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HISTORY of GivingTuesday

GivingTuesday is a monumental day in the fundraising world, and it’s only
been around for a decade. This relatively new “holiday” has quickly become
a cornerstone for fundraisers.

The very first GivingTuesday kicked off on the first Tuesday after Thanksgiving in 2012,
thanks to New York’s 92nd Street Y and the United Nations Foundation. The brilliant idea
behind it was to create a day dedicated to charitable giving, offering a joyful respite from
the shopping frenzy of Black Friday and Cyber Monday.

Since then, GivingTuesday has grown by leaps and bounds. While it’s tough to pinpoint the
exact amount processed in 2012, GivingTuesday 2013 officially processed an incredible
$28 million. By the end of GivingTuesday 2020, donors had given $808 million online to
participating charities—a phenomenal 58% increase.

As GivingTuesday becomes even more popular with generous donors and passionate
nonprofits alike, it’s tempting to quickly put together a campaign and expect the donations
to pour in. But here’s the secret: successful GivingTuesday campaigns require thoughtful
planning, dedicated effort, and lots of attention. And success isn’t just measured in dollars.
Nonprofits need a solid plan to nurture relationships with new donors and, even more
importantly, show existing donors just how much they’re valued.

This GivingTuesday guide is brimming with ideas and tips to help you achieve those goals
and make this year your most impactful yet.

Happy Planning!
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GivingTuesday
TOTALS ..

| $27 million
2014 | $45.7 million
GivingTuesday’s journey is marked by
truly dramatic increases in overall dollars 2015 I $116.7 million
processed. Just look at the inspiring
yearly pattern of online giving. 2016 I $168 million
2071 [ ~$300 million
208 [ $400 million
209 $511 million
2020 D $808 million

$2.7 billion

2022 [N sibilion
2022 [N ssqvilion

O 4 | Giving Tuesday Dollars raised, as reported by GivingTuesday.
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A Basic
GivingTuesday
PROMOTIONAL
SCHEDULE

A SUCCESSFUL GivingTuesday campaign is made up of many
exciting elements. Two of the most vital are the SOCIAL
POSTS and EMAILS you send to get your donors fired up
about making a difference. Here are some guidelines to help
you make your communications shine.
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When Creating
Social Posts

>

Be intentional about when you post GivingTuesday
reminders. People follow you on social media because
they care deeply about your mission, not just to see
fundraising appeals.

Ensure your GivingTuesday posts enhance your regular
content, rather than overwhelming it.

On the day of the event, focus on publicly thanking your
donors (always with their permission, of course). Instead of
endless appeals, spotlight the incredible people who gave
and inspire others to join in. This makes your donors feel
wonderful, motivates others to get involved, and makes
planning posts much easier for your social media manager.

Back up your appeals with compelling stories, engaging
videos, and stunning images. Your donors are likely being
flooded with GivingTuesday appeals on their own channels.
Add elements to your posts that will make them truly stand
out and shine.
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When Sending
Emails

->

Make your emails even more effective by targeting them.
Segment your email sends to connect with different
groups: brand-new donors, loyal supporters who are
consistently engaged, highly-engaged volunteers and
board members, and donors who championed your last
GivingTuesday campaign.

Build excitement gradually. Sending daily emails might not
capture everyone’s attention. Instead, start two weeks
before the event and build from there.

More frequent emails are perfectly fine on GivingTuesday
itself. It’s great to send updates—just ensure each one
has a clear purpose and offers something valuable to
your audience.

Take your time to craft amazing emails. Your donors will

be receiving lots of GivingTuesday emails. Spending time

to perfect your subject lines, include captivating pictures,
and tell powerful stories are all fantastic ways to make your
appeals stand out.

bloomerang.com



This basic SCHEDULING TEMPLATE shows a simple promotion plan. Tweak these dates to

suit your organization. Just remember not to overdo it!

Your goal here is the same as your
email’s goal! Get people excited
about the big day and remind
them how their gift will make a
difference.

Thank donors, share progress,
remind donors about matching
opportunities, ask them to share
your posts—today’s the day to get
social!

second ask)!

Social Media: Final Update

Let donors know how much

they gave, what that money will
accomplish, and a sincere thank-
you message.

