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Waves of safety campaign

As part of the Waves of Safety Campaign in support of World Drowning Prevention Day (25 July), participating member
hotels continue to strengthen their commitment to guest and employee safety through emergency preparedness
training.

Absolute Twin Sands Resort & Spa conducted fire safety and CPR training to enhance staff readiness and ensure quick,
confident responses during emergencies.

Hotel Clover Patong Phuket organised a Basic Lifeguard Training programme, equipping associates with practical skills in
water safety, emergency response, lifeguarding techniques, and drowning prevention.

These initiatives reinforce the importance of continuous training in creating safer environments for guests and
employees, reflecting the hospitality industry’'s ongoing commitment to safety.

Keeping our guests safe, every day. &
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CPR & AED

THE TRAINING INCLUDES

Basic CPR hoking Automated External ‘ .
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& Dr. Suksan Kumnualsilp

Emergency Physician

-} Friday, July 31, 2026
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INTRODUCTION.TO

HOTEL STANDARD & CERTIFICA

ONLINE WEBINAR FOR PHUKET HOTELS ASSOSIATION MEMBERS
FOLLOWED BY AN OPEN Q&A DISCUSSION

Register HERE

www.phukethotelsassociation.com

WAVES OF SAFETY
Phuket Hotels Association
Life Safety Campaign

Campaign Period: Now — 31 July 2026
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24 July 2026

In the monsoon season, water-related accidents can
increase, making this an important time to review training,
safety audits, and emergency drills across your property.
The key message is simple: drowning is preventable.
Prevention requires awareness, vigilance, preparation, and
effective emergency response from all departments—not
just lifeguards and security teams, but also leadership,
operations, guest services, engineering, and recreation
staff.

We encourage all members to support this campaign and
strengthen water safety for guests and staff. If your
property is hosting training open to others, please share it
on the Member Events page of our website.

Drowning is preventable. Stay safe.
Register HERE

Basic Life Support CPR/AED Training

A free CPR certificate training and part of the Waves of Safety
Campaign. Training in Thai & English. This is an opportunity to
improve the skills of your key personnel and make sure your
property is safer for both staff and guests.

Do you have new duty managers, people in guest contact areas or
near swimming pools or the beach that should be trained? Here is
your chance to do so.

Each attendee that passes the short exam with the course will
receive a certificate from the hospital to show their participation.
Training boosts the confidence of staff to assist in times of
accidents and incidents and means they are more likely to
engage.Annual training or refresher means these skills are current!

Register HERE

Introduction to GSTC hotel
certification

This 30 July webinar introduces Phuket
Hotels Association members and affiliates,
especially Green Champions and sustainability
teams, to the GSTC Hotel Standard v4.0 and
the certification pathway. UCSL experts will
cover the Standard's structure, key
requirements, and certification process, with
practical examples and an open Q&A.

Our June session drew 80+ participants. If you
missed it and want to know how to get
started with GSTC certification or what comes
next, join this Thai-language session.

2/9


https://docs.google.com/forms/d/e/1FAIpQLSeiCjCQWpc0J_dE45ub5a-djQsLNmE3YgvLfpWJAv5zvXvEnA/viewform
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https://forms.cloud.microsoft/Pages/ResponsePage.aspx?id=vkBcMittBkCyxQeJR8hW0pKC1-PGzdtEiuAQXsM4op9UN0VKVjZYWlNSSTlBNzQ3TVc0Skk1NlczVi4u&origin=QRCode
https://forms.cloud.microsoft/Pages/ResponsePage.aspx?id=vkBcMittBkCyxQeJR8hW0pKC1-PGzdtEiuAQXsM4op9UN0VKVjZYWlNSSTlBNzQ3TVc0Skk1NlczVi4u&origin=QRCode
https://us02web.zoom.us/meeting/register/XFGifhW_TlaUigvlf6EA2A#/registration
https://us02web.zoom.us/meeting/register/XFGifhW_TlaUigvlf6EA2A#/registration
https://us02web.zoom.us/meeting/register/XFGifhW_TlaUigvlf6EA2A#/registration
https://us02web.zoom.us/meeting/register/XFGifhW_TlaUigvlf6EA2A#/registration
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W Sustainability Leaders
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Join our
worksho

4 Deapening Learning &
Mapping of Inclusive Sourcing
in the Hospitality Industry o

WE RISE Together

Finance.

Un Women and the Phuket Hotels Association invite hotel leaders to

an interactive workshop on strengthening inclusive and gender-responsive

procurement.

Whether you joined our previous
this practical workshop will pre
to strengthen more inclusive hotel supply chains.

