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Waves of Safety Campaign Update

As part of the Phuket Hotels Association’s Waves of Safety Campaign in support of World Drowning

Prevention Day, our member hotels continue to strengthen safety and emergency preparedness through
hands-on training.

Sole Mio Boutique Hotel & Wellness provided First Aid training, Thavorn Palm Beach Resort and
Thavorn Beach Village Resort & Spa completed Certified Lifeguard Training covering water rescue, CPR,
First Aid and emergency response, while Eden Beach Khaolak Resort & Spa enhanced its team'’s water
safety skills to help ensure a safer guest experience.

) Thank you to all participating hotels for investing in their people and helping create a safer Phuket
for guests, colleagues, and our community.
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UPCOMING EVENTS
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Un Women and the Phuket Hotels Association invite hotel leaders to

an interactive workshop on strengthening inclusive and gender-responsive

procurement.

Whether you joined our previol
this practical workshop will
to strengthen more inclusive hotel supply chains.

08:30-13:30
The Sky Room

Amora Beach
AUGUST Resort Phuket

REGISTER NOW BY 31 JULY

Up 152 hotl
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PLANT-FORWARD
EXCELLENCE
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WEDNESDAY
19 AUGUST 2026

10:00 AM = 12500 Pl

Plant-Forward Excellence

M Social Hotel Phuket hosts
Plant-Forward Excellence on 19
August 2026, a free members
workshop on using plant-forward
dining to elevate guest
experience, advance
sustainability, and grow F&B
revenue. Advance registration
required.

*Now a GSTC requirement for a
30% plantbased menu!

Register HERE
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Join our
worksho

4 Deapening Learning &
Mapping of Inclusive Sourcing
in the Hospitality Industry o

ion or are participating for the first time,
peer learning and opportunities

(S

WE RISE Together

supply chains.

implications as well.

WHAT T0 EXPECT

Practical workshop
Hand-on tool & peer learning

BEING

THAILAND 2028

. Connecting People Shaping
the Future of Wellness

DATE
Wednesday, 2 September 2026

LOCATION
Angsana Laguna Phuket

BEING 2026

BEING 2026 is the second edition
of Thailand's only dedicated B2B
wellness conference, a full-day,
complimentary event built for the
professionals and businesses
shaping the future of wellness in
hospitality and beyond.
Connecting people, shaping the
future of wellness.

Register HERE

31 July 2026

Here is a great opportunity to get onboard this activity
Phuket Hotels Association supports! This UN Women and SE
Thailand workshop will introduce hotel leaders to Gender-
Responsive Procurement and explore simple, practical ways
to support women-owned and women-led businesses
through everyday purchasing decisions. Participants will
learn how inclusive procurement can strengthen local
communities while creating more sustainable and resilient

Suitable for General Managers, hotel leaders, purchasing and

Finance. There will be a follow-up event in September
aligning with PHIST as this initiative has sustainability

Register HERE NOW to attend

SCANTO REGISTER

VRISE

Reshaping Hospitality by
Empowering Women

®03hum. O Fiem @ meio

RISE 2026

RISE 2026 is Thailand's dedicated
platform for advancing women
across hotels, hospitality, and
tourism. A three-hour gathering
in Phuket on 3 September 2026,
for women leading the industry
and those just beginning their
journey.

