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Phuket Hotels Association General Manager's Meeting 3/2026
Great to see so many Phuket Hotels Association General Managers together for our Q3 meeting at

The Slate. Thank you to The Slate for hosting us, and to our speakers from the Tourism Authority of
Thailand, Booking.com and STR CoStar for sharing their latest insights and updates. We appreciate
everyone who joined and helped make the event a valuable opportunity to connect and exchange

ideas.

More photos HERE
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https://drive.google.com/drive/mobile/folders/108b83QwSdiPOo63UNHX304crviEobCKL/1Ij6Ey0GJGeA6OE-fbEN6PjKy5xcxQhXO?usp=drive_link&sort=13&direction=a
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PHUKET GREENDAY
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On 18 September, Phuket
Hotels Association
members came together
across the island for
Phuket Green Day, with
hotel teams and guests
joining clean-ups, activities
and sustainability training
— despite some heavy rain!
Held to coincide with
World Cleanup Day, the

POST EVENT SUMMARY event was a great reminder

that small actions can make
Phuket Holels Association members and friends organized Phukel Green Day . .
on 18 Soptomber 2026 to celobrate Workd Glean Up Day. a blg difference.

GREEN DAY e g Thank you to all the

@ 10 locations lslanchids participating hotels, teams
e Over 348 hoted 1AM and Communety members participated in and g ueStS for hel pl ng

clkining St keep Phuket clean, green
and thriving. @

With Tre Works Clean Up Day

Friday, 18 September 2026

Raiting Awareness - tho langest Phuks

mmlommmmmm 2%
and Happy World Clean up Day!
World Clean up Day is Every Day!
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UPCOMING EVENTS

SCAN TO REGISTER

2026
PM
rriot Phukel Town
i | Afternoon - English

7 OCTOBER 20246

. ;:.,.J‘
GET YOUR FREE VISITOR PASS &

—— Py n i

Register HERE

PHOODIE

PHURET FODO FESTIVAL

PHUKET'S FIRST PREMIUM
CULINARY FESTIVAL

20 - 29 NOVEMBER 2026

SAVOR RESTAURANTS AND BARS FROM
PHUKET, PHANG NGA, AND KRABI ALL IN ONE PLACE

Where High-Spending Diners Discover

www.phukethotelsassociation.com
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Finance Leadership Driving

Resilient Businesses

Join BDO in Thailand for BDO Phuket 2026:
Finance Leadership Driving Resilient
Businesses.

This event brings together business leaders,
finance professionals, and industry specialists
to explore the latest regulatory developments,
emerging business challenges, and practical
strategies for building resilient organisations in
today's evolving business environment.
Register HERE

2026 RESORT MARKETING
CONFERENCE ASIA

Join hospitality leaders as they unpack what's
next in Marketing, Branding, PR, Digital, and
Commercial Managementfor resorts across
Asia Pacific. Hear from experts who are
redefining how resorts attract, convert, and
retain guests in an era driven by data, design,
and experience. 7th October, 2026 at M Social
Hotel Phuket.

Register HERE

NoVacancy Asia 2026 Event

The region’s leading hotel and accommodation
expo, held 24-25 November at Queen Sirikit
National Convention Centre, Bangkok. Join
3,000+ attendees, 150+ exhibitors, and 170+
speakers across eight content streams covering
Al, revenue, design, F&B, and more.

PHOODIE Phuket Food Festival

ThePhuket Hotels Associationproudly
presents PHOODIE Festival 2026, its first
landmark culinary festival.

Bringing together top hotels, restaurants,
chefs, and culinary talents from Phuket,
Phang Nga, and beyond.

