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Phuket Hotels Association
Life Safety Campaign
Campaign Period: Now — 31 July 2026

" In support of World Drowning Prevention Day - 25 July

Toget safety visible—and lifesaving. Scan OR Code here to participate
In thie

AN TRRECI TR Emall ; infe sociaticn.com Phone : +66 (0]76 6

ANNOUNCEMENT

2026 ASIA-PACIFIC

WEPs
AWARDS

Application deadline
| extended to 20 July!

APPLY NOW e

ASIAPACIFICWEPSAWARDS.ORG #WEPsAwards

With more than 2,000 applications submitted from 1000+ companies across 20 Asia-Pacific countries
during the 2020-2024 cycles, the Asia-Pacific WEPs Awards is the leading regional initiative for private

WAVES OF SAFETY

No132/26062026

WAVES OF SAFETY 2026

In the monsoon season, water-related
accidents can increase, making this an

important time to review training, safety
audits, and emergency drills across your

property.

The key message is simple: drowning is

preventable. Prevention requires

awareness, vigilance, preparation, and
effective emergency response from all
departments—not just lifeguards and

security teams, but also leadership,

operations, guest services, engineering,

and recreation staff.

We encourage all members to support this
campaign and strengthen water safety for

guests and staff. If your property is

hosting training open to others, please
share it on the Member Events page of

our website.
Drowning is preventable. Stay safe.

7 Is your business taking action
promoting gender equality and

women’'s empowerment?

Applications are still open for the UN
Women 2026 Asia-Pacific WEPs
Awards, a flagship initiative of the
UN Women Gender Action Lab:
Innovation and Impact for Gender

Equality in the Asia-Pacific, powered

by the Women’s Empowerment

Principles (WEPs).

sector organizations to showcase their efforts for gender equality and inspire others to take action.
Applications are accepted from businesses of any size and sector from all Asia-Pacific countries and will be

open until the 20" of July.
To read more, visit the_website and click here to apply_now!

www.phukethotelsassociation.com
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https://www.asiapacificwepsawards.org/
https://www.weps.org/
https://www.weps.org/
https://www.asiapacificwepsawards.org/
https://www.asiapacificwepsawards.org/apply-now

26 June 2026
UPCOMING EVENTS

g
PHIST

2026

PHIST EVENT

MONDAY
7"SEPTEMBER

ANGSANA LAGUNA PHUKET
TIME ©9:00 - 18:00

REEN: TURNING SUSTAINABILITY INTO
BLE VALUE IN TOURIEM AND HOTELS

WORKSHOPS gt
GREEN PRODUCT EXPO
INSPIRING TALK

ORGANISER CONTENT BY

PHIST 2026

Join PHIST 2026 for a day of workshops, inspiring talks, and a green product expo focused on ideas,
inspiration, and innovation in sustainable tourism and hospitality. Don’t miss our signature sustainability
event for hospitality and Tourism. Know someone who may want a booth at the event? Let us know!!

Register HERE

=5 PHOODIE

\ ; MSGCM“GN PHUKET FOOD FESTIVAL

SAVE THE DATE!

PHUKET’'S FIRST PREMIUM
CULINARY FESTIVAL

20 - 29 NOVEMBER 2026

SAVOR RESTAURANTS AND BARS FROM
PHUKET, PHANG NGA, AND KRAEI ALL IN ONE PLACE

OHE |SLAKD-

T 50% RESTAURANT:
000+ DINERS e RESTAURANTS WIDE STAGE

Where High-Spending Diners Discover

PHOODIE Phuket Food Festival

The Phuket Hotels Association proudly presents PHOODIE Festival 2026 — Phuket Hotels Associations
first landmark culinary festival.

Bringing together top hotels, restaurants, chefs, and culinary talents from Phuket, Phang Nga, and
beyond. Only 50 restaurants can participate:- members, one restaurant is FREE.