Register HERE

www.phukethotelsassociation.com
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https://docs.google.com/forms/d/e/1FAIpQLSecpOBlJvPV-b4TaIQ6xGbJqyJJq8xs5lXNsUeS2sUaIwsDdQ/viewform
https://docs.google.com/forms/d/e/1FAIpQLSecpOBlJvPV-b4TaIQ6xGbJqyJJq8xs5lXNsUeS2sUaIwsDdQ/viewform
https://docs.google.com/forms/d/e/1FAIpQLSecpOBlJvPV-b4TaIQ6xGbJqyJJq8xs5lXNsUeS2sUaIwsDdQ/viewform
https://docs.google.com/forms/d/e/1FAIpQLSecpOBlJvPV-b4TaIQ6xGbJqyJJq8xs5lXNsUeS2sUaIwsDdQ/viewform
https://www.eventbrite.com/e/being-thailand-2026-tickets-1980846124080?aff=oddtdtcreator
https://www.eventbrite.com/e/being-thailand-2026-tickets-1980846124080?aff=oddtdtcreator
https://www.eventbrite.com/e/being-thailand-2026-tickets-1980846124080?aff=oddtdtcreator
https://www.eventbrite.com/e/being-thailand-2026-tickets-1980846124080?aff=oddtdtcreator
https://www.eventbrite.com/e/rise-2026-tickets-1980846310638?aff=ebdssbdestsearch
https://www.eventbrite.com/e/rise-2026-tickets-1980846310638?aff=ebdssbdestsearch
https://www.eventbrite.com/e/rise-2026-tickets-1980846310638?aff=ebdssbdestsearch
https://www.eventbrite.com/e/rise-2026-tickets-1980846310638?aff=ebdssbdestsearch
https://forms.office.com/Pages/ResponsePage.aspx?id=RAfNKxiefUiFw8mjJSIL6J3zr5kPbSFKgJt0NSp24Y1UMlM1WDI4OEhFRVdDUUhINkQyWlE5WkZJWi4u
https://forms.office.com/Pages/ResponsePage.aspx?id=RAfNKxiefUiFw8mjJSIL6J3zr5kPbSFKgJt0NSp24Y1UMlM1WDI4OEhFRVdDUUhINkQyWlE5WkZJWi4u
https://forms.office.com/Pages/ResponsePage.aspx?id=RAfNKxiefUiFw8mjJSIL6J3zr5kPbSFKgJt0NSp24Y1UMlM1WDI4OEhFRVdDUUhINkQyWlE5WkZJWi4u
https://forms.office.com/Pages/ResponsePage.aspx?id=RAfNKxiefUiFw8mjJSIL6J3zr5kPbSFKgJt0NSp24Y1UMlM1WDI4OEhFRVdDUUhINkQyWlE5WkZJWi4u
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UPCOMING EVENTS

PHIST 2026 - Register NOW!

Join PHIST 2026 for a day of workshops,
inspiring talks, and a green product expo

focused on ideas, inspiration, and

PHIST EVENT innovation in sustainable tourism and

%ggl’?TAEIABER | = hospitality. Don't miss our signature
ANGSANA LAGUNA PHUKET worksHops K g sustainability event for hospitality and
TIME 09:00 BREEN 3 5 ;

Tourism. Know someone who may want
a booth at the event? Let us know!!

Register HERE

IDEAS, IMSPIRATION

PHIST "Remade Elegance” Fashion
Show, Registration Now Open

Turn your property’'s waste into runway-
ready fashion. PHIST "Remade Elegance”
invites each hotel to design one original
outfit from at least 90% reused materials.
The top 20 walk the live runway on 7
September 2026. Register before 10th
August to enter! Submit your photo and
technical sheet by 24 August 2026.

REGISTE! FOR OUR
SUSTAINABLE FASHION SHOW !
= REGISTRATION DEADLINE : 10" AUGUST 2028
* 20 FINALISTS SELECTED
* ONEENTRY PER HOTEL

ISER  CONTENT BY

Register HERE

PHUKET@ O ppyKet Green Day 3/2026
GREEN DKY Join the Phuket Hotels Association's Green

Day as we lead an island-wide beach and
With The World Clean Up Day street c|ean_up on

Friday, 18 September 2026 Friday, 18 September 2026, which coincides
with The World Clean Up Day

Raising Awareness - the largest Phuket Clean-up day

We have identified several beach locations
across the island that may be convenient for
you and your team to volunteer.
Alternatively, you can organize a clean-up at

your own chosen location—just let us know
where and when.

