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Government Liaison Committee Update: Phuket-Chinese Consular Coordination on Tourism Safety

This is a Government Liaison Committee Update

The Chinese Consular Office in Phuket, led by Mr. Li Chenglong, hosted a coordination meeting with approximately 50
representatives from key government agencies, enforcement bodies, transport authorities, hospitals, and tourism
organisations on 17th December at the Merlin Hotel in Phuket Town. The Consulate highlighted that while Chinese
visitor arrivals to Phuket have declined significantly from 2024 to 2025, travel patterns have shifted toward higher-
spending, independent travellers (FITs), supported by increased direct flight connectivity from mainland China. The
Consulate remains confident in Phuket's long-term appeal for Chinese visitors, noting growth potential in quality
tourism and revenue despite lower overall volumes.

A key concern raised was the safety and security of independent Chinese travellers, many of whom travel without
guides and face language barriers. Authorities discussed contributing factors affecting traveller confidence, including
criminal incidents, misinformation around isolated cases, natural disasters, road and marine accidents, and regional
competition. The Consulate thanked Thai police, rescue teams, and authorities for their continued care of Chinese
tourists, while clearly stating that it does not support illegal behaviour and will only assist citizens within the framework
of Thai law.

Phuket authorities outlined extensive measures already in place, including enhanced marine patrols, lifeguard and tour
operator training, road safety enforcement, Chinese-language support across agencies, emergency response
coordination, and certification programs such as "Trusted Thailand.” Strong emphasis was placed on communication,
particularly educating visitors on local rules, safety warnings, driving regulations, and respect for Thai laws and culture.
The meeting concluded with reaffirmed cooperation across all agencies and recognition of frontline responders through
the donation of equipment to the Ministry of Tourism and Tourist Police.

Key Actions and Follow-Up

. Strengthen Chinese-language safety communications, including do's and don'ts, through WeChat, airports, hotels,
rental operators, and tour providers

- Enforce stricter controls on vehicle rentals to tourists without valid international driving licences

. Expand Chinese-language training for frontline staff across police, immigration, transport, healthcare, and tourism
services

- Increase public education on marine safety, red-flag warnings, and weather alerts, with Consular support for
outbound communication

. Continue and expand safety training for lifeguards, tour operators, hotels, and excursion providers

. Encourage broader participation in the "Trusted Thailand" safety certification program

. Enhance coordination between police, Consulate, hospitals, and emergency services for rapid response cases

« Promote responsible tourism messaging focused on cultural awareness, legal compliance, and personal safety
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THIS WEEK EVENT

Spreading Christmas Cheer in Phuket

Phuket Hotels Association supplied soft drinks for Christmas celebrations for children at Phuket Sunshine
Village Foundation. It was wonderful to see so many smiling faces and joyful moments that truly brightened
the day. What small difference can you make to brighten someone'’s day today?

UPCOMING EVENT

Thailand Tourism
THAILAND P L
TOURISM TR Forum 2026 - 15th

FORUM 2026 Pt Annual Edition
A WORLD OF CHANGE F I
Date: 22 January 2026

Thursday 22N9January 2026 ] SCANTO REGISTE-I-!.—‘_ Venue: The Athenee

T c—— Hotel, Bangkok
3 PM @The Athenee Hotel, a Luxury Collection Hotel, Bangkok
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Register HERE
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The 2026 Thailand Tourism Forum, themed “A World of Change,” showcases key shifts in Thailand’s tourism and
hospitality sector. Organized by C9 Hotelworks, the event covers emerging trends, investment insights, brand
strategies, alternative accommodations, and social media’s role in travel. The BRAC prequel explores Thailand's
evolving F&B landscape through design, identity, delivery, and data-driven trends.
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THIS WEEKS' NEWS UPDATE

THAIHOTELS EXPECT WEAKER SECOND-HALF REVENUES IN 2025,
FOREIGN ARRIVALS SEEN RISING ONLY MODESTLY TO 33 MILLION IN 2026

upgrades to sustain sector recovery.

