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WAVES OF SAFETY 2026
In the monsoon season, water-related accidents can
increase, making this an important time to review
training, safety audits, and emergency drills across your
property.
The key message is simple: drowning is preventable.
Prevention requires awareness, vigilance, preparation,
and effective emergency response from all departments—
not just lifeguards and security teams, but also
leadership, operations, guest services, engineering, and
recreation staff.
We encourage all members to support this campaign and
strengthen water safety for guests and staff. If your
property is hosting training open to others, please share
it on the Member Events page of our website.
Drowning is preventable. Stay safe.

A free CPR certificate training and part of the Waves of
Safety Campaign. Training in Thai & English

Register HERE 

Basic Life Support CPR/AED Training

Register HERE 

https://docs.google.com/forms/d/e/1FAIpQLSeiCjCQWpc0J_dE45ub5a-djQsLNmE3YgvLfpWJAv5zvXvEnA/viewform
https://docs.google.com/forms/d/e/1FAIpQLSeiCjCQWpc0J_dE45ub5a-djQsLNmE3YgvLfpWJAv5zvXvEnA/viewform
https://forms.cloud.microsoft/Pages/ResponsePage.aspx?id=vkBcMittBkCyxQeJR8hW0pKC1-PGzdtEiuAQXsM4op9UN0VKVjZYWlNSSTlBNzQ3TVc0Skk1NlczVi4u&origin=QRCode
https://forms.cloud.microsoft/Pages/ResponsePage.aspx?id=vkBcMittBkCyxQeJR8hW0pKC1-PGzdtEiuAQXsM4op9UN0VKVjZYWlNSSTlBNzQ3TVc0Skk1NlczVi4u&origin=QRCode


PHOODIE Phuket Food Festival
The Phuket Hotels Association proudly
presents PHOODIE Festival 2026 — Phuket
Hotels Associations first landmark culinary
festival. 🍽️✨

Bringing together top hotels, restaurants,
chefs, and culinary talents from Phuket,
Phang Nga, and beyond. Only 50
restaurants can participate:- members, one
restaurant is FREE. 

Register  HERE 
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UPCOMING EVENTS

PHIST 2026
Join PHIST 2026 for a day of workshops,
inspiring talks, and a green product expo
focused on ideas, inspiration, and
innovation in sustainable tourism and
hospitality. Don’t miss our signature
sustainability event for hospitality and
Tourism. Know someone who may want
a booth at the event? Let us know!!

Register HERE 

Introduction to GSTC hotel certification
This webinar on 30 July  introduces Phuket Hotels
Association members and affiliates, especially Green
Champions and sustainability teams, to the GSTC Hotel
Standard v4.0 and the pathway to GSTC certification.
UCSL experts will explain the Standard's structure, key
requirements, and certification process through
practical examples, followed by an open Q&A.

In a similar event in June we had more than 80 people
join in the webinar - if you missed that session and
want to really know more about GSTC and certification,
how to get started along that pathway or the next
steps - join this session - Thai Language- and hear
what the experts say. 

Register  HERE 

https://forms.gle/LpAsUCjN1QrZezFd7
https://forms.gle/LpAsUCjN1QrZezFd7
https://www.eventbrite.com/e/phuket-hotels-for-islands-sustaining-tourism-phist-2026-tickets-1986787341421?aff=oddtdtcreator
https://www.eventbrite.com/e/phuket-hotels-for-islands-sustaining-tourism-phist-2026-tickets-1986787341421?aff=oddtdtcreator
https://us02web.zoom.us/meeting/register/XFGifhW_TlaUigvlf6EA2A#/registration
https://us02web.zoom.us/meeting/register/XFGifhW_TlaUigvlf6EA2A#/registration
https://us02web.zoom.us/meeting/register/XFGifhW_TlaUigvlf6EA2A#/registration
https://us02web.zoom.us/meeting/register/XFGifhW_TlaUigvlf6EA2A#/registration