Register HERE

www.phukethotelsassociation.com

2/8


https://forms.gle/LpAsUCjN1QrZezFd7
https://forms.gle/LpAsUCjN1QrZezFd7
https://www.eventbrite.com/e/phuket-hotels-for-islands-sustaining-tourism-phist-2026-tickets-1986787341421?aff=oddtdtcreator
https://www.eventbrite.com/e/phuket-hotels-for-islands-sustaining-tourism-phist-2026-tickets-1986787341421?aff=oddtdtcreator

THIS WEEKS' NEWS UPDATE

26 June 2026

TOURISM REVIVAL PLANS TAKE SHAPE

Thailand is considering a 15-day visa exemption for Indian
travellers and extending 30-day visa-free entry to all European
Union countries as part of efforts to support tourism growth. The
government believes easing geopolitical tensions could help
foreign tourism revenue in 2026 match last year’'s THB1.53 trillion
generated from 32.9 million visitors. Meanwhile, a new phase of
the domestic tourism co-payment scheme is planned for October,
offering subsidies for one million room nights. Industry leaders
have welcomed the initiative, urging a focus on weekday travel
and secondary destinations, while also calling for the return of tax
incentives to stimulate domestic spending.

For more information

THAILAND FOREIGN TOURIST
ARRIVALS TOP 15 MILLION AS
CHINA LEADS

Thailand welcomed 15.45 million

international  visitors  between
January 1 and June 20, 2026,
generating THB745.4 billion in
tourism revenue. China remained
the largest source market with 2.54
million  arrivals, followed by
Malaysia, India, Russia, and South
Korea. During the week of June 14-
20, foreign arrivals increased by
4.4% to 508,133 visitors, supported
by the Dragon Boat Festival
holidays in China, Hong Kong, and
Taiwan, as well as a midweek
holiday in Malaysia. Chinese visitors
ranked first in weekly arrivals, while
Taiwan moved up to fifth place,
reflecting continued momentum in
key Asian markets.

For more information

THAILAND LUXURY HOTELS DRAW
GLOBAL INVESTORS AS WEALTH
TOURISM RISES

Thailand’'s luxury hotel sector is
increasingly attracting global investors
as high-end properties evolve into
resilient, long-term investment assets.
According to JLL, luxury hotel
transaction value across Asia-Pacific
reached USS$21 billion in 2025,
highlighting strong investor
confidence. In Thailand, limited supply
and rising demand from wealthy
travelers are supporting asset values
and higher room rates, with ultra-
luxury hotels commanding nearly
THB15,000 per night. The sector is also

shifting toward “lifestyle luxury,”
emphasizing wellness, culture, and
personalized experiences. New
landmark developments and

international brands are strengthening
Bangkok’s position as one of Asia's
leading luxury hospitality destinations.

For more information

PHUKET CONSIDERS TRIPLING
HOTEL TAX RATE

Thailand’s tourism industry may face

higher accommodation costs as
Phuket authorities consider raising
the provincial hotel tax from 1% to 3%
of room rates to boost funding for

local development and tourism
promotion. The increase could
generate around THB1  billion

annually, with revenues potentially
reaching THBL5 billion if unregistered
hotels are brought into the tax
system. Officials said the additional
funds would support marketing
activities and infrastructure
improvements aimed at increasing
visitor arrivals to 14 million per year.
The proposal also seeks to improve
tax compliance among unregistered
properties and promote the island’s
long-term sustainable development.

For more information

www.phukethotelsassociation.com
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https://www.bangkokpost.com/thailand/general/3273569/phuket-considers-tripling-hotel-tax-rate#google_vignette
https://www.nationthailand.com/business/property/40067732
https://www.nationthailand.com/news/tourism/40067748
https://www.bangkokpost.com/business/general/3275345/tourism-revival-plans-take-shape
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THAILAND TOURISM MARKET UPDATE

7 CUMULATIVE NUMBER OF TOURISTS: 1 JANUARY -20 JUNE 2026@|
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= =2 1. China 2,538,498 persons
W Number of Tourists (Persons) == Month-over-Month Change (MoM)

2 (2) Malaysia 1,992,324 persons
KEY FACTORS DURING THIS PERIOD

’+“| The continuous long weekend during the international Dragon
Boat Festival in China, Hong Keng, and Taiwan.

