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PHIST Sustainability Spotlight Awards 2026 —
presented by Phuket Hotels Association and Tuu.

Phuket hotels are invited to run a six-week
sustainability campaign, submit a short brief and
results pack, and produce a 60-second hero
video showcasing real impact. Awards span six
categories including Biggest Measurable Impact,

Your hotel is invited to enter. Best Community Impact Story, and People’s
Choice. Open to PHA member hotels, no entry

The PHIST Sustainability Spotlight Awards return in 2026 with a brand-new fee.
evidence-led format, presented by Phuket Hotels Association and Tuu. This
year, hotels will run a six-week sustanability campaign, submit results, and

create:a 60-second herovideo to showcase real impact: In order to join this competition, it is important to
Awards will recognise OQutstanding Sustainability Storytelling, Biggest regiSter eal’|Y- We SUggeSt yOU I’egiSter NOW

Measurable Impact, Big ldea, Small Hotel, Best Community Impact Story,
Best Future-Focused Campaign and People’s Choice
Join in or follow the campaigns HERE
Every entrant also recelves a complimentary
Tuu Sustainability Snapshot

Campaign: 22 June-31 July 2026
Submit by: 7 August 2026
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Enter the Awards using the QR code here or visit tugeco/phist2026 3 =
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UPCOMING EVENTS

O T b E ATION S Phuket Hotels Association
GENERAL MANAGER’S MEETING @ General Managers Meeting

CUEST SPEAKERS e JOiIN Our upcoming Q2 GMs
: meeting planned for 17 June at
Holiday Inn Resort Phuket in
Patong.
Listen to market updates,
g communication trends and find out
BILL BARNETT DAVID JOHNSON OXY ONG what is happening in Phuket and
i, DeivegAsia B e i B Beyond! Network with your
_\EX A D o roememere hospitality community.
Register HERE
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https://www.tuu.eco/phist2026
https://forms.gle/wYToQNzkZsCEc7Jj8
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UPCOMING EVENTS

Phuket Green Day 2/2026

Join the Phuket Hotels Association’s Green Day on
Friday, 5 June 2026, in celebration of World
Environment Day. Volunteers across Phuket will take
part in island-wide beach and street clean-ups to help
protect and care for our beautiful island. Participants
may join selected clean-up locations or organize their

own activity. Register HERE

2 PHIST 2026

Join PHIST 2026 for a day of workshops, inspiring
talks, and a green product expo focused on ideas,
PHIST EVENT o7 s = I ira i & 5 N . d
MONDAY .3 inspiration, and innovation in sustainable tourism an

7"SEPTEMBER hospitality.

GSANA L;\GUNA PHUKET
AE 09

Register HERE

CONTINT BY

PHOODIE Phuket Food Festival
The Phuket Hotels Association proudly presents

PHOODIE Festival 2026 — Phuket Hotels
'\ Associations first landmark culinary festival.

Bringing together top hotels, restaurants, chefs, and

20 - 29 NOVEMBER 2026 .
Js,.wca REESRLJ:JTNEEE;EFRDEE 9 i culinary talents from Phuket, Phang Nga, and

PHUKET, PHANG A, AND KRABI ALL IN ONE PLACE

beyond.
Register HERE

Where High-Spending Diners Discover

b ANNOUNCEMENT

FINNWAY
SURVIVOR CAMP

vvvvvv ¢ & Thrive. Tribes, Challanges, Crowth,
\Que Like \roclnc'r

Finnway Survivor Camp 2026

Runs 6-31 July at Finnway International School
Phuket, welcoming kids ages 3-12 for four weeks of
tribes, challenges, and outdoor adventure.
Multi-week and family discounts available, plus an

26 optional Explorer English add-on for ages 6-12.
FINNWAY SURAER
TUITION FEES |[PER WEEK) el Q%
BKHﬂz ooo 5 Bm—ﬁ“ 14, Eﬁom“' Register HERE
Mo Thetd 1 v fleld wip |