2 January 2026

A Thai Hotels Association-Bank of Thailand survey shows most hotel
operators expect foreign arrivals in 2026 to remain near 2025 levels, at
around 33 million, with 54% forecasting stability and 22% anticipating a
decline. While fourth-quarter 2025 revenues improved slightly, operators
expect overall second-half 2025 revenues to fall year-on-year, despite
government stimulus measures. Average hotel occupancy rose to 76% in
November, led by the South at 82%, supported by long-haul demand.
However, labour shortages persist, particularly in Central and Southern
regions. Operators are calling for stronger government support, including
tourism stimulus, cost relief, soft loans, labour reforms, and infrastructure

For more information

Thailand's sector
contracted for the first time since
the pandemic in 2025, with arrivals
cut to 33 million amid safety
concerns, political instability, border
tensions, and global economic
headwinds. Government campaigns
and subsidy schemes delivered
limited impact, while competition
from Vietnam, Japan, and China

tourism

intensified across regional markets.
Industry leaders highlight tourism'’s
vulnerability to external shocks and
urge renewed policy focus, stronger
destination management, and
infrastructure investment under the
next government. A recovery to
around 35.5 million arrivals in 2026
is expected, supported by increased
flight capacity, major international

events, targeted marketing, and

more market-driven pricing

strategies by operators.

For more information

TRIP.COM SUSPENDS TOURISM
PARTNERSHIP WITH CAMBODIA AMID
BORDER CLASHES, CYBER CONCERNS

Trip.com Group, China’s largest online
travel agency, has suspended its
planned tourism partnership with
Cambodia’s tourism authority amid
heightened safety concerns among
Chinese travellers. The collaboration,
scheduled for September 2025 to
March 2026, was halted following
multiple safety alerts issued by the
Chinese embassy, including warnings
over border clashes with Thailand and
scam syndicates. The announcement
triggered online backlash, with some
users raising data security concerns,
which Trip.com denied, stressing no
data-sharing involved.  The
suspension comes as Cambodia seeks
to attract more Chinese Vvisitors,
despite embassy reports that dozens of
Chinese nationals were recently
rescued from scam centres.

was

For more information

UFO FESTIVAL ON THAILAND
TOURISM CALENDAR IN 2026

The Tourism Authority of Thailand
(TAT) has unveiled a series of year-
end and early-2026 events to
stimulate spending and lift
international arrivals by at least 10%
next year. Key initiatives include the
launch of the Amazing Thailand
Ambassador campaign  featuring
Lalisa “Lisa” Manobal, major
nationwide countdown celebrations,
and a UFO festival in Nakhon Nayok.
TAT is also rolling out the “Hat Yai
Rise Up" project to revive flood-
affected areas in the South. For 2026,
TAT has set a baseline target of 36.7
million foreign arrivals and 2.78 trillion
baht in revenue, focusing on safety,
trust, and wellness-led travel under
the theme “Healing is the New
Luxury,” while revitalising nightlife,
events, and regional destinations.

For more information
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https://www.travelandtourworld.com/news/article/air-frances-new-direct-flight-to-phuket-heralds-a-golden-era-for-thailand-tourism/
https://www.bangkokpost.com/business/general/3163190/ufo-festival-on-thailand-tourism-calendar-in-2026
https://www.bangkokpost.com/life/travel/3162888/thai-tourism-campaign-featuring-lisa-to-launch-in-january
https://www.bangkokpost.com/business/general/3165369/tourism-still-a-stalled-engine
https://www.nationthailand.com/news/tourism/40060290
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THAILAND TOURISM MARKET UPDATE
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Bq
u= IMPORTANT FACTORS DURING THE PAST WEEK

(+) Increased outbound travel during long holiday periods, including the
European Christmas season and school holidays in Malaysia.

(+) Entry into the peak tourism season, along with government ease of travel
measures that help improve convenience for travel to Thailand.