SAVE THE DATE and WATCH THIS SPACE!
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https://forms.cloud.microsoft/Pages/ResponsePage.aspx?id=VyQEhR5B8EGd0ah6j1RcnPq7YJqFyoBJrT8wv_Gtj0hUOExFSDU2R1VTWUZMTkcyTzRTS0dMUE41SS4u
https://forms.gle/LpAsUCjN1QrZezFd7
https://forms.cloud.microsoft/Pages/ResponsePage.aspx?id=VyQEhR5B8EGd0ah6j1RcnPq7YJqFyoBJrT8wv_Gtj0hUOExFSDU2R1VTWUZMTkcyTzRTS0dMUE41SS4u
https://forms.gle/LpAsUCjN1QrZezFd7
https://asia.hsmai.org/resort-marketing-conf/2026-register/
https://asia.hsmai.org/resort-marketing-conf/2026-register/
https://forms.gle/LpAsUCjN1QrZezFd7
https://www.terrapinn.com/exhibition/novacancy-asia/?utm_source=partner&utm_medium=phuketha&utm_campaign=part&utm_content=third-party&trc=part
https://www.terrapinn.com/exhibition/novacancy-asia/?utm_source=partner&utm_medium=phuketha&utm_campaign=part&utm_content=third-party&trc=part
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THIS WEEKS' NEWS UPDATE
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Thailand's planned “Thai Tiew Thai Plus” domestic tourism stimulus scheme
is likely to be postponed until April 2027, with the government seeking
greater economic impact from the THB 4 billion programme. Officials said
launching the scheme during the October-early 2027 high season may
provide limited additional benefits, as tourism demand and hotel
occupancy are already strong. The programme is expected to support one
million travel entitlements, including accommodation subsidies of THB
1,500 per night and co-payment vouchers of up to THB 2,000 per day.
The government plans further discussions with private- sector operators
before confirming the final timing and programme details.

For more information

= ! '!I "p ¢ Bt
SHORT-HAUL MARKETS -
BOUNCE BACK

Thailand welcomed 22.18 million
foreign visitors between January 1
and September 19, 2026, down
3.67% from the same period last
year, with  tourism revenue
reaching THB 1.08 trillion. China
remained the largest source
market with 3.73 million arrivals,
followed by Malaysia and India.
Weekly arrivals improved, reaching
464,200 from September 13-19,
up 5.72% week on week. Short-
haul markets led the increase,
rising 8.59%, supported by
stronger arrivals from Malaysia and
Japan. Malaysia recorded 69,255
visitors, while Japan surged
55.36% to 30,494 during its Silver
Week holiday period.

For more information

The Michelin Guide's 2026 Thai Key
selection recognises 71 hotels and
resorts, including six properties awarded
the highest three-Key distinction. The
six are Capella Bangkok, Mandarin
Oriental Bangkok, The Siam, Four
Seasons Resort Chiang Mai, Phulay Bay,
a Ritz-Carlton Reserve, and Amanpuri
Phuket. The selection includes 22 two-
Key and 43 one-Key properties, with
new recipients and promotions across
the tiers. The awards follow anonymous
inspections assessing the overall quality
of the stay experience. Recognised
properties range from luxury city hotels
and island resorts to boutique stays
reflecting Thailand'’s local character.

Thailand’'s cabinet has endorsed a
2026-2029 strategic plan for the Qil
Fuel Fund, focusing on greater use of
biofuels made from  domestic
agricultural materials and measures to
manage fuel price volatility. The plan
aims to strengthen energy security,
reduce reliance on imported oil and
provide tools to stabilise domestic
fuel prices during crises. The Oil Fuel
Fund currently subsidises diesel B7
and B20, but its deficit has reached
THB 92 billion and is increasing by
around THB 700 million daily. The
fund is considering new borrowing of
up to THB 100 billion to ease liquidity
pressures, while gradually reducing
subsidies remains another option.

For more information For more information

www.phukethotelsassociation.com
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https://www.bangkokpost.com/thailand/general/3320645/tourism-stimulus-likely-to-be-postponed-until-april
https://thethaiger.com/hot-news/tourism/thailand-tourist-arrivals-top-22m-as-malaysia-japan-surge
https://www.nationthailand.com/news/tourism/40071230
https://www.bangkokpost.com/business/general/3324228/new-strategic-plan-aims-to-combat-fuel-crisis?utm_campaign=Article&utm_source=article_suggestion_business&utm_medium=reccommended&utm_content=suggestion-article
https://www.bangkokpost.com/thailand/general/3320645/tourism-stimulus-likely-to-be-postponed-until-april
https://www.bangkokpost.com/thailand/general/3320645/tourism-stimulus-likely-to-be-postponed-until-april
https://www.bangkokpost.com/thailand/general/3320645/tourism-stimulus-likely-to-be-postponed-until-april
https://www.bangkokpost.com/thailand/general/3320645/tourism-stimulus-likely-to-be-postponed-until-april
https://www.bangkokpost.com/thailand/general/3320645/tourism-stimulus-likely-to-be-postponed-until-april
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THAILAND TOURISM MARKET UPDATE