ORTIONAL:
Eapiorer Engiish Lossans every Tuesday and Wednesday during the camp ram 2:00 P ©
%200 PM fur aunwi.»u price of 4000 THE ter week,
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https://docs.google.com/forms/d/e/1FAIpQLScblpsKxGR0ngLe5JKjvy1YFaM6UWbGT9xMhMJI09bfxRtvsQ/viewform
https://docs.google.com/forms/d/e/1FAIpQLScblpsKxGR0ngLe5JKjvy1YFaM6UWbGT9xMhMJI09bfxRtvsQ/viewform
https://forms.gle/LpAsUCjN1QrZezFd7
https://forms.gle/LpAsUCjN1QrZezFd7
https://forms.office.com/pages/responsepage.aspx?id=-SpODMnLmkWETTEojrfv-6CybpLKIc5Ai9HqpWcY2MFUOENDNVdBTE0xRVE1MDA5TTlaRzY4N1pWQS4u&origin=QRCode&route=shorturl
https://forms.office.com/pages/responsepage.aspx?id=-SpODMnLmkWETTEojrfv-6CybpLKIc5Ai9HqpWcY2MFUOENDNVdBTE0xRVE1MDA5TTlaRzY4N1pWQS4u&origin=QRCode&route=shorturl
https://www.eventbrite.com/e/phuket-hotels-for-islands-sustaining-tourism-phist-2026-tickets-1986787341421?aff=oddtdtcreator
https://www.eventbrite.com/e/phuket-hotels-for-islands-sustaining-tourism-phist-2026-tickets-1986787341421?aff=oddtdtcreator

THIS WEEKS' NEWS UPDATE

THAILAND WELCOMES 13.4M FOREIGN TOURISTS AS WEEKLY
ARRIVALS RISE 10.95%

29 May 2026

Thailand welcomed 13.43 million foreign tourists between January 1 and
May 24, 2026, generating an estimated THB653.99 billion in tourism
revenue, according to the Ministry of Tourism and Sports. International
arrivals declined 2.78% year-on-year, although weekly arrivals improved
due to holiday travel demand and stronger flight connectivity. Tourism
and Sports Minister Surasak Phancharoenworakul said China remained
Thailand's largest source market with 2.24 million visitors, followed by
Malaysia, India, Russia, and South Korea. Increased regional travel,
additional airline services, and family travel during school holidays helped
support tourism momentum during the week.

For more information

TOURISM OPERATORS BACK 30-
DAY VISA RETURN

Thailand's tourism operators in

Phuket and Pattaya have
supported the government's
decision to restore the 30-day visa-

free stay policy, saying it would help

reduce illegal foreign-run
businesses and discourage low-
spending long-stay visitors.
Authorities  said  the  policy

adjustment is part of a broader
effort to streamline Thailand's visa
system and strengthen immigration
controls. Industry leaders noted
that 30 days is sufficient for regular

tourists, while investors and
business travellers can use other
visa categories. Operators also
argued that shorter stays

encourage higher-spending visitors,
as tourists staying three to seven
days typically spend more on
accommodation, dining, and
activities compared with budget-
conscious long-stay travellers.

For more information

EXTORTION SCANDAL HITS CHINESE
BOOKINGS

Chinese tourists are again showing
signs of losing confidence in travelling
to Thailand after a police extortion case
involving Chinese nationals in Sa Kaeo
went viral on Chinese social media. The
incident, which involved police officers
accused of kidnapping and extorting
five Chinese citizens, prompted the
Chinese embassy in Bangkok to call for
a transparent investigation and
stronger law enforcement. The
Association of Thai Travel Agents (Atta)
said travel agents have already seen
cancellations and slower new bookings
from China. Industry operators warned
that continued negative discussion on
Chinese social media could significantly
affect arrivals, although Thailand still
targets 7 million Chinese visitors this
year.

&) i
'rf'l l’

For more information

MIDDLE EAST SEAT CAPACITY
PLUMMETS

Monthly airline seat capacity between
the Middle East and Thailand has
declined by 33.7% compared with
levels before the Gulf war, as airlines
reduced amid  regional
uncertainty. The Tourism Authority of
Thailand (TAT) said travellers from the
Middle East are delaying bookings
and adopting a  wait-and-see
approach, despite strong underlying
travel demand. Thailand recorded
103,053 arrivals from the Middle East
during the first four months of the
year, down 32% year-on-year.
However, Phuket continues to attract
demand from long-stay and luxury
travellers. To support recovery, the
TAT plans marketing campaigns with
airlines and online travel agents while
targeting high-potential markets such
as Saudi Arabia and emerging African
markets.