Register HERE
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https://www.eventbrite.com/e/phuket-hotels-for-islands-sustaining-tourism-phist-2026-tickets-1986787341421?aff=oddtdtcreator
https://www.eventbrite.com/e/phuket-hotels-for-islands-sustaining-tourism-phist-2026-tickets-1986787341421?aff=oddtdtcreator
https://docs.google.com/forms/d/e/1FAIpQLSczPfI-woexs09tkwoKHti-1-mqyf9mIpO9yiM83dEcmhd70A/viewform
https://docs.google.com/forms/d/e/1FAIpQLSczPfI-woexs09tkwoKHti-1-mqyf9mIpO9yiM83dEcmhd70A/viewform
https://docs.google.com/forms/d/e/1FAIpQLSdOwaVqIV081_fSlmGN80nAGiPLPJHWxOVDXXn1duWJU2EWmg/viewform
https://docs.google.com/forms/d/e/1FAIpQLSdOwaVqIV081_fSlmGN80nAGiPLPJHWxOVDXXn1duWJU2EWmg/viewform
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UPCOMING EVENTS

2026 RESORT MARKETING
CONFERENCE ASIA

. A ; Join hospitality leaders as they unpack what's
CONFERE NC E, ': . I} nextin Marketing, Branding, PR, Digital, and

; ™ - Commercial Managementfor resorts across
Asia Pacific. Hear from experts who are
redefining how resorts attract, convert, and
retain guests in an era driven by data, design,
and experience. 7th October, 2026 at M Social
Hotel Phuket.

Register HERE

NoVacancy Asia 2026 Event

The region’s leading hotel and accommodation
expo, held 24-25 November at Queen Sirikit
National Convention Centre, Bangkok. Join

/ { - 45 - ! 3 3,000+ attendees, 150+ exhibitors, and 170+

7 “.',. / p < r 4, . q .

o m”'_'n PA;S e : T g { supponren  PHUKET speakers across eight content streams covering
=y e i Hess Al revenue, design, F&B, and more.

PHOODIE {8 PHOODIE Phuket Food Festival

PHUKET FOOD FESTIVAL

SAVE THE DATE!

PHUKET'S FIRST PREMIUM
CULINARY FESTIVAL

The Phuket Hotels Association proudly
presents PHOODIE Festival 2026, its first
landmark culinary festival.
Bringing together top hotels, restaurants,
— chefs, and culinary talents from Phuket,

20 - 29 NOVEMBER 2026 Phang Nga, and beyond. Just 50 restaurant
SAVOR RESTAURANTS AND BARS FROM R spots are available, and members get one

PHUKET, PHANG NGA, AND KRABI ALL IN ONE PLACE \

. restaurant listing FREE.

Register HERE

—— b- Sy " ARCHITECT &
- T - "W HOTELEX

| ARCHITEGT

Phuket Hotels

~ Association was
proud to support
the ARCHITECT &
HOTELEX event at
Central Phuket this
year.
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https://forms.gle/LpAsUCjN1QrZezFd7
https://forms.gle/LpAsUCjN1QrZezFd7
https://www.terrapinn.com/exhibition/novacancy-asia/?utm_source=partner&utm_medium=phuketha&utm_campaign=part&utm_content=third-party&trc=part
https://www.terrapinn.com/exhibition/novacancy-asia/?utm_source=partner&utm_medium=phuketha&utm_campaign=part&utm_content=third-party&trc=part
https://asia.hsmai.org/resort-marketing-conf/2026-register/
https://forms.gle/LpAsUCjN1QrZezFd7

THIS WEEKS' NEWS UPDATE

Thai Plus,

growth.

31 July 2026

THAILAND SETS OUT SEVEN POLICIES FOR SUSTAINABLE
TOURISM GROWTH

Thailand is shifting its tourism strategy towards high-value, sustainable
growth under the theme “Tourism for All, Tourism for the Future.”
Tourism and Sports Minister Surasak Phancharoenworakul outlined seven
priorities, including focusing on Value over Volume, distributing tourism
income to secondary cities, and stimulating travel through the Thai Tiew
Fly Thai All the Feelings,
programmes. The government also plans to position Thailand as a global
events hub by hosting Tomorrowland Thailand from 2026-2030,
strengthen TAT's governance, manage its transition to the Ministry of
Culture, and enhance long-term resilience to support sustainable tourism

and Thailand Air Connect

For more information

TRAVEL DEMAND OUTLOOK TURNS
BRIGHTER

Thailand’s tourism outlbk is
improving for the second half of

2026 and into 2027, supported
by a weaker baht, the return of

30-day visa-free entry for
Indian  travellers, and new
government incentives,

according to industry analysts.
While Middle East tensions
continue to weigh on travel,
stronger long-haul demand and
tourism stimulus measures are
expected to support recovery.
European arrivals rose 5% year-
on-year in July, while arrivals
from the Middle East, Northeast
Asia and South Asia also
increased. Programmes such as
Fly Thai All the Feeling and
Thailand  Air Connect are
expected to boost domestic and
international travel, with foreign
arrivals projected to reach 321
million in 2026.