Sunday Monday Tuesday Wednesday Thursday Friday Saturday
Social Post: Awareness Post Social Post: Awareness Post
Introduce the concept of Consider sharing what your
Week 1 GivingTuesday to donors who may GivingTuesday campaign donations
ee be unfamiliar with it. will fund! The more compelling your
story, the more likely donors will
be to give.
Social Post: Awareness Post Email: Awareness Email Social Post: Awareness Post
Why should your donors support Send a short email about (Optional)
Week 2 you on GivingTuesday? Remind GivingTuesday, what it is, and Do you have any cool opportunities
ee them that it’s coming up soon and letting donors know about your happening on GivingTuesday? Are
show them how their gift will make campaign. matching gifts available? Share
an impact. them here!
Email: Reminder
Sending a short reminder one week
out keeps GivingTuesday at the
forefront of donors’ minds.
Week 3 Thanksgiving Black Friday
Social Post: Build excitement!
This is a chance for one more
reminder post before the bustle of
Thanksgiving.
Cyber Monday GIVINGTUESDAY! The Day After
Email: 24 Hours Before Reminder Email: Periodic Updates Email: Update and Thank-You
Get people ready for the big day! Send emails before, during, and Share goal progress, reiterate
Reiterate how their involvement right before the conclusion of the how amazing your donors
will make a difference. event. are, and share their impact.
Include opportunities for future
Week 4 Social Posts: One More Reminder | Social Media: Regular Updates engagement (but don’t make a
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Email, social post,
and text message
TEMPLATES

We’ve put together some helpful email, social post, and text
message templates for you to use this GivingTuesday!

DOWNLOAD TEXT MESSAGE TEMPLATES

DOWNLOAD EMAIL TEMPLATES

DOWNLOAD SOCIAL MEDIA TEMPLATES

09 | Giving Tuesday
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https://bloomerang.com/wp-content/uploads/2025/11/008_2025_GivingTuesday-Text-Message-Templates.pdf
https://hubs.li/Q01lj9CS0
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Send a
save-the-date

While GivingTuesday got its start on social media, not all
donors actively follow the nonprofits they support there.
Sending a “save-the-date” email is a brilliant solution

to get donors ready and excited for GivingTuesday.

Email template: save-the-date

Use this email template to send a digital reminder of GivingTuesday to

your amazing supporters. This editable template is an easy way to craft
messaging that drums up excitement and gets GivingTuesday firmly on your
supporters’ calendars.

DOWNLOAD SAVE-THE-DATE TEMPLATE

1 0 | Giving Tuesday
Ultimate Guide bloomerang.com


https://bloomerang.com/wp-content/uploads/2025/11/008_2025_GivingTuesday-Save-the-date-Email-Template.pdf
https://hubs.li/Q01lj9CS0

Create UNIQUE GivingTuesday
Donation Forms

Your donation forms are a fantastic opportunity to showcase your organization’s
unique personality. A plain donation form won’t convey why supporters should give to
you. An unbranded form also doesn’t tell donors anything about your incredible work.
Just like with any other content, it’s crucial to let donors know exactly what their gift
will support. Plus, you absolutely need to add your unique branding to your donation
forms so your donors know exactly who they’re giving to.

Looking for a little
inspiration?
Check out these shining examples:

11 | Giving Tuesday
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Calisbeate Giving Tuesday with Srmile Trakn and S Your Gt

Smile Train

Smile Train’s GivingTuesday donation page features
a heartwarming video, a powerful story about a child
their donors helped, plus impactful facts about their
mission. They also included eye-catching images and
impact information with each donation amount to
show donors precisely what their gifts can achieve. g

Surgery Backlogs Ae Growing. Children With Clefts Need You Now.

Ready to set up your own form?

CONTACT US

12 | Giving Tuesday
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Giving Tuesday
Help neighbors experiencing homelessness in Maryland by
providing Homeless Care Kits

HOMELESS DURING THE COVID-12
PANDEMIC

IN MY OWN WORDS

New Day Maryland, Inc.