Accumulated Tourist Arrivals, 1 January - 19 September 2026

International Travel

Number of international visitors

Accumulated (1 Jan - 19 Sep 2026)

=3.67% (YoY)
Total expenditure

| Accumulated {1 Jan - 19 Sep 2026)

1,082,827 mitiion bant

&
"
”I\ 22 .18 mittion

Thai Domestic Travel

Number of trips

Accumulated (1 Jan - 19 Sep 2028 1. China 3,728,585 pecple
\ 146.51 million person-trips .,'F@ Malaysia 2,831,654 people
B 3. Indi 1,640,441 peopl
. India i y peopie
= Total expenditure
Accumulated (1 Jan - 19 Sep 2026) "3 Russia 1,230,256 people

858,104 miion bant

=1.96% (YoY) +3.28% (YoY) 5. South Korea 811,246 people
=
Note: Excludes international visitor arrivals and revenue for 22-25 June 2026 and 2025, ' 6) Taiwan 752,188 people
O) Key Factors in the Past Week D Jipan T
Short-haul markets 3
0 Malaysia benefited from the Malaysia Day holiday, which fell midweek on 16 September A7 5
€ Japanese travele ed ahead of Sitver Week {21-23 September), which includes Respect for the Aged Day lr\&:i United States 724,617 people
and Autumnal Eq Diay.
@ South Kerea benefited from the Chuseok holiday (2426 September), contributing to increased traved fo Thailand 9. United Kingdom 708,080 people
Long-haul markets
© Russia saw increased advance bookings ahead of the high season. Thailand remains a popular destination ‘ 1?”, Germany 622,634 e
at the end of the summer, and package bookings indicate continued growth o the Ressian market -

b

Souree: Touriem and Spoets Economic and Statistical Anatysis Divigion, Minstry of Tourksm and Sports, Data as of 20 September 2026,

Top 10 Source Markets by Accumulated Arrivals

(1. Thailand Weekly Tourism Situation THATL ND

bl

e Week 31 of 2026 (26 July - 1 August 2026)

e

Week 3 of September (13-19 Sep 2026)

RANKE COUNTRY

o E Malaysia
(9 China

o - Russia

| .

AREIVALS

69,255

66,151

34,432

30,494

19,531

www.phukethotelsassociation.com

V5. LAST WEEK

A
+29.12%

v
+1.18%

v
-13.61%

A
+55.36%

A
+7.59%

MOVEMENT

Up from
w2

Down from
#1

Unchanged

Unchanged

Unchanged

Malaysia took back #1 on the Malaysia Day
holiday — 69,255, +29.12%, up 15,617 in one
week. That wins back about three-quarters of
last week's 20,814 drop.

Japan was the fastest-growing market —
30,494, +55.36%, as travellers left early for
the Silver Week holidays (19-23 Sep).

Two holiday markets carried the whole week
— Malaysia and Japan together added about
26,500 arrivals, more than the week's total
net gain of 25,131 (+5.72%).

China slipped to #2 on flat demand — 66,151,
+118% (+771). The rank changed because
Malaysia surged, not because China fell.
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TOTAL TOURISM REVENUE A INTERMATIONAL TOLMTETS
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Feelings Follow’ D raliw ¥
(COMPANIONS