For more information

RUN-CATIONS ON THE RISE AS THAI
HOLIDAYMAKERS EMBRACE

MARATHON TOURISM
Thai  travellers are increasingly
embracing  “run-cations”,  planning

holidays around major marathon events
across Asia, according to Agoda. New
accommodation search data shows
growing interest in combining fitness
with travel, as runners build entire trips
around race weekends rather than
traditional leisure activities. Searches
for the JTBC Seoul Marathon on 1
November 2026 jumped 73% year-on-
year, making it the fastest-growing
marathon destination for Thai
travellers. Interest in Japan’'s Mt. Fuji
International Marathon on 12-13
December also rose 41%, placing Thai
travellers among the event's top three
international markets. The trend
highlights the rising popularity of
sports  tourism, with  marathons
becoming a key driver of travel demand
across Asia.

For more information

INDIAN ARRIVALS MAY SURGE WITH
VISA WAIVER

Kazakhstan is strengthening tourism
ties with Thailand through the launch
of the first Thai-language travel
guidebook on Kazakhstan, unveiled
at a tourism promotion event in
Phuket. The initiative aims to raise
awareness of Kazakhstan's cultural,

natural, and year-round tourism
offerings among Thai travellers while
deepening bilateral tourism
cooperation. Both countries plan to
expand collaboration in tourism
investment, hospitality development,
and direct air connectivity. Tourism
exchanges continue to grow, with
over 175,000 Kazakh  visitors
travelling to Thailand in 2025-2026,
while 10,000-15,000 Thais visited
Kazakhstan. The two countries are
currently connected by 23 weekly
direct flights linking Bangkok and
Phuket with major Kazakh cities.

For more information

www.phukethotelsassociation.com
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https://www.bangkokpost.com/business/general/3292239/indian-arrivals-may-surge-with-visa-waiver
https://www.nationthailand.com/news/tourism/40069137
https://www.bangkokpost.com/business/general/3293217/travel-demand-outlook-turns-brighter
https://www.nationthailand.com/news/tourism/40069128
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THAILAND TOURISM MARKET UPDATE

CUMULATIVE INTERNATIONAL TOURIST ARRIVALS 1 JAN - 25 JULY 2026
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KEY FACTORS DURING THE PERIOD
= 0 Short-haul markets were supported by the summer holiday period,

— especially from China, South Korea, and increased flights on the Shenzhen-Phuket route.

o Long-haul markets improved due to increased flight capacity on several routes,
including Dubai-Bangkok Don Mueang and Amsterdam-Suvarnabhumi.

0 The Japanese market declined after the end of the Golden Week holiday
(O-bon helidays or Umi no Hi) in the earlier period.

Source: Tourism Statistics and Information Group,

Tourism Economics Division, Office of the Permanent Secretary, |

Ministry of Tourism and Sports

Top 5 International Source Markets

Week 4 of July 2026

China 109,931 visitors

& Same rank

Malaysia 64,840' visitors

@ Same rank

India 35’835 visitors

& Same rank

RUS_Sia 23,558 visitors

© Same rank

South Korea 21.509

ank

visitors

NOTE: * Visitor arrivals and tourism receipts for 22-25 June 2026 and 2025 are not included in this week's report

l (WoW)

(WoW)

2S5k Data as of

2355 26 July

2026

due to a disruption in the international visitor statistics collection system during those dates.

