_aem_C8ZA_Unn2GmIiGtHHqUZCA&h=AT1wVHHCPig8YOQX4szxziTlq5L0PamlubQtgIpEhjTn91FGpKOuI02Krt3hs2IJFDGG6Kn5FiEl1DlwGgbyOAE7FOGxnKDiIotWcHZBVS1OKO7bBQAJyrpc7PDr1nPwhg3q3Qj3B1hJ4fDobeIwYwbsaRv-dhdaZC-XlQ&__tn__=H-R&c[0]=AT2fk6n5uY4QCMQmbSFeWG8ZzJwZ-fOlb-Osep18TpRyBag9AiBBtSLy7hklz4k2x_8ZZ1mxt0BDVRp3KpK5njW7mHvCKBlZLfX2CcyDnVSbTdx_CuXtwI87iaCfFswQYkPqHXTQjnlzefwxSshugBScLPD2zrTDIqPKTLgz2zBsZbs1AnOX3KqMIBA1jnpfBNGE-WG4KHK_Kg3ig7qxv3ciUA
http://l.facebook.com/l.php?u=https%3A%2F%2Fwww.matichon.co.th%2Feconomy%2Fnews_5568319%3Ffbclid%3DIwZXh0bgNhZW0CMTEAc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHloWi4ktV-9LibToULaHHpMyx-MKVnXAysl6K9ctwl8ZlFmFyNWsEevdLknI_aem_C8ZA_Unn2GmIiGtHHqUZCA&h=AT1wVHHCPig8YOQX4szxziTlq5L0PamlubQtgIpEhjTn91FGpKOuI02Krt3hs2IJFDGG6Kn5FiEl1DlwGgbyOAE7FOGxnKDiIotWcHZBVS1OKO7bBQAJyrpc7PDr1nPwhg3q3Qj3B1hJ4fDobeIwYwbsaRv-dhdaZC-XlQ&__tn__=H-R&c[0]=AT2fk6n5uY4QCMQmbSFeWG8ZzJwZ-fOlb-Osep18TpRyBag9AiBBtSLy7hklz4k2x_8ZZ1mxt0BDVRp3KpK5njW7mHvCKBlZLfX2CcyDnVSbTdx_CuXtwI87iaCfFswQYkPqHXTQjnlzefwxSshugBScLPD2zrTDIqPKTLgz2zBsZbs1AnOX3KqMIBA1jnpfBNGE-WG4KHK_Kg3ig7qxv3ciUA
http://l.facebook.com/l.php?u=https%3A%2F%2Fwww.matichon.co.th%2Feconomy%2Fnews_5568319%3Ffbclid%3DIwZXh0bgNhZW0CMTEAc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHloWi4ktV-9LibToULaHHpMyx-MKVnXAysl6K9ctwl8ZlFmFyNWsEevdLknI_aem_C8ZA_Unn2GmIiGtHHqUZCA&h=AT1wVHHCPig8YOQX4szxziTlq5L0PamlubQtgIpEhjTn91FGpKOuI02Krt3hs2IJFDGG6Kn5FiEl1DlwGgbyOAE7FOGxnKDiIotWcHZBVS1OKO7bBQAJyrpc7PDr1nPwhg3q3Qj3B1hJ4fDobeIwYwbsaRv-dhdaZC-XlQ&__tn__=H-R&c[0]=AT2fk6n5uY4QCMQmbSFeWG8ZzJwZ-fOlb-Osep18TpRyBag9AiBBtSLy7hklz4k2x_8ZZ1mxt0BDVRp3KpK5njW7mHvCKBlZLfX2CcyDnVSbTdx_CuXtwI87iaCfFswQYkPqHXTQjnlzefwxSshugBScLPD2zrTDIqPKTLgz2zBsZbs1AnOX3KqMIBA1jnpfBNGE-WG4KHK_Kg3ig7qxv3ciUA
https://www.mots.go.th/images/v2022_0fdb77e2-6431-46fe-a655-fda158abcff1.pdf?fbclid=IwY2xjawPj5-xleHRuA2FlbQIxMABicmlkETFWYTJ6dmpIOElqSHU5WUlIc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHuV6ugtnlHqVC5SZ4cRo3Q1E_P0XbWiGbX7QKzJA2GHxFXMU5YzM1-G6ykIj_aem_qzxCmrdiyGjqwkPnAt4qNA
https://www.mots.go.th/images/v2022_0fdb77e2-6431-46fe-a655-fda158abcff1.pdf?fbclid=IwY2xjawPj5-xleHRuA2FlbQIxMABicmlkETFWYTJ6dmpIOElqSHU5WUlIc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHuV6ugtnlHqVC5SZ4cRo3Q1E_P0XbWiGbX7QKzJA2GHxFXMU5YzM1-G6ykIj_aem_qzxCmrdiyGjqwkPnAt4qNA
https://docs.google.com/forms/d/e/1FAIpQLSdtgwvbPxW9ZD8TSuxpwKFyMnH1CQbL4Rxghf-9DK5BeEqVvw/viewform?usp=pp_url
https://c9hotelworks.com/market_reports/thailand-tourism-a-defining-nexus