08:30-13:30
The Sky Room

Amora Beach
AUGUST Resort Phuket

The full sregramimee 16 e iitatian wmad #tachmess

REGISTER NDW BY 31 .JULY! >

Up t=

PHUNEY
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PLANT-FORWARD
EXCELLENCE
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annd marharkeg

WEDNESDAY
19 AUGUST 2026

10:00 AM = 12500 Pliglts

at M Social Hotal PhU

N —,Vtralegieﬁﬁv J

Plant-Forward Excellence

M Social Hotel Phuket hosts
Plant-Forward Excellence on
19 August 2026, a free
members workshop on using
plant-forward dining to
elevate guest experience,
advance sustainability, and
grow F&B revenue. Advance
registration required.

Register HERE

ssion or are participating for the first time,
ools, peer learning and opportunities

WHAT T0 EXPECT

Practical workshop
Hand-on tool & peer learning

BEING

THAILAND 2028

w o Connecting People Shaping
A the Future of Wellness

DATE
Wednesday, 2 September 2026

LOCATION
Angsana Laguna Phuket

BEING 2026

BEING 2026 is the second edition
of Thailand's only dedicated B2B
wellness conference, a full-day,
complimentary event built for the
professionals and businesses
shaping the future of wellness in
hospitality and beyond.
Connecting people, shaping the
future of wellness.

Register HERE

24 July 2026

This UN Women and SE Thailand workshop will introduce
hotel leaders to Gender-Responsive Procurement and
explore simple, practical ways to support women-owned
and women-led businesses through everyday purchasing
decisions. Participants will learn how inclusive procurement
can strengthen local communities while creating more
sustainable and resilient supply chains.

Suitable for General Managers, hotel leaders, purchasing and

Register HERE NOW to attend

SCANTO REGISTER

VRISE

Reshaping Hospitality by
Empowering Women

® 03 Dz,

RISE 2026

RISE 2026 is Thailand's dedicated
platform for advancing women
across hotels, hospitality, and
tourism. A three-hour gathering
in Phuket on 3 September 2026,
for women leading the industry
and those just beginning their
journey.

Register HERE

www.phukethotelsassociation.com
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https://docs.google.com/forms/d/e/1FAIpQLSecpOBlJvPV-b4TaIQ6xGbJqyJJq8xs5lXNsUeS2sUaIwsDdQ/viewform
https://docs.google.com/forms/d/e/1FAIpQLSecpOBlJvPV-b4TaIQ6xGbJqyJJq8xs5lXNsUeS2sUaIwsDdQ/viewform
https://docs.google.com/forms/d/e/1FAIpQLSecpOBlJvPV-b4TaIQ6xGbJqyJJq8xs5lXNsUeS2sUaIwsDdQ/viewform
https://docs.google.com/forms/d/e/1FAIpQLSecpOBlJvPV-b4TaIQ6xGbJqyJJq8xs5lXNsUeS2sUaIwsDdQ/viewform
https://www.eventbrite.com/e/being-thailand-2026-tickets-1980846124080?aff=oddtdtcreator
https://www.eventbrite.com/e/being-thailand-2026-tickets-1980846124080?aff=oddtdtcreator
https://www.eventbrite.com/e/being-thailand-2026-tickets-1980846124080?aff=oddtdtcreator
https://www.eventbrite.com/e/being-thailand-2026-tickets-1980846124080?aff=oddtdtcreator
https://www.eventbrite.com/e/rise-2026-tickets-1980846310638?aff=ebdssbdestsearch
https://www.eventbrite.com/e/rise-2026-tickets-1980846310638?aff=ebdssbdestsearch
https://www.eventbrite.com/e/rise-2026-tickets-1980846310638?aff=ebdssbdestsearch
https://www.eventbrite.com/e/rise-2026-tickets-1980846310638?aff=ebdssbdestsearch
https://forms.office.com/Pages/ResponsePage.aspx?id=RAfNKxiefUiFw8mjJSIL6J3zr5kPbSFKgJt0NSp24Y1UMlM1WDI4OEhFRVdDUUhINkQyWlE5WkZJWi4u
https://forms.office.com/Pages/ResponsePage.aspx?id=RAfNKxiefUiFw8mjJSIL6J3zr5kPbSFKgJt0NSp24Y1UMlM1WDI4OEhFRVdDUUhINkQyWlE5WkZJWi4u
https://forms.office.com/Pages/ResponsePage.aspx?id=RAfNKxiefUiFw8mjJSIL6J3zr5kPbSFKgJt0NSp24Y1UMlM1WDI4OEhFRVdDUUhINkQyWlE5WkZJWi4u
https://forms.office.com/Pages/ResponsePage.aspx?id=RAfNKxiefUiFw8mjJSIL6J3zr5kPbSFKgJt0NSp24Y1UMlM1WDI4OEhFRVdDUUhINkQyWlE5WkZJWi4u
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UPCOMING EVENTS

PHIST 2026

i Join PHIST 2026 for a day of workshops,
inspiring talks, and a green product expo

focused on ideas, inspiration, and
PHIST EVENT

MONDAY
7"SEPTEMBER

ANGSANA LAGUNA PHUKET
0-18

innovation in sustainable tourism and
hospitality. Don't miss our signature
sustainability event for hospitality and
Tourism. Know someone who may want
a booth at the event? Let us know!!