New Day Maryland cleverly tied each of their donation amounts
to how many Homeless Care Kits donors could provide to their
neighbors experiencing homelessness. They also included

a powerful photograph and the story of Jose, a Maryland
resident experiencing homelessness who would directly
benefit from a care kit.

Choose Your Gift

Your Details

What's your name?

13 | Giving Tuesday
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GI¥INGTUESDAY

Help launch the 71000 Books Before Kindergarten program
and gift a child the love of reading!

FRIENDS of the
Davenport Library

FRIENDS of the Davenport Library gave GivingTuesday donors
a thrilling mission: to help them launch the Davenport Library’s

{8 My account = Sign out

1,000 Books Before Kindergarten program. Their form is direct Ch::se N
and impactful, featuring a clear call to action and a sweet
photo of a family reading together. - P 5 s
Other
Inspire generosity. Spread the word
OV

1 4 | Giving Tuesday
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THIS #GIVINGTUESDAY,
RECEIVE A SPECIAL
EDITION T-SHIRT FOR

GIFTS OF $25 OR MORE!

Become  “flear-0° Coday! I

Cheese Your Gift

Giving Tuesday
Ultimate Guide

Central Florida Speech
and Hearing Center

Central Florida Speech and Hearing Center invited their
donors to become a “Hear-0” on GivingTuesday. Anyone giving
$25 or more received a special-edition t-shirt. CFSHC also
included specific information about what each donation
amount provides.

bloomerang.com
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Start Your Campaign

This winter,
give warmth to
families in need.

GI¥INGTUESDAY

[RUSA

IRUSA utilized Bloomerang Fundraising’s peer-to-peer platform
to build a beautifully branded GivingTuesday page, brimming
with powerful storytelling and impact statements. Supporters
could make donations directly from the main page or sign

up for individual fundraising pages to raise funds on behalf

of IRUSA.

Support Winter Aid TODAY!

Donate Now

Want to try DIY peer-to-peer fundraising
this GivingTuesday?

IRUSA Giving Tuesday 2020 O3 =3
CONTACT US WINTER HITS HARD
ke or break survival for any of us. And for our vulnerable sisters and

e they have to fight to

1 all winter long to aid

s
sheeting, plastic mats, shoes, jackets, hats, sweatshirts, gloves, waterproof coats, socks,

PR T e

1 6 | Giving Tuesday
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Boys & Girls Club

BGC Indianapolis included an image with clear instructions on
how supporters could make a gift using text giving. The image
contained short, simple instructions and was easily shareable.
When supporters texted the number, they were sent a link

to the GivingTuesday donation form where they could learn
exactly how their donations would be used.

After GivingTuesday 2020, BGC of San Marcos updated their
page with a heartfelt thank-you message and photos of kids
expressing gratitude to donors.

bloomerang.com



Ursuline Academy

Ursuline Academy presented an exciting challenge
to their donors in 2020: if they could reach a goal of
250 unique donations, they would receive a $25,000
matching gift. They brilliantly met their goal and
provided an inspiring update after GivingTuesday.

18 | Gitimato cuice

Event Home Donate Repister Sponsors

) URSULINE

LELEEL‘JF.&‘ HEART

Ursuline Academy Giving Tuesday 2020

| $53,811.36

sTogetnerinHeart

$50,000.00

Ursuline Academy Giving
Tuesday 2020 Leaderboard

Ll

Donor Count

We are thrilled to annouce that 319 generous donors
supported UA yesterday as part of Giving Tuesday. Donale Now
Your generosity enabled us to receive the 525,000
match and SUrpass our donar goal in great numbers. |

‘Wa are overwhelmed with appreciation and proud of
the Ursufine community for showing the strength and
feyalty of our alumnae, parents and friends,

Register For This Event ‘

20300

Winw Full | ssdinrbosed

Like Us on Facebook Zju D‘ONGHS

I l = 'DONNE

’1 h
A 32'1000 ﬁIFT

About Ursuline Academy
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The

GivingTuesday
Donor Journey

One common challenge with GivingTuesday is that
nonprofits pour immense time, money, and effort

into recruiting new donors...out sometimes not

in a sustainable way. Yes, the media buzz around
GivingTuesday can bring a wonderful influx of new
supporters. However, a wave of new donors isn’t truly
valuable if you can’t keep them engaged.