Source : Economics Tourism and Sports Division  Information as of Dec 30,2025

Number of International Tourists: Weeks 1-4 of November
to Week 4 of December 2025
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Source : Economics Tourism and Sports Division  Information as of Dec 30, 2025
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Top 5 number of tourists
People

1 €= Malaysia 4,480,937

2 China 4,438,351

3 s India 2,463,620

|

s} Russia 1,870,0111

South Korea 1,544,355

For more information

Top 5 source markets in Week 4
of December 2025

102,415
A +35.88%

80,634
WV -8.02%

70,860
A +19.45%

63,034
A +3.72%

35,826
V-1.00%

People

Malaysia

| 1 moved up
from rank 2

China
dropped from
rank 1

Russia
stable

India
dropped
from rank 3

UK

stable
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2026 GLOBAL TRAVEL TRENDS

IT'S PERSONAL @ SLOW AND STEADY @% NEW FRONTIERS
@ Travellers design trips that Meaningful, unplanned and Exploration will rule with travellers

express who they are, not where restful trips with safety and seeking new places and splurging
they go. comfort in mind are kay. only on quality.

HOW IMPORTANT IS TRAVEL? TRAVEL PREFERENCES

65% 440, 60
“If -
et pmeprtnd il (| bl % 79%
! / milestones. ™

Off-the-beaten path Room first

Smaller cities and Quality upgrades rather
rural escapes than splurge freely

2026 TRIPS PLANNED

Business Travel Leisure Travel 60% ’ 5@
4 trips planned 6 rips planned

- Time-savers Exclusivity
i : , { Concierge services, Special access to
-‘ 42% international QH 93% international private transfer, priority access experiences

|

TRAVEL DESTINATIONS IN 2026 )}'

o . @ . . 62 prefer new places, a trend shared
% across generations and counfries

JAPAN CHIMA  THAILAND UsA

TOP PRIORITIES FOR TRAVELLERS
Hotel quality

Selective splurgmg

Safety and comfort

Cultural curiosity

HOW THEY CHOOSE HOTELS

Location and neighbourhood

Loyalty programme

Price

WHERE THEY BOOK HOTELS
Loyalty programme website or app

Hotel website or app

Online travel agent or tour operator site
*Basad on Oct 2025 sufveyto GHA DISCOVERY mambers in

EMN, DE, 5P, ZH and P with D$10 incentive..4.2K responses analysed.

Sources: Hotel Inside
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TAT -
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THAILAND TOURIST INSIGHTS:

@ GEN Z: BEYOND ESCAPE

Searching for meaning. Not justa 'u'acatmn but
designing a life of their own choice. Ful:us on
unique experiences, local culture, nature, and food,

SOUTH KOREA: CHINA:

TAIWAN: HONG KONG: JAPAN:
SOCIAL SAVVY EAT & SHOP CULTURE & EXPERIENCE THE BIG WAVE
TRAVELERS REPEATERS = LIFESTYLE BLEND SEEKERS TRAVELERS
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VISITOR PROFILE VISITOR PROFILE VISITOR PROFILE

VISITOR PROFILE VISITOR PROFILE
@0 @ f
5 \"iih:p .-

Firsl-time: Frapeat-.Frequmt Repeat Visitors: First Time First Time First-time:
515% “mren.  aoon 46.6% 77.5% 63.6% 59.8%
TOP ACTIVITIES TOP ACTIVITIES TOP ACTIVITIES TOF ACTIVITIES TOP ACTIVITIES
e Y
-
Shopping: Thai Food. Histordeal — Thal Food:  Shopping: Testing Thal Historical Sites:  MassagefSpa;  Marine Shopping  Tasting Thai
Food: 93.6%  58.8% 66.4%  Aclivities:45.5% Food (Mandatory

EEil RN s 943%  96.6%
DESTINATIONS DESTINATIONS

DESTINATIONS DESTINATIONS DESTINATIONS
Aol o . i - . A
..... ‘ E : . : ' \ ‘s

Bangkok; 76.2% Banghuh 84% {Mainj
Patiays-Chonburl: 20.8% Phuiket: 21.1% Phuket: 25.5%
Krabl 10.8% Patlaya: 15.5%