3. India 1,188,190 persons

(4) Russia 996,840 persons

(+) The mid-term school holiday in Malaysia led to an increase

in tourist arrivals from Malaysia. 9s) SouthKorea 576,404 persons

Source: Tourism and Sports Data Center, Ministry of Tourism and Sports Data as of 21 June 2026

#7” WEEKLY INTERNATIONAL TOURIST ARRIVALS ‘;

Week 5 of May — Week 3 of June 2026 « unit: persons ... °

m INTERNATIONAL TOURIST ARRIVALS BY WEEK TOP 5 SOURCE MARKETS
WEEK 3 OF JUNE 2026
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KEY FACTORS DURING THE WEEK * 2f
. e - ﬂa. ﬂ\, rﬂA‘. .

» Long-haul outpaced short-haul this week — growth skewed toward distant markets, not the regional
base.

» Holiday-driven, not structural — the lift rode one-off public holidays rather than sustained demand.

+ Pullback expected next week as markets pause post-holiday; India faces added pressure from fewer
flights.
3 Sour.oe: Tourism .Statial;tic? and Information Group, 5 Data as of

Tnupsm Econom_ncs Division, Office of the Permanent Secretary, 23 JUNE 2026 _

Ministry of Tourism and Sports

*Week 3 covers the period 14-20 June 2026

www.phukethotelsassociation.com 4/8



INTERNATIONAL TOURISM MARKET OUTLOOK + o~

June 2026

TOURIST ARRIVALS — TOP 5 SOURCE MARKETS
International Tourist Arrivals (44 9 Short-Haul Markets (79% of total) 9 Long-Haul Markets (213 of total)
Tourism demand is
corcesnense | | TR | T
- i "‘9“;:9“‘7;';2[ Bl china 380,000 +24% = = UnitedStates 80,000  -2%
illi isi costs. In addition, the EE malaysia 319,000 -20% Russi 71,000 4%
million visitors sl S EE malays ; B Russia !
(-9%) likely to divert both travel =i India 208,000  +1% | SfE UnitedKingdom 50,000  -16%
0 demand and airling
compared with June 2025 capacity, 99 (98 singapore 98,000 -9% | ] B France 28,000 -6%
!} South Korea 82,000 -17% B Germany 27,000 -22%
B Note: June 2026 international visitor arrivals are estimated based on historical
travel patterns and airline seat capacity, Source: TAT Marketing Strategy Division, ﬂ Maota: (+/=) indicates growth compared with June 2025,

26 June 2026

~ —_
e Forwaro LookinG X FLIGHT PLANS — \&, | SEAT cAPACITY DECLINES
Five New Direct Routes to Thailand
Eaacnel Short-Haul: 4 Routes Total Airline Seats §
A5 million +2% Philippines (1 raute) =
» Philippines Airfsia: Cebu - Bangkaok
31 million  -5% 3. 5 [
Vietnam (1 route) Zais
24 million  +10% [ | = Thoi Viett Air: Ho Chi Minh City - Bangkok million seats T
2.2 million +21% x India {2 routes) {'1 %) y
- = fir bnclia Express: Bangalore — Phuket compared with June 2025 A
2.1 million  ~13% « Thai VietJet Air: Kobkata - Bangkok
@ unit: million searches Long-Haul: 1 Route Recovered to
A Advance air ticket boakings to Thailand increased =] Saudi Arabia (1 frequency) 81 % 81% of May 2019
il by 2% compared with June 2025, » Saudi Arabisn Arlines: Jeddah - Hat Yai levels
i Notes: New routes (May 2026] compared with April 2026,
Source: ForwardKeys, 25 May 2026. Airting data source; OAG, 24 May 2026,
|
Prepared by the International Market Analysis Unit, - o
Marketing Strategy Division, Tourism Authority of Thailand. Data as of 26 May 2026. | | AR | r
d Bk i & - -

FACTORS INFLUENCING
INTERNATIONAL TOURIST TRAVEL

[ June 2026 B

Ib SUPPORTING FACTORS

1. TAT's Joint Campaigns with Partners to Attract
International Visitors to Thailand

| Thailand Travel Mart Plus
(TTM+) 2026
Q Held at the Mongnooch Pattays
International Cormention and
Exhibition Contre, Chonburi

