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DATA DISCLAIMER

Any data KW shares with you (the “Data”) is provided on an “as is” basis and KW makes
no representation or warranty, and disclaims all warranties, expressed or implied, of any
kind with respect to the Data. Neither KW nor any of its affiliated persons will have any
liability for damages of any kind resulting from your use of the Data. The Speakers do
not hold financial licenses and certain slides present hypothetical Data for example
purposes only. You should consult your own legal, financial, or tax advisor and
verify all Data to your satisfaction prior to taking any action.
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1. Home Sales - 2l
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SEASONAL INCOME CYCLE

1. Home Sales - vonthy
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2. Home Prices - rnua
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2. Home Prices - annual Appreciation
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2. Home Prices - appreciation, Historical
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3. Total Market Volume
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4. Inventory - anua
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5. Mortgage Rates - annua
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9. Mortgage Rates - vontny
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9. Mortgage Rates - rate Breakdown
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6. Affordability
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1. Home Sales - 2l
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2. Home Prices - rnua
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3. Inventory
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4. Mortgage Rates
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9. Affordability
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1. GDP - Annual
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1 " GDP - Quarterly
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2. Unemployment - ana
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2. Unemployment - ana
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3. Personal Savings Rate
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4. Inflation - rnnua
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5. Economic Risks in 2025

1. Unpredictable Policy — Trade, Immigration, Regulation, and Spending
2. Natural Disasters

3. International Conflict

Things That Actually Matter to Real Estate
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6. Trade Policy

tariff (noun): a tax imposed by a government on imported goods

FIVE REASONS FOR TARIFFS TWO TYPES OF TARIFFS
1. Revenue 1. Targeted Tariffs
2 Protecting “Infant Industries” @ There is a schedule of goods which are taxed

at a specific rate. This is the most common

form of tariff.

3. Protecting Established Industries/
Punishing Unfair Trade Practices

_ . 2. Blanket Tariffs
4. National Securlty All goods from a country are taxed at the same
- rate. These are essentially unprecedented in
9. Political Leverage U.S. history outside of full embargoes.
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6. Trade Policy - s
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foreign goods from Country B.
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Trade Policy - sources of U.S. Government Revenue
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7. Wages vs. Gorporate Tax Rate
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1. Gross Domestic Product
2. Unemployment

3. Inflation
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1. Gross Domestic Product
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2. Unemployment
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3. Inflation
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12. Generational Wealth Transfer
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1. Sides Per Agent
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2. Volume Per Agent
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3. TCPA Update

The One-to-One Consent Rule was set to take effect on January 27, 2025, but it didn’t.

Legal challenges to the rule were successful. With the change in administration, the FCC issued an order
postponing the effective date. Then, a federal appellate court based in Atlanta struck down the rule,
concluding that the FCC under the prior administration exceeded its authority when it created the rule.

What this means:

1. Consumers can continue to give prior express written consent to receive calls and texts to
more than one business at a time; one-to-one consent is not required.

2. Lead generation forms that use a single consent for multiple businesses will still be effective.

3. Nothing else has changed. You still must comply with the TCPA’s requirements when making
calls or texts.
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4. Listings With Price Drops - rercentage
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9. New Listings
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6.1. Distressed Sales
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6.2. Underwater Homes
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7. Gredit Conditions
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8.1. New Home Starts
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8.2. New Home Sales
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9. Challenges for Builders and Developers

Regulatory Skyrocketing Volatile Persistent Labor Profitability
Burdens Land Costs Material Prices Shortages Constraints and
Project Feasibility
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10. Student Loan Debt
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11. Home InSurance - rercent change Yo
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The average YoY increase is 2.2% outside of unusual circumstances.
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— Percent Change from Previous Year in Homeowners Insurance Premiums
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ome INSUrance - 2023 Nonrenewal Rates
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12. Generational Wealth Transfer

Cumulative U.S. Wealth

73% of people over 55 say

they want to give all or some On average they want to give
of their estate to their away 30% while still alive

children before they die.

