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Boa Yoon

Product Designer

| work across end-to-end projects, from planning to delivery with engineers. With a
background in UX localization and copywriting, specializing in transforming complex
systems into clear, user-centered experiences. Focused on improving clarity, trust, and
decision-making across Al and digital products.
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@ Seoul (Open to relocation)

EDUCATION

Slack Desktop App Redesign | SaaS

Team Project (2 members, Lead)| 12/2024 - 02/2025

- Redesigned onboarding experience to address terminology confusion that hindered feature
understanding for new users

- Improved dashboard structure and notification flows based on user research; validated through
usability testing (SUS 72)

Ringle Al Speaking App Redesign | EdTech
Team Project (4 members)| 01/2026 - 02/2026

- Redesigned Al speaking experience to improve the usability and effectiveness of Al-generated
feedback

- Synthesized user interview insights and competitive analysis to identify contextual learning
needs, and designed a personalized feedback flow allowing users to control feedback depth and
format

- Improved key user flows and interfaces to support learning continuity and self-directed progress
through contextualized Al feedback
StockLearn Investment Learning MVP Design | Fintech

Team Project (5 members) | 10/2025 - 11/2025

- Designed an end-to-end investment experience including portfolio management, stock
comparison, and trading flows for beginner investors

- Visualized key financial data and charts to improve users' ability to explore, compare, and make
investment decisions

- Built high-fidelity prototypes using Figma Al to define core user flows and interactions

Lumaid App Service Design | Mental Health
Individual Project | 02/2025 - 04/2025

- Designed an Al-based service to help users recognize, process, and respond to verbal abuse in
daily situations

- Conducted user research to identify emotional and behavioral pain points, and structured user
flows around emotion recognition, response practice, and situational support

- Developed user flows, design system, and prototypes, and validated usability through testing
(SUS 72)

EXPERIENCE

Blossom UX School
UX/UI Bootcamp
UK | 10/2024 - 04/2025

« Completed 480-hour UX courses

-« Covered UX/UI design, including design
processes, user research methods,
wireframing, prototyping, and
responsive layouts, A/B testing

B.A. in Spanish and English
Dankook University (Double Major)
South Korea | 03/2012 - 08/2016

ACTIVITIES

UX Book Study Group

10/2024 - 04/2025

- Studied UX literature, including The
Laws of UX, Don't Make Me Think,
Hooked, and Nudge, among others,
completing 9 books at a biweekly pace.

- Applied principles such as visual
hierarchy, Gestalt laws to projects and
design decisions.

SKILLS

UX Localization & Content Specialist

Lilt Al, Codex Global, Mother Tongue, Contentoo | English > Korean | 02/2019 — 02/2026

- Localized Ul text and user-facing content for global digital products including Claude, Ledger
Wallet, Bloomberg, Midjourney, and Fitbit

- Improved UX writing by adapting content to user context, product flows, and Korean language
conventions

- Performed QA and rewriting for Al-generated responses (Google Bard), focusing on clarity,
accuracy, and contextual appropriateness

- Collaborated with PMs, stakeholders, and global teams to align on requirements, terminology,
and quality standards
Global Sales Coordinator

Wooil C&T., Pangyo | 06/2018 - 01/2019

+ Supported communication with overseas clients and assisted in meetings, handling requests and
documentation

- Coordinated domestic sales operations and managed workflow across internal teams to ensure
smooth execution

- Reviewed product and marketing materials to maintain clarity, accuracy, and consistency in
external communications

UX & Products

UX Strategy, User Research, Problem
Framing, Interaction Design, |A, Prototyping,
Usability Testing, Design Systems, UX
Writing, Data-informed Design, Al UX, User
Flow Optimization, Collaboration

Tools

Figma, Figjam, Notion, Slack, Webflow,
Procreate

Soft Skills

Collaborative, Problem-solving,
Adaptability, Creativity, Critical Thinking
LANGUAGES

Korean (Native), English (Professional),
Spanish (Intermediate)
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