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Polarised Shopping Trips
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B Localism & Community

Google mobility data: London retail and recreation mobility
20 (rolling 7-day average)
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&) The Reopening of Retail e

Springboard: UK weekly footfall by retail sector
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Consumer sentimenit il
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A Store’s Purpose s

Share of sales 2020 (%) Online penetration
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% change in 2021

Food & Grocery 87% 13% +0.7%

Health & Beauty 84% 15% 19 -
DIY & Gardening 82% 16% 29 +0.2%
Homewares 74% 23% 2%
Furniture & Floorcoverings 71% 29%

Clothing & Footwear

Books

Electricals

Entertainment 10% 89%

m Stores sales ®Online ®Click & Collect Third party pick-up

Source: Savills Research; GlobalData
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Retailer activity
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1))

nd Lease lengths & Renits

Average Lease Lengths on Landlord's Portfolio

0% 50% 100%
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Retailer
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reduction
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m1-2yrs

" 3-oyrs Landlords
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1E)yrs
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Renital dip or rebasing? s

Bulky Clothing & Footwear Discount Variety
2021 2022 2021 2022
2021 2022
-9%
DIY & Gardening F&B Food & Grocery Leisure
2021 2022 2021 2022 2021 2022 2021 2022

-3%

-12% -5%




 CVAs and Insolvency sl
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Source: Savills Research
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JIs this the state of UK retail? ...

Source: Savills



WY We’re yel (o see the true impact from online
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Vacancy Rates

MSCI: Retail Vacancy Rate
e Standard Shop ====Shopping Centres === Retail Warehouse
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Shopping Centre Vacancy and Void Length
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Excess Retail Space sl
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Mixed use benefits all uses
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(&) Repositioning & Repurposing ...
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L eisure rebound? s







vl [

d

Al E \ il

[F]
1.

-

R e —

improve

83% of stock to be

'
%
.w” 4?
@\ P
= e
O |8 wr :
WE I
m ‘R e...h.
< m e 2
- @
> b
= vE

(beh



@ Problem Stock cavils

%Sqft EPC grade by asset type Average Retail Unit Size and number of units by EPC grade
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40% 12,000 120,000
35%
10,000 100,000
30% =
© 8,000 80,000 5
25% i g
AL S 6,000 60,000 @
© IS
2 5
15% <
4,000 40,000
10% ‘
| I 2,000 20,000
: I I I
I I al In_ | | -
Leisure Park Outlet Centre Retail Park Shopping Supermarkets* A B C D E F ©
CEniEs EPC Grade
EA% B% C% D% mE% mF% mG% mmmm Units e Average Unit Size

Source: EPC; Savills Research



Who 's problem is it? e
ESG targets
Access to cash
Tenant Need stores & customers
€na Reduced margins

consumer Environmentally conscience
Price sensitive
Government Master stakeholder
Access to cash
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