Source: Tourism Economics and Statistics Division, U
Tourism Authority of Thailand, Ministry of Tourism and Sports L E

www.phukethotelsassociation.com

Report as of

28 July 2026

VISITOR ARRIVALS
i;; (1 Jan - 25 Jul 2026)

17,942,931

CUMULATIVE INTERNATIONAL

VISITORS

{ 1 - 313 % (YoY)

TOP 5 SOURCE MARKETS

| 1. - China 2,971,632

2) BE valaysia 2,314,855
2 =

3. i India 1,343,794

4) R Russia 1,080,773

5. !@ SouthKorea 653,286

Key Factors During the Past Week

4  The summer holiday period and nearby markets supported arrivals,
especially from China and South Korea.

4 Increased visitor arrivals on long-haul routes,
particularly Dubai-Bangkok Don Mueang and
Amsterdam~Suvarnabhumi.

The Japanese market declined after the end of the Golden Week
holiday (O-bon holidays or Umi no Hi) in the earlier period.

persons

persons

persons

*Week 4 covers the period 19-25 July 2026
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Phang Nga Tourism Demand

T I T T A I T I O T T T T T T T T T T T S I I I S R TR T T T T R I T I T T R R )

Total Visitor Arrivals

Na. of Visitor Arrivals

5,000,000

A 1% % +13% CAGR
4,000,000 | From 2023 to 2025
3,000,000
2,000,000
A +2.7%
1,000,000 .
0
2019 2020 2021 2022 2023 2024 2025 Q12025 Q12026

Source: C9 Hotelworks Market Research & MOTS

Visitor arrivals reached 4.26 million in 2024 and 4.3 million in 2025, a compound annual growth rate (CAGR) of 13% from 2023 to
2025. Growth eased to a modest 1.1% in 2025, with demand holding steady and the 2.7% first-quarter 2026 increase pointing to
sustained rather than surging demand.

International vs. Domestic Visitor Arrivals Seasonal Patterns of International Visitor Arrivals

Na. of Visitar Arrivals No. of Visitor Arrivals
3,000,000 300,000
\.,—-,-—-\ e
2,000,000 200,000 —— \ b~
1,000,000 I : 100,000
0 I l 0
2023 2024 2025 Q12025 Q12026 Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
W [ntemational ™ Domestic 2023 ——2024 2025 2026
Note: Data as of May 2026,
Source: C3 Hotelworks Market Research & MOTS Source: (9 Hotelworks Market Research & MOTS

International visitor arrivals held at 2.61 million in 2025, down just 0.2%, while domestic visitor arrivals increased by 3.2%to 1.7
million, keeping total demand steady. Following the November—March high season, international visitor arrivals grew 3.5% in the
first quarter of 2026, before softening from March into the second quarter.

Tourism Revenue

THB (In Million)
+3% 0, :
Q1202 NN 15,380 Sl 24% Domestic R
012025 fo 012025
Q12025 NN 14,916
2025 56,620 +2% 76% International
Yog-¥ from of 2025 Revenue
2024 56,502 R

Source; C9 Hotelworks Market Research & MOTS

Tourism revenue rose 2% to THB56.6 billion in 2025 and 3% in the first quarter of 2026, ahead of the 1.1% increase in visitor
arrivals.

® 8 8 8 AR R e e SR e EEE R RS R e e e E s EE AW

9 C9 Khao Lak & Phang Nga Hotel & Tourism Market Review 2026

Source: C9 Hotelworks  Full Report HERE
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https://c9hotelworks.com/market_reports/khao-lak-and-phang-nga-hotel-tourism-market-review-2026
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PHUKET INTERNATIONAL AIRPORT - UPDATE ON INTERNATIONAL PASSENGER ARRIVALS

JAN 2023 - JUN 2026

™
JUN - 214,583
S00K
]
1]

Jan 2023 Apr2023 Jul2023 Oct2023 Jan 2024 Apr2024 Jul2024 Oct2024 Jan2025 Apr2025 Jul2025 Oct2025 Jan2026 Apr2026

Note: Data is missing for June 23-24, 2024, June 9, 1 -23 Dec 2025, and 21-27 June.