"The Phuket Hotels Association is a nonprofit organisation
comprising a broad spectrum of hotels”

ABOUT US

Phuket Hotels Association Leadership Team Phuket Hotels Association Core Team

Bjorn Courage President Jayne MacDougall Executive Director

Daniel Muery Director, Secretary - General Sulaiya Ritto Administrative Manager
Brett Wilson Director, Treasurer Wanwisa Chunuansri Asst. Administrative Manager
Christoph Weidemann Director, Vice President Nuthamat Phetsawee Event Support

Advisory Board

Bill Barnett

Sumi Soorian

Boon Yongsakul

Sears Jivavisitnont

Eric Ricaurte
Sukhchaensingh (Sam) Sethi
David Johnson

Michael Massey
Environment Committee

(Chair) Anucharaporn Tongluan Group Director Human Resources, Thavorn Hotels
Vincent Delsol General Manager, Pullman Phuket Panwa Beach Resort
Mongkudh Makaramanee Anona Beachfront Phuket Resort

Kanokwan Homcha-aim Cluster Sustainability Manager, Anantara

Education Committee

(Chair) Bart Callens General Manager, SAii Laguna Phuket

Julian Lowry General Manager Le Meridien Phuket Beach Resort

Pathama Kanteetaw Executive Assistant Manager, Paresa Resort

Jirarat Ninpradub (Pui) General Manager, Le Meridien Phuket Mai Khao Beach Resort

Government Liaison Committee
Wasan Keatkaew Hotel Manager, MSocial Hotel Phuket

Destination Marketing Committee

(Chair) Pimpisa Sukpasert Director of Marketing and Communication, Pullman Phuket Panwa Beach Resort
David Barrett Event Consultant, The Slate

Dhapat Chotiratnarakool Social Media & Partnership Manager, The Pavilions Phuket

Natthawadee Wongpanya MarCom Manager, Hyatt Regency Phuket Resort

Membership Committee

(chair) Claude Sauter General Manager, The Slate

(co-cChair) Pannaphat Lapa Resort Manager, V Villas Phuket

Logan Daley General Manager, Angsana Laguna Phuket

Serge Cuypers General Manager, Anantara Mai Khao Phuket Villas
Christoph Weidemann General Manager, Doubletree by Hilton Phuket Banthai Resort
Levent Bilgir

Affiliate Ambassador
Patrik llstam Eden Beach Resort and Spa, Ocean Breeze Resort Khao Lak

