QUICK FACTS

Nature destination in
British Columbia, Canada

Activity profile: Outdoor +
adventure activities e.g.
hiking, whale watching,
kayaking, bear spotting

Accessible by air, ferry, or
car from Vancouver and
Washington state
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INSIGHT 1

Each new product
products improves
overall destination
performance

The more options a potential
customer sees, the more likely all
products are to convert. From
2021 to 2023, the GMV of
3,900%, and an the average
basket size by 20% to $580 USD.

Listed products, YoY Booking evolution, YoY
(2022-2023) GMV, 2021-2023
1 208%

2021 4
2022 7

+75%

11.197%
2023 18
+157%
Number of tours online 2021 2022 2023

Source: GetYourGuide booking data, 2021-2023

Image Whale Watching and Wildlife Viewing Day Tour
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Top source markets Top source markets

2022 2023

Canada

22.89%

@ Germany 30.48%
Netherlands 13.96%
Britain 13.49%

@ cCanada 12.25%

@ United States 6.84%

@ Switzerland 5.79%

@ Denmark 3.89%

@ italy 3.04%

Belgium 2.66%
France 2.47%

Austria 2.18%

Israel 0.85%

Spain 0.76%

Czech Republic 0.66%
Sweden 0.66%

Canada

12.25%

INSIGHT 2

An stronger share
of international
guests

Translations in multiple
languages, plus a strong brand
presence in Europe, helped
increase the overall share of
bookings for international
customers — who are typically
harder and more costly for tour
operators to reach.

Source: GetYourGuide booking data, 2021-2023
Image Eull-Day Grizzly Bear Tour
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INSIGHT 3

High intent
fravelers want to
book ahead

Given the remoteness of the
destination and the increase in
international customers,
bookings happened well in
advance — helping smaller
operators plan ahead and
better manage resources.

Days to conduction, all bookings

(%, 2023)
k&

Days to
conduction
frends stayed
constant across

the year

Source: GetYourGuide booking data, 2019-2023
Image Kayaking and Whale Watching Tour
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INSIGHT 4

Distribution throughout the week and
year

One of-the main challenges of the destination'is how seasonal it
is. Increasing visibility has meant local operators can fill seats all
week, with 38% of tickets sold in the fall and winter months —
helping bring revenue during the shoulder season.

Bookings, days of week Bookings, months of year
2023 2023

@ January 4.35%
February 5.40%

@ August 14.81%
September 9.41%
October 4.45%
November 2.41%
December 2.02%

March 8.40%
@ April 9.62%
® May9.43%
@ June 12.35%
@ July17.36%

Source: GetYourGuide booking data for San Antonio, 2018-2023
Image Discovery Passage Wildlife Zodiac Boat Tour




Hello, we're
GetYourGuide.

We're on a mission to
help tour operators and
attractions provide
unforgettable
experiences to engaged
travelers all over the
world.

Why we’'re the world’s leading Online Travel Agency

Since 2009, we've helped our

supply partners provide &
unforgettable experiences to

engaged travelers all over the 118k+ 100M+ 120M+

world. unforgettable Site visitors Tickets sold
experiences in per month

By providing access to intuitive 150+ countries
tools and data-driven insights, we
empower our supply partners to
elevate their business while
unlocking new sources of growth

%9
and innovation. 17 22 40

Regional offices Languages & Currencies on
around the world Jtravelers from 190+ app and

J olNn us. countries desktop
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