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After a new government formation and economic recovery, digital spending
in Thailand skyrocketed in 2023 with a double-digit growth of 14%
Moreover, it is predicted to elevate further to new heights , exceeding 31,000 MTHB in 2024
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A spectacular growth is seen among
beauty & personal care products in
both actual 2023 and forecasted 2024
- including Skin-care preparations,
Cosmetics, Vitamins & Supplementary
Foods.

Retails and Real Estate have made a
robust growth while Communications
and Banks remain stagnant.
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Actual Forecast
2023 2024
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Copyright © 2023 The Nielsen Company (US), LLC. And Rakuten
Insights Confidential and proprietary.
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TikTok Affiliate Social Commerce
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AC2002 444 NEW
2022 vs 2023 AN% N/A
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Unit In Million Baht

*Source : Digital Advertising Association (Thailand) | Kantar
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“Pal About” would like
permission to track you
across apps and websites

e by bt compaio. Influencer Marketing

Your data will be used to deliver

personalized ads to you

@ No ad blocking
@ No ad blindness

@ Trust and relatability
@ Format diversity

Paid Advertising

Tweets
2022 : The Impact of Privacy Policies Posts
To the Marketing & Advertising Industry _
Videos

Ads performance & ROI drops significantly Audio content

Since the privacy seting of I0S 14 and the upcoming block of
third-party cookies tracking

*Source : Digital Advertising Association (Thailand) | Kantar
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Influencer Marketing Expected to
be Worth $24 Billion by the End of 2024

doulus: OU Global uuuammamauWaLauwas[oasaufudumomsmmo aoao 24 wuawuoaaawsaﬁsa lGula
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$24B

30

$21.1B

25

$16.4B

20

$1.7B

2016 2022 2023 2024

Source: The State of Influencer Marketing 2024: Benchmark Report
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Snrlvananuauldds sUuuumsiviuta:msNgAInpUINUS:KILUSUAAUSUWaILUIEDSIUT 2024 WU3INSINEAIaRULNUMUEDAUIIAAATUDSY
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Major Change in Payment System This Year :
Half of the Payments to Influencers are Made as a Percentage of Sale

2023 2024

Percentage Of Sales @ 21% Percentage Of Sales @ 50%
Product Level Payments @D}l 19.6% Product Level Payments @/D/" 19%
Tiered Incentives % 6.9% Tiered Incentives % 7.3%
0.0% 100% 200% 30.0% 400% 500% 60.0% 00% 100% 200% 300% 400% 500% 60.0%

Source: The State of Influencer Marketing 2024: Benchmark Report
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*Uoyavin eMarketer
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Us:u1cuRdvluaiu (33%) uovolinnlsaataUNUNDLWUY
vuus:urudiHSunIsaalariuwusioasuInduludn 12 1dou
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vuus:urrudirSunisaanariuwusioasugov 12 1doaudivsi
*Uoyavin Gen3 Marketing

Worldwide annual spending
on affiliate marketing is
estimated to reach $14 billion

6 (U 10 uusudnadIwoAIMavwunsBoelu
ANADUDBEUUDVWUSIDAS

DINMSEISIDUUSUG WUDT 23.9% UDVUSENSIZVIUDT
sheldnuIvINNIsaana Fuasioduoin Affiliate Marketing
UFadius:HI0 11% 89 20% vpvsieldnvKuQ
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I5,CTR 1.5-34

CTR sasymsnanlounn Affiliate uu Media
Buying Platform 2giius:u1eu 1.5-3% (UU 2023
*Joyavin Statista

72% UDVLUSUCLBD31 Media Buying
Platform ¥oatwuAUESINISOaI1QUUU
Affiliate golUsdAtY
*Joyanin Forbes

(28 1WUDVUWAWISUNISTodomIunsdn [ouA Google Ads,
Facebook Ads Manager, Ua: Demand-Side Platforms (DSPs) (1109

1< 50%

e——

upv Affiliator soulduwaawasuaeoloy
JDOUWAaWDSULWDANS=D18MISavNU
La:nagnsunsluyaunuaowdNL
*Joyanin Adcash

A ro

ROI nagnnmist@shelumsdodounv Affiliate
Marketing 2gifius:u1eu 6-10 (i1 BORLIEANIUIINA

oaaawsnaonuo :0s1e{dnduuius:uieu 6-1009aa1s
*Joyavn Statista

Twuauuuu Native Ads Agowu Affiliate
Media Platforms i Conversion rate gonn
nslyyaunuuuuaavna (display ads) fiv 25%

*doyanin Travel Payouts
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Ad Spend by Affiliate Type

2 59, 2.5%

5.1%
6.3%

199, 44.3%

20.3%

ce : Wecantrack | Adcash

Loyalty Rewards

Coupon & Vouchers

Content

Social Influencers

Comparison Websites

Technology Solutions

SEM
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Most widely used social media platforms for
media buying in affiliate marketing

© 83%
f Facebook 80%
Y] xuiten 62%

D | voutube 59%

in JCEE 41%

N = 2

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

*Source : Wecantrack | Adcash
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