The Feeling of a Trip Starts with Who You Travel With

,ﬁ SOLO 57 404 %‘ LOVER 54,02

DATALAB

£ FAMILY

[ ling Alone! = \ 17-4 3%
(Traveling ) of trips . {COLAPkES) c-f tllps (Families) of trips
[Firs Hatt of 2026) .w' \‘. Tk Forst el of 2004
- = — e
16 4 e 3,800 127 tHe 5,900 | e 6,800
Avorage Dy | DS Awerage sty | Avernge Dady
“"“""?' Leegth Spend g per ferson } Aoverage Length Zpamrciny per Paroe g ger e
of Srary of Stay
BEHAVIOUR & DECISION-MAKING BEHAVIOUR & DECISION-MAKING @ BEHAVIOUR & DECISHON-MAKING
Pricritises freedom of choioe and flexibility, Prioitives quality ime, atmosphere, and Priaritisas readiness, safety, convenience. and
with an openness to local gxperiences. creating shaned memories. activities suitabla for miultipls genarations
B STANDOUT & POPULAR ACTIVITRES ﬂi ECOMOMC DRIVERS # STANDOUT & POPULAR ACTIVITIES ﬂf ECOMOMIC DRIVERS H  STANDGUT & POPULAR ACTIVITIES ﬂi ECONDMIC DRIVERS
? ' Thas Food W Uik el bustnasies, ‘t Bpaches & Coaxtal Arpas oo @ Amanement Parka & Recroation %
o s == T [ T i Fiits ! Bh onbne Eowtnm
#g‘ Laarning Lacal Wiy of Life sparcisiped activitis, ¥ §  Thaifocd experiences and §9 Thai Food eceryater through
i = b and income destnbutaon . Irighar-gaiity ssrybosd Beachas & Coantal Ar e a o . " e
x‘_;_:r Spa & Weinesy to local communities \',_ff Spa & Wallness ,'.i 8 sbong !;nnu ‘g S wtfu:";?:;—l:::lr FAI
o Evening Activities through langer sy (g Srpikaling on atmasphars o Madical Services high volsmed
S Heston cal Sites e Hstariest Sites ;" Hustorcal Ses
Wy tha Tourim Manor Sessanch Pvision, TAT
Source: TAT o = gtandoln sctivity

. Based on 9,896 international trips to Thailand, H1 2026. Solo, Lover and Family were the three
companion types selected for deep-dive analysis.

. Companion type predicts in-trip behaviour more sharply than demographics do: it determines who
decides, how much risk is acceptable, and how far ahead the trip is planned.

. Bangkok anchors roughly two-thirds of trips across all three groups. The maps diverge only after
departure — solo travellers settle and radiate outward, couples link coastlines, families keep the radius
manageable.

. Seasonality differs by group, which conventional high/low season framing conceals.

USEFUL ARTICLES

ENGLISH Sildbinsudid oo

Hotel Distribution Is Not a Zero-Sum Golden Week 2026 atia
Game g2029VWY 78%

South Korea and Thailand Keep Pace With u.a\)i)'t'j tuMusic Festivalns:zGu msria\)lﬁ )
Asia’s Leading Travel Destinations as Wiuviu Very Thai 2026

Tourism Demand Fragments by Generation

How Asia’s Most Expensive Hotels Solo Travel m1usv! Gother ingn3170% vav
Became Its Smartest Hedge n1s»avidu nsULh ¥2AULGYD

Disclaimer: members should seek and consult their lawyers [ accountants [ advisors accordingly and not rely only on the provided information as
the information given is only for educational purposes and information as received from a third party.
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https://www.thairath.co.th/lifestyle/travel/2961152?fbclid=IwY2xjawUgqINwZG9mBWV4dG4DYWVtAjExAHNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR54afQqnoDb5BTLvl5mjVGOO3yX0HseECVy_qvwVQGNsIPJfjVsBI2PEsW6-Q_aem_jVwQ30ONKnC1X31_6DGxwA
https://www.thairath.co.th/lifestyle/travel/2961152?fbclid=IwY2xjawUgqINwZG9mBWV4dG4DYWVtAjExAHNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR54afQqnoDb5BTLvl5mjVGOO3yX0HseECVy_qvwVQGNsIPJfjVsBI2PEsW6-Q_aem_jVwQ30ONKnC1X31_6DGxwA
https://www.thairath.co.th/lifestyle/travel/2961152?fbclid=IwY2xjawUgqINwZG9mBWV4dG4DYWVtAjExAHNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR54afQqnoDb5BTLvl5mjVGOO3yX0HseECVy_qvwVQGNsIPJfjVsBI2PEsW6-Q_aem_jVwQ30ONKnC1X31_6DGxwA
https://www.thairath.co.th/lifestyle/travel/2961152?fbclid=IwY2xjawUgqINwZG9mBWV4dG4DYWVtAjExAHNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR54afQqnoDb5BTLvl5mjVGOO3yX0HseECVy_qvwVQGNsIPJfjVsBI2PEsW6-Q_aem_jVwQ30ONKnC1X31_6DGxwA
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https://www.thaipr.net/travel/3762626
https://docs.google.com/forms/d/e/1FAIpQLSdtgwvbPxW9ZD8TSuxpwKFyMnH1CQbL4Rxghf-9DK5BeEqVvw/viewform?usp=pp_url
https://docs.google.com/forms/d/e/1FAIpQLSdtgwvbPxW9ZD8TSuxpwKFyMnH1CQbL4Rxghf-9DK5BeEqVvw/viewform?usp=pp_url