Thailand has launched Thailand Health
Excellence 2026, a national initiative led
by the Tourism Authority of Thailand
(TAT) and public and private partners
to strengthen the country’s position as
a global health and wellness
destination. Built around three pillars—
Medical Excellence, Science-Based
Wellness, and Science-Based Local
Wisdom—the programme promotes
integrated health and healing
experiences through 10 Signature
Health Journeys. New initiatives include
Surf Therapy in Phang Nga and
expanded partnerships with healthcare
and travel providers to improve access
for international visitors. The campaign
reflects growing demand for wellness-
focused travel and aims to position
Thailand as a leading destination for
medical, wellness, and long-stay health
tourism.

Thailand welcomed 14.03 million international visitors during the
first five months of 2026, maintaining arrivals above 14 million for
the third consecutive year despite global economic uncertainty
and intensifying competition. The Ministry of Tourism and Sports
continues to promote its “Value over Volume” strategy, focusing
on attracting higher-quality visitors, increasing tourism revenue,
improving service standards, and supporting sustainable tourism.
Thailand’s appeal was further reinforced by Koh Samui being
named Best Island 2026 in the Asia-Pacific region. The island
welcomed more than 1 million foreign visitors in the first quarter
of 2026, generating over THB25.5 billion in tourism revenue.

THAILAND TARGETS OVER 33 MILLION TOURISTS UNDER
QUALITY STRATEGY

TOURISM AUTHORITY OF THAILAND
EXPANDS ‘PAY LIKE A LOCAL’ CROSS-

BORDER QR PAYMENT INITIATIVE

THIS WEEKS' NEWS UPDATE

THAI TOURISM WORRIES AS
CHINESE RESUME TRIPS TO JAPAN

Thailand’s Tourism Authority (TAT) is
expanding cross-border QR payments
nationwide through its “Pay Like a
Local” initiative to make digital
payments more convenient for
international visitors and support local
businesses. The system enables
travellers from key Asian markets,
including China, Singapore, Malaysia,
South Korea, and Hong Kong, to pay
using their home banking apps and e-
wallets without exchanging cash.
Supported by the Bank of Thailand,
major banks, and payment providers,
the initiative follows a successful pilot
in Udon Thani and will be promoted
through merchant roadshows and
international marketing, reinforcing
Thailand’s position as a digital-
friendly tourism destination.
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THAILAND LAUNCHES HEALTH
EXCELLENCE 2026 TO STRENGTHEN

GLOBAL HEALTH AND HEALING TOURISM

The Tourism Authority of Thailand
(TAT) is monitoring the possible
resumption of Chinese group tours
to Japan, as increased competition
could affect Chinese arrivals to
Thailand in the second half of 2026.
While restrictions may be eased,
uncertainty remains, and TAT is
adjusting its marketing strategy
accordingly. The agency has already
lowered its 2026 forecast for
Chinese visitors to around 5 million
due to the impact of Middle East
tensions on air travel. Despite this,
Thailand recorded 2.5 million
Chinese arrivals as of June 20, up
17% year-on-year, and remains
confident the market will continue
to grow amid strong regional
competition.

