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Your 
Cannes 
Compass
These are the 
moments you won’t 
want to miss as a 
Harmonizer on the 
Connection Pathway 
at Cannes Lions. 

You may enjoy the unscripted Retail 
Media Couples Therapy panel.

Support underrepresented creative 
voices at the Financial Times’ 
Championing session.

Discuss the value of human creative 
judgment at the BIMA House sessions.

Join conversation at Genuin Cocktails  
& Conversations sunset happy hour.

Share perspectives on the next era  
of experiential at LinkedIn’s XP  
Next conversation.

Enjoy a relaxed morning at Canva’s  
Off the Record beachside breakfast.

Celebrate creativity driving real-world 
impact at the ACT Responsible  
Tributes Celebration.

Join inclusive community gatherings, 
panels, and conversations at FQ Beach.

Discover shared values at Wednesday’s 
Open House for Good.

Learning
Recommendations

Learning
Preferences

Social 
Preferences

Interpretive
Preferences

Leadership
Preferences

Connection
Recommendations

What does it mean 
to be a Harmonizer?

Exploration
Recommendations

Thank you to Brandon Smithwrick of  
Content to Commas for the beautifully curated 
“Cannes Lions 2026 Unofficial Event List”

As a Harmonizer, you thrive at  
the intersection of diverse minds 
and shared values. Amidst the 
energy and velocity of the festival, 
you create spaces of trust and 
active listening—whether at 
a quiet cabana or an intimate 
fireside chat. 

You are the glue that brings people 
together and easily synthesizes the 
group’s collective inspiration.

Loves podcasts 
and small group 
conversations

Active listeners bringing 
positive energy

Shares space without 
needing constant 
communication

Seeks meaning out of 
new circumstances

Peacemakers 
protecting the 
group’s energy

Flexible if everyone 
is comfortable

Leads their team with 
genuine empathy

Enjoys mentoring and 
listening to others

How we process  
information

How we interact socially

How we connect  
with content

How we relate to teams

YOUR
CREATIVE

SYNERGIST

Your Cannes Compass Digital Wallet Pass 
will be sent to your inbox closer to the event.

https://luma.com/e0qcsd7u
https://luma.com/e0qcsd7u
https://peoplelikeusatcannes.live.ft.com/
https://peoplelikeusatcannes.live.ft.com/
https://www.eventbrite.co.uk/e/bima-house-cannes-2026-tickets-1987046323042
https://luma.com/jmox0kyw
https://luma.com/jmox0kyw
https://newsletter.xp.land/xp-land-cannes-2026
https://newsletter.xp.land/xp-land-cannes-2026
https://public.canva.site/comms-event-cannes-lions
https://public.canva.site/comms-event-cannes-lions
https://www.eventbrite.fr/e/act-responsible-tributes-celebration-2026-tickets-1988175377073
https://www.eventbrite.fr/e/act-responsible-tributes-celebration-2026-tickets-1988175377073
https://events.thefemalequotient.com/canneslions26/event_list
https://www.eventbrite.fr/e/open-house-for-good-2026-at-cannes-lions-tickets-1988187330827
https://docs.google.com/spreadsheets/d/1u0mcWgEo5EjjhMGTbq987UZm4wxMzdMSsYx9f3Cfnf4/edit?gid=136025978#gid=136025978