services

For more information
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https://www.bangkokpost.com/business/general/3260884/middle-east-seat-capacity-plummets
https://www.bangkokpost.com/business/general/3260378/extortion-scandal-hits-chinese-bookings
https://www.bangkokpost.com/thailand/general/3259569/tourism-operators-back-30day-visa-return
https://www.nationthailand.com/news/tourism/40066676
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THAILAND TOURISM MARKET UPDATE

Cumulative Tourist Arrivals
1 January - 24 May 2026

Number of Tourists (persons) Manthly Change (% MoM) Cumulative Tourist Arrivals
4000000 1 3 posiez 20.0% (1 Jan - 24 May 2026)
A ERIEY R ~—— "‘O 330908 3,263,802 15.0%
/ '-\
1,000,000 | z.ﬂl.mu \ 2775.194 10.0% s
| 1518 uz}?x/mmm unm \ 13,428,857 visitors
2500000 le 33 z.m.m 0%
2000000 \ h\l o 'll I wraes | 00% |8
"\I ' I [+]
1,500,000 \ f.\-u;il /f f,' s 0% I "'2.78 /’0 {YQY)
1,000,000 \\ J(./ .. : \{'I -10.0% —
500,000 \IV'I ik ' B 15.0% Top 5 Source Markets
0 - - - 20.0%
Jan Feb  Mar Apr May Jun Jul Aug  Sep Oct  MNovw Dec Jan Feb Mar Apr 1-24 May 1 . Chi 21237r21 5
2025p 2026P » na visitors
i B Tourist Arrivals {persons) {3~ Monthly Change (% MoM)
e e E Malaysia 1'531'33{2
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. 0 Consecutive public holidays in several countries across both short-haul markets 3 W adia 1,003,993
such as South Korea and Hong Keng, and long-haul markets such as the United States, Y - visiters
encouraged more outbound travel.
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Source; Tourism Statistics and Sports Information Group, Tourism and Sports Economics Division,
Data as of 26 May 2026.
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THAILAND TOURISM SNAPSHOT

Top 5 Source Markets | Week 4 of May 2026

Change from
Previous Week

Arrivals
Rank (Persons)

Movement Country

4 UPFROM #2 Malaysia

Q=
¥ pown From #1 [ China

UNCHANGED India

®
]

K Taiwan

USA

2
3
4 4 UPFROM #5
5

4 uPFROM #6

92,275
85,317
55,033
17,318
16,937

+32.87%
-1.25%

+10.07%
+8.08%
+7.46%

*Week 4 covers the period 18 -24 May 2026

« Total arrivals this week: 520,536 visitors, up 51,363 (+10.95%) from the previous week. Daily average ~74,362.
+ Short-haul rebounded: Driven by Indian and Malaysian family travel during school break, plus holiday travel

from South Korea and Hong Kong.

« Long-haul grew (+11%): British Airways added direct UK-Thailand flights through summer, lifting UK and US

arrivals.

« Cumulative YTD (1 Jan - 24 May): 13.4 million arrivals, generating ~THB 653,986 million in tourism revenue.
+ Outlook next week: Expected uptick, supported by Eid al-Adha holidays across the Middle East and Asia;

normalizing energy prices in Thailand; and the Trusted Thailand safety campaign.
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KResearch @
New Visa Measures Reflect

Focus on Quality Tourists

n New Visa Measures — Limited Impact on Foreign Tourist Direction,
as Many Countries Have Bilateral Agreements with Thailand

Previous Measures New Measures 4 Months of 2026

Visa Cahegory (before Cabinet Resolution (Cabinet Resolution -
19 Nov 2026) 19 Nov 2026) (liosy W Yo¥ PHelipe
) . 60-day stay — 30-day stay — 54 countries 6.21 -5.4% 53.1%
X Visa Exemption i
B 15-day stay — 3 countries 0.02 25.0% 0.2%
.g. Visa on Arrival (VoA) - 1By == 4 Guktres 0.84  109%  7.2%
90-day stay — 5 countries 90-day stay — 5 countries 0.52 -17.2% 4.4%
@ Bilateral Visa Exemption 30-day stay — 9 countries 30-day stay — 9 countries 3.52 1.9% 30.1%
14-day stay — 2 countries 14-day stay — 2 countries 0.50 -9.2% 4.3%

@®g Countries Not Under
‘.‘ These Conditions
L

Source: Department of Consular Affairs, Ministry of Foreign Affairs; Secretariat of the Prime Minister;
MOTS; and KResearch

