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Benefits of Social Media Engagement

Accessibility: Direct access to Members of Congress
Reach: Wider audience and potential for viral content

Real-time Interaction: Instant feedback and response

Transparency: Public dialogue fosters accountability

America’s
« Small Businj
Advoca

NSBA President and CEO Todd McCracken (@toddnsba),
with Rep. Hillary Scholten (MI-03, @RepScholten) at WP24

SXNSBA.



Most Popular Social Media Platforms

Facebook 2.99 billion

YouTube

2.53 billion

wecret [N -t
TikTok _ 1.08 billion
Facebook Messenger _ 1.04 billion

Snapchat _ 750 miillion
Political and elected official activity on
Douyin _ 730 million LinkedlIn is on the rise, with the White House
Telegram _ 200 million just recently launching a new official channel:
(2023) @the-white-house
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Percentage of U.S. Congress < NSBA& @NSBAAdvocate - May 9 ®
M em bers POSti ng on OfﬁCiaI NSBA  NSBA Members and Members of Congress hard at work for Small Business!

SOCiaI Med ia ACCO“ nts Thank you, @SenDanSullivan, for taking the time to meet with @SBAgov’s

Small Business Owner of the Year for Alaska Christine Hopkins, of @Ascillc
, based in Anchorage, during this year’s National Small

SENATE 99%, Show more
Twitter
HOUSE 98% g Sen. Dan Sullivan & B @SenDanSullivan - May 9
Congratulations to Christine Hopkins, Alaska’s Small Business Person
of the Year! Thank you for all the incredible, innovative work you do at
100% Advanced Supply Chain International to keep Alaska’s economy thriving
Facebook and our supply chains operating smoothly.
100%
92%
YouTube
Instagram
(2020) U.S. Senator @SenDanSullivan (R-Alaska) posting on X, celebrating NSBA Member Christine

Hopkins (@Ascillc) for being named SBA’s Small Business Owner of the Year for Alaska
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Understanding Your Officials

Former Sen. Rubio (Fla.) Rep. Gimenez (FL-28) Rep. Wilson (FL-24)

| d tf d R h @marcorubio @RepCarlosGimenez 0 @RepWilson ®
[ )
entl y an esearc O Congressman Carlos A. i, Rep. Frederica Wil... @ -8/2/23
O.H.' | Ci 3 | S Gimenez is at Homestead This month we celebrate
Aﬁ Rgserve Base. Black Business Month!
6h - Q South Florida boasts a

@ 3% Proud to be South Florida’s
very 1st Member of Congress to
serve on the Armed Ser... See more

diverse array Black-
owned businesses, from
everyday mom-and-pop
shops and restaurants
to thriving companies of
all sizes. Show your
support all year long!
Share your favorites
belowkd

« Familiarize yourself with
their positions, policy
stances, activities on
social media

 Tailor your engagement

based on their priorities  ©a R
. 03 Liked by shellyfano2020 and
and interests 22366 others

marcorubio One of those nights people
will talk about 50 years from now
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@ Mike Lee £ @BasedMikeLee - Dec 27, 2024 ®

° I’'ve got a bill—the Saving Privacy Act—that would repeal the Corporate
G |Ve Them Transparency Act
[ ]
So m eth | n g to Ta I k Abo ut Do you agree that the CTA is unduly intrusive and needs to be repealed?
“ Coach Tommy Tuberville £ B @SenTuberville - May 4, 2024
L4 A p p ea | to t h elr con St |'t ue nt an d A little-known law called the Corporate Transparency Act requires LLC
. owners to report their PERSONAL INFORMATION to the federal
personal interest Eevommat

And if you don’t, you go to jail....

« Eg. Sens. Tuberville (Ala.) and Lee
(Utah) became champions of CTA
repeal, thanks in part to impactful,
intentional NSBA messaging

U.S. Senators @SenTuberville (R-Ala.) posting a floor speech .
mentioning NSBA and our work over the Corporate Transparency on $10,000 per violation.
=P Act(CTA) and @BasedMikeLee (R-Utah) reposting

O 307 11494 ¥ 2K il 171K N

>
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Choosing the Right Platform

LinkedIn Facebook Threads
/NSBAadvocate @NSBAadvocate @NSBAadvocate
X/ Twitter Instagram YouTube
@NSBAadvocate @NSBAadvocate @NSBAadvocate

NSBA Members are most active on our LinkedIn (@NSBAadvocate), and we are working
to continue to expand thoughtful, strategic engagement across new platforms.
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9 R_eEc_!_We_stcott_@ tst

Honored to have been invited by The White House to bring some of our National
Small Business Association members to join the President, his Cabinet, and

o ° Congressional Leaders for the One Big Beautiful Event. We are grateful for the
ra I n g u t e nt I C a n opportunity to represent the more than 33 million small businesses in the United
States, and to highlight just how critical this legislation is for small companies.
[
Eﬁe Ct I v e M e s s a e s The One Big Beautiful Bill represents the best chance this Congress for lawmakers to
support Main Street businesses and we remain optimistic that Congress will deliver

results for American entrepreneurs soon by sending the O8BB to the President’s

desk

« Concise: Stay Focused
« Clear Language: Avoid Jargon
* Personalize: Everything

Enhance Engagement: Use Visuals

NSBA's Senior Director of Government Affairs Reed Westcott
(@reed-westcott-284210a5) posting dynamic content - good Reactions

photos - and garnering strong engagement on Linked|n. & wn ‘? @ o @ @ 9 2
0 80 10 'O © (o] © G
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Using Hashtags and Trends

- Hashtags and Tagging:
Strongly Increase Visibility

« Avoid: Overusing Hashtags

 Monitor: Trendin g To P ICS Tweets with Tweets with one Tweets that use
hashtags or two hashtags more than two
receive 2X more have 21% higher hashtags actually
engagement than engagement than show a 17% drop
With major updates to code and algorithms, those without those with three or in engagement.
hashtags are no longer needed to understand hashtags. more hashtags.
content context, but they are still highly effective
for increasing content's visibility and reach.
HubSpot Marketing
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Building Relationships 4 NSBA® GNSBAAdocate - May © ®

Thank you, @LeaderlohnThune, for remembering America’s most important
economic community on and off the Senate Floor!