10-12 June 2026

& More than BOO buyers and
towrism operators -
& Participants from over 50 countri

& Expected 1w generate over |
M.000 business i

M pride Month 2026
Targeting the LGEBTO+ segment,
particularly from Eurcpe, through
Pride Maonth activities in:

2. Global Concerts Boost Foreign Visitor Arrivals
Entertainment tourism continues to strengthen Thadland's
posithon a3 a concert destination, wzlimdmlng travel and

Daniel Casaar - |

spanding thraugh the “travel to follow artists™ trend, Jon ok SpargyTaur
" Tl Q@ IMPACT Arena |
ey source mar 5 Inc iH a 2006

NMIXK World Tour | |
in Bangkok

Q@ UOBLIVE EMSPHERE | |
13 June 2026

9090 I2&E~

China Hong Kong Tamvin  Vietnam Phiippine  Malsyils  Singapons

i
| @\ Travel searches to Thailand from short-haul markets exceeded
4.5 million searches during early June 2026.

S

e

HEADWINDS —

1. Shift in Destination: Competition from FIFA World Cup 2026

Impacts:

= Airlines may reallocate
capacity to North Amesican
routes, potentislly pushing
up long-haul airfares.

# Football fans in Europe and

the Amaricas may postpone
of shift their travel plans to Asia.

The mega sporting event (11 June - 19 July 2026}
is expected to attract long-haul travellers to
Morth America, particularly:

B United States
i+l Canada
.4. Mexico

2. WHO Disease Outbreak Alerts

Ebola

The World Health Organization has
classified Ebola as a diseaze with a high
rigk of cross-border transmission, L
This may affect public health confidence

and travel planning, especially ameng »
travellers with greater concerns about

health and safety,

4

3. Policies Encouraging Domestic Travel

* " China The govemment & pramoting domestic tourism through
2 suppart measunes worth more than RMB 1 bilfion,

along with naticnwide tourism campaigns,

The govarnment has urged citizens to “tighten thelr befts™
o suppart the sconcmy, asking them to avoid
unnecessary averseas fravel, including weddings
held abroad.

B India

Prepared by the International Market Analysis Unit,
Marketing Strategy Division, Tourism Authority of Thailand.

www.phukethotelsassociation.com

Data as of 26 May 2026,
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THAILAND MICE STATISTICS OVERVIEW

1*t Half of Fiscal Year 2026
(October 2025 - March 2026)

& International
MICE Market

Number of
International MICE Travelers

Total revenue generated ,
from international MICE travelers &)

6]0,7]4 PAX 34,200 Million Baht

e

Meetings 154,516 Meetings 8137
e e———
Conventions 92518 Conventions 4,868
Exhibitions 173,268 Exhibitions 10,137
Unit: Traveders (PAX) Unit: Revanue (Million Baht)
TOP 5: Source Market Jmbseot twmationol
of International MICE Travelers (PAX) MICE Events by Region (events)
© B china 183,644 ) Bangkok & Central Region 222 |
) - India 160,979 €) southernRegion 187
O BE Malaysia 79,525 £ Northern Region 122
) ™= singapore 24,886 @ Eastern Region 101
© ® southKorea 20,265 © Northeastern Region 17

L - Ea

fobo: Tha figunes prosared o forecost extinnotes for it tolf of fisool Yeor 2008 [(OGotober 3026 = March 2030}, bosod oo curmmd marks tnde ond avoskobio doto

International MICE: 34,200 Million Baht in Six Months

Thailand's MICE sector posted strong first-half results for fiscal 2026 (October 2025 - March 2026),
welcoming over 610,714 international MICE travellers and generating 34,200 million baht in economic activity
in just six months, reaffirming the country's standing as a global MICE destination.