Members

9 Hornbills Tented Camp, Absolute Twin Sands Resort & Spa, Amanpuri, Amari Phuket, Amora Beach Resort Phuket, Anantara Layan Phuket Resort, Anantara Koh Yao Yai
Resort & Villas, Anantara Mai Khao Phuket Villas, Anantara Vacation Club Mai Khao Phuket, Andara Resort & Villas, Angsana Laguna Phuket, Anona Beachfront Phuket
Resort, Avista Grand Phuket Karon - Mgallery, Baan Laimai, Baan Yin Dee Boutique Resort, Banyan Tree Phuket, Barcelé Coconut Island, Best Western Phuket, Burasari
Phuket, Casa Del M Resort, Cassia Phuket, Centara Grand Beach Resort Phuket, Centara Karon Resort Phuket, Chanalai Flora Resort, Club Bamboo Boutique Patong Beach
Resort, COMO Point Yamu, Courtyard Marriott Phuket Town, Dewa Phuket Resort and Villas, DoubleTree by Hilton Phuket Banthai Resort, Dusit Thani Laguna Phuket,
Fisherman Way Beach Resort, Four Points by Sheraton Phuket, Patong Beach, GLOW Mira Karon Beach, Hilton Garden Inn Phuket Bangtao, Holiday Inn Resort Phuket
Patong, HOMA, Homm Bliss Southbeach Patong, Hotel Clover Patong, Hyatt Regency Phuket Resort, InterContinental Phuket Resort, Island Escape by Burasari, JonoX
Phuket Karon Hotel, JW Marriott Phuket Resort & Spa, Kata Rocks Resort & Residences, Keemala Phuket, Koyao Island Resort, Kudo Hotel Patong, La Green Hotel &
Residence, Le Meridien Phuket Beach Resort, Le Meridien Phuket Mai Khao Beach Resort, Maikhao Dream Villa Resort & Spa, Centara Boutique Collection, Mangosteen
Ayurveda & Wellness Resort, Marriott's Mai Khao Resort, Melia Phuket, Karon Residences, Melid Phuket Mai Khao, MontAzure Resort Phuket - MGallery Collection,
Movenpick Resort Bangtao Beach Phuket, M SOCIAL Hotel Phuket, My Beach Hotel, Naiyang Beach Resort and Spa, NH Boat Lagoon Resort, Noku Phuket, Nonnee Kata
Beach Phuket, Novotel Phuket Kamala Beach, Outrigger Surin Beach Resort, Paresa Resort, Phuket Graceland Resort & Spa, Phuket Marriott Resort & Spa, Merlin Beach,
Phuket Marriott Resort & Spa, Nai Yang Beach, Pullman Phuket Arcadia Karon Beach Resort, Proud Phuket, Pullman Phuket Arcadia Naithon Beach, Pullman Phuket Panwa
Beach Resort, Rayaburi Hotel Patong, Renaissance Phuket Resort & Spa, Rosewood Phuket, SAii Laguna Phuket, SALA Phuket Mai Khao Beach Resort, Selina Serenity Rawai
Phuket, Six Senses Yao Noi, Sole Mio Boutique Hotel & Wellness, Stay Wellbeing & Lifestyle Resort, Thanyapura Sports Hotel, Thavorn Beach Village Resort and Spa, Thavorn
Palm Beach Resort, The Bell Pool Villa Resort, The Boathouse Phuket, Kora Beach Resort, The Kee Resort and Spa, The Nai Harn, The Naka Island, a Luxury Collection Resort
& Spa, Phuket, The Pavilions Phuket, The Seaton House Phuket, The Shore at Katathani, The Slate, Phuket, The Westin Siray Bay Resort & Spa, Phuket, Tree House Villas Koh
Yao, Trisara, Twinpalms MontAzure, Twinpalms Phuket, V Villas Phuket, Villa PhuKhao, Wyndham Grand Nai Harn Beach Phuket, Wyndham Grand Phuket Kalim Bay

Affiliates
Eden Beach Resort and Spa, Ocean Breeze Resort Khao Lak , Iniala Beach House, Khao Lak Marriott Beach Resort & Spa, JW Marriott Khao Lak Resort & Spa, Avanit+ Khao
Lak Resort

CONTACTUS (. 076 619 518 b info@phukethotelsassociation.com
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