For more information

03 July 2026

https://marketech-apac.com/tourism-authority-of-thailand-expands-pay-like-a-local-cross-border-qr-payment-initiative/
https://thethaiger.com/guides/best-of/health/thailand-health-excellence-2026
https://www.bangkokpost.com/business/general/3278724/thai-tourism-worries-as-chinese-resume-trips-to-japan
https://www.nationthailand.com/news/tourism/40067893
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Thai tourism faces a long-standing contradiction: policy promotes "Value over Volume," prioritising visitor
quality and sustainability, yet success is still measured by arrival numbers and total revenue, quietly
pulling the market back toward "Volume over Value." This "torn between two" dilemma is false. Mapping
the reduce, maintain, and increase options for both dimensions yields nine strategies, from Downscale
(Boracay's closure) and Limited (Machu Picchu) to Premium Niche (Bhutan) and Upscale Mass (Dubai).
Destinations and operators should mix these into a context-fit "strategy portfolio." But real change
requires shifting metrics from volume toward net revenue, carrying capacity, and community wellbeing.
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Thailand's Q1 2026 (Jan–Mar) international tourism softened slightly, with 9.3 million arrivals (−5%)
but receipts holding roughly flat at 463.5 billion THB (+0.3%), as long-haul markets spent more per
head. A baht that strengthened about 8% against the dollar, higher costs versus rivals, safety worries,
and Middle East conflict all weighed on demand, while Chinese New Year, concert/fan-meet travel,
and OTA promotions helped. Q2 (Apr–Jun) is forecast to recover.
Key points:

Growing: Northeast Asia (+2% arrivals, +11% receipts, led by China), South Asia (+15%, India strong),
Europe's Nordics/Poland.
Declining: ASEAN (−18%, Ramadan effect), Middle East (−28%), Americas, Oceania.
Q2 forecast: 7.6M arrivals (+6%), 349 billion THB (+13%), lifted by Songkran, Easter overlap, and
world-class events.



USEFUL ARTICLES

Hotel Mobile Check-In: Faster
Guest Arrivals

ENGLISHENGLISHENGLISH

‘ททท.’ ลุยโรดโชว์เจาะตลาดแอฟริกา ขยายฐาน
นักท่องเที�ยว 2 แสนคนต่อป�

สุรศักดิ์” ของบ 3 พันล้าน ปลุกท่องเที่ยวไทย ปั้ น
“เที่ยวช่วยไทยพลัส” 1 ล้านสิทธิ 

ท่องเที่ยวไทยโตไม่หยุด! 5 เดือนแรกต่างชาติพุ่ ง
14 ล้านคน

THAITHAITHAI

Five Trends Every Hotel Leader Needs to
Watch in 2026

TAT welcomes EVA Air’s new Washington DC
service as North America access to Thailand
expands

www.phukethotelsassociation.com 6/7

Disclaimer: members should seek and consult their lawyers / accountants / advisors accordingly and not rely only on the provided information as
the information given is only for educational purposes and information as received from a third party.
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The Numbers Behind Asia Pacific's Tourism Growth - China’s Volume, Vietnam’s Velocity

Read more HERE

PATA, with PolyU's RCDTT, released its Asia Pacific Visitor Forecasts 2026-2028 Mid-Year Update.
Arrivals across 39 destinations are projected at 714.9 million in 2026, rising to 789.2 million by 2028, or
115.6% of 2019 levels. Vietnam leads the top-10 destinations with 31.2% growth (2025-2027),
reaching 27.8 million, followed by Macao, Japan, and Hong Kong. China stays largest at 157.8 million
but grows just 2.2%. Thailand recovers to pre-pandemic levels only by 2028. China remains the top
outbound market with nearly 127 million arrivals in 2027. Risks include geopolitical tension and fuel
costs.