ABOUT US

Phuket Hotels Association Leadership Team

Bjorn Courage

Daniel Muery

Brett Wilson
Christoph Weidemann

Advisory Board

Bill Barnett

Sumi Soorian

Boon Yongsakul

Sears Jivavisitnont

Eric Ricaurte
Sukhchaensingh (Sam) Sethi
David Johnson

Michael Massey

Environment Committee

(Chair) Kanokwan Homcha-aim
(co-cChair) Anucharaporn Tongluan
Vincent Delsol

Mongkudh Makaramanee
Alexandre Huet

Education Committee
(Chair) Bart Callens
Julian Lowry

Jirarat Ninpradub (Pui)
Michiel De Kleer

Government Liaison Committee
(Chair) Philip Walker

Wasan Keatkaew

Doeke Bonga

Phinyo Thanbunphairach

Destination Marketing Committee
(Chair) Pimpisa Sukpasert
(co-cChair) Roger Gibson

David Barrett

Dhapat Chotiratnarakool
Natthawadee Wongpanya

“The Phuket Hotels Association is a nonprofit organisation

comprising a broad spectrum of hotels”

President

Director, Secretary - General
Director, Treasurer

Director, Vice President

Jayne MacDougall
Wanwisa Chunuansri
Nuthamat Phetsawee
Thanachat Dechacho

Cluster Sustainability Manager, Anantara

Group Director Human Resources, Thavorn Hotels
General Manager, Pullman Phuket Panwa Beach Resort
Anona Beachfront Phuket Resort

Amari Phuket

GeneralManager, SAii Laguna Phuket

GeneralManager Le Meridien Phuket Beach Resort
GeneralManager, Le Meridien Phuket Mai Khao Beach Resort
GeneralManager, Holiday Inn Resort Phuket, Patong.

GeneralManager Amora Beach Resort
HotelManager, MSocial Hotel Phuket
GeneralManager, The Kee Resort and Spa
ResidentManager, Dusit Thani Laguna Phuket

Director of Marketing and Communication, Pullman Phuket Panwa Beach Resort
Cluster Director of Marketing, Avista Hotels in Phuket

Event Consultant, The Slate

Social Media & Partnership Manager, The Pavilions Phuket

Phuket Hotels Association Core Team

Executive Director
Asst.Administrative Manager
Event Support

Event Executive

MarCom Manager, Hyatt Regency Phuket Resort
Membership Committee
(Chair) Claude Sauter

(Co-Chair) Pannaphat Lapa General Manager, The Slate

Logqn Daley ) Resort Manager, V Villas Phuket
Christoph Weidemann General Manager, Angsana Laguna Phuket
Levent Bilgir General Manager, Doubletree by Hilton Phuket Banthai Resort