Small Business Week continues!

« Engage: Respectfully and Professionally

Q Leader John Thune {2 B @LeaderJohnThune - May 5

. This week is #SmallBusinessWeek. These hardworking Americans are
* Respond: Promptly to Interactions or the backbone of our sconomy
Re S p O N S e S If we don’t extend the Tax Cuts and Jobs Act, small businesses will face
a $600 billion tax hike in 2026, something Senate Republicans are ...

« Express: Gratitude - Thank Them for
Accomplishments

 Focus: On facts, Evidence, and

Solutions

NSBA thanking Senator @LeaderJohnThune (R-
S.D.) for his recognition of small business on the
Senate floor promptly after his original post.
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Amplifying Engagement m

« Encourage: Friends to Engage
« Collaborate: With Groups

« Share, repost, and comment on each other’s posts!

oC&QueE
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Monitor and Measure Impact

(] E n Co u rag e: N etWO r k E n g a g e m e nt € 4 Brand awareness @ 07/12/22 - 07/18/22 @ 07/05/22 - 07/11/22 ~ s o~

» Collaborate: With Groups ® © CEN .
@ Page impressions @ Page reach ®n
* Share, repost, and comment on
each other’s posts! %
) A wm aw a T TR
€) Postimpressions Post impressions @ Postimpressions ©) Postimpressions

328K 52K 177K 243K

2 165K from 163K 2 39K from 14K # 114K from 62K A 42K from 201K
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Reaching Out to
Reporters and Media

Do your research:

* Who covers small business locally?
* Who covers your industry locally?

* Are there broader outlets covering
small business stories like yours?

Start Here

Compose your email message:

e Be direct and concise

Include brief details in body of email
Include a link to learn more

« Explainin 1-2 sentences WHY what
you're reaching out about is
important to their readers, viewers,
and audiences
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Reaching Out to What NOT to Do

Reporters and Media In-an Interview

 DON'T blast emails to a ton of  DON'T get political or
reporters confrontational

 DON'T be too eager « DON'T criticize the reporter or

e DON'T call or text without a his/her outlet

previous relationship  DON'T speak on behalf of
« DON'T attach documents to anyone but you and your
business

emails
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Media
Interviews

« Write 3-5 key points prior to
interview

 Reiterate top point at end of interview
when they ask, “Anything else?”

« Use your unique perspective

* Be timely - don't miss a call from a
reporter

* Listen carefully, and speak slowly

What to Do
In an Interview

Keep sentences short - better
you edit yourself vs. someone
else

Know when to stop talking -
when you answered/question

Get comfortable with silence

Mention NSBA data, if relevant!
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Reaching Out to What NOT to Do

Reporters and Media In an Interview
« DON'T ramble on - DON'T get political
« DONT fill the silence  DON'T use jargon, acronyms or

abbreviations

* DON'T make up an answer | b5 ner EVER go “off the record”

- it's ok to say, “ .don't ) unless you know the reporter AND
know, but | can find out. their publication’s policy on “off the

record” vs. “on background”
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On Camera or

Audio Interviews Tips to Succeed

« Be on-time, but flexible - things  + Work with NSBA staff - always
change here to help!

e S ki lete, short
peakin compiete, sho » If on-camera, avoid white, bright

sentences .
green and otherloud colors, prints
* Restate the question in your and stripes
answer

e Be sure microphone can be
clipped on
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mtnlakelodge Followng ~ Message R e

B47 posts 593K followers 09

Mountain Lake Lod,

£ foiny Da

www.mtriakelodge.com and 2 mare

woc try icebantuach

Wesdnz Expenences ML Stay Oirty Dancing

.
97K followers « 175 following {3 Book Now B Following  Q Search

Posts About Mentions Reviews Reels Photos More »

Intro Posts 25 Filters

A pristine 2,600 acre Virginia mountaintop property offering

abundant outdoor activities and a variety of accommodations.
2 J 7 Y : ‘ Mountain Lake Lodge @ is at Mountain Lake Lodge.

44m - Pembroke, VA - @

° Page - Hotel resort Gather, graze, indulge. An artisanal board of cheeses, cured meats, crisp crackers, and savory
bites. Perfect for sharing fireside with friends or family on a crisp a... See more

& 115 Hotel Circle, Pembroke, VA, United States, Virginia

t, +1540-626-7121

24 events@mtniakelodge.com

/2 instagram.com/mtniakelodge

@MountainLakeLodge

@mtnlakelodge

<) minlakelodge.com
@ Aiways open
() Price Range - $5%

fr 82% recommend (4,293 Reviews) )

Social Strategies in Action
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ACCESS YOUR
WP25 ADVOCATE
SOCIAL MEDIA
TOOLKIT

E!m

NSBAadvocate.org/wp25-so<:|aI

WASHINGTON
SANSBA. PRESENTATION




AMERICA'S SMALL BUSINESS FLY-IN

WASHINGTON
PRESENTATION

SEPTEMBER 10-11, 2025 WASHINGTON, D.C. | CAPITOL HILL
THANK YOU

SXNSBA.
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