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Professional Summary:
· Senior Product Designer with 9+ years of experience in UI/UX design, customer experience (CX), and AI-driven digital solutions, combining a strong foundation in design, technology, and business. 
· Led large-scale UX/UI initiatives, ensuring visually cohesive, user-centric digital experiences across platforms by integrating data-driven design strategies, accessibility compliance, and scalable design systems to enhance usability and engagement.
· Accessibility-first designer, ensuring compliance with WCAG 2.1, color contrast best practices, and ARIA standards. 
· End-to-end product design expertise, covering user research, information architecture, wireframing, prototyping, high-fidelity UI, design systems, and AI-enhanced interfaces. 
· User-centered design (UCD) expert, conducting usability research, journey mapping, and persona development to refine workflows. 
· Extensive experience in information architecture (IA) design, utilizing card sorting, tree testing, and navigation flow optimization 
· Data-driven UX designer, leveraging user interviews, A/B testing, heatmap analysis, and behavioral analytics (Google Analytics, Mixpanel, Amplitude). 
· Expert in AI-driven UX personalization, developing adaptive interfaces, predictive analytics, and automation tools 
· Strong experience designing conversational UX interfaces, including NLP-powered chatbots, voice assistants, and AI-driven virtual assistants.
· Advanced interaction designer, skilled in micro-interactions, motion UI, and animated prototypes to improve user engagement. 
· Hands-on expertise in building scalable design systems, creating modular, reusable UI components, design tokens, and Figma-based component libraries, ensuring cross-platform UI consistency and reducing design-to-development time 
· Strong knowledge of psychology and research driven design principles, optimizing emotional engagement, user trust, and decision-making patterns. 
· CX-driven approach, optimizing every touchpoint in the user journey to maximize engagement, retention, and satisfaction. 
· Graphic design expertise, proficient in Photoshop, Illustrator, Ader Effects, and Premiere Pro for branding, UI assets, and marketing materials. 
· Experience in designing AI-powered customer self-service experiences, reducing support costs by 40%.
· Developed a scalable design system, reducing development Ame by 50% and ensuring consistent UI across platforms. 
· Led CX transformation projects, improving customer retention and engagement by 30% through targeted UX optimizations. 
· Proven track record of leading design teams, mentoring junior designers, and conducting UX/UI workshops and design sprints. 
· Highly experienced in cross-functional collaboration, working with product managers, developers, AI engineers, and marketing teams. 
· Strong advocate for design thinking, agile methodologies (Scrum, Kanban), and lean UX processes to enhance efficiency. 
· Stakeholder management expert, skilled in executive presentations, roadmap alignment, and data-driven design decision-making. 
· Led UX design for scalable, multi-user SaaS applications, improving usability and enhancing efficiency in enterprise environments. 
· Created a high-performance AI-driven dashboard, reducing cognitive load and enhancing usability for real-time data analysis. 
· User-obsessed approach, balancing business goals, user needs, and technical feasibility to deliver impactful designs. 
· Conducted UAT(User Acceptance Testing), defining test scenarios and refining designs based on user feedback.
· Proven leadership in cross-functional teams, driving design innovation, mentoring teams, and optimizing workflows. 
· Ensured seamless user experiences across multiple digital touchpoints, maximizing usability and business impact.

Technical Skills:
· UI / UX Design: Figma, Sketch, Adobe XD, Axure RP, InVision, Framer, Balsamiq, Zeplin, Webflow, Adobe Creative Cloud, OmniGraffle
· Interaction Design & Motion: Interaction Design Principles, Lottie, After Effects, ProtoPie, Flinto, Rive, Spline, Jitter
· User Research Tools: Hotjar, UserTesting, Crazy Egg, Optimal Workshop, Lookback, Maze
· UX Research Methods: Interviews, Surveys, Contextual Inquiries, A/B Testing, Clickstream Analysis, Heatmaps, Card Sorting, Tree Testing, Guerrilla Testing, Affinity Mapping, Heuristic Evaluations, Cognitive Walkthroughs, Think-Aloud Testing
· AI-Powered UX & Personalization: Figma MCP, ChatGPT API, MidJourney, DALL·E, RunwayML, Uizard, Figma AI Plugins, AI-based UX Personalization
· Analytics: Mixpanel, Amplitude, Google Analytics, FullStory, Segment
· Design Systems: Figma (Design Tokens), Storybook, ZeroHeight, DSM (Design System Manager)
· Developer Handoff: Zeplin, Figma Dev Mode, Abstract, Avocode, Storybook
· Web & Data: HTML, CSS, JavaScript, React, Python, R, Tableau, Power BI
· AI & Conversational UI: ChatGPT API, Dialogflow, BotPress, Rasa, IBM Watson Assistant, Alexa Skills Kit, Google Assistant SDK
· Accessibility: WCAG 2.1, Stark Plugin, ADA Guidelines, WAVE, Color Contrast Analyzer
· Product Tools & Methodologies: Agile, Scrum, Kanban, Lean UX, Design Thinking, Double Diamond, Jira, Trello, Confluence, Asana, Notion, Miro, FigJam
· Graphic Design: Photoshop, Illustrator, After Effects, Premiere Pro, Affinity Designer
· Cloud & SaaS Platforms: AWS, Google Cloud Platform, Firebase (UX research & AI-powered UX