Key takeaways for strategists:
. Incentives led all segments with 190,412 travellers and 11,059 million baht in revenue, signalling high
spending power and traveller quality.
. China and India remained top markets, together accounting for over 56% of all MICE arrivals.
. International events grew across MICE cities; while Bangkok stays central, gains in the South and North
point to wider economic distribution.

www.phukethotelsassociation.com 6/8
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THE BANGTAO EFFECT

REDEFINING PHUKET'S L u.:arrunn il

- - ONE RESIDENCE FOR
INTERNATIONAL COASTAL HUB ..o, i

My I by

EVERY HOTEL KEY
Nine hotels and ning branded residences from seven giobal brands will deliver o Delivery peaks in 2028, when five projecs
1,640 holel keys and 1,649 branded residence units in Bangtao batween 2026 @ nckiing the NLES campus open within 3
and 2030, slongeide the POP Phuket mall and the Nonh London Coliegiate Agtograch Coecton Holsl shje year,
School (MLCS). Amiving together, holels, residences, relail and educaticn form ganh Colction Resdences
the infrastructure of a giobal lifestyle disirict. repostioning Bangian from resort ! ::“3;?'“ ?ﬁ‘“ﬂfﬂsﬁ ':-[“' “g:r'z ﬁi
coasling 1o Phukats international community hub. i p'uzing& o of any

The planned Phase | expansin of Phikst
Irferraliornl Aipont 2dds capacly toward
2060, el as the Bangas  pipeing

BANGTAO DEVELOPMENT PIPELINE ol

sy Colisction by llidnn® comgletes.
© ETR) Piasidences ETRD} B inis 207 Mt e
i asd  Boels S OpewgVer |
H E #1 i W [y —— Contral fvone 5.4 Sy 208
[] o e
Noth Londm 100 P 1 A
KLCS Phuke niematonal Schos Cﬂllu‘-.'\';'hull 1 :':1 P2 HER i
8 1,640 1 e st b et s :
HOTELS HOTEL REY'S COMMUNITY
LIFESTYLE MALL 18  The pipeine mmens mbist from 20086 theough 2000, The first openings come 1
cremnes 1 2026 wih Marraka, Standard Resioences, and POP Phuket il .
PP —
) N “ PHUKET
) BRANDS
—
) u
9 1,649 1 Marrigtt Hilton JHG O Dusit
ERANDED BRAN DET IHTERNATIONAL R
RESIDECES RESIDENCES UNITS SEHDOL CENTRAL HEALT - 'l'-.am:x
aroup i) Neeth Bangfao Bay / Lagan hes two brpe-scake
mixed-usm developments combining holels and
@8  The pipsine covers hotels, msidences, el and education, Banglan & mo longer drming hotel gmips aloss: fahion (ETRO) and rebil v bandwl mstences, crmely 0o earslge
MRY Gy component of 3 Ainctioning intemabional communily (Cenlra Group) am now expanting in the ditrid. dewigpment. and urdeminned by 3 sinble
undvifoped bind bank in the ana.
Sawtn: (1 Mihiinceis Uit Wi nt = Lo ooy Ty w— Trgam CF igedeocty Mt rmnt

The Bangtao Effect analyses how Phuket’'s Bangtao coastline is repositioning from a resort
destination into an international coastal hub. C9 Hotelworks research finds nine hotels and nine
branded residences from seven global brands will deliver 1,640 hotel keys and 1,649 branded
residence units between 2026 and 2030, a near 1:1 ratio that adds one residence for every hotel key.

Read more HERE

USEFUL ARTICLES

ENGLISH THAI

Why The Most Visible Faces In Asian Tourism dvuariaviig)! adulku! nnn. Suiio AirAsia

Still Fight For True Strategic Power MOVE avuiu 3 U ldayalGvansaaaianav
whedlng

Set-Jetting: The Travel Trend Turning ISUA8IGI8AU-1AsIInsAua:ASY ausinsu Sy

Screen Dreams into Real Journeys 2auaa 3,000 uan

Asia Branded Residences 2026 Jutaunaviierine Wiuarsal Marc Begassat

Disclaimer: members should seek and consult their lawyers [ accountants / advisors accordingly and not rely only on the provided information as
the information given is only for educational purposes and information as received from a third party.