Bangkok: 53.6% Stant. Bangkpk

Bangkol: 81.4%
Then: Phuket & Pattaya

Chiang Mat: 11.8%
IMPRESSIONS & INFO  IMPRESSIONS & INFO  IMPRESSIONS & INFO  IMPRESSIONS & INFO  IMPRESSIONS & INFO

20 ©00 200000 & O

Unique  Thai Infowvia  Abundance of Nafure: 98.2% Thai Unique

Valuefor  Info via Unique i IMovia  CHAE

Money: Social Thed Social Friendli- Social Delicious Thal Food: 95.5% folfioe TS

99%. Netwark: Food: H°;Z';i/"ty eiworke > ness: Metwork: Charm of Tourist Shtes: 97.3% HOSp'taol'ty' Siteg.ugn; =
53.5% 85.6% °  MA%  97% 958% 324% Infovia Social Networc 427%  978% o

Sources: TAT
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Thailand Tourism: Year-End to New Year 2026 Outlook - KResearch@

5-Day Holiday Period Generates THB 38.5 Billion in Tourism Revenue

Research View: Thailand Tourism at Year-End

Total tourism revenue during the New Year
holiday period estimated at THB 38.5 billion

Weaker international tourism offsets modest domestic growth.

International Tourism Revenue During International Flight Movements to Thailand
the Year-End to New Year Holiday 2026 {17-30 December 2025)

Toursam revenue (THE milion)

23,000 18-31 Decerber 2624 [ 17-30 December 2025

22 sﬁu No.of flights
- 8,000
8,000
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28 Decamber 2004~ 31 Dacermber 7075 -
1 Jenuary 2025 A4 Sy 2006
Revenue comparison between the two New
Year periods shows a decline

North Africa

Middle East and
Western Europe gy ;
Eastern Europe g &
F
Sub-Saharan Africa
North America

)
31 Decamber 2025 = 4 January 2026

USEFUL ARTICLES

ENGLISH

Thailand’s Tourism Soars in 2026: How
Thai Airways and Local Hotels Are
Reaping the Rewards of the Solo Travel
Surgel

Global Hotel Performance Remained
Stagnant in 2025

The Hotel That Wins 2026 Starts Training Its
Al Today

Information sources

https://www.bangkokpost.com/

https: .facebook.com/ETSMOTS?locale=th_TH

TAT

THE Nation
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Domestic Tourism Revenue During the
Year-End to New Year Holiday 2026

Tourtim revenus (THE million) 1 2%
*1.
16,000 .'., {¥oY)
12.000 +1.2% Top Destinations
Yoy During New Year
9,000
Top Destinations — Tep Destinations —

Thai Tourists International Tourists
6,000

#i\,' 1. Bangkok -W:.H 1. Bangkok
4.000 M 2. Chonburi {72 2. phuket

0 £ 3 Kanchansburd T 3, Chanburi
78 Decamber 2004 = 31 Dicamnber 2025 - i ! L
1 Janisary 2025 4 January 2006 g_:n 4, Chiang Mai ': 4. Surat Thani
Modest growth in domestic fourism #, 5 Prachuap Khirl (T
FEVENUE year-od-year. L2 khan [ - formid
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Disclaimer: members should seek and consult their lawyers [
accountants |/ advisors accordingly and not rely only on the
provided information as the information given is only for
educational purposes and information as received from a third

party.