Register HERE

PHIST "Remade Elegance” Fashion
Show, Registration Now Open

Turn your property's waste into runway-
ready fashion. PHIST "Remade Elegance”
invites each hotel to design one original
outfit from at least 90% reused materials.
The top 20 walk the live runway on 7
September 2026. Submit your photo and
technical sheet by 24 August 2026.

REGISTER NOW FOR OUR
SUSTAINABLE FASHION SHOW !

= REGISTRATION DEADLINE : 10" AUGUST 202¢
* 20 FINALISTS SELECTED
* ONEENTRY PER HOTEL

I T L (S|

Register HERE

VACANCY NoVacancy Asia 2026 Event
HOTEL + ACGOMMODATION INDUSTRY EXP —_ L = The region’s leading hotel and accommodation
24-25 NOVEMBER 2026 ! vEeR: 3 expo, held 24-25 November at Queen Sirikit
National Convention Centre, Bangkok. Join
3,000+ attendees, 150+ exhibitors, and 170+
W kiistivian EH}%PéEg speakers across eight content streams covering
" Al, revenue, design, F&B, and more.

Wor, A 7 N . I%

GET YOUR FREE VISITOR PASS 4 SSEL SN

WS TIPS "'_'_".- .
Register HERE

ASSOCIATICN

PHOODIE "8 PHOODIE Phuket Food Festival

PHUKET POO0 FESTIVAL

SAVE THE DATE!

PHUKET'S FIRST PREMIUM
CULINARY FESTIVAL

The Phuket Hotels Association proudly
presents PHOODIE Festival 2026, its first
landmark culinary festival.

Bringing together top hotels, restaurants,
chefs, and culinary talents from Phuket,
Phang Nga, and beyond. Just 50 restaurant

20 - 29 NOVEMBER 2026

SAVOR RESTAURANTS AND BARS FROM L = spots are available, and members get one

PHANG NGA, AND KRABI ALL IN ONE PLACE

restaurant listing FREE.
Register HERE

D00+ DINERS 50 RESTAURANTS

Where High-Spending Diners Discover

www.phukethotelsassociation.com 4/9


https://forms.gle/LpAsUCjN1QrZezFd7
https://forms.gle/LpAsUCjN1QrZezFd7
https://www.terrapinn.com/exhibition/novacancy-asia/?utm_source=partner&utm_medium=phuketha&utm_campaign=part&utm_content=third-party&trc=part
https://www.terrapinn.com/exhibition/novacancy-asia/?utm_source=partner&utm_medium=phuketha&utm_campaign=part&utm_content=third-party&trc=part
https://www.eventbrite.com/e/phuket-hotels-for-islands-sustaining-tourism-phist-2026-tickets-1986787341421?aff=oddtdtcreator
https://www.eventbrite.com/e/phuket-hotels-for-islands-sustaining-tourism-phist-2026-tickets-1986787341421?aff=oddtdtcreator
https://docs.google.com/forms/d/e/1FAIpQLSczPfI-woexs09tkwoKHti-1-mqyf9mIpO9yiM83dEcmhd70A/viewform
https://docs.google.com/forms/d/e/1FAIpQLSczPfI-woexs09tkwoKHti-1-mqyf9mIpO9yiM83dEcmhd70A/viewform
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THIS WEEKS' NEWS UPDATE

THAILAND FOREIGN ARRIVALS DOWN 3.09% SO FAR THIS YEAR

Thailand welcomed 16.7 million foreign visitors between 1 January and 11
July 2026, a 3.09% decline compared with the same period last year,
according to the Ministry of Tourism and Sports. To support tourism
recovery, the Cabinet approved revised visa measures, reducing the visa-
free stay from 60 to 30 days for visitors from 59 countries while
expanding visa privileges to Bulgaria, Croatia, Cyprus, India, Malta, and
the Maldives, aligning benefits across all 27 EU member states. Despite
weaker arrivals, the government continues to target THB2.76-2.9 trillion
in tourism revenue by 2027 through policies focused on higher-value

== tourism and market growth.