www.phukethotelsassociation.com Share & Give us feedback HERE 7/8


https://www.forbes.com/sites/emesemaczko/2026/03/05/why-the-most-visible-faces-in-asian-tourism-still-fight-for-true-strategic-power/
https://www.forbes.com/sites/emesemaczko/2026/03/05/why-the-most-visible-faces-in-asian-tourism-still-fight-for-true-strategic-power/
https://www.forbesthailand.com/people/dine-with-the-boss/reading-the-thai-tourism-game-through-the-eyes-of-marc-begassat
https://brandinside.asia/airasia-move-partners-with-tourism-authority-of-thailand-to-boost-tourism-growth/?fbclid=IwY2xjawSozaxleHRuA2FlbQIxMQBzcnRjBmFwcF9pZBAyMjIwMzkxNzg4MjAwODkyAAEeYeQE1I0kPn3ACbNG9pxCmEOPULZ6_LVUrrYVdHxKunRO8aXYUXoSK76pd6g_aem_nEv-P6VlwVy8J4G9tORX1g
https://brandinside.asia/airasia-move-partners-with-tourism-authority-of-thailand-to-boost-tourism-growth/?fbclid=IwY2xjawSozaxleHRuA2FlbQIxMQBzcnRjBmFwcF9pZBAyMjIwMzkxNzg4MjAwODkyAAEeYeQE1I0kPn3ACbNG9pxCmEOPULZ6_LVUrrYVdHxKunRO8aXYUXoSK76pd6g_aem_nEv-P6VlwVy8J4G9tORX1g
https://brandinside.asia/airasia-move-partners-with-tourism-authority-of-thailand-to-boost-tourism-growth/?fbclid=IwY2xjawSozaxleHRuA2FlbQIxMQBzcnRjBmFwcF9pZBAyMjIwMzkxNzg4MjAwODkyAAEeYeQE1I0kPn3ACbNG9pxCmEOPULZ6_LVUrrYVdHxKunRO8aXYUXoSK76pd6g_aem_nEv-P6VlwVy8J4G9tORX1g
https://www.sanook.com/money/953119/?fbclid=IwY2xjawSoznFleHRuA2FlbQIxMQBzcnRjBmFwcF9pZBAyMjIwMzkxNzg4MjAwODkyAAEe4F8aXPVDutZuFAEsWdw9lM5TU1aYbtI_Vrx4BZge4an1Al_pLf1MCboKYGU_aem_EOWdC4VRI_webAwM3bWmwg
https://www.sanook.com/money/953119/?fbclid=IwY2xjawSoznFleHRuA2FlbQIxMQBzcnRjBmFwcF9pZBAyMjIwMzkxNzg4MjAwODkyAAEe4F8aXPVDutZuFAEsWdw9lM5TU1aYbtI_Vrx4BZge4an1Al_pLf1MCboKYGU_aem_EOWdC4VRI_webAwM3bWmwg
https://www.hospitalitynet.org/news/4133160/set-jetting-the-travel-trend-turning-screen-dreams-into-real-journeys
https://www.hospitalitynet.org/news/4133160/set-jetting-the-travel-trend-turning-screen-dreams-into-real-journeys
https://c9hotelworks.com/market_reports/asia-branded-residences-market-review-2026
https://docs.google.com/forms/d/e/1FAIpQLSdtgwvbPxW9ZD8TSuxpwKFyMnH1CQbL4Rxghf-9DK5BeEqVvw/viewform?usp=pp_url
https://c9hotelworks.com/market_reports/the-bangtao-effect-phukets-new-international-coastal-hub

ABOUT US

Phuket Hotels Association Leadership Team

Bjorn Courage

Daniel Muery

Brett Wilson
Christoph Weidemann

Advisory Board

Bill Barnett

Sumi Soorian

Boon Yongsakul

Sears Jivavisitnont

Eric Ricaurte
Sukhchaensingh (Sam) Sethi
David Johnson

Michael Massey

Environment Committee

(Chair) Kanokwan Homcha-aim
(co-cChair) Anucharaporn Tongluan
Vincent Delsol

Mongkudh Makaramanee
Alexandre Huet

Education Committee
(Chair) Bart Callens
Julian Lowry

Jirarat Ninpradub (Pui)
Michiel De Kleer

Government Liaison Committee
Wasan Keatkaew

Philip Walker

Doeke Bonga

Destination Marketing Committee
(Chair) Pimpisa Sukpasert

David Barrett

Dhapat Chotiratnarakool
Natthawadee Wongpanya

Roger Gibson

Membership Committee
(Chair) Claude Sauter
(co-Chair) Pannaphat Lapa

"The Phuket Hotels Association is a nonprofit organisation

comprising a broad spectrum of hotels”