13%

30%
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12. Generational Wealth Transfer

SO ISAM W A married couple loans their single child $500K to purchase a home following the

requirements laid out by the IRS. The couple then forgives the amount equivalent to the
maximum annual gift tax per parent ($19K) on the loan, for a total of $38K. This process
can be repeated until the home is fully paid off. If the child is married, the gift amount
can also be extended to their spouse, effectively doubling the annual loan.

SO BWW A married couple buys their child a $500K home in cash and gifts it to them. They file

the required gift tax report, falling under their lifetime gift and estate tax exclusion of
$27.98M per married couple. Note — the lifetime gift and estate tax exclusion falls from
$13.99M to $5M per gifter after 2025.

The information provided in this presentation does not, and is not intenaed to, constitute legal or financial advice; instead, all information, content, and materials

available in this presentation is for general informational purposes only. You should consult your own legal, financial, or tax aavisor and verify all information to your
satisfaction prior to taking any action.
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1. The World’s Wealthy
v oWmMbs o nMls o Anacs o

2008
2009
2010
2011
2012
2013
2014
2015
2016
2017
2018
2019
2020
2021
2022
2023

*HNWI = High Net Worth Individuals

Copyright © 2025 Keller Williams Realty, Inc.

Luxury ' Vision 2025

8.6M
10.0M
10.9M
11.0M
12.0M
13.7M
14.7M
15.4M
16.5M
18.1M
18.0M
19.6M
PR
22.9M
21.7M
22.8M

95

2.7TM
3.1M
3.4M
3.3M
3.7M
4.3M
4.7M
4.8M
5.2M
5.7M
5.7M
6.3M
7.0M
7.9M
7.4M
7.9M

$9.1T
$10.7T
$11.6T
$11.4T
$12.7T
$14.9T
$16.2T
$16.6T
$18.0T
$19.8T
$19.6T
$21.7T
$24.3T
$27.77
$25.6T
$27.5T

Sources: Capgemini and RBC Wealth Management
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2. Allocation of Financial Investments
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Luxury ' Vision 2025

2008
2009
2010
2012
2013
2014
2015
2016
2017
2018
2019
2020
2021
2022
2023
2024

18%
18%
19%
20%
19%
18%
18%
14%
17%
16%
15%
15%
15%
15%
15%
19%

21%
17%
14%
28%
21%
26%
24%
27%
27%
28%
25%
24%
24%
34%
34%
25%

56

29%
31%
29%
16%
16%
17%
18%
18%
16%
18%
17%
18%
18%
15%
15%
20%

25%
29%
33%
26%
25%
27%
25%
31%
31%
26%
30%
30%
29%
23%
23%
21%

7%
6%
5%
10%
14%
13%
16%
10%
9%
13%
13%
14%
14%
13%
13%
15%

Sources: Capgemini and RBC Wealth Management. "No data for 2011.
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76
66 65

91 50

3. Luxury: Days on Market

54 ~ =
45 2 4 = 45 45
44
20 40 42 43 43
33 134 (35 |35 34 34 134 |34
| Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
23 24

B Luxury Days on Market B Non-Luxury Days on Market
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4. Luxury: Listings With Price Drops

36 36

33
30 2 30
25 o5 26
24 23l 23l 24
- E -1 [l 22[f 22
18 18
1515
1313 14
i wwii II |||

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan
20 24 '25

B Luxury Listings With at Least One Price Drop (%) B Non-Luxury of Listings With at Least One Price Drop (%)
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1. Commercial Trends

- Record-high vacancy rate of 20.4%
- Static rents
OFFICE - Flight-to-quality trend as non-Class A tenants upgrade
- $3 trillion in commercial debt, with office space most at risk

- Shift toward mixed-use and experience-driven spaces
RETAIL - Vacancy rates steady at 10.3%, slightly above pre-pandemic levels
- Retail remains resilient as sales grow by 2.9%

- National rent declines amid a surge of new supply
MULTIFAMILY - Vacancy rate hits 6.1%, highest since 2011

- (Gradual pullback following pandemic-driven expansion
| - Rent growth is minimal but remains positive
NDUSTRIAL - Manufacturing construction investment up 31%, driven by the CHIPS Act
- Vacancy rates fell slightly to 6.9%, a third of what they were pre-pandemic
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2. Multifamily Units Started