19 | Uitimate cuide

The best way to attract new donors and keep them
coming back is to truly understand their journey from
“random person on the Internet” to “first-time donor”
to (hopefully) “loyal donor.” By taking the time to
optimize and enhance that journey, your GivingTuesday
campaign can achieve much more sustainable impact
in the long run.

bloomerang.com



Here’s how to create

a

that will keep your
GivingTuesday donors
ENGAGED long after the
media frenzy fades:

20 | Giimato auics

Connect potential donors to your mission

-> Emphasize your mission, not just the day. Connecting donors to your
overarching mission, rather than just a single giving event, builds the
foundation for a lasting relationship.

-> Show everyone you love your donors. Make sure your donors feel truly
valued for who they are and the impact they make, not just for their
financial gifts.

-> Tell a consistent story. Create consistency and strengthen your appeal by
sticking to one powerful, cohesive story.

Make a great ask
-> Be specific. Choose a concrete amount to ask for, but always give donors the
flexibility to contribute different amounts.

-> Explain the impact. Don’t just tell donors they’ll make a difference—show
them how.

Optimize the donation process
-> Make it easy to donate. Donors won’t give if they can’t easily find your form.
-> Reduce decision-making. The more decisions donors have to make during

the giving process, the less likely they are to complete their gift. Keep it
simple and clear.

Make donors feel great about giving
-> Thank them publicly. Only do this if the donor explicitly approves. This helps
demonstrate to future donors that you truly value your supporters.

-> Build a great confirmation page. Add delightful details like images, impactful
statements, and heartfelt thank-you messages to make donors feel
absolutely amazing about their generosity.

-> Send a fantastic receipt. Make the most of your automated receipts by using
them to give donors those wonderful warm-fuzzies.

bloomerang.com



RETAINING GivingTuesday Donors

Retaining the incredible donors you’ve attracted during GivingTuesday can be a challenge, but it is absolutely possible. If you’ve
thoughtfully built your donor journey with retention in mind, you’ve already established a strong foundation for future retention
efforts. Here are some steps you can take to keep your GivingTuesday donors joyfully engaged with your organization year after year.

Thank Your Donors Like You Mean It

Communicate to keep donors engaged

Create your thank-yous Writing your thank-you messaging while you’re planning Include themin future Did your supporters give a landmark amount? Did they
ahead of time your appeals saves time and creates continuity appeals fully fund a program? Let them know!
between the ask and the thanks. Share the impact What will their gifts achieve? Who have they helped?

Thank donors right away Thanking donors immediately boosts the feel-good

What change have they made in the world?

rewrite it to be warm, uplifting, and engaging.

emotions that come with making a gift. Set up future Tell donors to watch for future updates and news (and
communications then follow through on sending them).
Be specific with your Include why you’re thankful for their gift, what it will -
thanks accomplish, and who it will help. Ask for feedback !Dlan future campalgns, gaugg sucgess, and (most
importantly) give donors a voice with a donor survey.
Talk like a person If your “thank you” note sounds like a business memo,

This cycle applies to campaigns beyond
GivingTuesday, too. Use the simple yet
powerful formula of asking for support,
thanking donors for their support, reporting
back on their incredible impact, and then
asking again to retain your donors and
beautifully expand your base of supporters.

21 | Uitimate cuide

Communicate to keep donors engaged

Include them in future appeals

Don’t ask for more money right away, but include Giving Tuesday donors in future
fundraising campaigns.

Offer additional ways to connect

Invite Giving Tuesday donors to events, facility tours, or volunteer opportunities.

Share relevant information

Keep sending updates about projects donors funded on Giving Tuesday.

Include recurring opportunities

Give repeat donors the chance to make recurring gifts to a program they love.
Adding recurring upgrade prompts to your donation form can help!

Reach out

Phone calls, handwritten notes, personal emails, and other tactics show donors
you love and appreciate them.

bloomerang.com



GivingTuesday
Fundraising
Methods

raise money in exactly the same way, we have
some fantastic ideas. Here are some of our favorite
GivingTuesday fundraising strategies, plus inspiring
ideas on how to use them.