- - 0.08 -42.0% 0.7%

May 2026 — Foreign Tourist Arrivals to Tourist Arrivals from the Middle East

Thailand Improved from April 2026,

and ASEAN Declined

Following Temporary Ceasefire
Between US—-Israel and Iran Regional YoY Change

1Jan - 24 May 2026: Foreign tourist arrivals .
totaled 13.4 million, a contraction of 2.8% (YoY) ' Europe

Monthly YoY Change +0.2%
{Unit: millions of people, % YoY)

2 Ameri Middle East East Asia
= ks -28% +7%
25 -0.2%
o 5% e ASEAN
1.5 -12% +. outh Asia -16%

L tah 7% -1% +6% =
l H B
0

Jan Feb Mar Apr May
Source: MOTS and KResearch
L -

I3 KResearch’s Perspective

For the remainder of 2026, the foreign tourist market visiting Thailand faces increasing negative factors, including:

@ Geopolitical conflicts: The situation in the Middle East and the Russia~Ukraine war remain fragile.
E‘ Energy crisis: Energy prices remain elevated, including risks of oil shortages in some countries.
Iil Competition in the tourism industry: Tourists are choosing destinations that offer value for money and safety.

-#- Spread of communicable diseases: Such as outbreaks of Ebola, COVID, and Hanta viruses.

These factors may cause full-year 2026 foreign tourist arrivals
to Thailand to decline to around 30 million people.

www.phukethotelsassociation.com 5/8
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Regional Travel Trends -

Q12026
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it optionssuch  drivenpackages g capture
as price- ; diverse
segment needs. /4 ey GenZ. % m i
: 1. | L‘.

Design booking experience-

9 oy

This AirAsia MOVE infographic captures Q1 2026 regional travel behaviour, where 89% of bookings were
intra-ASEAN and average lead times sat at just 14-30 days. Thailand stands out as one of the region's
strongest digital travel markets: Millennials make up 48% of users and Gen Z another 25%, while 30% of
Thai travellers journey as couples. Thai consumers book the shortest in ASEAN — averaging only 21 days
ahead — reflecting a sharp habit of waiting for promotions and comparing prices. Malaysia, the Philippines
and Indonesia complete the regional picture, each with distinct demographic and family-travel profiles.
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Thailand Provincial Tourism Snapshot — January to April 2026 (Preliminary) A
) . i

Source: Ministry of Tourism and Sports

124,702,998 | mm

visitors

A +1.08% YoY

Across all 77 provinces.

9.35M

P scvenue rrow visirors B
THB 990,544.47

million

V¥ -0.10% YoY

300,209.09

Across all 77 provinces.

.8 Bangkok Phuket Chonbwri
pe
Bangkok dominates both Phuket ranks #4 in visitors
! é ! volume and revenue, alone but #2 in revenue —
generating ~30% of national reflecting high per-visitor

tourism revenue. spend.

S

Top 10 Provinces by Visitor Volume

4.91M

Banghok Chonburi  Kanchanaburi

Top 10 Provinces by Revenue (THB millions)

186,903.75

114,861.56

Unit: Mifkion Visitors |

+255% B 515,
mm

4.32M  401M  3.95M 392 330M 315

Chiang Mai  Phra Makhon  Phetchaburi Prachuap Makhon Surat Thani
5i Ayutthaya Ehiri Khan  Ratchasima
Unit: THB Millian

L +2.26% N -1.39¢ ]
39,977.49  37,089.67 m m m

20,301.96 19,340.65 18,890.47 15,888.90

Chiang Mai Krabi Phang Mga Chiang Rai Prachuap Songkhla
Khiri Khan

Volume rose modestly
(+1.08%) while revenue
dipped slightly (-0.10%),
suggesting lower average
spend per visitor.

Strongest YoY growth |
provinces: Nakhon
Ratchasima (+5.28% visitors),
Chiang Rai (+3.11% revenue).

|

Visitors refer to persons traveling for tourism and other purposes, such as visiting friends or relatives, including both overnight and same-day visitors. Accommodation may include hotels and

other lodging establishments, relatives’ or friends’ homes, and other types of accommodation.

