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Benefits of Social Media Engagement

• Accessibility: Direct access to Members of Congress

• Reach: Wider audience and potential for viral content

• Real-time Interaction: Instant feedback and response

• Transparency: Public dialogue fosters accountability

NSBA President and CEO Todd McCracken (@toddnsba), 
with Rep. Hillary Scholten (MI-03, @RepScholten) at WP24



Benefits of Social Media Engagement

Most Popular Social Media Platforms

(2023)

Political and elected official activity on 
LinkedIn is on the rise, with the White House 
just recently launching a new official channel: 
@the-white-house



Benefits of Social Media Engagement

Percentage of U.S. Congress 
Members Posting on Official 
Social Media Accounts

(2020)

HOUSE

SENATE

U.S. Senator @SenDanSullivan (R-Alaska) posting on X, celebrating NSBA Member Christine 
Hopkins (@AsciLlc) for being named SBA’s Small Business Owner of the Year for Alaska



Understanding Your Officials 

• Identify and Research 
Officials

• Familiarize yourself with 
their positions, policy 
stances, activities on 
social media

• Tailor your engagement 
based on their priorities 
and interests 

Benefits of Social Media Engagement

Former Sen. Rubio (Fla.)
@marcorubio

Rep. Gimenez (FL-28)
@RepCarlosGimenez

Rep. Wilson (FL-24)
@RepWilson



Give Them 
Something to Talk About

• Appeal to their constituent and 
personal interest

• Eg. Sens. Tuberville (Ala.) and Lee 
(Utah) became champions of CTA 
repeal, thanks in part to impactful, 
intentional NSBA messaging

Benefits of Social Media Engagement

U.S. Senators @SenTuberville (R-Ala.) posting a floor speech 
mentioning NSBA and our work over the Corporate Transparency 

Act (CTA) and @BasedMikeLee (R-Utah) reposting



Choosing the Right Platform

Benefits of Social Media Engagement

LinkedIn
/NSBAadvocate

X / Twitter
@NSBAadvocate

Facebook
@NSBAadvocate

Instagram
@NSBAadvocate

Threads
@NSBAadvocate

YouTube
@NSBAadvocate

NSBA Members are most active on our LinkedIn (@NSBAadvocate), and we are working 
to continue to expand thoughtful, strategic engagement across new platforms. 



Crafting Authentic and 
Effective Messages

• Concise: Stay Focused

• Clear Language: Avoid Jargon

• Personalize: Everything

• Enhance Engagement: Use Visuals

NSBA’s Senior Director of Government Affairs Reed Westcott 
(@reed-westcott-284210a5) posting dynamic content – good 

photos – and garnering strong engagement on LinkedIn. 

Benefits of Social Media Engagement



Using Hashtags and Trends

• Hashtags and Tagging: 
Strongly Increase Visibility

• Avoid: Overusing Hashtags

• Monitor: Trending Topics 

HubSpot Marketing

Benefits of Social Media Engagement

With major updates to code and algorithms, 
hashtags are no longer needed to understand 

content context, but they are still highly effective 
for increasing content's visibility and reach. 



Benefits of Social Media Engagement

Building Relationships

• Engage: Respectfully and Professionally

• Respond: Promptly to Interactions or 
Responses

• Express: Gratitude – Thank Them for 
Accomplishments

• Focus: On facts, Evidence, and 
Solutions

NSBA thanking Senator @LeaderJohnThune (R-
S.D.) for his recognition of small business on the 

Senate floor promptly after his original post. 



Benefits of Social Media Engagement

Amplifying Engagement

• Encourage: Friends to Engage 

• Collaborate: With Groups 

• Share, repost, and comment on each other’s posts!



Benefits of Social Media Engagement

Monitor and Measure Impact

• Encourage: Network Engagement

• Collaborate: With Groups 

• Share, repost, and comment on 
each other’s posts!
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Reaching Out to 
Reporters and Media

Do your research:

• Who covers small business locally?

• Who covers your industry locally?

• Are there broader outlets covering 
small business stories like yours?

Compose your email message:

• Be direct and concise

• Include brief details in body of email

• Include a link to learn more

• Explain in 1-2 sentences WHY what 
you’re reaching out about is 
important to their readers, viewers, 
and audiences

Start Here 

Benefits of Media Engagement



Benefits of Media Engagement

Reaching Out to 
Reporters and Media

What NOT to Do
In an Interview

• DON’T blast emails to a ton of 
reporters

• DON’T be too eager

• DON’T call or text without a 
previous relationship

• DON’T attach documents to 
emails

• DON’T get political or 
confrontational

• DON’T criticize the reporter or 
his/her outlet

• DON’T speak on behalf of 
anyone but you and your 
business



Media
Interviews

• Write 3-5 key points prior to 
interview

• Reiterate top point at end of interview 
when they ask, “Anything else?”

• Use your unique perspective

• Be timely – don’t miss a call from a 
reporter

• Listen carefully, and speak slowly

• Keep sentences short – better 
you edit yourself vs. someone 
else

• Know when to stop talking – 
when you answered question

• Get comfortable with silence

• Mention NSBA data, if relevant!

What to Do
In an Interview

Benefits of Media Engagement



Reaching Out to 
Reporters and Media

• DON’T ramble on

• DON’T fill the silence 

• DON’T make up an answer 
– it’s ok to say, “I don’t 
know, but I can find out.”

• DON’T get political

• DON’T use jargon, acronyms or 
abbreviations

• DON’T EVER go “off the record,” 
unless you know the reporter AND 
their publication’s policy on “off the 
record” vs. “on background”

Benefits of Media Engagement

What NOT to Do
In an Interview



On Camera or 
Audio Interviews

Tips to Succeed

Benefits of Media Engagement

• Be on-time, but flexible – things 
change

• Speak in complete, short 
sentences

• Restate the question in your 
answer

• Work with NSBA staff – always 
here to help!

• If on-camera, avoid white, bright 
green and other loud colors, prints 
and stripes

• Be sure microphone can be 
clipped on
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Social Strategies in Action

@MountainLakeLodge

@mtnlakelodge
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ACCESS YOUR 
WP25 ADVOCATE 
SOCIAL MEDIA 
TOOL KIT

NSBAadvocate.org/wp25-social
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A M E R I C A ’ S  S M A L L  B U S I N E S S  F L Y - I N

T H A N K  Y O U
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