Share & Give us feedback HERE 7/8


https://www.worldpropertyjournal.com/real-estate-news/hong-kong/global-hotel-data-for-2025-str-2025-hotel-data-hotel-revpar-in-2025-top-international-hotel-markets-world-travel-tourism-council-pwc-2026-hotel-trends-14641.php
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http://l.facebook.com/l.php?u=https%3A%2F%2Fwww.youtube.com%2Fwatch%3Fv%3DvHwv-RL5wz4%26fbclid%3DIwZXh0bgNhZW0CMTEAYnJpZBExYW5Yb3JTMHZWTzh3ZnZKaXNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR5R6tQdkgtELnnNhmYHnsJ5ChY26vVVuH6_3Bn2wNTxoBp6H7aetQvFQdG1qg_aem_Q25rWEjz3jCBq09CBZDchw&h=AT3SvQr71JTpj9JiKgqy5h-cey6wvNlrrRyiuDasIWAW2XiUJ_CGpit1Ia75h9h8AyuEZ37NspykqEZeLws3Rqj44zk5iL4J-GK0xQeGLLn2scljSBSB18-tWyaqu-hZI5zF_mPgMvgBlVW1rLH8nQ&__tn__=H-R&c[0]=AT2G2F7cdwwMyQPxD1cNC65I1eettNoKTyTw1aeycgSO1bWabNxfjzo03OoRdZwKHh7vGzWIlyhnZlaqdn2bIooq8DbeV7sgrDdT-VRHHW4pn7nqvOBnKD9War2UMhFr7wwT5D4O5l_5qXxtjNObwH3IPwgWOtEx7N7lnuDCwdr1EhSp4HcOeFdEFMqgaLH3q0yyueYXMfq-mGouaCcntlvkgQ
https://www.bangkokbiznews.com/business/business/1213710?fbclid=IwY2xjawO_eUBleHRuA2FlbQIxMQBzcnRjBmFwcF9pZBAyMjIwMzkxNzg4MjAwODkyAAEerpbaLK9tp9IbECIZe6u9-GebrMXA_lZnRw_P2V0hxjHnNUKPlKdtxx9Vwj4_aem_Q4wdMOWbz1jBOBnXeifAIg
https://www.bangkokbiznews.com/business/business/1213710?fbclid=IwY2xjawO_eUBleHRuA2FlbQIxMQBzcnRjBmFwcF9pZBAyMjIwMzkxNzg4MjAwODkyAAEerpbaLK9tp9IbECIZe6u9-GebrMXA_lZnRw_P2V0hxjHnNUKPlKdtxx9Vwj4_aem_Q4wdMOWbz1jBOBnXeifAIg
https://l.facebook.com/l.php?u=https%3A%2F%2Fwww.bangkokbiznews.com%2Fbusiness%2Fbusiness%2F1214270%3Ffbclid%3DIwZXh0bgNhZW0CMTEAc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHnZq6E-iL3OBqf7_pkLoJjmQD-f4CySaQw5Ti93FdYe3EGq_rY1hU7PXn9Sj_aem_incMdykb7iOK8wqe5FEJrA&h=AT1QqL4xXMWawsxzOidR8Fy0NtEMbFaRqICYTxRsunuJmX__zN6LxncC3InNepgd8AMjtVfOJUJjVxGbO4E7MIeO49V0p7OMckBRpbJNK5vAk5VKNh01aYJS7pAkx8gGDr_Eq4oaQ6L94dmEm_Q3Vw&__tn__=H-R&c[0]=AT3pGuqJWje6tSaFDGfssmA8KbWAWWkjjBrrApZ2H9HcLQR-VY52d6UlfIPAu13VCSCRXTcxstD7az40L-BYooGLTnaPFec64ggvMeoag5QZ9h6Uv0t3ZS-e8bGsLTZeaGrwvcwFTnA_KtMFNKxKixdxJg7I9p6tJtwOujGzA_Tf9S5f2teqN3_Nj8OnOY3euTp0CrlpgRzQPUJPp9w8vjw-Sw
https://l.facebook.com/l.php?u=https%3A%2F%2Fwww.bangkokbiznews.com%2Fbusiness%2Fbusiness%2F1214270%3Ffbclid%3DIwZXh0bgNhZW0CMTEAc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHnZq6E-iL3OBqf7_pkLoJjmQD-f4CySaQw5Ti93FdYe3EGq_rY1hU7PXn9Sj_aem_incMdykb7iOK8wqe5FEJrA&h=AT1QqL4xXMWawsxzOidR8Fy0NtEMbFaRqICYTxRsunuJmX__zN6LxncC3InNepgd8AMjtVfOJUJjVxGbO4E7MIeO49V0p7OMckBRpbJNK5vAk5VKNh01aYJS7pAkx8gGDr_Eq4oaQ6L94dmEm_Q3Vw&__tn__=H-R&c[0]=AT3pGuqJWje6tSaFDGfssmA8KbWAWWkjjBrrApZ2H9HcLQR-VY52d6UlfIPAu13VCSCRXTcxstD7az40L-BYooGLTnaPFec64ggvMeoag5QZ9h6Uv0t3ZS-e8bGsLTZeaGrwvcwFTnA_KtMFNKxKixdxJg7I9p6tJtwOujGzA_Tf9S5f2teqN3_Nj8OnOY3euTp0CrlpgRzQPUJPp9w8vjw-Sw
https://docs.google.com/forms/d/e/1FAIpQLSdtgwvbPxW9ZD8TSuxpwKFyMnH1CQbL4Rxghf-9DK5BeEqVvw/viewform?usp=pp_url