https://insights.ehl.edu/hotel-mobile-check-in
https://insights.ehl.edu/hotel-mobile-check-in
https://www.bangkokbiznews.com/business/1241056
https://www.bangkokbiznews.com/business/1241056
https://www.khaosod.co.th/economics/news_10299362
https://www.khaosod.co.th/economics/news_10299362
https://www.khaosod.co.th/economics/news_10299362
https://www.thebetter.co.th/news/business/44068?fbclid=IwY2xjawSyn7VleHRuA2FlbQIxMQBzcnRjBmFwcF9pZBAyMjIwMzkxNzg4MjAwODkyAAEecq5lTjgP76Lz-7fO63kCc6htHM-v8-s4ytwneGj05_TFbdpVqmZO27wOgTI_aem_fSUuC7ry-gPPYyQW9xN-Ww
https://www.thebetter.co.th/news/business/44068?fbclid=IwY2xjawSyn7VleHRuA2FlbQIxMQBzcnRjBmFwcF9pZBAyMjIwMzkxNzg4MjAwODkyAAEecq5lTjgP76Lz-7fO63kCc6htHM-v8-s4ytwneGj05_TFbdpVqmZO27wOgTI_aem_fSUuC7ry-gPPYyQW9xN-Ww
https://www.hospitalitynet.org/opinion/4132494/five-trends-every-hotel-leader-needs-to-watch-in-2026
https://www.hospitalitynet.org/opinion/4132494/five-trends-every-hotel-leader-needs-to-watch-in-2026
https://www.tatnews.org/2026/06/tat-welcomes-eva-airs-new-washington-dc-service-as-north-america-access-to-thailand-expands/
https://www.tatnews.org/2026/06/tat-welcomes-eva-airs-new-washington-dc-service-as-north-america-access-to-thailand-expands/
https://www.tatnews.org/2026/06/tat-welcomes-eva-airs-new-washington-dc-service-as-north-america-access-to-thailand-expands/
https://docs.google.com/forms/d/e/1FAIpQLSdtgwvbPxW9ZD8TSuxpwKFyMnH1CQbL4Rxghf-9DK5BeEqVvw/viewform?usp=pp_url
https://www.pata.org/press-release/pata-mid-year-updates-the-numbers-behind-asia-pacific-tourism-growth-china-volume-vietnam-velocity
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Boon Yongsakul               
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David Johnson 
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President 
Director, Secretary - General 
Director, Treasurer
Director, Vice President

Phuket Hotels Association Core Team Jayne
MacDougall
Wanwisa Chunuansri 
Nuthamat Phetsawee
       

Executive Director
Asst. Administrative Manager
Event Support

Cluster Sustainability Manager, Anantara
Group Director Human Resources, Thavorn Hotels
General Manager, Pullman Phuket Panwa Beach Resort
Anona Beachfront Phuket Resort
Amari Phuket

General Manager, SAii Laguna Phuket
General Manager Le Meridien Phuket Beach Resort
General Manager, Le Meridien Phuket Mai Khao Beach Resort
General Manager, Holiday Inn Resort Phuket, Patong.
               

General Manager Amora Beach Resort
Hotel Manager, MSocial Hotel Phuket   
General Manager, The Kee Resort and Spa
Resident Manager, Dusit Thani Laguna Phuket         
 

Director of Marketing and Communication, Pullman Phuket Panwa Beach Resort
Event Consultant, The Slate
Social Media & Partnership Manager, The Pavilions Phuket
MarCom Manager, Hyatt Regency Phuket Resort
Cluster Director of Marketing, Avista Hotels in Phuket

General Manager, The Slate
Resort Manager, V Villas Phuket
General Manager, Angsana Laguna Phuket
General Manager, Anantara Mai Khao Phuket Villas 
General Manager, Doubletree by Hilton Phuket Banthai Resort
General Manager, Ibis Styles Phuket Bangtao