For more information

THAILAND LAUNCHES BILLION-BAHT
PLAN TO BOOST TOURISM WITH
CHEAPER HOTELS AND FLIGHTS

Thailand is preparing a THB2.45
billion tourism stimulus package
to boost travel demand and
strengthen competitiveness. The
proposal includes the Thai Teaw
Thai Plus co-payment scheme,
offering a 50% accommodation
subsidy of up to THB3,000 per
booking and a THB50O0 tourism
voucher, alongside discounts on
400,000 domestic airline seats.
The government also plans to

subsidise charter flights and
support airline marketing
campaigns to attract more

international visitors. Together,
the measures are expected to
generate THB56 Dbillion in
economic value, including
THB32 billion from domestic
travel, pending final approval
and budget allocation.

For more information

BUILDINGS ENCROACHING ON PHUKET'S
HAT NUI BEING DEMOLISHED

Authorities have begun clearing illegal
structures encroaching on Hat Nui
Beach in Phuket as part of a wider
effort to reclaim public coastal land.
Led by Natural Resources and
Environment Minister Suchart
Chomklin, officials demolished around
50 buildings occupying the beach, with
plans to expand enforcement to about
300 encroached sites across the island.
The government said the operation
aims to restore public access, protect
forest and marine park areas, and
prevent future encroachment. After the
clearance, Hat Nui—an 18-rai site
valued at nearly THB2 billion—will be
developed as part of a 540-rai

recreational forest area.

For more information

THAIHOTELS CUT ROOM RATES AS
MIDDLE EAST CONFLICT WEAKENS
DEMAND

Thailand's
cautious about the third quarter of
2026, with many operators reporting

hotel sector remains

weaker-than-expected demand
following the Middle East conflict.
According to the Thai Hotels
Association (THA), hotels have
responded by lowering room rates,
increasing marketing efforts and
reducing investment or operating
costs to preserve liquidity. Operators
also expect domestic travel to remain
subdued due to weak consumer
spending, while visa policy changes
could dampen price-sensitive Indian
demand. Despite the outlook, some
expect Chinese arrivals to improve as
travellers choose Thailand over more
expensive  destinations.  Average
hotel occupancy reached 52% in
June, with 53% forecast for July.

For more information

www.phukethotelsassociation.com

5/9


https://www.nationthailand.com/business/economy/40068649
https://www.bangkokpost.com/thailand/general/3288857/buildings-encroaching-on-phukets-hat-nui-being-demolished
https://scandasia.com/thailand-launches-billion-baht-plan-to-boost-tourism-with-cheaper-hotels-and-flights/
https://www.bangkokpost.com/business/general/3286372/thailand-foreign-arrivals-down-309-so-far-this-year
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THAILAND TOURISM MARKET UPDATE

7 INTERNATIONAL VISITOR ARRIVALS: 1 JANUARY - 18 JULY 2026

Arrivals (Persons) % Change (MoM)

CUMULATIVE INTERNATIONAL
oy VISITOR ARRIVALS

3,277,908 3,363,802 |

3,709,102
3,310,445

2, 730457
1542116 3322775

=% (1 Jan - 18 Jul 2026)
2,410,369 2,981,538 2573143 . e R m |
S 17358533 |
1,484,371 BB s VISITORS
I I h - 3.05% (YoY) ]
dan. Feb. Mar Apr.  May Jun. Jul Aug. Sep. Oct Mov. Dec. Jan. Feb. Mar  Apr.  May  Jun. 1-18Jul TOP 5 SOURCE MARKETS

2025 2026
W Arrivals (Persons) % Change (MoM) 1 -

China 2,862,241 persons
MOTE: “Due to a disruption in the interational visitor statistics collection system during 22-25 June 2026

Malaysia 2,250,015  persons

not included in this tourism situation report.

{and the corresponding period in 2025), visitor arrival and tourism receipt data for those dates were @ E

KEY FACTORS DURING THE PERIOD

o Summer holiday travel from China continued to support arrivals.

3. ¢ India 1,307,959  persons

o Increased flight capacity on several routes, including : @ B Russia 1,061,349  persons
Shenzhen-Phuket, Dubai-Bangkok (Don Mueang) and Amsterdam-Suvarnabhumi. i

5. 1@, SouthKorea 631,777 persons

o Chinese group travel market Is recovering rapidly after the situation in Bawvi, Vietnam, eased. ]

Source: Tourism Statistics and Information Group, i Data as of
Tourism Econemics Division, Office of the Permanent Secretary,
Ministry of Tourism and Sports 19 JULY 2026

Top 5 International Source Markets

Week 2 of July 2026 Key Factors During the Past Week

<4 Summer holidays travel from China
continued to support arrivals.

gi:la?ﬂe rank 1071375 visitors -4 Opleriey

Malaysia 63,181 visitors (Wow)

© same rank Increased air capacity on several routes,

including Shenzhen-Phuket, Dubai-Bangkok

India 35,114 vistors  +3.82% (WoW)

© Same rank (Don Mueang) and Amsterdam-Suvarnabhumi.

