. L] | A I ' I )
] o A d AL T LB ] T | T |
_ - y i - ar Ly dlon [ S
| P . II II i | 1 r T I
L o | . . Ll = i i | i - iy
% r % 5 J : ] b A i Pt T i 50 b g
. il LB F . oL Lt & e, ¥ .= el L e ot i
e " £ 2 LS s - - s P L i = 1 | _— s gy

Crafting communication that resonates, builds trust,
and moves people toward Jesus




Hannah Shepard
Communications Director
hannah.shepard@mybayside.church

Tiffany Casenhiser
Website Content Designer
tiffany.casenhiser@mybayside.church
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WHAT 15 THE ROLE QF

1.Email
2. Text
3.Website

4.Social
5.In-Person Communication
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* WHAT AGTUALLY BUILBS TRUST WITH PEOPLE
" WHD ARE SKEPTIGAL QF l:luumms‘?l

o Website: A welcoming homepage; translation on the website
e In Person: Prr‘c\ying for other churches ’
e Marketing: B‘éing inclusive in all areas :
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HOW DO WE GOMMUNIGATE T0 BOTH GRURGHED AND UNGRURGHED
PEOPLE AT THE SAME TIME?

e Unchurched should be the first priority from communication
e We do not want to water down the truth, but make it
understandable

RELATE
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o CharGPT use as a tool to get you started 3 ’

e Just remem ier to make it sound I}uman
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WHIGH PLATFORMS AGTUALLY MATTER - IF 1 ONLY HAVE 30 MUGH TIME OR RESOURGES, WHIGH
DNES DO 1 FOGUS ON?

e Consider your audience & bandwidth
e Levels of priority:
o One
= You have to have a website - invest in a contractor
= [n person announcements
o Two
» Social media - Instagram & Facebook (free)
o Three
= Email and/or text
= Facebook groups
o Bonus
= NFC Chips
= Social Ads
= Billboards




WHIGH METRIGS AGTURLLY MATTER FOR DISGIPLESHIP AND ENGAGEMENT?

Communications Metrics



https://docs.google.com/spreadsheets/d/1Kdh54AaGHxFv92GZ5L7elEQpzWHmrj1V/edit?usp=sharing&ouid=117180915197818156380&rtpof=true&sd=true
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e Check out profiles from people on social media to see what
they are good at (Dm them from/the church’s account]

e Utilize contractors (we can help give you contacts!)

e Create internships with next gen

e Encourage investment opportunities into marketing (ex. Asking
Kingdom B17ilders to give towards new app)

RELATE



HOW DO WE STAY SPIRITUALLY HEALTHY WHILE DOING MARKETING ALL DAY?

e Focus on intentional times where you get away from your screen

e Build into schedule time to create

e Participate in church; try to check out another church from time to
time (on an off weekend or on vacation)

e Make sure your heart is in the right place especially when it comes to

being the voice of the church
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