Top 10 by Nationality
JUNE 2025 JUNE 2026
Continent Nationality Number Continent Nationality Number
1. EE— Agia India 53.5K I 1. W Asia India 42 9K I
=== o
2 - Europe Russia 39K 2, — Europe Russia 30.3K I
3. - Asia China 322k I 3. - Asia China 234K N
4, Oceania Australia 21.4K 4, ﬁ Oceania Australia 16,1 I
5 BE= Asia Malaysia 157l 5, Asia Singapore 10.6K I
6, Asia Singapore 13.7{ 1l . EE= Asia Malaysia 10.4% Il
o Asia Saudi Arabia 13.6!‘(. 7. :: :_: EUTGPE United Kingdﬂm ?.ZK.
8. el Asia Saudi Arabia 7K
8. === Curope United Kingdom 13Kl
b1
g BE= America United States 89K 9. EE= America United States 6.2KH
10. ogt Asia Korea 7.7¢H 10. === Asia Israel 5.6kl
Top 10 Countries by Flight Origin
JUNE 2025 JUNE 2026
Country Number Country Number
1. India 46,31 I 1 Inddia 404« I—
2 United Arabs Emirates 45,1 I i Singapore 25,9+ I
3 Singapore 384K I 3 United Arab Emirates 253K I
4 Malaysia 32 6K I 4 Russia 24.2K I
5 Russia 1.2« I 5 Malaysia 221K
6 China 30.7K I 6 China 20,2
7. Qatar 17.5K 7. Australia 10,31 I
8 Hong Keng 14 4K S . Hong Kong 2.6 I
9. Australia 13.3x I 9 Seutivkaten 66K I
10, SouthKorea 86K I 10 Qatar 6.5K I

Source: Travel Link. Data as of 20 Jul 2026
]
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31 July 2026

PHUKET INTERNATIONAL AIRPORT - UPDATE ON INTERNATIONAL PASSENGER ARRIVALS

JAN-JUN 2025 JAN-JUN 2026

® ..M ® .6Mm

Top 10 by Nationality
JAN-JUN 2025 JAN-JUN 2026
Continent Nationality Number Continent Nationality Number
1. - Europe Russia 6153 1. —_— Europe Russia 5743k I
2. . Asia China 297 8K I 2. - Asia China 3141
3. W Asia India 289.7K N 3. = Asia India 3137
4, = Europe United Kingdom 136.3K Il 4. == Europe United Kingdom 123.4K 0
5. ﬂ Oceania Australia 134.4K Il 5. ﬂ Oceania Australia 123.3K
6. | Europe Germany 108.8K M 6. [ Europe Germany 98. 1Kl
7. l l Europe France 89.6Kk M 7. l l Europe France 96. 7Kl
8. [“ Asia Kazakhstan 81.7kH 8, [“ Asia Kazakhstan 770
9. BEE= Asia Malaysia 79.8KH 9. EE= Asia Malaysia 76.4KH
10. BEE= America United States 63.8K 10. o.s Asia Korea 708
oy
Top 10 Countries by Flight Origin
JAN-JUN 2025 JAN-JUN 2026
Country Number Country Number

1 Russia a71. 6K I 1. Russia 46
2. China 338.5K I 2. China 231.7K I
3. United Arab Emirates 296.1 I 3 India 325. 3¢ I
4 India 284 3K I 4. United Arab Emirates 242,59 I
5 Singapote 258.3K I— 5. Malaysia 213K I
6. Malaysia 211 4¢ I 6. Singapore 209.6K I
7 Qatar 1514 I 7 Hang Kong 99K I
B Hong Kong 126K I 8 Qatar 5.0
9. Kazakhstan a2.1+ g South Karea 83.2% I
10, Australia 81,9 10, Australia 80.1K I

Note: Data is missing for June 23-24, 2024, June 9, 1 -23 Dec 2025, and 21-27 June.
Source: Travel Link. Data as of 20 Jul 2026
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GROCERY
TOURISM

SHOP WHERE THE LOCALS SHOP

When the supermarket and the corner grocery
become the reason for the trip

Visiting supermarkets and grocery stores has become
a main trip activity, not a stop along the way. It
is where travellers reach a genuinely local

experience through food, drink and everyday
products.