Build an online
donation form

You likely already have an online donation form. But do you
have one especially for GivingTuesday? Consider creating a
dedicated GivingTuesday form that includes vibrant images,
compelling impact statements, and details from the powerful
story you plan to share in your appeals. Having that consistent
theme on your donation form will reinforce donors’ decision

to give, and it can also make it easier for you to accurately
attribute GivingTuesday donations to the right campaign.

Be sure to link to this special donation formin all your
GivingTuesday emails, social posts, and other appeals.

Tip:
Did you know Bloomerang Fundraising forms include recurring
upgrade prompts? You can add a subtle nudge directly on your form

or enable a recurring upgrade modal that pops up when someone
submits a one-time donation.

CONTACT US

23 | Uitimate cuide

Choose Your Gift

One Time Ongoing

$50 $100

$250 $500
Other
¢ Multiply yc

Please direct my

$100

Are:

o0—0
& Payment Details

Change

' PayPal

Credit Card

Bank
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Include recurring
donation options

If donors truly connect with the inspiring story you share

in your GivingTuesday campaign, they might want to offer
ongoing support instead of just a one-time gift. Recurring
donors are an absolute treasure. Dollar for dollar, they typically
contribute more over time than their one-time counterparts,
and they are also much easier to retain. So, make sure you % Multiply your impact. Make it Monthly!
always offer the option to make a donation a recurring gift.

A
Make it ongoing?

Quincey, your steady support helps us
plan ahead and you can cancel any time.

Tip:
Did you know Bloomerang Fundraising forms include recurring

upgrade prompts? You can add a small nudge directly on your form
or enable a recurring upgrade modal that appears when someone

submits a one-time donation.
Yes! Give $50/month!

Yes! Give $25/month!

CONTACTUS No. Keep my $100 one-time gift.

2 4 | Giving Tuesday
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Set up a text-to-donate
keyword

Offering a way to donate via text is brilliant for donors who
learn about your campaign when they’re on the go. Set up

a text-to-donate keyword that connects directly to your
GivingTuesday campaign. Then, prominently include that
keyword on emails, social posts, signs, brochures, or any

other GivingTuesday materials. We suggest using a keyword
that’s unique to your GivingTuesday campaign; this will make
attributing donations to the correct campaign much easier and
more joyful.

Tip: If you’re using Bloomerang Fundraising’s Mobile Suite, you don’t
have to pay extra for a GivingTuesday-specific keyword. Simply
navigate to the SMS/Text Messaging section of your dashboard and
set up your keyword there—easy as pie.

25 | Uitimto cuice

THE GREEN

CONSERVATION

John Smith

Thanks again for pledging your
support. This is a friendly
reminder to complete your
donation at

Msg&Data rates may apply.

)ose Your Gift

e Ongoing

r texting! Your gift is:

3650

dit Amount

your impact.

ive $50.00
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Use social media to
promote your campaign

Social media is an incredible tool to spread the word about
your GivingTuesday campaign far and wide. Use the hashtag
#GivingTuesday in your posts to boost your posts’ organic
reach, and don’t forget to enthusiastically ask your supporters
and volunteers to share your posts. You can use social media
to provide exciting periodic updates on your fundraising total,
to publicly thank your amazing donors, highlight your inspiring
mission and impact, and of course, ask for donations. In your
posts that ask for donations, always include a direct link to
your donation form so it’s super easy for your followers to give
to your campaign.

Tip:To encourage donors to joyfully share that they’ve given to
your campaign, enable social sharing options on your donation
form. Within Bloomerang Fundraising you can even add a pre-filled
message to your social sharing settings so when supporters share
your donation form, they’re also sharing a powerful image and brief
message you’ve crafted.

26 | Uitimato cuice

Get the Word Out

Send a Fundraising Email

Links

Share on Facebook
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Send thoughttul
outbound messages

Used sparingly, outbound text messages to past supporters
(who have opted into receiving them, of course) can be
incredibly effective fundraising tools. Send outbound
messages to your lists, directing them to a place where they
can learn more about your inspiring campaign. Text messages
can quickly shift from fun and informational to intrusive and
annoying, so stick to just one or two.