USEFUL ARTICLES

ENGLISH

Marriott Bonvoy report highlights shifting
hotel loyalty trends across Asia-Pacific

Amid an uncertain world, travelers shift
plans but not intent

7 top trends in luxury hotel in Asia in 2026

nformation sources

Bangkok Post

<
o

THA

TAT

THE Nation

www.phukethotelsassociation.com

THAI
361lkiAQIASANISAUNIW NIUAAVUSTY
NUSTA ansqona\)maau 69

“Tomorrowland Thailand” axatbud:wan:a 3
KJUAIUUIN KUULASYTADUA:DAAIKASSUNDY
ihgslng

asunIsnavingd Wawn “From DOT to
Destination” dugiUs:naunaisnavingdd
U1ASTIUIVEU

Disclaimer: members should seek and consult their lawyers /
accountants |/ advisors accordingly and not rely only on the
provided information as the information given is only for
educational purposes and information as received from a third

party.
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https://www.mastercard.com/us/en/news-and-trends/stories/2026/travel-report-2026.html
https://www.mastercard.com/us/en/news-and-trends/stories/2026/travel-report-2026.html
https://www.ttgasia.com/2026/05/21/marriott-bonvoy-report-highlights-shifting-hotel-loyalty-trends-across-asia-pacific/
https://www.ttgasia.com/2026/05/21/marriott-bonvoy-report-highlights-shifting-hotel-loyalty-trends-across-asia-pacific/
https://www.khaosod.co.th/pr-news/news_10260560
https://www.khaosod.co.th/pr-news/news_10260560
https://www.khaosod.co.th/pr-news/news_10260560
https://www.posttoday.com/smart-city/743025
https://www.posttoday.com/smart-city/743025
https://www.tnnthailand.com/wealth/investment/236066/
https://www.tnnthailand.com/wealth/investment/236066/
https://www.tnnthailand.com/wealth/investment/236066/
https://www.prestigeonline.com/id/travel/hotels-resorts/luxury-hospitality-trends-in-asia-2026-information/
https://docs.google.com/forms/d/e/1FAIpQLSdtgwvbPxW9ZD8TSuxpwKFyMnH1CQbL4Rxghf-9DK5BeEqVvw/viewform?usp=pp_url

"The Phuket Hotels Association is a nonprofit organisation
comprising a broad spectrum of hotels”

ABOUT US

Phuket Hotels Association Leadership Team Phuket Hotels Association Core Team

Bjorn Courage President Jayne MacDougall Executive Director

Daniel Muery Director, Secretary - General Sulaiya Ritto Administrative Manager
Brett Wilson Director, Treasurer Wanwisa Chunuansti Asst. Administrative Manager
Christoph Weidemann Director, Vice President Nuthamat Phetsawee Event Support

Advisory Board

Bill Barnett

Sumi Soorian

Boon Yongsakul

Sears Jivavisitnont

Eric Ricaurte
Sukhchaensingh (Sam) Sethi
David Johnson

Michael Massey

Environment Committee

(Chair) Kanokwan Homcha-aim Cluster Sustainability Manager, Anantara

(co-Chair) Anucharaporn Tongluan Group Director Human Resources, Thavorn Hotels
Vincent Delsol General Manager, Pullman Phuket Panwa Beach Resort
Mongkudh Makaramanee Anona Beachfront Phuket Resort

Education Committee

(Chair) Bart Callens General Manager, SAii Laguna Phuket
Julian Lowry General Manager Le Meridien Phuket Beach Resort
Jirarat Ninpradub (Pui) General Manager, Le Meridien Phuket Mai Khao Beach Resort

Government Licison Committee
Wasan Keatkaew Hotel Manager, MSocial Hotel Phuket

Destination Marketing Committee

(Chair) Pimpisa Sukpasert Director of Marketing and Communication, Pullman Phuket Panwa Beach Resort
David Barrett Event Consultant, The Slate

Dhapat Chotiratnarakool Social Media & Partnership Manager, The Pavilions Phuket

Natthawadee Wongpanya MarCom Manager, Hyatt Regency Phuket Resort

Roger Gibson Cluster Director of Marketing, Avista Hotels in Phuket

Membership Committee

(chair) Claude Sauter General Manager, The Slate

(co-Chair) Pannaphat Lapa Resort Manager, V Villas Phuket

Logan Daley General Manager, Angsana Laguna Phuket

Serge Cuypers General Manager, Anantara Mai Khao Phuket Villas
Christoph Weidemann General Manager, Doubletree by Hilton Phuket Banthai Resort
Levent Bilgir General Manager, Ibis Styles Phuket Bangtao

Affiliate Ambassador
Patrik llstam Eden Beach Resort and Spa, Ocean Breeze Resort Khao Lak