Taiwan o +50.74%
y 7 ranks 25,201 viitors +50.74% (Wow) The Chinese group travel market is recovering

rapidly after the situation in Bavi, Vietnam,

South Korea 20,451 visitors +2. b (Wow)

eased.
© same rank

NOTE:
o Tourism arrival numbers and receipts from international visitors for 22-25 June 2026 and 2025
are not included in this week's report.

*Week 2 covers the period 12-18 July 2026

+ 50% of hotels expected tourist numbers to fall as forecast (Middle East conflict); a further 38% saw them "fall more
than expected.”

+ Q3 2026: most operators expect international guest numbers to decline YoY on high travel costs; ending the 60-day
visa exemption is a downside risk for price-sensitive markets like India.

» Exception: some operators expect Chinese arrivals to rise YoY, as travellers pick Thailand over pricier regions.

+ June 2026 occupancy averaged 52% — Central 65%, Eastern 53%, Southern 42%, Northern 37%; July forecast at 53%,
below last year.

» Hotels are cutting rates and marketing harder, with some preserving liquidity by trimming investment or staff costs;
THA is seeking government stimulus, cost relief, and liquidity support.

www.phukethotelsassociation.com 6/9
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GASTRONOMY TOURISM:

FOOD-FOCUSED TRAVEL IS BOOMING —
HOW REALISTIC IS THAILAND'S PATH TO
BECOMING A WORLD-CLASS DESTINATION?

‘.‘ Commentary by Chotika Chummese, Manager of the Agricultural &
Manufacturing Products Business Group, SCB EIC (Economic Intelligence Center)

b J .- - = Y :
MARKET SIZE & GRO

on the Morning Wealth program,

WHAT IS GASTRONOMY TOURISM?

A global megatrend.

Mora than just tasting food,

it is 2 form of travel that uses
food as the primary mativation
and az a medium connecting
people to bocal cufture

and knowledge.

It spans learning the origins
of dishes, agri-tourism
(g.g., dairy farms, tea
plantations), hands-on
local cooking, and

food festivals.

Japan ranks #1 for
gastronomy-destination
image. per & survey by
TAT (Tourism Authority
of Thailand) with
Kinetic Consulting.

STRENGTHS: diverse, fresh seasonal ingredients: meticulous
preparation; complex flavor (umami); high safety standards.

THE REAL KEY: systematic national strategy. The central
governmant subsidizes roughly V50 millicn per project

ta local governments to build food culture into tourism
routas in secondary cities, easing over-tourism.

It also brings in the private sector — e.g. railway companies
running campaigns that serve freshly cooked local-ingredient
maals along train routes.

CHALLENGES THAILAND MUST UNLOCK

RAISE HYGIENE STANDARDS
Especially street-food cleanliness, to reassure
international visitors.

CREATE VALUE THROUGH STORYTELLING
Build compelling narmatives and brands
arcund local food,

EXPAND DIGITAL INFRASTRUCTURE
Apps for reviews, finding hidden gems in secondary cities,
bookings, and smoother payments,

SCALE UP AGRI-TOURISM
Bring upstream farmer-producers into the ecosystem
te widen tourism routes.

SYSTEMATIZE SOFT POWER AND TECHNOLOGY
Weave food stories into international media, series and film;
usa Al to analyze visitor behavior and design

targeted campaigns,

©
®
®
©
®

24 July 2026

2024 MARKET VALUE PROJECTED 2034 VALUE AVERAGE GROWTH
~Us$ ~Us$ 2 0
L [+)
= PER YEAR
BILLION BILLION (CAGR)
Attributed to; KEY DRIVERS:
‘# World Food Travel C Gen Z and Millennial lifestyles
Association seeking novel, deeper experiences;

the heavy influence of social media
and food-review content.

THAILAND'S 5 STRENGTHS AS A
GASTRONOMY DESTINATION (per SCBEIC)

PHYSICAL READINESS

Food security, abundant resources,
among the werld's highest biodiversity.

DISTINCTIVE FLAVOR IDENTITY
Thai cuisine’s unigue charactar and

long-standing ghobal fama.

INTERNATIONALLY RECOGNIZED STANDARDS
Sustained Michelin Star recognition across
Street Food, Fina Dining, and Chaf's Table.

COMPLETE TOURISM INFRASTRUCTURE
Varied accommaodation, comprahensive transport,
and convenient digital infrastructure,

GOVERNMENT SUPPORT

Thai food as Soft Power, backing for local Gi
ingredients, secondary-city tourism promation,
and world-class food festivals.

