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[ADVISOR NAME] Marketing Plan
Your 2025 Marketing Summary:
[Type a brief description of your overall marketing focus for 2025. Make this description succinct. Delete any categories below that are not a focus of yours.]

Client Center-of-Influence Referrals (REQUIRED)

Specific action in 2025: Define the precise action you will take in 2025. “I will develop and grown my practice by 15 client referrals in 2025”

Measurable:
· Details you can track, obtain 4 new clients per quarter or XX per month.
· Use “I will” to make it Actionable

Relevant to your current situation:
· Can you do it in 2025, e.g., Based on your current advisor/family situation can you do it?
· Timebound your goal, e.g., add specific dates and times to your goals

Evaluate your goals:
· Who will help you stay on track, e.g., marketing, manager, spouse, friend, colleague.
· How often will you track progress, e.g., each month/quarter

Capita support needed/wanted: Specify how Capita can assist, e.g., creating referral tools or organizing networking events.


Public Education/Presentation


High Net Worth Relationships


Professional Center-of-Influence Referrals


Advisor Personal Network


Event Marketing



Notes: [Include any additional remarks or considerations specific to your practice.]

1
	[image: ]


image2.png
) 5)
O SA = A
\J\)’ I;;I’NANCIAL NETWORK




image20.png
) 5)
O SA = A
\J\)’ I;;I’NANCIAL NETWORK




image3.jpeg
e e

taem o
b ol sl od oo

15 *
e
sk
[}

N

1L B

119

LR
.

- > o4 if i
o |
S L |
4 {4
- 0444
1 3
-. -..m t- LA 4
T ¥ 133
- | !
49 3 !

< o
-

]

«

l.”egd.- ey

LS

!

|

1

R

|

.

i

e A




image4.png
)
L/