"The Phuket Hotels Association is a nonprofit organisation
comprising a broad spectrum of hotels”

ABOUT US

Phuket Hotels Association Leadership Team Phuket Hotels Association Core Team

Bjorn Courage President Jayne MacDougall Executive Director

Daniel Muery Director, Secretary - General Sulaiya Ritto Administrative Manager
Brett Wilson Director, Treasurer Wanwisa Chunuansri Asst. Administrative Manager
Christoph Weidemann Director, Vice President Nuthamat Phetsawee Event Support

Advisory Board

Bill Barnett

Sumi Soorian

Boon Yongsakul

Sears Jivavisitnont

Eric Ricaurte
Sukhchaensingh (Sam) Sethi
David Johnson

Michael Massey

Environment Committee

(Chair) Anucharaporn Tongluan Group Director Human Resources, Thavorn Hotels

Vincent Delsol General Manager, Pullman Phuket Panwa Beach Resort

Mongkudh Makaramanee Anona Beachfront Phuket Resort —
Kanokwan Homcha-aim Cluster Sustainability Manager, Anantara

Education Committee

(Chair) Bart Callens General Manager, SAii Laguna Phuket

Julian Lowry General Manager Le Meridien Phuket Beach Resort
Pathama Kanteetaw Executive Assistant Manager, Paresa Resort
Jirarat Ninpradub (Pui) Le Meridien Phuket Mai Khao Beach Resort

Government Liaison Committee
(Chair) Gerd Kotlorz General Manager, Phuket Marriott Resort and Spa, Nai Yang Beach
Wasan Keatkaew Hotel Manager, MSocial Hotel Phuket

Destination Marketing Committee

(Chair) Pimpisa Sukpasert Director of Marketing and Communication, Pullman Phuket Panwa Beach Resort
David Barrett Event Consultant, The Slate

Dhapat Chotiratnarakool Social Media & Partnership Manager, The Pavilions Phuket
Natthawadee Wongpanya MarCom Manager, Hyatt Regency Phuket Resort
Membership Committee

(Chair) Claude Sauter General Manager, The Slate

(co-cChair) Pannaphat Lapa Resort Manager, V Villas Phuket

Logan Daley General Manager, Angsana Laguna Phuket

Serge Cuypers General Manager, Anantara Mai Khao Phuket Villas
Christoph Weidemann General Manager, Doubletree by Hilton Phuket Banthai Resort
Levent Bilgir

Affiliate Ambassador
Patrik listam Eden Beach Resort and Spa, Ocean Breeze Resort Khao Lak