1 THE SHIFT o 44% of travellers plan to stop at a grocery store
44 / or supermorket during a trip to buy local products
o they cannot get at hame
Expedia survay of 25,000 trovellss

E Mare than 70% of travellers in the United Kingdom,
2 MARKET DEMAND 0 + Australia and India want to visit a supermarket at
o their destination, built into the trip rather than
treated as a stop alang the way

Bocking.com and Skysconnar

3 WHY THEY GO 44% _ To find new food ond drink they have not

tried before
36% _ To look for populor locol menu iterns
33% _ To find products unavailakle in their own
country, made for that region
Skyscanmer
i ““3‘“’ 4 THE SOCIAL DRIVER  TikTok and Instagram clips push other travellers to
e seek out the some stores and buy the same products
Vi
s an 78% rise in Reddit conversation obout grocery
i 8 tourism
gt e
LES i
| I:»;w wy ¥ 5 WHATIT MEANS 01 Low cost entry. Travellers can 02 Unstaged and local, The 03 Easy to build around. Store
9 somple snacks, drinks and local oppeol is ordinary daily life, visits, guided grocery runs and
L =t food across a small budget net o curoted experience local preduct retail are open
opportunities for Thal tourism

oparatars
Sources: Skyscanner, 7 News, Expedio Group. NOTV,

Deportment of Business Development

USEFUL ARTICLES

ENGLISH THAI

Why more tourists aren't enough SUJ. HALLINYIY LASEUAIIIWSINDQ
Tomorrowland Thailand Ua1gU aas:aulng
daakwe Festival s:dulan

Thailand bets on wellhess tourism
as new growth engine

Ingdudu 2 Us:inaAnunn. divvd aalkidu

drssAuniu tWusavuaAgyUu

Embry-Riddle Students Build the

Future of Space Tourism With .. . . .
1svnavingslnenaidd 21vsi1AgIuAdULUABUWIU
Custom Al Chatbots : ~

Disclaimer: members should seek and consult their lawyers [ accountants / advisors accordingly and not rely only on the provided information as
the information given is only for educational purposes and information as received from a third party.
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https://docs.google.com/forms/d/e/1FAIpQLSdtgwvbPxW9ZD8TSuxpwKFyMnH1CQbL4Rxghf-9DK5BeEqVvw/viewform?usp=pp_url
https://www.bangkokpost.com/opinion/opinion/3293192/why-more-tourists-arent-enough
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"The Phuket Hotels Association is a nonprofit organisation

comprising a broad spectrum of hotels”

President

Director, Secretary - General
Director, Treasurer

Director, Vice President

Jayne MacDougall
Wanwisa Chunuansri
Nuthamat Phetsawee

Cluster Sustainability Manager, Anantara

Group Director Human Resources, Thavorn Hotels
General Manager, Pullman Phuket Panwa Beach Resort
Anona Beachfront Phuket Resort

Amari Phuket

General Manager, SAii Laguna Phuket

General Manager Le Meridien Phuket Beach Resort

General Manager, Le Meridien Phuket Mai Khao Beach Resort
General Manager, Holiday Inn Resort Phuket, Patong.

General Manager Amora Beach Resort

Hotel Manager, MSocial Hotel Phuket

General Manager, The Kee Resort and Spa
Resident Manager, Dusit Thani Laguna Phuket

Director of Marketing and Communication, Pullman Phuket Panwa Beach Resort
Cluster Director of Marketing, Avista Hotels in Phuket

Event Consultant, The Slate

Social Media & Partnership Manager, The Pavilions Phuket

MarCom Manager, Hyatt Regency Phuket Resort

General Manager, The Slate

Resort Manager, V Villas Phuket

General Manager, Angsana Laguna Phuket

General Manager, Anantara Mai Khao Phuket Villas

General Manager, Doubletree by Hilton Phuket Banthai Resort
General Manager, Ibis Styles Phuket Bangtao