President

Director, Secretary - General
Director, Treasurer

Director, Vice President

MacDougall

Sulaiya Ritto
Wanwisa Chunuansri
Nuthamat Phetsawee

Cluster Sustainability Manager, Anantara

Group Director Human Resources, Thavorn Hotels
General Manager, Pullman Phuket Panwa Beach Resort
Anona Beachfront Phuket Resort

Amari Phuket

General Manager, SAii Laguna Phuket

General Manager Le Meridien Phuket Beach Resort

General Manager, Le Meridien Phuket Mai Khao Beach Resort
General Manager, Holiday Inn Resort Phuket, Patong.

Hotel Manager, MSocial Hotel Phuket
General Manager Amora Beach Resort
General Manager, The Kee Resort and Spa

Director of Marketing and Communication, Pullman Phuket Panwa Beach Resort
Event Consultant, The Slate

Social Media & Partnership Manager, The Pavilions Phuket

MarCom Manager, Hyatt Regency Phuket Resort

Cluster Director of Marketing, Avista Hotels in Phuket

General Manager, The Slate
Resort Manager, V Villas Phuket

Phuket Hotels Association Core Team Jayne

Executive Director
Administrative Manager
Asst. Administrative Manager
Event Support

Logan Daley General Manager, Angsana Laguna Phuket

Serge Cuypers General Manager, Anantara Mai Khao Phuket Villas
Christoph Weidemann General Manager, Doubletree by Hilton Phuket Banthai Resort
Levent Bilgir General Manager, Ibis Styles Phuket Bangtao

Affiliate Ambassador

Patrik listam Eden Beach Resort and Spa, Ocean Breeze Resort Khao Lak

Members

9 Hornbills Tented Camp, Absolute Twin Sands Resort & Spa, Amanpuri, Amari Phuket, Amora Beach Resort Phuket, Anantara Layan Phuket Resort, Anantara Koh Yao Yai
Resort & Villas, Anantara Mai Khao Phuket Villas, Anantara Vacation Club Mai Khao Phuket, Andara Resort & Villas, Angsana Laguna Phuket, Anona Beachfront Phuket
Resort, Avista Grand Phuket Karon - Mgallery, Ayara Kamala Resort & Spa, Baan Laimai, Baan Yin Dee Boutique Resort, Banyan Tree Phuket, Barcelé Coconut Island, Best
Western Phuket, Burasari Phuket, Casa Del M Resort, Cassia Phuket, Centara Grand Beach Resort Phuket, Centara Karon Resort Phuket, Centara Kata Resort Phuket,
Chanalai Flora Resort, Club Bamboo Boutique Patong Beach Resort, COMO Point Yamu, Courtyard Marriott Phuket Town, Dewa Phuket Resort and Villas, DoubleTree by
Hilton Phuket Banthai Resort, Dusit Thani Laguna Phuket, Fisherman Way Beach Resort, Four Points by Sheraton Phuket, Patong Beach, GLOW Mira Karon Beach, Holiday
Inn Resort Phuket Patong, HOMA, Homm Bliss Southbeach Patong, Hotel Clover Patong, Hyatt Regency Phuket Resort, |bis Styles Phuket Bangtao, InterContinental Phuket
Resort, Island Escape by Burasari, JonoX Phuket Karon Hotel, JW Marriott Phuket Resort & Spa, Kamaliss MontAzure Phuket - MGallery Collection, Kata Rocks Resort &
Residences, Keemala Phuket, Koyao Island Resort, Kudo Hotel Patong, La Green Hotel & Residence, Le Meridien Phuket Beach Resort, Le Meridien Phuket Mai Khao Beach
Resort, Maikhao Dream Villa Resort & Spa, Centara Boutique Collection, Mamaka Phuket Tapestry Collection by Hilton, Mangosteen Ayurveda & Wellness Resort, Marriott’s
Mai Khao Resort, Melia Phuket Mai Khao, Movenpick Resort Bangtao Beach Phuket, M SOCIAL Hotel Phuket, My Beach Hotel, Naiyang Beach Resort and Spa, NH Boat
Lagoon Resort, Noku Phuket, Nonnee Kata Beach Phuket, Novotel Phuket Kamala Beach, Outrigger Surin Beach Resort, Paresa Resort, Phuket Graceland Resort & Spa,
Phuket Marriott Resort & Spa, Merlin Beach, Phuket Marriott Resort & Spa, Nai Yang Beach, Pullman Phuket Arcadia Karon Beach Resort, Proud Phuket, Pullman Phuket
Arcadia Naithon Beach, Pullman Phuket Panwa Beach Resort, Rayaburi Hotel Patong, Renaissance Phuket Resort & Spa, Rosewood Phuket, SAii Laguna Phuket, SALA
Phuket Mai Khao Beach Resort, Selina Serenity Rawai Phuket, Six Senses Yao Noi, Sole Mio Boutique Hotel & Wellness, Stay Wellbeing & Lifestyle Resort, Thanyapura Sports
Hotel, Thavorn Beach Village Resort and Spa, Thavorn Palm Beach Resort, The Bell Pool Villa Resort, The Boathouse Phuket, Kora Beach Resort, The Kee Resort and Spa, The
Nai Harn, The Naka Island, a Luxury Collection Resort & Spa, Phuket, The Pavilions Phuket, The Seaton House Phuket, The Shore at Katathani, The Slate, Phuket, The Westin
Siray Bay Resort & Spa, Phuket, Tree House Villas Koh Yao, Trisara, Twinpalms MontAzure, Twinpalms Phuket, V Villas Phuket, Villa PhuKhao, Wyndham Grand Nai Harn
Beach Phuket, Wyndham Grand Phuket Kalim Bay