Members

9 Hornbills Tented Camp, Absolute Twin Sands Resort & Spa, Amanpuri, Amari Phuket, Amora Beach Resort Phuket, Anantara Layan Phuket Resort, Anantara Koh Yao Yai
Resort & Villas, Anantara Mai Khao Phuket Villas, Anantara Vacation Club Mai Khao Phuket, Andara Resort & Villas, Angsana Laguna Phuket, Anona Beachfront Phuket
Resort, Avista Grand Phuket Karon - Mgallery, Baan Laimai, Baan Yin Dee Boutique Resort, Banyan Tree Phuket, Barcelé Coconut Island, Best Western Phuket, Burasari
Phuket, Cassia Phuket, Centara Grand Beach Resort Phuket, Chanalai Flora Resort, Club Bamboo Boutique Patong Beach Resort, COMO Point Yamu, Courtyard Marriott
Phuket Town, Dewa Phuket Resort and Villas, DoubleTree by Hilton Phuket Banthai Resort, Dusit Thani Laguna Phuket, Fisherman Way Beach Resort, Four Points by
Sheraton Phuket, Patong Beach, GLOW Mira Karon Beach, Hilton Garden Inn Phuket Bangtao, Holiday Inn Resort Phuket Patong, HOMA, Homm Bliss Southbeach Patong,
Hotel Clover Patong, Hyatt Regency Phuket Resort, InterContinental Phuket Resort, Island Escape by Burasari, JonoX Phuket Karon Hotel, JW Marriott Phuket Resort & Spa,
Kata Rocks Resort & Residences, Keemala Phuket, Koyao Island Resort, Kudo Hotel Patong, La Green Hotel & Residence, Le Meridien Phuket Beach Resort, Le Meridien
Phuket Mai Khao Beach Resort, Maikhao Dream Villa Resort & Spa, Centara Boutique Collection, Mangosteen Ayurveda & Wellness Resort, Marina Gallery Resort - Kacha -
Kalim Bay, Marriott's Mai Khao Resort, Melia Phuket, Karon Residences, Melia Phuket Mai Khao, MontAzure Resort Phuket - MGallery Collection, Movenpick Resort Bangtao
Beach Phuket, M SOCIAL Hotel Phuket, My Beach Hotel, Naiyang Beach Resort and Spa, NH Boat Lagoon Resort, Noku Phuket, Nonnee Kata Beach Phuket, Novotel Phuket
Kamala Beach, Outrigger Surin Beach Resort, Paresa Resort, Phuket Graceland Resort & Spa, Phuket Marriott Resort & Spa, Merlin Beach, Phuket Marriott Resort & Spa, Nai
Yang Beach, Pullman Phuket Arcadia Karon Beach Resort, Proud Phuket, Pullman Phuket Arcadia Naithon Beach, Pullman Phuket Panwa Beach Resort, Radisson Resort and
Suites, Rayaburi Hotel Patong, Renaissance Phuket Resort & Spa, Rosewood Phuket, SAii Laguna Phuket, SALA Phuket Mai Khao Beach Resort, Selina Serenity Rawai
Phuket, Six Senses Yao Noi, Sole Mio Boutique Hotel & Wellness, Stay Wellbeing & Lifestyle Resort, Thanyapura Sports Hotel, Thavorn Beach Village Resort and Spa, Thavorn
Palm Beach Resort, The AIM Patong Hotel, The Bell Pool Villa Resort, The Boathouse Phuket, Kora Beach Resort, The Kee Resort and Spa, The Nai Harn, The Naka Island, a
Luxury Collection Resort & Spa, Phuket, The Pavilions Phuket, The Seaton House Phuket, The Shore at Katathani, The Slate, Phuket, The Westin Siray Bay Resort & Spa,
Phuket, Tree House Villas Koh Yao, Trisara, Twinpalms MontAzure, Twinpalms Phuket, V Villas Phuket, Villa PhuKhao, Villoft Zen Living Resort, Wyndham Grand Nai Harn
Beach Phuket, Wyndham Grand Phuket Kalim Bay

Affiliates

Eden Beach Resort and Spa, Ocean Breeze Resort Khao Lak , Iniala Beach House, Khao Lak Marriott Beach Resort & Spa, JW Marriott Khao Lak Resort & Spa, Avanit+ Khao
Lak Resort

CONTACTUS (. 076 619 518 b info@phukethotelsassociation.com
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