906

| T —

‘66 '68 /0 '72 '74 '76 78 '80 '82 '84 '86 '88 90 '92 '94 96 '98 '00 '02 04 '06 '08 '10 12 14 16 18 20 22 ‘24

B Starts - - Historical Average
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3. Loan Delinquency Rates

11.73%

8.95%

. W

‘91 '92 93 '94 '95 96 '97 '98 '99 '00 '01 '02 '03 '04 '05 '06 07 '08 '09 10 11 12 13 14 15 16 17 18 19 20 '21 '22 '23 24

- - Average '91 to present B Commercial Real Estate Loan Delinquency Rate
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1. Industry News

1. CoStar acquires Matterport, leveraging 3D and Lidar scanning for virtual property tours
on Homes.com.

2. Zillow partners with First Street to provide climate-risk data on flood, wildfire, wind,
heat, and air quality.

3. Realtor sues CoStar for accessing sensitive information and trade secrets.

4. Redfin signs a $100 million deal with Zillow, making it the exclusive provider of
multifamily rental listings (25+ units) on the Redfin.

5. Tech providers are leveraging artificial intelligence to enhance efficiency in real estate
agent operations.
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National Association
of REALTORS®

2024 Profile of Home Buyers and Sellers




First-Time Home Buyers

50%
47%
42% 42% 42% 41%
0 0 0
40% 40% 40% 399 399 i
37% i
0
36%
35% 349 ] ) 349
33% 399, 33% 33% 399,
31%
26%
24%
'00 ‘0 '02 '03 '04 '05 '06 '07 '08 '09 '10 '1 '12 '13 '14 19, 106 '17 '18 '19 20 2 '22 23 24

B First-Time Home Buyers
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Primary Reason for Purchasing a Home
o om0 e a0 am wn mm mm moe

Desire to own a home 2% 31% 29% 29% 27% 28% 22% 26% @ 22%
Desire for a larger home 14 9 9 9 10 11 7 11 10
Desire to be closer to family/friends & 5 8 9 9 10 16 12 14
Change in family situation 9 8 / 8 8 { 6 8 8
Desire for a home in a better area 8 o { { 6 7 8 1 7
Retirement 4 3 5 5 5 o 8 5 /
Job-related relocation or move 12 / 8 / 6 5 6 6 6
Desire for a smaller home 5 3 5 6 6 5 8 6 6
Desire to be closer to job/school/transit 3 3 3 3 2 1 3 3
Affordability & 6 2 2 3 2 2 2 2
Financial Security < 1 2 2 2 2 2 2 2
Desire for a newly built or custom-built home N/A N/A 2 2 2 2 1 2 2
Establish a household g 2 2 3 2 3 2 2 1

*Less than 1%
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Weeks in Home Search

12 12 12 1212
10 10 10 10 10 10 10 10 10 10
""‘l II|II|"|I|
03 '04 '05 '06 '07 '08 '09 10 11 12 13 14 15 16 17 18 19 '20 '21 '22 '23 '24
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First Step in Buying Process
o mo a0 o e am me mm w e

Looked online for properties for sale 32% 36% 44% 44% 43% 41% 52% 41% 43%
Contacted a real estate agent 20 19 17 16 18 19 19 20 21
Looked online for information about the buying process 12 11 11 | 9 10 6 11 9
Contacted a bank or mortgage lender / 8 / 7 / 9 { 8 7
Talked with a friend or relative about buying process 9 / 6 6 / / 4 / 6
Drove by homes/neighborhoods 1 7 6 5 6 5 o 4 5
Visited open houses { 4 4 4 4 2 1 3 3
Contacted a home seller directly 2 1 1 1 2 1 2 2 2
Looked up neighborhood information * i 1 1 1 1 2 2 2
Looked in newspapers, magazines, or home buying guides 9 2 1 1 1 * * 5 2
Contacted builder/visited builder models 1 1 1 1 2 2 1 2 1
Attended a home buying seminar 1 2 1 1 1 1 G 1 e

*Less than 1%
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Information Sources Buyers Use
a0 s ae am we a2 e