THE BIGGEST CHALLENGE:
END-TO-END POLICY INTEGRATION

SCB EIC proposes Thailand build a central Gastronomy Platform
linking upstream (producers), midstream, and downstream (tourists),

0000
By (@ (<3 =) W

/GASTRONOMY

UPSTREAM DOWNSTREAM

Praoducars [ PLATFORM Tourists

hd :

¥any x“
MARKETPLACE DATA HUB . EXPERIENCE-SHARING
Connacts supply e Improvs dita docess . PLATFORM

%8 anddomand, W and insights for W soes experionces,

creates opporiunities smarter decisicn- niriiws, and best
and partnerships. making. practices to raise

sarvice quality.

By integrating policy, data, and collsboration across the entire value chain,

©

Thailand can strengthen its global competitiveness and transform food into a powerful driver of sustainable tourism growth.

Source: SCB EIC analysis based on data from World Food Travel Association, TAT, and Kinetic Consulting.

www.phukethotelsassociation.com
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M 50% government co-payment for tourism expenses via Pao Tang app

M Valid in all 77 provinces

B Accommodation subsidy of up to 3,000 baht per privilege

M Up to five privileges per person

B Coupons worth up to 500 baht per privilege

M Budget of 1.75 billion baht

m Expected economic impact of 32.0 billion baht, and 1.66 billion baht in tax revenue

H D|sc0unts on domesltc alrfares via six Thal airlines

[ First-tier cities: 400-baht discount per flight

[ Second-tier cities: 600-baht discount per flight

I Budget of 200 million baht

I Expected economic impact of 1.6 billion baht from 200,000 trips

€) “Thailand Air Connect: Connecting the World to Amazing Thailand";
487,000 travellers

W Supports overseas chartered flights (600 chartered flights, 87,000 travellers)

M Joint marketing promotion with commercial airlines (at least 400,000 travellers)

M Budget of 500 million baht

M Expected economic impact of 23.2 billion baht

24 July 2026

THREE TOURISM STIMULUS
SCHEMES AWAIT APPROVAL

The Ministry of Tourism and
Sports has proposed three
tourism stimulus programmes
worth  THB2.45 billion to
support domestic and
international travel, targeting
THB56 billion in economic
impact. The package includes
the Thai Teaw Thai Plus co-
payment scheme, offering a
50% hotel subsidy for up to five
bookings per person and a
THB500 tourism voucher; the
Fly Thai All the Feelings
campaign, providing discounts
on 400,000 domestic air
tickets; and the Thailand Air
Connect programme, subsidising
charter and scheduled
international flights. The
proposals are awaiting
government  approval, with
funding expected from the 2026

or 2027 central budget.

Source; Tourism and Sports Ministry BANGKOK POST GRAPHICS
USEFUL ARTICLES
ENGLISH THAI

su.d9avu 1,750 dwuuin wa "lngingslnawaa"
Kivas:duiAsygaavarsl

South Korea's tech push aims to transform
Thailand's tourism sector with operational Al

Vietnam, Japan, South Korea, Thailand and
More Ignite Asia's Biggest Tourism
Revolution in 2026

g vlawdandaundusiuiianavingdlng-su su
9 Sichuan Airlines ua: Meituan Gvaudu
lnemua\)lna

("]}

Kiatnakin Expects Thai Tourism Sector to
Gear Up for Strong 2H26 Recovery

Visa w8 Repeat Visitors Aalomatlkivav
Amsnavingalne dvuidoaus dvasivyan

Disclaimer: members should seek and consult their lawyers [ accountants / advisors accordingly and not rely only on the provided information as
the information given is only for educational purposes and information as received from a third party.

www.phukethotelsassociation.com
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https://www.marketingoops.com/reports/repeat-visitors-thailand-tourism-visa/
https://www.marketingoops.com/reports/repeat-visitors-thailand-tourism-visa/
https://www.thaipbs.or.th/news/content/508466
https://www.thaipbs.or.th/news/content/508466
https://mgronline.com/travel/detail/9690000070872
https://mgronline.com/travel/detail/9690000070872
https://mgronline.com/travel/detail/9690000070872
https://docs.google.com/forms/d/e/1FAIpQLSdtgwvbPxW9ZD8TSuxpwKFyMnH1CQbL4Rxghf-9DK5BeEqVvw/viewform?usp=pp_url
https://www.thespiritsbusiness.com/2026/07/asias-tourism-boom-creates-opportunities-for-spirits/
https://www.thespiritsbusiness.com/2026/07/asias-tourism-boom-creates-opportunities-for-spirits/
https://www.travelandtourworld.com/news/article/6t8eefykdlbg/
https://www.travelandtourworld.com/news/article/6t8eefykdlbg/
https://www.travelandtourworld.com/news/article/6t8eefykdlbg/
https://ciosea.economictimes.indiatimes.com/news/strategy-and-management/south-koreas-tech-push-aims-to-transform-thailands-tourism-sector-with-operational-ai/132558603
https://ciosea.economictimes.indiatimes.com/news/strategy-and-management/south-koreas-tech-push-aims-to-transform-thailands-tourism-sector-with-operational-ai/132558603
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Phuket Hotels Association Leadership Team