Professional Experience:
Lead Product Designer | AutoEx | Irving, Tx                                                                                                    May 2023 – Till Date
Responsibilities:
· Led the end-to-end design and development of three key applications at AutoEx LLC, including a customer-facing vehicle offer generation platform, an internal executive collaboration tool, and an operational dashboard, by conducting user research and usability testing to ensure intuitive user experiences and seamless workflows.
· Spearheaded the design of an "Instant Car Selling" platform, streamlining complex vehicle data entry into a frictionless flow that delivers live, AI-backed quotes for same-day transactions.
· Digitized legacy manual workflows by architecting a comprehensive B2B/B2C Payment Portal, enabling bulk and individual buyers to manage large-scale vehicle transactions with enhanced security and transparency.
· Architected a scalable, multi-platform Design System using Figma (Auto Layout, Tokens) and component libraries, which reduced UI inconsistencies and accelerated engineering sprint velocity by 50%.
· Developed an Executive Collaboration Dashboard that unified deal management and operational tracking, providing leadership with real-time performance metrics to drive data-led decision-making.
· Integrated AI-driven personalization into the customer journey, utilizing adaptive UI components and predictive search to tailor vehicle recommendations, significantly boosting lead generation.
· Led and mentored a design team, conducting regular critiques and enforcing accessibility standards to ensure the platform is inclusive and compliant for all user bases.
· Optimized conversion funnels by leveraging behavioral insights from Google Analytics, Mixpanel, and Hotjar, iteratively refining flows to reduce drop-offs in the offer generation process.
· Directed comprehensive UX research initiatives, utilizing affinity mapping, card sorting, and tree testing to validate the platform’s Information Architecture (IA) and ensure it catered to distinct personas (individual sellers vs. bulk buyers).
· Embedded design thinking within Agile sprints, partnering closely with Product Managers and Engineers during backlog grooming to ensure design feasibility and minimize technical debt during the development of the "Instant Offer" engine.
· Designed a transparent "Quote Breakdown" interface for the selling platform, building user trust by visually demystifying how AI algorithms calculated the vehicle's value based on condition and market trends.
Tools Used: Figma, Miro, Adobe XD, Storybook, Tailwind CSS, Hotjar, Google Analytics, Mixpanel, Zeplin, Jira, FigJam, ReactJS (UI feasibility testing), Webflow, Optimizely (A/B TesAng), Firebase Analytics, ChatGPT API, MidJourney, Stark Plugin, Adobe Creative Suite

Sr. Experience Designer | Myntra | Bangalore, India                                                                                    Mar 2021 – Jun 2022
Responsibilities:
· Pioneered the UX for Myntra’s "Live Shopping" experience, seamlessly merging real-time influencer content with instant checkout flows to tap into the booming social commerce market.
· Designed end-to-end creator tools for the Myntra Creator Partnership, enabling influencers to curate collections, tag products during live streams, and track performance analytics.
· Revamped the "Myntra Insider" loyalty program, introducing gamified milestones and tier-based progression systems that significantly boosted user retention and repeat purchase frequency.
· Engineered real-time interaction patterns for live streams (hearts, live chat, instant "Add to Bag"), replicating the urgency and social validation of offline shopping in a digital format.
· Optimized the "Content-to-Commerce" conversion funnel, reducing the friction between watching a video and completing a purchase by designing non-intrusive product cards and one-tap checkout overlays.
· Personalized the Insider dashboard experience, creating dynamic interfaces that showcased tailored rewards and fashion recommendations based on user tiers and shopping history.
· Collaborated with Product and Engineering teams to scale these features for millions of concurrent users, ensuring consistent performance and visual fidelity across iOS, Android, and Web platforms.
Environment: Figma, Adobe Creative Suite, Jira, Lottie, ProtoPie, Miro