Real estate agent 85% 88% 86% 87% 87% 87% 86% 88% 86%
Mobile or tablet search device N/A N/A /3 /3 76 74 /3 72 69
Open house 47 45 93 51 93 41 28 50 49
Online video site N/A N/A 37 35 41 40 40 38 37
Yard sign 63 57 46 39 41 39 39 33 32
Home builder 26 16 18 15 18 19 9 17 1|7
Print newspaper advertisement 99 36 13 11 10 7 12 6 6
Home book or magazine 34 23 10 / 8 6 / 5 o
Billboard 9 5 5 4 4 4 2 4 3
Television 11 { 3 3 3 2 2 3 3
Relocation company D 3 3 3 3 2 2 2 3
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Where Buyers Found the Home

They Purchased
o am mo ww ws o an o mm m

Internet 24% 37% 50% 52% 51% 51% 51% 52% 51%
Real estate agent 36 38 28 29 28 28 29 28 29
Home builder or their agent 8 4 o 4 5 6 1 6 8
Friend, relative, or neighbor 8 6 / 6 6 6 10 4 5
Yard sign/Open house sign 15 11 7 6 / 4 4 4 4
Directly from sellers/Knew the sellers 3 2 3 3 3 3 o 3 4
Print newspaper advertisement 5 2 1 * * * * i *
Home book or magazine 1 ¢ 2 3 * . . > %

Other

*Less than 1%
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Value of Website Features

Detailed property info 96%

Property photos 96%

Floor plans 87%

Details about recently sold properties 81%
Neighborhood info 79%

Real estate agent contact info 76%

Virtual tours 75%

Pending sales/contract status 70%
Interactive maps 65%

Videos | 62%
59%
30%
26%

B Very Useful B Somewhat Useful B Not Useful B Did Not Use Very Useful /
Somewhat Useful
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Method of Home Purchase

01 '08 '09 10 11 12 13 14 19 16 1 18 19 20 21 22

B Agent or Broker B Builder or Builder's Agent B Previous Owner B Other

7%

24
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What Buyers Want From Their Agent

o fnag e gt home o prcrese |
Help negotiating sale terms _ 14%

Help with price negotiations _ 11%

Help with paperwork _ 7%
Price of comparable home sales - 7%

Help determine what buyer can afford - 4%
Help find and arrange financing - 3%
Teach buyer about neighborhood . 2%

Help find renters for buyer's property Less than 1%
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How Buyers Found Their Agent
o me om0 s owie ww w2 am am

Referred by (or is) a friend, neighbor, or relative 40% 48% 41% 41% 40% 47% 38% 43% 40%
Used agent previously to buy or sell a home 13 9 12 12 13 13 12 13 17
Inquired about specific property viewed online N/A N/A / / / / 10 / 7
Referred by another real estate agent or broker 3 3 5 6 5 5 6 5 7
Website 7 10 6 5 6 7 9 7 6
Saw contact information on for sale/open house sign / 6 4 3 3 5 9 5 5
Visited an open house and met agent { / 5 5 6 4 3 5 9
Personal contact by agent (telephone, email, etc.) 3 3 3 4 4 3 5 3 4
Referred through employer or relocation company 4 3 2 2 2 2 1 2 2
Walked into or called office and agent was on duty 4 O 1 1 1 1 2 1 1
Mobile or tablet application N/A N/A 1 1 1 1 1 1 1
Other / 7 11 11 10 6 2 6 9
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Buyer Interviews

One 65% 64% 68% 75% 73% 73% 67% 1% 75%
Two 20 21 20 15 16 16 17 17 16
Three 10 10 8 7 / / 9 7 7
Four or more 5 6 5 3 4 4 / 4 3
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Most Important Factors for Buyers

Experience | 2%

Honest and trustworthy | 19°%
Reputation” | 15

Friend or family member [ 12%
Knowledge of neighborhood [ 9%
Caring personality/Good listener [ 8%
Timely with responses [N 6%
Seems 100% accessible (via tech) [N 4%

Association with company [ 1%
Active in community [ 1%
Professional designations  Less than 1%

other |

Copyright © 2025 Keller Williams Realty, Inc. A
National Association of REALTORS® | Vision 2025 77 Source: 2024 Profile of Home Buyers and Sellers ~ © % '\ 1 R ES EAR C H



Home as a Financial Investment

Is real estate a good financial investment? Is real estate a better investment than stocks?