General Manager, Ibis Styles Phuket Bangtao
Affiliate Ambassador

Patrik llstam

Eden Beach Resort and Spa, Ocean Breeze Resort Khao Lak

Members

9 Hornbills Tented Camp, Absolute Twin Sands Resort & Spa, Amanpuri, Amari Phuket, Amora Beach Resort Phuket, Anantara Layan Phuket Resort, Anantara Koh Yao Yai
Resort & Villas, Anantara Mai Khao Phuket Villas, Anantara Vacation Club Mai Khao Phuket, Andara Resort & Villas, Angsana Laguna Phuket, Anona Beachfront Phuket
Resort, Avista Grand Phuket Karon - Mgallery, Ayara Kamala Resort & Spa, Baan Laimai, Baan Yin Dee Boutique Resort, Banyan Tree Phuket, Barcelé Coconut Island, Best
Western Phuket, Burasari Phuket, Casa Del M Resort, Cassia Phuket, Centara Grand Beach Resort Phuket, Centara Karon Resort Phuket, Centara Kata Resort Phuket,
Chanalai Flora Resort, Club Bamboo Boutique Patong Beach Resort, COMO Point Yamu, Courtyard Marriott Phuket Town, Dewa Phuket Resort and Villas, DoubleTree by
Hilton Phuket Banthai Resort, Dusit Thani Laguna Phuket, Fisherman Way Beach Resort, Four Points by Sheraton Phuket, Patong Beach, GLOW Mira Karon Beach, Holiday
Inn Resort Phuket Patong, HOMA, Homm Bliss Southbeach Patong, Hotel Clover Patong, Hyatt Regency Phuket Resort, Ibis Styles Phuket Bangtao, InterContinental Phuket
Resort, Island Escape by Burasari, JonoX Phuket Karon Hotel, JW Marriott Phuket Resort & Spa, Kamaliss MontAzure Phuket - MGallery Collection, Kata Rocks Resort &
Residences, Keemala Phuket, Koyao Island Resort, Kudo Hotel Patong, La Green Hotel & Residence, Le Meridien Phuket Beach Resort, Le Meridien Phuket Mai Khao Beach
Resort, Maikhao Dream Villa Resort & Spa, Centara Boutique Collection, Mamaka Phuket Tapestry Collection by Hilton, Mangosteen Ayurveda & Wellness Resort, Marriott's
Mai Khao Resort, Melid Phuket Mai Khao, Movenpick Resort Bangtao Beach Phuket, M SOCIAL Hotel Phuket, My Beach Hotel, Naiyang Beach Resort and Spa, NH Boat
Lagoon Resort, Noku Phuket, Nonnee Kata Beach Phuket, Novotel Phuket Kamala Beach, Outrigger Surin Beach Resort, Paresa Resort, Phuket Graceland Resort & Spa,
Phuket Marriott Resort & Spa, Merlin Beach, Phuket Marriott Resort & Spa, Nai Yang Beach, Pullman Phuket Arcadia Karon Beach Resort, Proud Phuket, Pullman Phuket
Arcadia Naithon Beach, Pullman Phuket Panwa Beach Resort, Rayaburi Hotel Patong, Renaissance Phuket Resort & Spa, Rosewood Phuket, SAii Laguna Phuket, SALA
Phuket Mai Khao Beach Resort, Selina Serenity Rawai Phuket, Six Senses Yao Noi, Sole Mio Boutique Hotel & Wellness, Stay Wellbeing & Lifestyle Resort, Thanyapura Sports
Hotel, Thavorn Beach Village Resort and Spa, Thavorn Palm Beach Resort, The Bell Pool Villa Resort, The Boathouse Phuket, Kora Beach Resort, The Kee Resort and Spa, The
Nai Harn, The Naka Island, a Luxury Collection Resort & Spa, Phuket, The Pavilions Phuket, The Seaton House Phuket, The Shore at Katathani, The Slate, Phuket, The Westin
Siray Bay Resort & Spa, Phuket, Tree House Villas Koh Yao, Trisara, Twinpalms MontAzure, Twinpalms Phuket, V Villas Phuket, Villa PhuKhao, Wyndham Grand Nai Harn
Beach Phuket, Wyndham Grand Phuket Kalim Bay

Affiliates

Eden Beach Resort and Spa, Ocean Breeze Resort Khao Lak, Iniala Beach House, Khao Lak Marriott Beach Resort & Spa, JW Marriott Khao Lak Resort & Spa, Avani+ Khao
Lak Resort, Krabi La Playa Resort.