Product Designer | Dunzo | Bangalore, India                                                                                                    Jul 2018 – Feb 2021
Responsibilities:
· Led the end-to-end redesign of the core Order Tracking experience, transforming a high-anxiety waiting period into a transparent, "humanized" journey for millions of users.
· Reduced support tickets and user anxiety by redesigning the communication framework to feature 1st-person, chat-based status updates from delivery partners, effectively bridging the gap between users and partners.
· Designed a dynamic, context-aware visual system that replaced static maps with scenario-specific animations (e.g., traffic delays, store queues), providing real-time clarity and reducing "where is my order" anxiety.
· Increased partner tipping by over 25% post-launch by implementing emotional design triggers, celebrating partner achievements, and adding localized language cues to foster empathy.
· Conducted deep user research and journey mapping to identify key "anxiety spikes" (e.g., stationary partners, silence during delays) and solved them with proactive, delight-driven micro-interactions.
· Defined the foundational design language for Dunzo’s consumer app, ensuring inclusivity by introducing gender-neutral characters and diverse partner illustrations that reflected the real-world demographics of India
· Pioneered a hyper-localized content strategy, infusing culturally relevant micro-copy and regional nuances (e.g., specific honorifics like "Anna" or "Akka") to deepen brand affinity and make the product feel authentically Indian.
· Conceptualized "Dunzo Tales," an in-app engagement feature designed to minimize "perceived wait time" by entertaining users with trivia and community stories during the active delivery window.
· Architected a scalable communication framework using conditional logic, where status messages and visuals automatically adapted to real-world variables (e.g., heavy rain, traffic jams), ensuring accurate and empathetic user communication at scale.
Tools Used: Figma, Sketch, Zeplin, Principle, Adobe After Effects, Google Analytics


PI Specialist | Tychas Infotech | Pune, India                                                                                                    Aug 2016 – Jun 2018
Responsibilities:
· Spearheaded the end-to-end product design of a B2B Manufacturing Execution System (MES), collaborating directly with founders to transform ambiguous requirements into a streamlined digital ecosystem for assembly line operators and leaders.
· Conducted on-site contextual inquiries and UX audits at manufacturing facilities to map physical workflows across 5 critical dispatch checkpoints, identifying key friction points in high-noise, high-distraction environments.
· Implemented digital "poka-yoke" (error-proofing) mechanisms by designing sequential input fields and real-time, color-coded visual feedback loops, significantly reducing manual interventions and operator errors.
· Optimized cycle times by translating complex physical actions into intuitive digital workflows, ensuring immediate status recognition (Pass/Fail) for operators juggling multiple tasks.
· Designed data-rich dashboards for Line Leaders, enabling real-time visualization of production KPIs and error tracking to facilitate rapid operational decision-making. 
· Navigated high-ambiguity environments by defining the initial problem statement and product scope from an open-ended brief, pivoting the project from a general evaluation to a targeted UX overhaul.
· Championed a human-centered design approach for high-stress industrial settings, creating high-contrast, "unmissable" visual interface systems to counteract the cognitive load of loud and distracting shop floors.
· Collaborated intimately with founders and engineering teams (2 SDEs) to balance user needs with technical feasibility, ensuring complex logic like sequential input validation was implemented without performance lag.
· Restructured the Information Architecture (IA) of the dispatch process, mapping digital touchpoints directly to the 5 physical assembly phases (Manufacturing to Dispatch) to create a seamless mental model for users.
· Engineered strict sequential workflows (Monobox/Masterbox stages) that enforce process compliance, effectively preventing users from breaking critical safety and quality protocols.
Tools Used: Adobe Sketch, React JS, Google Docs

Website Graphic Designer | BSNL | Visakhapatnam, India                                                                          Jan 2016 – Jun 2016
Responsibilities:
· Designed high-impact digital assets, including web banners, icons, and promotional graphics for BSNL’s various telecom services (Broadband, Mobile, Landline).
· Collaborated with the development team to ensure visual consistency and correct implementation of graphics across the corporate website.
· Maintained and updated static web pages, ensuring timely publication of marketing campaigns and adherence to brand guidelines.
· Optimized web graphics for performance, balancing visual quality with fast page load times for a high-traffic public sector platform.
· Translated marketing requirements into visual layouts, establishing a strong foundation in digital communication and user interface design.
Tools Used: Adobe Photoshop, Adobe Illustrator, HTML5, CSS3, Bootstrap

Education:

MASTER’S IN INFORMATION TECHNOLOGY & MANAGEMENT (2022-24)
University of Texas at Dallas, Richardson, Tx, USA

BACHELOR OF TECHNOLOGY (2012-16)  
GITAM University, Visakhapatnam, India