@ Better
® About as good
® Not as good

® Good investment
@ Not a good investment
® Don’t know
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Buyer: Repeats and Referrals

¢ I 1% S IS% e

23 15% AT 90%

22 89%
| 90%
20 91%
19 90%
18 90%
"7 | 89%
'16 88%
15 88%
14 88%
B Definitely m Probably B Probably Not B Definitely Not = Don’t Know Definitely / Probably
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Buyer and Seller Satisfaction

2% 4%

@ Very satisfied

® Somewhat satisfied
® Somewhat dissatisfied
@ Very dissatisfied

Buyer Satisfaction Seller Satisfaction
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How Sellers Found Their Agent
o am om0 e e w0 mm 2 am

Referred by (or is) a friend, neighbor, or relative 44% 41% 39% 39% 41% 39% 36% 39% 38%
Used agent previously to buy or sell a home 30 23 24 27 26 29 27 26 28
Website 2 4 4 4 5 3 5 5 4
Personal contact by agent (telephone, email, etc.) o 4 5 5 4 4 5 4 4
Referred by another real estate agent or broker 4 4 3 3 4 4 5 4 4
Visited an open house and met agent 5 4 4 3 3 2 1 3 3
Direct mail (newsletter, flier, postcard, etc.) 3 2 2 1 1 1 3 2 2
Referred through employer or relocation company 3 3 2 2 1 1 1 1 2
Saw contact information on for sale/open house sign * 3 2 2 1 2 2 1 1
Walked into or called office and agent was on duty * & 2 1 1 1 2 1 1
Other 2 6 12 10 11 15 12 11 11

*Less than 1%
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Seller Interviews

One 69% 66% 75% 75% 77% 82% 80% 81%  81%
Two 18 19 13 15 13 10 11 12 15
Three 9 10 8 8 7 5 / 6 6
Four or more 4 6 3 3 4 3 1 2 2
ton AssocitionfFEALTORS® | Vison 202 2
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What Sellers Want From Their Agent

Help seller market home to potential buyers

22%

Help price the home competitively 20%

Help sell the home within specific timeframe 18%

Help find a buyer for home ' 15%

Help seller find ways to fix up the home to sell it for more 13%

Help with negotiations and dealing with buyers 6%

Help with paperwork/inspections/preparing for settlement - 3%
Help seller see homes available to purchase . 1%

Help create and post videos for tour . 1%

Copyright © 2025 Keller Williams Realty, Inc. /AR
National Association of REALTORS® | Vision 2025 83 Source: 2024 Profile of Home Buyers and Sellers | %\ I/ RES EARCH



Seller: Repeats and Referrals

87%
87%
85%
89%
89%
87%
86%
85%
9% | 85%
| 84%

1 | 15% S 5

B Definitely B Probably B Probably Not B Definitely Not = Don’t Know Definitely / Probably
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Method Used to Sell Home
w6 200 s 2019 220 2021 2022 223 2024

Sold home using an agent or broker 84% 88% 91% 89% 89% 90% 86% 89% 90%

For sale by owner (FSBO) 12 9 / 8 8 { 10 f 6
Sold home to a home-buying company 1 1 1 1 1 1 1 2 N/A
Sold through an iBuyer program N/A N/A N/A N/A * * 1 N/A N/A
Other 3 3 1 2 2 2 2 2 4

*Less than 1%
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Incentives Offered to Attract Buyers

None 56% 66% 66% 67% 74% 80% 7% 76%
Assistance with closing costs 20 13 14 14 9 / { 9
Home warranty policies 25 18 17 7 13 8 9 8
Credit toward remodeling or repairs 5 / 8 8 / 8 6 /
Other incentives (car, TV, etc.) 4 4 3 3 2 2 3 3
Other 5 4 4 4 S 3 3 3
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