PRESS RELEASE
Newly inaugurated media company Hero Media & Entertainment Ltd has acquired Dundee Press Agency Ltd, E News Now Ltd, and Daily Business Ltd as a first step in its “buy, build and launch” media strategy
Glasgow – March 31st, 2026 Hero Media & Entertainment Ltd has announced the acquisition of Dundee Press Agency Ltd and E News Now Ltd, which publish a portfolio of established digital news brands and live events, to form the foundation of the company’s media network.
 The transaction includes a number of specialist news and information online titles serving professional audiences across the UK and Ireland, including:
• Scottish Financial News – scottishfinancialnews.com
• Scottish Legal News – scottishlegal.com
• Irish Legal News – irishlegal.com
• Scottish Construction Now – scottishconstructionnow.com
• Scottish Housing News – scottishhousingnews.com
• ScottishNews.com
The acquisition also includes Scottish Construction Summit, a major new industry conference taking place at the Scottish Event Campus (SEC) in October 2026, bringing together leaders from Scotland’s construction, housing and infrastructure sectors. Across the portfolio, the digital publications collectively reach a highly engaged professional audience with more than 55,000 newsletter subscribers and over 105,000 professional followers on LinkedIn. The titles are also known for industry-leading newsletter open rates, reflecting their strong reputation for high-quality specialist journalism and sector insight.
In a separate transaction Hero Media & Entertainment has also acquired the assets of Daily Business Ltd. Dailybusinessgroup.co.uk is an Edinburgh based 24/7 business news and politics website & newsletter launched in 2014 by former Sunday Times and Scotsman Business journalist Terry Murden. In his role as Group Executive Editor – Business, Finance, Politics, Murden will work with the team at Scottish Financial News to develop a new Scottish and UK wide business, finance and investment news platform 
 
The strategy combines the acquisition of established online media brands, the expansion and scaling of existing platforms, and the launch of new digital media products serving both professional and consumer audiences.
Commenting on the acquisitions, Mark Hollinshead, Chief Executive of Hero Media & Entertainment Ltd, said:
“This is an exciting first set of acquisitions for Hero Media & Entertainment and an important step in our strategy to build a modern, digitally focused, video-led, media company. The opportunity to re-launch Scottishnews.com as a brand-new online news site for Scotland is a compelling one.”
Graham Ogilvy, former owner of Dundee Press Agency Ltd and E News Now Ltd said:
"Over the past two decades we've built our online brands into market leaders in their relevant sectors. Now is the time to hand on the baton to the Hero Media & Entertainment team to take our successful specialist news sites to a new and innovative next stage of development. I will be staying with the business to take part in that development.”
Terry Murden commented: “Building Daily Business Ltd has been a hugely satisfying experience and I am immensely grateful to all who have made it possible. I am looking forward to taking it forward with its new owner.”
Hollinshead added: “The titles acquired have outstanding reputations within their sectors, loyal professional audiences and highly engaged subscriber communities. We see significant opportunities to build on this foundation by investing in quality journalism, video content, new live events for each content category and expanded commercial partnerships. Simultaneously, harnessing the capabilities of AI to streamline workflows, source content and distribute stories to multiple platforms will support a content strategy built through the originality and uniqueness of our journalism.
“Our strategy at Hero Media & Entertainment is simple – recruit top talent, acquire great media brands, build their audiences and products and launch new platforms that serve valuable communities. This acquisition is the first step in that journey.
“I’m also very pleased to announce the appointment of Mike Hartley as Chief Revenue Officer of Hero Media & Entertainment Ltd. Mike and I have worked together for a number of years and his experience in the B2B publishing sector as MD of Insider Group, in national advertising development and digital trading will contribute greatly to the speedy execution of our plans.”
Hero Media & Entertainment plans to expand video programming, digital news-publishing and live events across the portfolio, while also developing ScottishNews.com into a major new national and international digital news platform covering politics, business, sport, entertainment and popular culture.
Further acquisitions and launches will be announced as the company continues to build its media portfolio.
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About Hero Media & Entertainment Ltd
Hero Media & Entertainment Ltd, part of the Hero Brands Group, is a UK-based media investment and operating company focused on building a portfolio of digital publishing, video platforms, live events and specialist information businesses. The company’s strategy is to buy, build and launch high-quality media brands serving professional and consumer audiences across the UK and internationally.

About Hero Brands Group
Hero Brands is a popular culture platform, founded on the belief that the future belongs to brands powered by community, culture, and creators. Its portfolio encompasses a range of brands deeply embedded in various cultural niches, making it one of the most exciting culture-led groups in the UK, with 190+ locations worldwide, 40+ high-profile brand and creator partnerships, and 800M+ talent partner reach of combined followers. Its mission is to turn early-stage ventures into durable, high-performing businesses through a proven value enhancement playbook, operating across four verticals and one shared platform: 
Media, executing a transformational buy-and-build model of digital and legacy media across online news, video/TV, live events and audio; Licensing, launching successful creator-led licensing and IP partnerships by turning cultural relevance into scalable brand extensions with the likes of music and style icon Stefflon Don, the world’s biggest TikToker, Khaby Lame, and world-renowned football freestyler, Ben Nuttall; Lifestyle, comprising health and wellness studio platforms and concepts like blow-dry brand Duck & Dry, and Food & Beverage: culture-first QSR and consumer F&B brands built and scaled through the Hero Brands platform, including, among others, the kebab category re-defining GDK (German Doner Kebab), the pioneering hot chicken brand SIDES in collaboration with Europe’s largest YouTube collective, The Sidemen, and PG Fast Food, the QSR brand redefining the fast-food experience, leaning heavily into nostalgia with a ‘naughty-but-nice’ menu, while prioritizing a modern, community-centric model in collaboration with musician and entrepreneur Professor Green.
To learn more about Hero Brands visit https://www.herobrands.com/

 

 