Bjorn Courage

Daniel Muery

Brett Wilson
Christoph Weidemann

Advisory Board

Bill Barnett

Sumi Soorian

Boon Yongsakul

Sears Jivavisitnont

Eric Ricaurte
Sukhchaensingh (Sam) Sethi
David Johnson

Michael Massey

Environment Committee

(chair) Kanokwan Homcha-aim
(Co-Chair) Anucharaporn Tongluan
Vincent Delsol

Mongkudh Makaramanee
Alexandre Huet

Education Committee
(Chair) Bart Callens
Julian Lowry

Jirarat Ninpradub (Pui)
Michiel De Kleer

Government Liaison Committee
(Chair) Philip Walker

Wasan Keatkaew

Doeke Bonga

Phinyo Thanbunphairach

Destination Marketing Committee
(Chair) Pimpisa Sukpasert
(co-Chair) Roger Gibson

David Barrett

Dhapat Chotiratnarakool
Natthawadee Wongpanya

Membership Committee
(Chair) Claude Sauter
(Co-chair) Pannaphat Lapa
Logan Daley

Serge Cuypers

Christoph Weidemann
Levent Bilgir

Affiliate Ambassador
Patrik llstam

Members

"The Phuket Hotels Association is a nonprofit organisation

comprising a broad spectrum of hotels”

President

Director, Secretary - General
Director, Treasurer

Director, Vice President

Jayne MacDougall
Wanwisa Chunuansri
Nuthamat Phetsawee

Cluster Sustainability Manager, Anantara

Group Director Human Resources, Thavorn Hotels
General Manager, Pullman Phuket Panwa Beach Resort
Anona Beachfront Phuket Resort

Amari Phuket

General Manager, SAii Laguna Phuket

General Manager Le Meridien Phuket Beach Resort

General Manager, Le Meridien Phuket Mai Khao Beach Resort
General Manager, Holiday Inn Resort Phuket, Patong.

General Manager Amora Beach Resort

Hotel Manager, MSocial Hotel Phuket

General Manager, The Kee Resort and Spa
Resident Manager, Dusit Thani Laguna Phuket

Director of Marketing and Communication, Pullman Phuket Panwa Beach Resort
Cluster Director of Marketing, Avista Hotels in Phuket

Event Consultant, The Slate

Social Media & Partnership Manager, The Pavilions Phuket

MarCom Manager, Hyatt Regency Phuket Resort

General Manager, The Slate

Resort Manager, V Villas Phuket

General Manager, Angsana Laguna Phuket

General Manager, Anantara Mai Khao Phuket Villas

General Manager, Doubletree by Hilton Phuket Banthai Resort
General Manager, Ibis Styles Phuket Bangtao