Eden Beach Resort and Spa , Ocean Breeze Resort Khao Lak

9 Hornbills Tented Camp, Absolute Twin Sands Resort & Spa, Amanpuri, Amari Phuket, Amora Beach Resort Phuket, Anantara Layan Phuket Resort, Anantara Koh Yao Yai
Resort & Villas, Anantara Mai Khao Phuket Villas, Anantara Vacation Club Mai Khao Phuket, Andara Resort & Villas, Angsana Laguna Phuket, Anona Beachfront Phuket
Resort, Avista Grand Phuket Karon – Mgallery, Ayara Kamala Resort & Spa, Baan Laimai, Baan Yin Dee Boutique Resort, Banyan Tree Phuket, Barceló Coconut Island, Best
Western Phuket, Burasari Phuket, Casa Del M Resort, Cassia Phuket, Centara Grand Beach Resort Phuket, Centara Karon Resort Phuket, Centara Kata Resort Phuket,
Chanalai Flora Resort, Club Bamboo Boutique Patong Beach Resort, COMO Point Yamu, Courtyard Marriott Phuket Town, Dewa Phuket Resort and Villas, DoubleTree by
Hilton Phuket Banthai Resort, Dusit Thani Laguna Phuket, Fisherman Way Beach Resort, Four Points by Sheraton Phuket, Patong Beach, GLOW Mira Karon Beach, Holiday
Inn Resort Phuket Patong, HOMA, Homm Bliss Southbeach Patong, Hotel Clover Patong, Hyatt Regency Phuket Resort, Ibis Styles Phuket Bangtao, InterContinental Phuket
Resort, Island Escape by Burasari, JonoX Phuket Karon Hotel, JW Marriott Phuket Resort & Spa, Kamaliss MontAzure Phuket – MGallery Collection, Kata Rocks Resort &
Residences, Keemala Phuket, Koyao Island Resort, Kudo Hotel Patong, La Green Hotel & Residence, Le Meridien Phuket Beach Resort, Le Meridien Phuket Mai Khao Beach
Resort, Maikhao Dream Villa Resort & Spa, Centara Boutique Collection, Mamaka Phuket Tapestry Collection by Hilton, Mangosteen Ayurveda & Wellness Resort, Marriott’s
Mai Khao Resort, Meliá Phuket Mai Khao, Movenpick Resort Bangtao Beach Phuket, M SOCIAL Hotel Phuket, My Beach Hotel, Naiyang Beach Resort and Spa, NH Boat
Lagoon Resort, Noku Phuket, Nonnee Kata Beach Phuket, Novotel Phuket Kamala Beach, Outrigger Surin Beach Resort, Paresa Resort, Phuket Graceland Resort & Spa,
Phuket Marriott Resort & Spa, Merlin Beach, Phuket Marriott Resort & Spa, Nai Yang Beach, Pullman Phuket Arcadia Karon Beach Resort, Proud Phuket, Pullman Phuket
Arcadia Naithon Beach, Pullman Phuket Panwa Beach Resort,  Rayaburi Hotel Patong, Renaissance Phuket Resort & Spa, Rosewood Phuket, SAii Laguna Phuket, SALA
Phuket Mai Khao Beach Resort, Selina Serenity Rawai Phuket, Six Senses Yao Noi, Sole Mio Boutique Hotel & Wellness, Stay Wellbeing & Lifestyle Resort, Thanyapura Sports
Hotel, Thavorn Beach Village Resort and Spa, Thavorn Palm Beach Resort, The Bell Pool Villa Resort, The Boathouse Phuket, Kora Beach Resort, The Kee Resort and Spa, The
Nai Harn, The Naka Island, a Luxury Collection Resort & Spa, Phuket, The Pavilions Phuket, The Seaton House Phuket, The Shore at Katathani, The Slate, Phuket, The Westin
Siray Bay Resort & Spa, Phuket, Tree House Villas Koh Yao, Trisara, Twinpalms MontAzure, Twinpalms Phuket, V Villas Phuket, Villa PhuKhao, Wyndham Grand Nai Harn
Beach Phuket, Wyndham Grand Phuket Kalim Bay
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ABOUT US
"The Phuket Hotels Association is a nonprofit organisation
comprising a broad spectrum of hotels"

CONTACT USCONTACT US 076 619 518 info@phukethotelsassociation.com
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Members

Affiliates
Eden Beach Resort and Spa , Ocean Breeze Resort Khao Lak , Iniala Beach House, Khao Lak Marriott Beach Resort & Spa, JW Marriott Khao Lak Resort & Spa, Avani+ Khao
Lak Resort

https://docs.google.com/forms/d/e/1FAIpQLSdtgwvbPxW9ZD8TSuxpwKFyMnH1CQbL4Rxghf-9DK5BeEqVvw/viewform?usp=pp_url
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