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On a monthly basis, we process 840 automotive-related LLM queries (420 FR, 17 640 unique results
420 NL) across ChatGPT*, Al Overview and Al Mode to measure and )
compare brand visibility in Belgium. Reach out to discover the full audit. 840 querles** NL/FR
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What are the sources used by ChatGPT to answenr?
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MENTION AV. RANK MENTION AV. RANK
Toyota 496% A 1.8% 29 Toyota 483% A 1.4% 27
Hyundai 427% w-0.8% 37 Renault 472% A 0.9% 32
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Toyota once again establishes itself as the leader in Al visibility on the Belgian automotive market
(47.6% share of mentions), despite a slight decline of 4.2%. Renault confirms its upward
momentum with 38.3% share of mentions (+6.7%), reflecting an increasingly competitive
landscape in terms of generative Al visibility.

The sources cited by Al go well beyond official brand websites: comparison platforms
(AutoScout24, Caroom, Gaspedaal), specialist media and automotive blogs are increasingly
influencing which brands surface in Al-generated answers, a trend to monitor closely for any Al
visibility strategy.

On Google Al Mode and Al Overview, a new dynamic is emerging clearly: YouTube
overwhelmingly dominates cited sources (121.6% in Al Mode, 72.9% in Al Overview), revealing
that Google tends to favour its own ecosystem in its generated answers. Brands with a strong
presence on these proprietary platforms therefore benefit from a growing structural advantage,
while Ford (-14.8%) and Honda (-12%) appear to be falling behind.
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