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[bookmark: _jnc8qmc5gho5]Marketing Manager Job Description Template
Job Title: Marketing Manager
Department: Marketing
Reports To: [Director of Marketing / Vice President of Marketing / Chief Marketing Officer]
Location: [City, Province / Hybrid / Remote / On-Site]
Employment Type: [Full-Time / Permanent]
Salary Range: [$XX,XXX – $XX,XXX]
[bookmark: _9rvexn17jaex]Marketing Manager
[bookmark: _ps8an9e6pp51]Position Summary
[Company Name] is seeking a strategic and results-driven Marketing Manager to lead the planning, execution, and optimization of marketing initiatives that support business growth, brand awareness, and customer acquisition. Reporting to the marketing leadership team, the Marketing Manager is responsible for developing marketing campaigns, overseeing content and digital marketing activities, managing marketing projects, and measuring performance against organizational goals.
The Marketing Manager will balance strategic planning with hands-on execution, ensuring marketing efforts are aligned with business objectives, customer needs, and brand standards.
[bookmark: _wm2nb51gpq8l]Key Responsibilities
[bookmark: _82gc4oygrgxm]Marketing Strategy & Planning
· Develop and execute marketing plans that support organizational goals and growth initiatives.
· Identify opportunities to increase brand awareness, market share, and customer engagement.
· Monitor industry trends, competitor activity, and emerging marketing opportunities.
· Support annual marketing planning and budget development.
· Establish marketing goals, priorities, and performance measures.
[bookmark: _aafnqv539kk7]Campaign & Content Management
· Plan, coordinate, and execute integrated marketing campaigns across multiple channels.
· Oversee the creation of marketing content including blogs, case studies, guides, email campaigns, and promotional materials.
· Manage campaign timelines, deliverables, and project priorities.
· Support product launches, events, webinars, and promotional initiatives.
· Ensure content and campaigns align with brand standards and messaging.
[bookmark: _bwhbccmui0zo]Digital Marketing
· Manage website content and digital marketing initiatives.
· Support search engine optimization (SEO) and paid advertising strategies.
· Oversee email marketing and marketing automation programs.
· Monitor website traffic, engagement, and conversion metrics.
· Identify opportunities to improve digital marketing performance.
[bookmark: _l7s34ijqls6e]Brand Management
· Maintain brand consistency across all marketing channels and materials.
· Support brand awareness and reputation-building initiatives.
· Collaborate with internal teams to ensure marketing communications reflect organizational values and objectives.
· Assist with public relations, media opportunities, and community engagement initiatives.
· Monitor customer feedback and brand perception.
[bookmark: _kqc608ryq5g0]Analytics & Performance Reporting
· Track and analyze marketing performance metrics and campaign results.
· Measure return on investment (ROI) and overall marketing effectiveness.
· Prepare reports and recommendations for leadership and stakeholders.
· Monitor lead generation, website performance, and engagement metrics.
· Use data and insights to improve marketing strategies and campaign outcomes.
[bookmark: _t43g06zgylkw]Stakeholder & Vendor Management
· Collaborate with sales, leadership, and other departments to support business objectives.
· Manage relationships with agencies, consultants, freelancers, and vendors.
· Assist with marketing budget management and resource planning.
· Evaluate marketing tools, technology, and service providers.
· Support cross-functional initiatives and organizational projects as required.
[bookmark: _7isp4fow423b]
[bookmark: _c19nbst8dqzj]
[bookmark: _5j3e3kg53i4f]Qualifications
[bookmark: _53hp2eg0odxc]Education
· Bachelor's degree in Marketing, Communications, Business Administration, Public Relations, or a related field.
[bookmark: _oq9oehdqcj5z]Preferred Education
· Master's degree in Marketing, Business Administration, Communications, or a related discipline.
[bookmark: _48ihd480692s]Experience
· Marketing Manager experience preferred.
· 5+ years of progressive marketing experience.
· Experience planning and executing integrated marketing campaigns.
· Experience managing digital marketing, content marketing, and lead generation initiatives.
· Experience analyzing marketing performance and reporting on business results.
[bookmark: _hk47sejep8qm]Core Competencies
· Marketing Strategy
· Campaign Management
· Digital Marketing
· Content Marketing
· Brand Management
· Marketing Analytics
· Project Management
· Stakeholder Collaboration
· Communication & Creativity
[bookmark: _7gj9b18ai229]Working Conditions
· [Hybrid, remote, or office-based environment.]
· Occasional travel required.
· Regular interaction with internal stakeholders, customers, vendors, and partners.
· May require availability outside standard business hours during campaigns, events, or major initiatives.
[bookmark: _tpi6f4bx42u3]Benefits
· Competitive compensation package
· Performance incentive opportunities
· Health, dental, and vision benefits
· Retirement savings program
· Professional development opportunities
· Paid vacation and sick days
[bookmark: _qp3owmumpjh9]About [Company Name]
[Insert company overview, mission, values, and culture information.]
[bookmark: _3bd8scvf6xj3]Disclaimer
This job description outlines the primary responsibilities and qualifications of the role and may be modified to meet evolving organizational needs.
[bookmark: _8tpfzlo5omx4]Sample AI Disclosure
[We use artificial intelligence (AI) to review resumes of candidates and assess their fit based on the criteria outlined in the job posting. We do not use AI to make any final hiring or interview decisions.]
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