CONTACTUS (076619518

www.phukethotelsassociation.com

b info@phukethotelsassociation.com
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	PHUKET WEEKLY UPDATE
	No145/25092026
	Phuket Hotels Association General Manager's Meeting 3/2026
	More photos HERE

	PHUKET GREENDAY
	Phuket Green Day Q3 2026
	UPCOMING EVENTS
	Finance Leadership Driving Resilient Businesses


	2026 RESORT MARKETING CONFERENCE ASIA
	NoVacancy Asia 2026 Event
	PHOODIE Phuket Food Festival
	SAVE THE DATE and WATCH THIS SPACE!!
	25 September


	THIS WEEKS' NEWS UPDATE
	TOURISM STIMULUS LIKELY TO BE POSTPONED UNTIL APRIL
	Thailand’s planned “Thai Tiew Thai Plus” domestic tourism stimulus scheme is likely to be postponed until April 2027, with the government seeking greater economic impact from the THB 4 billion programme. Officials said launching the scheme during the October–early 2027 high season may provide limited additional benefits, as tourism demand and hotel occupancy are already strong. The programme is expected to support one million travel entitlements, including accommodation subsidies of THB 1,500 per night and co-payment vouchers of up to THB 2,000 per day. The government plans further discussions with private- sector operators before confirming the final timing and programme details.
	For more information
	Thailand welcomed 22.18 million foreign visitors between January 1 and September 19, 2026, down 3.67% from the same period last year, with tourism revenue reaching THB 1.08 trillion. China remained the largest source market with 3.73 million arrivals, followed by Malaysia and India. Weekly arrivals improved, reaching 464,200 from September 13–19, up 5.72% week on week. Short-haul markets led the increase, rising 8.59%, supported by stronger arrivals from Malaysia and Japan. Malaysia recorded 69,255 visitors, while Japan surged 55.36% to 30,494 during its Silver Week holiday period.

	For more information
	The Michelin Guide’s 2026 Thai Key selection recognises 71 hotels and resorts, including six properties awarded the highest three-Key distinction. The six are Capella Bangkok, Mandarin Oriental Bangkok, The Siam, Four Seasons Resort Chiang Mai, Phulay Bay, a Ritz-Carlton Reserve, and Amanpuri Phuket. The selection includes 22 two-Key and 43 one-Key properties, with new recipients and promotions across the tiers. The awards follow anonymous inspections assessing the overall quality of the stay experience. Recognised properties range from luxury city hotels and island resorts to boutique stays reflecting Thailand’s local character.

	For more information
	Thailand’s cabinet has endorsed a 2026–2029 strategic plan for the Oil Fuel Fund, focusing on greater use of biofuels made from domestic agricultural materials and measures to manage fuel price volatility. The plan aims to strengthen energy security, reduce reliance on imported oil and provide tools to stabilise domestic fuel prices during crises. The Oil Fuel Fund currently subsidises diesel B7 and B20, but its deficit has reached THB 92 billion and is increasing by around THB 700 million daily. The fund is considering new borrowing of up to THB 100 billion to ease liquidity pressures, while gradually reducing subsidies remains another option.
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	THAILAND TOURISM MARKET UPDATE
	Week 3 of September (13-19 Sep 2026)
	(2 - 8 August)

	25 September
	www.phukethotelsassociation.com
	6/8
	25 September
	Based on 9,896 international trips to Thailand, H1 2026. Solo, Lover and Family were the three companion types selected for deep-dive analysis.
	Companion type predicts in-trip behaviour more sharply than demographics do: it determines who decides, how much risk is acceptable, and how far ahead the trip is planned.
	Bangkok anchors roughly two-thirds of trips across all three groups. The maps diverge only after departure — solo travellers settle and radiate outward, couples link coastlines, families keep the radius manageable.
	Seasonality differs by group, which conventional high/low season framing conceals.

	USEFUL ARTICLES
	ENGLISH
	Hotel Distribution Is Not a Zero-Sum Game
	South Korea and Thailand Keep Pace With Asia’s Leading Travel Destinations as Tourism Demand Fragments by Generation
	How Asia’s Most Expensive Hotels
	Became Its Smartest Hedge
	Golden Week 2026
	78%
	Very Thai 2026
	ของ
	70%
	Disclaimer: members should seek and consult their lawyers / accountants / advisors accordingly and not rely only on the provided information as the information given is only for educational purposes and information as received from a third party.
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