Tip: If you’re using our Mobile Suite, you already have this amazing
tool. Click “Send Text Messages” under the SMS/Text area of your
dashboard, then create your message or template. After that,
simply choose the lists that should receive the message. You can
schedule a send time or send it right away.

27 | Uitimato cuice

Contact List

Jake Smith >

Alani Star >

Dylan Johnson >

@ Ana Grace

v

Hi Katie! GivingTuesday is right around
the corner and we could use your
support to meet our goal! Visit

Nonprofit.org to learn more.
Msg&data rates may apply.

bloomerang.com



Explore peer-to-peer
fundraising

In a peer-to-peer fundraiser, you invite passionate people to
raise money on your behalf. This takes a bit of planning, but if
you’ve already got a base of highly-engaged supporters, it can
be a truly powerful fundraising method on GivingTuesday. Set
up a GivingTuesday-specific campaign, ask your supporters
to create personalized fundraising pages explaining why
people should donate to your incredible cause, and empower
them to spread the word using their own heartfelt stories,
images, and insights. Most peer-to-peer campaigns run for
weeks or months; if you don’t want to run a 24-hour event, try
running a longer campaign that culminates spectacularly on
GivingTuesday.

Tip: If you’re short on time, try cloning a peer-to-peer event you’ve
used in the past and simply update the images, text, and color
schemes. Ask your dedicated staff, board members, and volunteers
if they’d be willing to set up a fundraising page and share it with
their networks—they’re your biggest champions.

Tip: Use Bloomerang Fundraising’s Facebook integration to make
your fundraisers’ social posts even more powerful. The integration
allows your fundraisers’ progress thermometers and Facebook’s
fundraising tools to work together seamlessly, which will make your
bookkeeping and reporting even more effective after the event.
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You're registered for Costume Party Fun Run!

+

/
o+

CH .

It’s time to start fundraising!

My Fundraising Dashboard

100%

80%

60%

40%

20%

0%

$15,651

achieved

$12,000

goal

131%

of your goal reached
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Try crowdfunding
a project

Using GivingTuesday as a way to find like-minded donors is a
good strategy. Using GivingTuesday as a fantastic opportunity
to find like-minded donors by funding a specific project,
program, or goal is an even better one. Humans are hard-
wired to reach goals, and setting a fundraising goal with a
tangible impact will make your campaign even more appealing.
Asking donors to give money on GivingTuesday is good. Asking
donors to help raise $5,000 is better. Asking donors to help
raise $5,000 toward building a new playground is absolutely
incredible.

Tip: If you want to try a crowdfunding-style fundraiser this
GivingTuesday, 8o explore the “Goals” section of your control panel.
You can easily set a goal and add a thermometer widget to your
donation form. Donors absolutely love tracking your progress and
seeing their donation beautifully reflected in the overall total. Your
fundraising progress is also a wonderful piece of information to
include in your follow-up communications.
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0% 20% 40% 60% 80% 100% E

$15,651.10

achieved

$12,0nn NN

Our Team

13[ Janine Melnitz $500.00
of your g
yourg Eugene Martone $400.00

William Preston $380.00

Team Leaderboard

The Zoomies $2,651.10

Taco Belles $2,319.00

‘ Wolf Pack $2,12.00
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You're ready to run the
GivingTuesday campaign
of a lifetime!

GivingTuesday is a valuable way to connect with new donors and lay the
strong foundations for donor relationships that can last for years.

Being intentional about building a delightful donor experience and creating a thoughtful
donor retention plan will help you transform a one-day giving event into a powerful way to
truly connect with new supporters.

Promoting your campaign through engaging email and social media, putting together
an outstanding donation form, sincerely thanking your donors, and showing your
supporters the incredible impact they’ll make with their gift sets the stage for future
communications—and future donations.

You'llinvest valuable time, energy, and effort into putting together your GivingTuesday
campaign. We hope these examples, templates, and ideas will help you build a fantastic
campaign that helps you raise more money this GivingTuesday and long into the future.

Happy Fundraising!

30 | Giving Tuesday
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Fundraising and donor
management software
built for purpose.

TOUR BLOOMERANG TODAY

You're going to
need a BIGGER goal.
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