Your
Cannes
Compass

These are the
moments you won't
want to Miss as an
Explorer on the
Cultural Pathway at
Cannes Lions.

Thank you to Brandon Smithwrick of
Content to Commas for the beautifully curated
“Cannes Lions 2026 Unofficial Event List”

Learning
Recommendations

Dive into how fandoms move culture at
Wednesday's Brands&Culture session.

Explore timeless brand equity at the
Modern Heritage roundtable.

Unlock your unfair advantage at
The Cultural Edge session.

Exploration
Recommendations

Catch live music and discover emerging
artists at Tuesday's Luminate showcase.

Check out unexpected brand activations
on an XP Land guided tour.

Discover purpose-driven work at
Wednesday's Open House for Good.

Connection
Recommendations

Enjoy genuine conversation during
a Wednesday morning stroll with
The NetWalking Collective.

Enjoy wellness sessions, giveaways, and Q
discovery at Yahoo Explorers Society.

Connect aboard a tall ship at Monday's
VIA in Cannes sunset drinks.

Your Cannes Compass Digital Wallet Pass
Will be sent to your iInbox closer to the event.

What does it mean
to be an Explorer?

As an Explorer, you thrive when
given the freedom to wander off
the beaten path and reflect on the
hidden narratives of the festival.

You absorb the Riviera
environment like a time capsule,
guietly synthesizing the massive
Influx of iIdeas and benchmarking
cultural trends before mapping
out your next big creative wave
with your team.

Learning
Preferences
How we process
information 70%

KINESTHETIC
Orgaﬂizes thOughtS READ/WR'TE
by sketching or writing

30%

Loves viewing data
from new perspectives

Interpretive
Preferences

How we connect

60% with content
PHYSICAL Assesses the
IDEAS environment to

find new paths
40%

| oves creative
freedom and
serendipity

Social
Preferences

How we interact socially 60%
EXPRESSIVE

Seeks genuine,
ourpose-driven AMIABLE

connections 40%

Entirely driven by
the journey

Leadership

Preferences

How we relate to teams

00%

SOLUTIONS

Constantly tests,

WARRIOR e feste,
MISSIONARY Le eC Syarlﬁ €ads
BUILDER y example

40%

Always asks what
an experience
taught them

YOUR
CREATIVE
SYNERGIST

— .



https://www.brandsnculture.com/bc-cannes/cannes-2026-registration/
https://www.eventbrite.co.uk/e/modern-heritage-how-do-you-build-equity-that-outlives-trends-tickets-1987927846703
https://www.canneslions.com/festival/programme/the-cultural-edge-you-can-t-buy-unlocking-your-unfair-advantage-75888
https://www.linkedin.com/posts/sarah-jane-benham_netwalkingcollective-canneslions-experientialmarketing-share-7463485437370814465-T0-6/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAUlAqgBH_ttPTqIfhlf4JiZam_XbKOu450
https://yahoo.evntstack.com/events/2026-Cannes-Lions/public-registration
https://vianederland.nl/cannes-2026
https://luminatedata.com/cannes-2026/
https://newsletter.xp.land/xp-land-cannes-2026
https://www.eventbrite.fr/e/open-house-for-good-2026-at-cannes-lions-tickets-1988187330827
https://docs.google.com/spreadsheets/d/1u0mcWgEo5EjjhMGTbq987UZm4wxMzdMSsYx9f3Cfnf4/edit?gid=136025978#gid=136025978