Affiliates

Eden Beach Resort and Spa , Ocean Breeze Resort Khao Lak , Iniala Beach House, Khao Lak Marriott Beach Resort & Spa, JW Marriott Khao Lak Resort & Spa, Avani+ Khao
Lak Resort

CONTACTUS

{\ 076 619 518 b info@phukethotelsassociation.com
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	ANNOUNCEMENT
	WAVES OF SAFETY 2026
	🏆 Is your business taking action promoting gender equality and women’s empowerment? Applications are still open for the UN Women 2026 Asia-Pacific WEPs Awards, a flagship initiative of the UN Women Gender Action Lab: Innovation and Impact for Gender Equality in the Asia-Pacific, powered by the Women’s Empowerment Principles (WEPs).
	With more than 2,000 applications submitted from 1000+ companies across 20 Asia-Pacific countries during the 2020-2024 cycles, the Asia-Pacific WEPs Awards is the leading regional initiative for private sector organizations to showcase their efforts for gender equality and inspire others to take action. Applications are accepted from businesses of any size and sector from all Asia-Pacific countries and will be open until the 20th of July.  To read more, visit the website and click here to apply now!
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	UPCOMING EVENTS

	PHIST 2026
	PHOODIE Phuket Food Festival

	THAILAND FOREIGN TOURIST ARRIVALS TOP 15 MILLION AS CHINA LEADS
	THAILAND LUXURY HOTELS DRAW GLOBAL INVESTORS AS WEALTH TOURISM RISES
	26 June 2026

	THAILAND TOURISM MARKET UPDATE
	Long-haul outpaced short-haul this week — growth skewed toward distant markets, not the regional base.
	Holiday-driven, not structural — the lift rode one-off public holidays rather than sustained demand.
	Pullback expected next week as markets pause post-holiday; India faces added pressure from fewer flights.
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	Key takeaways for strategists:
	Why The Most Visible Faces In Asian Tourism Still Fight For True Strategic Power
	Set-Jetting: The Travel Trend Turning Screen Dreams into Real Journeys
	Asia Branded Residences 2026
	อ่านเกมท่องเที่ยวไทย ผ่านสายตา Marc Begassat
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	"The Phuket Hotels Association is a nonprofit organisation comprising a broad spectrum of hotels"
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