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[Organization Logo Placeholder here]
[bookmark: _sixluhm9sj4e]Director of Marketing Job Description Template
Job Title: Director of Marketing
Department: Marketing
Reports To: [Chief Executive Officer / Chief Marketing Officer / Vice President, Marketing]
Location: [City, Province / Hybrid / Remote / On-Site]
Employment Type: [Full-Time / Permanent]
Salary Range: [$XX,XXX – $XXX,XXX]
[bookmark: _63jxw77cl6q0]Director of Marketing
[bookmark: _j6tvlv6mn9i2]Position Summary
[Company Name] is seeking an experienced and strategic Director of Marketing to lead the organization's marketing strategy, brand development, customer acquisition efforts, and overall marketing performance. Reporting to senior leadership, the Director of Marketing is responsible for developing and executing marketing initiatives that support business growth, market positioning, and revenue objectives.
The Director of Marketing will balance long-term strategic planning with day-to-day leadership of the marketing function, ensuring marketing programs are innovative, measurable, and aligned with organizational goals.
[bookmark: _ipfu06gx1wa3]Key Responsibilities
[bookmark: _ep25ld1zg28h]Marketing Strategy & Leadership
· Develop and execute the organization's marketing strategy and annual marketing plan.
· Identify opportunities for growth, market expansion, customer acquisition, and brand development.
· Monitor industry trends, competitor activity, and emerging marketing opportunities.
· Establish marketing goals, priorities, and performance measures.
· Support organizational growth initiatives and strategic planning activities.
[bookmark: _ak1ksmvsez6m]Brand & Demand Generation
· Oversee brand strategy, positioning, messaging, and reputation management.
· Lead integrated marketing campaigns across digital, content, email, social media, events, and advertising channels.
· Drive demand generation and lead generation initiatives that support revenue objectives.
· Collaborate with sales teams to improve lead quality, conversion rates, and customer acquisition efforts.
· Ensure brand consistency across all customer touchpoints and marketing materials.
[bookmark: _fqh4enseb4at]Content & Digital Marketing
· Oversee content marketing strategies including blogs, guides, webinars, videos, and thought leadership initiatives.
· Manage website strategy, search engine optimization (SEO), and digital advertising programs.
· Oversee marketing automation and email marketing initiatives.
· Evaluate new marketing technologies and digital opportunities.
· Ensure marketing communications align with organizational objectives and customer needs.
[bookmark: _ox4rwcufdako]Analytics & Performance Management
· Establish marketing metrics, reporting frameworks, and performance dashboards.
· Monitor campaign effectiveness, customer engagement, and return on investment (ROI).
· Analyze marketing data, customer behavior, and market trends.
· Provide performance reports and recommendations to executive leadership.
· Use data and insights to improve marketing effectiveness and decision-making.
[bookmark: _hau0bilwpgfu]Team Leadership & Vendor Management
· Responsible for an overall team of staff.
· Lead, mentor, and develop marketing team members.
· Foster a high-performance culture focused on accountability, collaboration, and innovation.
· Support recruitment, onboarding, and succession planning initiatives.
· Manage relationships with agencies, consultants, freelancers, and marketing vendors.
[bookmark: _mp6itc91di]Budget & Stakeholder Management
· Oversee marketing budgets, resource allocation, and investment planning.
· Monitor spending and marketing return on investment.
· Collaborate with executive leadership and cross-functional teams on strategic initiatives.
· Support organizational communications, product launches, and growth initiatives.
· Ensure marketing activities align with business objectives and organizational priorities.
[bookmark: _wut66y1j5p7d]
[bookmark: _9okprm1nwssv]Qualifications
[bookmark: _qib7pjp12bcj]Education
· Bachelor's degree in Marketing, Communications, Business Administration, Public Relations, Commerce, or a related field.
[bookmark: _eb9sjasa38ql]Preferred Education
· MBA or Master's degree in Marketing, Communications, or a related discipline.
[bookmark: _eveq1dm2rfu]Experience
· Director of Marketing experience preferred.
· 7+ years of progressive marketing experience.
· 3+ years of people leadership experience.
· Experience developing and executing integrated marketing strategies.
· Experience managing marketing budgets, demand generation programs, and performance reporting.
[bookmark: _f2o85svi5zyu]Core Competencies
· Marketing Strategy
· Brand Management
· Demand Generation
· Digital Marketing
· Marketing Analytics
· Team Leadership
· Budget Management
· Stakeholder Collaboration
· Communication & Strategic Thinking
[bookmark: _f7iszwrcbori]Working Conditions
· [Hybrid, remote, or office-based environment.]
· Occasional travel required.
· Regular interaction with executives, customers, vendors, and stakeholders.
· May require availability outside standard business hours during campaigns, launches, or major initiatives.
[bookmark: _7rz5ue7wae8]Benefits
· Competitive compensation package
· Performance incentive opportunities
· Health, dental, and vision benefits
· Retirement savings program
· Professional development opportunities
· Paid vacation and sick days
[bookmark: _xbcn3dh6q3wa]About [Company Name]
[Insert company overview, mission, values, and culture information.]
[bookmark: _ixwklnpqnala]Disclaimer
This job description outlines the primary responsibilities and qualifications of the role and may be modified to meet evolving organizational needs.
[bookmark: _juwna3vochu]Sample AI Disclosure
[We use artificial intelligence (AI) to review resumes of candidates and assess their fit based on the criteria outlined in the job posting. We do not use AI to make any final hiring or interview decisions.]
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