Members

9 Hornbills Tented Camp, Absolute Twin Sands Resort & Spa, Amanpuri, Amari Phuket, Amora Beach Resort Phuket, Anantara Layan Phuket Resort, Anantara Koh Yao Yai
Resort & Villas, Anantara Mai Khao Phuket Villas, Anantara Vacation Club Mai Khao Phuket, Andara Resort & Villas, Angsana Laguna Phuket, Anona Beachfront Phuket
Resort, Avista Grand Phuket Karon - Mgallery, Ayara Kamala Resort & Spa, Baan Laimai, Baan Yin Dee Boutique Resort, Banyan Tree Phuket, Barcelé Coconut Island, Best
Western Phuket, Burasari Phuket, Casa Del M Resort, Cassia Phuket, Centara Grand Beach Resort Phuket, Centara Karon Resort Phuket, Centara Kata Resort Phuket,
Chanalai Flora Resort, Club Bamboo Boutique Patong Beach Resort, COMO Point Yamu, Courtyard Marriott Phuket Town, Dewa Phuket Resort and Villas, DoubleTree by
Hilton Phuket Banthai Resort, Dusit Thani Laguna Phuket, Fisherman Way Beach Resort, Four Points by Sheraton Phuket, Patong Beach, GLOW Mira Karon Beach, Holiday
Inn Resort Phuket Patong, HOMA, Homm Bliss Southbeach Patong, Hotel Clover Patong, Hyatt Regency Phuket Resort, |bis Styles Phuket Bangtao, InterContinental Phuket
Resort, Island Escape by Burasari, JonoX Phuket Karon Hotel, JW Marriott Phuket Resort & Spa, Kamaliss MontAzure Phuket - MGallery Collection, Kata Rocks Resort &
Residences, Keemala Phuket, Koyao Island Resort, Kudo Hotel Patong, La Green Hotel & Residence, Le Meridien Phuket Beach Resort, Le Meridien Phuket Mai Khao Beach
Resort, Maikhao Dream Villa Resort & Spa, Centara Boutique Collection, Mamaka Phuket Tapestry Collection by Hilton, Mangosteen Ayurveda & Wellness Resort, Marriott’s
Mai Khao Resort, Melia Phuket Mai Khao, Movenpick Resort Bangtao Beach Phuket, M SOCIAL Hotel Phuket, My Beach Hotel, Naiyang Beach Resort and Spa, NH Boat
Lagoon Resort, Noku Phuket, Nonnee Kata Beach Phuket, Novotel Phuket Kamala Beach, Outrigger Surin Beach Resort, Paresa Resort, Phuket Graceland Resort & Spa,
Phuket Marriott Resort & Spa, Merlin Beach, Phuket Marriott Resort & Spa, Nai Yang Beach, Pullman Phuket Arcadia Karon Beach Resort, Proud Phuket, Pullman Phuket
Arcadia Naithon Beach, Pullman Phuket Panwa Beach Resort, Rayaburi Hotel Patong, Renaissance Phuket Resort & Spa, Rosewood Phuket, SAii Laguna Phuket, SALA
Phuket Mai Khao Beach Resort, Selina Serenity Rawai Phuket, Six Senses Yao Noi, Sole Mio Boutique Hotel & Wellness, Stay Wellbeing & Lifestyle Resort, Thanyapura Sports
Hotel, Thavorn Beach Village Resort and Spa, Thavorn Palm Beach Resort, The Bell Pool Villa Resort, The Boathouse Phuket, Kora Beach Resort, The Kee Resort and Spa, The
Nai Harn, The Naka Island, a Luxury Collection Resort & Spa, Phuket, The Pavilions Phuket, The Seaton House Phuket, The Shore at Katathani, The Slate, Phuket, The Westin
Siray Bay Resort & Spa, Phuket, Tree House Villas Koh Yao, Trisara, Twinpalms MontAzure, Twinpalms Phuket, V Villas Phuket, Villa PhuKhao, Wyndham Grand Nai Harn
Beach Phuket, Wyndham Grand Phuket Kalim Bay

Affiliates

Eden Beach Resort and Spa , Ocean Breeze Resort Khao Lak , Iniala Beach House, Khao Lak Marriott Beach Resort & Spa, JW Marriott Khao Lak Resort & Spa, Avani+ Khao
Lak Resort

CONTACTUS (. 076 619 518 b info@phukethotelsassociation.com
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