Eden Beach Resort and Spa, Ocean Breeze Resort Khao Lak

Phuket Hotels Association Core Team

Executive Director
Asst. Administrative Manager
Event Support

9 Hornbills Tented Camp, Absolute Twin Sands Resort & Spa, Amanpuri, Amari Phuket, Amora Beach Resort Phuket, Anantara Layan Phuket Resort, Anantara Koh Yao Yai
Resort & Villas, Anantara Mai Khao Phuket Villas, Anantara Vacation Club Mai Khao Phuket, Andara Resort & Villas, Angsana Laguna Phuket, Anona Beachfront Phuket
Resort, Avista Grand Phuket Karon - Mgallery, Ayara Kamala Resort & Spa, Baan Laimai, Baan Yin Dee Boutique Resort, Banyan Tree Phuket, Barcelé Coconut Island, Best
Western Phuket, Burasari Phuket, Casa Del M Resort, Cassia Phuket, Centara Grand Beach Resort Phuket, Centara Karon Resort Phuket, Centara Kata Resort Phuket,
Chanalai Flora Resort, Club Bamboo Boutique Patong Beach Resort, COMO Point Yamu, Courtyard Marriott Phuket Town, Dewa Phuket Resort and Villas, DoubleTree by
Hilton Phuket Banthai Resort, Dusit Thani Laguna Phuket, Fisherman Way Beach Resort, Four Points by Sheraton Phuket, Patong Beach, GLOW Mira Karon Beach, Holiday
Inn Resort Phuket Patong, HOMA, Homm Bliss Southbeach Patong, Hotel Clover Patong, Hyatt Regency Phuket Resort, Ibis Styles Phuket Bangtao, InterContinental Phuket
Resort, Island Escape by Burasari, JonoX Phuket Karon Hotel, JW Marriott Phuket Resort & Spa, Kamaliss MontAzure Phuket - MGallery Collection, Kata Rocks Resort &
Residences, Keemala Phuket, Koyao Island Resort, Kudo Hotel Patong, La Green Hotel & Residence, Le Meridien Phuket Beach Resort, Le Meridien Phuket Mai Khao Beach
Resort, Maikhao Dream Villa Resort & Spa, Centara Boutique Collection, Mamaka Phuket Tapestry Collection by Hilton, Mangosteen Ayurveda & Wellness Resort, Marriott's
Mai Khao Resort, Melid Phuket Mai Khao, Movenpick Resort Bangtao Beach Phuket, M SOCIAL Hotel Phuket, My Beach Hotel, Naiyang Beach Resort and Spa, NH Boat
Lagoon Resort, Noku Phuket, Nonnee Kata Beach Phuket, Novotel Phuket Kamala Beach, Outrigger Surin Beach Resort, Paresa Resort, Phuket Graceland Resort & Spa,
Phuket Marriott Resort & Spa, Merlin Beach, Phuket Marriott Resort & Spa, Nai Yang Beach, Pullman Phuket Arcadia Karon Beach Resort, Proud Phuket, Pullman Phuket
Arcadia Naithon Beach, Pullman Phuket Panwa Beach Resort, Rayaburi Hotel Patong, Renaissance Phuket Resort & Spa, Rosewood Phuket, SAii Laguna Phuket, SALA
Phuket Mai Khao Beach Resort, Selina Serenity Rawai Phuket, Six Senses Yao Noi, Sole Mio Boutique Hotel & Wellness, Stay Wellbeing & Lifestyle Resort, Thanyapura Sports
Hotel, Thavorn Beach Village Resort and Spa, Thavorn Palm Beach Resort, The Bell Pool Villa Resort, The Boathouse Phuket, Kora Beach Resort, The Kee Resort and Spa, The
Nai Harn, The Naka Island, a Luxury Collection Resort & Spa, Phuket, The Pavilions Phuket, The Seaton House Phuket, The Shore at Katathani, The Slate, Phuket, The Westin
Siray Bay Resort & Spa, Phuket, Tree House Villas Koh Yao, Trisara, Twinpalms MontAzure, Twinpalms Phuket, V Villas Phuket, Villa PhuKhao, Wyndham Grand Nai Harn
Beach Phuket, Wyndham Grand Phuket Kalim Bay

Affiliates

Eden Beach Resort and Spa, Ocean Breeze Resort Khao Lak , Iniala Beach House, Khao Lak Marriott Beach Resort & Spa, JW Marriott Khao Lak Resort & Spa, Avanit+ Khao
Lak Resort
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