Eden Beach Resort and Spa, Ocean Breeze Resort Khao Lak

Phuket Hotels Association Core Team

Executive Director
Asst. Administrative Manager
Event Support

9 Hornbills Tented Camp, Absolute Twin Sands Resort & Spa, Amanpuri, Amari Phuket, Amora Beach Resort Phuket, Anantara Layan Phuket Resort, Anantara Koh Yao Yai
Resort & Villas, Anantara Mai Khao Phuket Villas, Anantara Vacation Club Mai Khao Phuket, Andara Resort & Villas, Angsana Laguna Phuket, Anona Beachfront Phuket
Resort, Avista Grand Phuket Karon - Mgallery, Ayara Kamala Resort & Spa, Baan Laimai, Baan Yin Dee Boutique Resort, Banyan Tree Phuket, Barcelé Coconut Island, Best
Western Phuket, Burasari Phuket, Casa Del M Resort, Cassia Phuket, Centara Grand Beach Resort Phuket, Centara Karon Resort Phuket, Centara Kata Resort Phuket,
Chanalai Flora Resort, Club Bamboo Boutique Patong Beach Resort, COMO Point Yamu, Courtyard Marriott Phuket Town, Dewa Phuket Resort and Villas, DoubleTree by
Hilton Phuket Banthai Resort, Dusit Thani Laguna Phuket, Fisherman Way Beach Resort, Four Points by Sheraton Phuket, Patong Beach, GLOW Mira Karon Beach, Holiday
Inn Resort Phuket Patong, HOMA, Homm Bliss Southbeach Patong, Hotel Clover Patong, Hyatt Regency Phuket Resort, Ibis Styles Phuket Bangtao, InterContinental Phuket
Resort, Island Escape by Burasari, JonoX Phuket Karon Hotel, JW Marriott Phuket Resort & Spa, Kamaliss MontAzure Phuket - MGallery Collection, Kata Rocks Resort &
Residences, Keemala Phuket, Koyao Island Resort, Kudo Hotel Patong, La Green Hotel & Residence, Le Meridien Phuket Beach Resort, Le Meridien Phuket Mai Khao Beach
Resort, Maikhao Dream Villa Resort & Spa, Centara Boutique Collection, Mamaka Phuket Tapestry Collection by Hilton, Mangosteen Ayurveda & Wellness Resort, Marriott's
Mai Khao Resort, Melid Phuket Mai Khao, Movenpick Resort Bangtao Beach Phuket, M SOCIAL Hotel Phuket, My Beach Hotel, Naiyang Beach Resort and Spa, NH Boat
Lagoon Resort, Noku Phuket, Nonnee Kata Beach Phuket, Novotel Phuket Kamala Beach, Outrigger Surin Beach Resort, Paresa Resort, Phuket Graceland Resort & Spa,
Phuket Marriott Resort & Spa, Merlin Beach, Phuket Marriott Resort & Spa, Nai Yang Beach, Pullman Phuket Arcadia Karon Beach Resort, Proud Phuket, Pullman Phuket
Arcadia Naithon Beach, Pullman Phuket Panwa Beach Resort, Rayaburi Hotel Patong, Renaissance Phuket Resort & Spa, Rosewood Phuket, SAii Laguna Phuket, SALA
Phuket Mai Khao Beach Resort, Selina Serenity Rawai Phuket, Six Senses Yao Noi, Sole Mio Boutique Hotel & Wellness, Stay Wellbeing & Lifestyle Resort, Thanyapura Sports
Hotel, Thavorn Beach Village Resort and Spa, Thavorn Palm Beach Resort, The Bell Pool Villa Resort, The Boathouse Phuket, Kora Beach Resort, The Kee Resort and Spa, The
Nai Harn, The Naka Island, a Luxury Collection Resort & Spa, Phuket, The Pavilions Phuket, The Seaton House Phuket, The Shore at Katathani, The Slate, Phuket, The Westin
Siray Bay Resort & Spa, Phuket, Tree House Villas Koh Yao, Trisara, Twinpalms MontAzure, Twinpalms Phuket, V Villas Phuket, Villa PhuKhao, Wyndham Grand Nai Harn
Beach Phuket, Wyndham Grand Phuket Kalim Bay

Affiliates

Eden Beach Resort and Spa, Ocean Breeze Resort Khao Lak , Iniala Beach House, Khao Lak Marriott Beach Resort & Spa, JW Marriott Khao Lak Resort & Spa, Avanit+ Khao
Lak Resort

CONTACTUS

{\ 076 619 518 b info@phukethotelsassociation.com
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	THAILAND TOURISM MARKET UPDATE
	50% of hotels expected tourist numbers to fall as forecast (Middle East conflict); a further 38% saw them "fall more than expected."
	Q3 2026: most operators expect international guest numbers to decline YoY on high travel costs; ending the 60-day visa exemption is a downside risk for price-sensitive markets like India.
	Exception: some operators expect Chinese arrivals to rise YoY, as travellers pick Thailand over pricier regions.
	June 2026 occupancy averaged 52% — Central 65%, Eastern 53%, Southern 42%, Northern 37%; July forecast at 53%, below last year.
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	www.phukethotelsassociation.com
	6/9

	24 July 2026
	www.phukethotelsassociation.com
	7/9
	South Korea's tech push aims to transform Thailand's tourism sector with operational AI
	ABOUT US
	"The Phuket Hotels Association is a nonprofit organisation comprising a broad spectrum of hotels"
	Phuket Hotels Association Leadership Team  Bjorn Courage        Daniel Muery              Brett Wilson     Christoph Weidemann
	Advisory Board Bill Barnett    Sumi Soorian       Boon Yongsakul                Sears Jivavisitnont Eric Ricaurte Sukhchaensingh (Sam) Sethi  David Johnson  Michael Massey
	President  Director, Secretary - General  Director, Treasurer Director, Vice President
	Phuket Hotels Association Core Team  Jayne MacDougall Wanwisa Chunuansri  Nuthamat Phetsawee
	Executive Director Asst. Administrative Manager Event Support
	Members


	CONTACT US
	076 619 518
	info@phukethotelsassociation.com
	Share & Give us feedback HERE
	9/9
	www.phukethotelsassociation.com



