WeBelieve 1S where the Church comes
together Iin the England & Wales.

WeBelieve is a grass-roots festival, where the on-fire -
Church comes together to be part of what the Lord is
doing - to seek conversion of heart, in the experience
of communion.

In 2026, WeBelieve offers an unparalleled L A )7
opportunity for you to share your mission witha | SN 9.8 G\LY 4 y
vibrant and diverse community. Hosted at the home 4% X 4 Ve f
of Newman's ‘Second Spring”, St Mary’s College,
Oscott, this festival brings together families, young
adults, parish groups, clergy, religious, and

ministries from across the Catholic communion in
the UK.

Here you have the chance to engage directly with up A
to 3,000 participants, including those seeking fresHv -J —
pathways of discipleship and ministries looking for

collaboration.

Let's build something special together.



"We have an absolutely solid,
divinely revealed,
supernatural foundation to
what we believe, so let's step
forward, let's believe again
that our country can return to

Christ."
- Archbishop John Wilson,
homily at WeBelieve

"To see people grow and
blossom and to see the
gorgeous things they've been
doing was just so encouraging
and joyful! You could cut the
joy with a knife."

"WeBelieve drew on all or
most sectors of the Church in
Britain and I think to see
diversity in terms of ethnicity
and nationality, liturgy,
charism, state of life... it's been
really inspiring for everyone."

- Dr Stephen Bullivant

- Sarah de Nordwall =~

100% "YES"

2025 Partners, when asked:
"Is WeBelieve a positive
addition to the mission of
the Church in the UK?"

2025 Overall partner
satisfaction (4.6 stars)



Why the WeBelieve audience matters

Wanting more, participants expect the best of the UK Church, new
opportunities, deeper connection and support in living their faith.

On-fire Catholics build relationships here, sharing ideas from their
experiences of shaping parish life, running ministries & following the Lord.

Diverse expressions with participants representing an extraordinary
cross-section of the UK Catholic communion's rites and movements.

Cross-generational with 25% under-18 and diverse parish groups
bringing all ages for day trips.

National reach brings participants from every diocese in England and
Wales, and beyond.

*data from 2.3k attendees at WeBelieve 2025

53% male
47% female
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Overall participant
satisfaction (4.6 stars)

weekend 73%
day 27%

63

Participants, when

asked: "Would you
do it again?" Adult W u-18



Options and Pricing

WeBelieve is fuelled by the same glad and generous spirit experienced by the
early Church in the book of Acts. From this spirit flows a wholehearted
invitation to you and your organisation: bring your unique mission and
message and help us build a feast of Catholicism.

Our tiered sponsorship packages are designed to offer a best-fit level of
partnership. We also warmly welcome conversations about tailored
partnerships - whether giving more, less, or in different ways (through content,
teams, expertise, or promotion).

« To apply to be a Partner, simply fill in the form on our website.

« To explore partnership possibilities, email partners@webelievefestival.com

Digital Building Vision Presenting Foundation

£200 £400 £1,000 £2,500 £5000+
Profile on website,

spotlight article

Festival session
named sponsor
or host

Stall space - in ft
(table/s provided)

Logo & link on L ~'1
website & in print
& a socials post

& digital or print >< X
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Foundation
benefits (see >< X

details below)




Foundation Partner Benefits

Join us as a Foundation Partner and make the biggest impact on your
organisation's visibility. From the opportunities listed below we will tailor
a package that meets your goals.

Flagship

. Venue naming rights

. Sponsored stream of content
. Bespoke zone or pop-up

. Sponsored Big Top session (incl. 5-minute address)
. Branded café stage ‘takeover’

. Livestream takeover W
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Premium visibility
7. Curation of a festival session ” ‘
8. Branded community workshop

9. “Brought to you by” video series sponsorship
10. Title sponsorship of post-event highlight video
11. Logo inclusion on recorded sessions

12. Sponsored contributor, with announcement

On-site presence \
13. Branded welcome signage, outdoor banners & flags §
14.. Media wall branding ‘
15. Logo on weekend/day attendee wristband
16. Branded volunteer T-shirts / hi-vis

17. Directional signage

18. Water refill station branding

19. Portaloo advertising

Print & digital campaigns

20. Co-branded marketing email

21. Double-page article in the print programme
22. Logo inclusion on website header

23. Logo placement in email headers/footers
24. Sponsored post-event survey

Let's believe again that our country
can return to Christ.
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